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Better Production For Greater Profits 


Rotary Business Forms Section Speeds Ahead 
utogray ¢ Business Forms In New Plant 


How One Small Printing Plant Produces Business Forms 
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Linotype — has been re-engineered to give you new speed and new 


The longtime champion of the composing room—the Model 5 


smoothness. With its new features comes a new name: The METEOR 
Linotype. 

The new METEOR, cruising at 10 lines per minute, is the single- 
magazine machine for highest production, top efficiency and low 
maintenance. 

Find out how the new METEOR 5 can improve your composing 
room operations. Your Linotype Production Engineer will be glad 
to tell you about it. Or write to Mergenthaler Linotype Company, 
29 Ryerson Street, Brooklyn 5, N. Y. 





MODEL 5 METEOR ( « LINOTYPE - 


The first Model 5 was introduced in 1906. Any 
machine that’s been a leader since Teddy 
Roosevelt's day must be plenty good. Constant 
changes have improved the 5 immeasurably 
since 1906; today’s improvements make it the 
most reliable, efficient one ever. 








Ludlow sluglines are easy 


to handle in make-up 


Ludlow Make-up 


Is Efficient and Easy with Sluglines 


Ludlow all-slug composition expedites make-up operations, in 
that the solid sluglines are readily assembled in the form. The 
uniform thickness of the Ludlow slug. whether on a 6-point or 
a 12-point body, also greatly facilitates the handling of display 
or miscellaneous composition. Furthermore. with a Ludlow-set 
form the printer is sure of a solid, square lockup that mini- 
mizes pressroom troubles. Ease of make-up is only one of many 


advantages of Ludlow composition. 


Ludlow Typograph Company - 2032 Clybourn Avenue, Chicago 14, Illinois 


Set in members of the Ludlow Karnak tamily 
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WESTON BOND 


For profit in the pressroom and satisfaction in the office, 


modern letterheads need the premium quality of Weston Bonp. 

Letterhead customers like the easy way this even-textured, cotton fiber 
quality bond takes typing, writing, erasing . . . the way its rugged richness 
makes letterheads look worth a lot more than they cost. 

You'll be pleased, too, with what your job tickets show. Weston Bonp 
behaves so well on the press that there’s an extra margin of profit for you 
at the end of every run. 

Weston Bono is available in white, five colors, white opaque, 
white litho finish, in typewriter cut sizes in junior cartons and in 


matching envelopes. Try a carton today. 


BYRON WESTON COMPANY 
Makers of Papers for Business Records Since 1863 
DALTON, MASSACHUSETTS 
COTTON FIBER BONDS LEDGERS e MACHINE POSTING LEDGERS e INDEX BRISTOLS e SPECIALTIES 
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LEADING ARTICLES 


Small Printer Can Produce Business Forms Profitably 


H. A. Trautmann & Co., Long Island, N.Y., began 12 years ago 


with one press, 32 customers and now has 300 accounts 


PIA Rotary Business Forms Section Speeds Activity 


Newly-formed associate member group of suppliers has five 
committees now at work for members of the RBF Section 


Profit Figure Doesn’t Tell Whole Story In PIA Ratios 


Financial management should be concerned with earnings on 
investment reflecting stability, progress, profits 


Efficient Production Techniques For Greater Profits 
Here are some production principles and precepts followed 
with success by the Rein Company of Houston, Tex. 


Business Forms Industry Has Specific Paper Needs 


Business forms printers must see that paper mills are kept 
informed of the production and end use requirements 


Autographic Business Forms Moves Into New Building 


Firm currently observing 75th anniversary in modern South 
Hackensack, N.J., plant; now has over 350 employees 


Use Of Small Offset Equipment Can Bring You Profits 


Many printers are neglecting a profit source because they 
haven't explored possibilities of small offset units 


Adjusting Parts Of Press For Proper Sheet Control 
Here is the correct method for moving press parts and how 
they must be positioned to obtain correct register 


Protection Of New Type Face Designs Is Old Problem 


International group of typographers is trying to eliminate 
some of the confusing problems of typographic design 
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PACKER ROTARY CUT-OFF SHEETER 


belivers 15,000 


and more cuts per hourl 





STANDARD 
SIZES 



























FOR OFFICE FORMS...20” Web with 10” to 30” cut- 
off in increments of 1%”. 


FOR OFFICE FORMS...26” Web with 10” to 30” 
cut-off in increments of V4". 


FOR PAPERS, CELLOPHANE, FOIL & BOXBOARDS... 
36” Web with 15” to 40” cut-off increments of 4”. 


One or five sheet collecting cylinder — 
shingling type delivery table 


For efficient and economical ways 
to keep operating costs down — 
delivered production up, nothing 
quite matches the new Packer high 
speed, Rotary Cut-Off Sheeter. 
Sturdily constructed for heavy-duty 
operation, it can be mounted in-line 
with existing equipment or motor- 
ized and equipped with roll stand 
to operate independently. Users 






6-COLOR 
FLEXO 
PRESS 





















GREEN BAY- WISCONSIN 


Investigate 
these modern, PACKER 
FLEXO-PRESSES. For high speed 
production printing of business 
forms, papers, 
packaging films and cardboards 


hail it as the fastest, most depend- 
able sheeter ever used. Ideal for 
operation with forms presses of all 
types and for sheeting roll printed 
carton blanks for flat bed die-cut- 
ting. Operates to 15,000 and more 
cuts per hour, dependent upon 
material thickness and stiffness. 
Custom sizes also furnished. Write 
or phone for full details. 







MULTIPLE FORMS 
FLEXO-PRESS 









foils, cellophane, 


Manufacturers of 
“CHAIN-HOLE” 
PUNCH. 
beatetitevem-vete! 
Die Cutting 
Equipment 
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THE EDITOR 




















From One Editor To Another 
Editor, The Inland Printer: 

Now that you know you can survive 75 years, 
how does it feel? 

Since the summer is almost over, | have had 
time to draw breath after going through your 
Anniversary Issue and have enough to spare to 
tell you how wonderful it was, particularly the 
cover. In the 32 years that | have known IP, | 
have learned to admire it both as a colleague 
and sometimes competitor, as well as a mine of 
information in the years when | never dreamed 
of working along related lines. 

IP, like the ‘Merry Widow, 


signs of aging, but continues to be alluring and 


never shows 
exciting each year! 

Frank Myrick, editor, Book Production, New 
York City 


Old-Time Swift Just Can't Compete 
Editor, The Inland Printer: 

The article in your July issue in the Composing 
Room section by Alexander Lawson, which re 
counted some of the old-time typesetting cham 
pion speeds, was certainly most interesting. The 
figures are astounding and it is almost hard to 
believe a man could do detail work so fast 

However, just to keep the story up to date 
that is, to up-date your data—I respectfully re- 
port to you some comparative figures clocked 
from a Photon machine setting newspaper body 
matter. A Photon machine operating either from 
Teletypesetter tape or Flexowriter tape will set 
8-point newspaper columns 12 picas wide at the 
rate of 12,240 ems per hour. On longer lines 
the speed goes up and may reach nearly 50 per 
cent more than that on short lines. 

This figure of 12,240 ems per hour is approxi 
mately six times the records listed by Mr. Lawson 
in his story, and is truly an impressive amount of 
type. Add to this the fact that the Photon ma- 
chine can keep running steadily, and simple 
multiplication indicates that if the Photon is op 
erated steadily for 24 hours on this kind of 
matter, the fantastic total of nearly 300,000 ems 
would have been composed. This is roughly ten 
times what “Iron Man’ John J. Hand accom- 
plished in 1845. 

Again, | hasten to state that | want to express 
nothing but the greatest admiration for these 
old-time swifts and to agree that all honor is 
due them. None-the-less, it is interesting to see 
what modern machines can do by comparison. 
Wm. Baumrucker, Jr., vice-president and gen 


eral manager, Photon, Inc., Cambridge, Mass. 


This Month's Cover... 


was designed by LeRoy Barfuss of Houston, Tex., 
who has been designing IP covers for a number 
of years. Mr. Barfuss is now vice-president and 
graphic arts consultant for Paul McCain, Ty- 
pographer, Inc. of Houston. Main display type 
face is Filmotype Peter and smaller faces are 
Bodoni Book and Bodoni Bold. 
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Easy-to-set electronic signals - .002" spacing accuracy 


LAWSON ELECTRONIC SPACER CUTTERS 


Eliminate hand gauging. The Lawson Electronic 
Spacer automatically positions each cut to within 
.002”. Easy-to-set signals slide quickly into place. 
No physical contacts... electronic accuracy is 


not affected by dirt, dust, rust 
or humidity. Six sided spacer 
bar permits almost unlimited 
cutting combinations...green 
light signals operator to make 
cut. Set repeat jobs on plastic 
strips, file away until needed. 


Increase production. The Lawson Electronic 
Spacer paces your operator to new production 
highs. Truly cushioned hydraulic clamping and 
fast, straightline knife action combine to give a 


ripple-free cut edge on lifts to 
642” high. Unmatched for ac- 
curacy, production and easy 
operation, the Lawson Elec- 
tronic Spacer Cutter is sized to 
suit your needs—39” through 
69”. Write for full details today. 


THE LAWSON COMPANY 


Division of Miehle-Goss-Dexter, Inc. / Pearl River, New York / Offices in principal cities 















NEW COOPER'S CAVE. 
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UPGRADE PRINTABILITY, 
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t MECHANIC ' 


FINCH, PRUYN & , INCORPO 
MANUFACT U 








get more by spending less... for paper 
qualities that normally increase costs. 


the high standards of printability, opacity and 
strength. Whiteness, brightness, body and 


The new Cooper’s Cave offset, letterpress 
and bond papers are blends of newly devel- 
oped virgin hardwood neutral sulphites and 
bleached mechanical pulp. 

The highly successful blending of these 
two great fibres combines the great advan- 
tages of both in an extremely versatile, eco- 
nomical line of excellent printing and busi- 
ness papers. 

Estimate a broadside, folder, catalog or 
book on Cooper’s Cave paper to appreciate 
its economy—the press run will demonstrate 


“snap” make these papers easily outstanding 
in their grade .. . and above it! These papers 
lie flat . . . deliver smoothly and print ideally 
at top press speeds. 

Get acquainted with the economical Coop- 
er’s Cave lines as quickly as possible. Get 
more, by spending less for fine printability, 
opacity and strength. You know how helpful 
this can be in planning production costs with- 
in close budgets. * * * * * & & & 


THERE’S A COOPER’S CAVE DEALER IN YOUR AREA...CALL HIM FOR SAMPLES AND DATA...OR WRITE DIRECTLY. 


COOPERS CAVE 


OFFSET, LETTERPRESS AND BOND PAPERS 


GLEN S$ NEW YOR K 


9 6&5 


RATED ° reid, 


RER S§ $inc¢ f 





YOU GET THE SAME FINE FEATURES ON THE “SATELLITE” 
AS ON OUR $18,000 39x52 FABULOUS BAUMFOLDER! 


All Steel Rollers so closely precisioned of patented design 
than thin stock usually considered impossible can now 


he folded. 


Dual Adjustments for pressure of folding rollers. so that 
each roller instantly adjusts to exact thickness of the paper 
passing through whether it's a single thickness or many. 


\ll roller adjustments made from top of machine. 


Hardened Steel Bands on every folding roller are pre- 


cision-ground to prevent usual wear on roller surface. 


Hinged Deflectors—Each folding plate has a deflector 
hinged onto the lip. When a fold plate is not used. the de- 
flector is dropped instantly. No more removing of fold 


plates by hand to insert the deflectors. 


Micrometer Scale on both sides of every fold plate en- 


ables setting instantly. 


The Convex-Concave Lip on each fold plate is one of the 


secrets of the inimitable accuracy of Baumfolders. 


Caliper—The Automatic Suction-Pile Feed has the world’s 
most positive two-sheet detector. Never can a second sheet 
jam into a previously fed sheet. Automatically shuts off air. 


Friction Feed available ... costs much less. 


Newly Designed Register that automatically carries the 
sheet to the side guide so that it enters the folding rollers 





squarely. Built extra long to insure even the longest sheet 
adequate time to completely register snugly against the side 
cuide. 

Full Width Stacker. the most efficient (and costliest to 
build). insuring finest stacking of several lines of signatures 


emerging when multiple folding. 


To Fold, Paste, and Trim in one operation ... simply 
drop the paster on and move the cutters to the proper posi- 
tion on the cutting. scoring and perforating shafts. 

Two Shafts—Note that there is a complete cutting-scoring- 
perforating shaft assembly after the parallel section and also 
after the rollaway (right angle section). 

The Diagonal Cross-Carriers make possible feeding a 
single sheet and having several separate folded signatures 
emerge. 

The End Stop. being movable. allows smaller sheets to 
travel only part of the usual distance and enter the right 
angle section sooner and faster. giving much greater hourly 
production. 

Load about 5,000 sheets into the Pile Feeder . . . push 
the button ... out will fly liquid gold, for folding be- 


comes your most profitable operation. 











Down the Ways... 


Uncle Sam patented the NEW 1959 


BAUM ‘SATELLITE’ 


Doubles Versatility... Cuts Manufacturing Costs 
by eliminating gears, parts, ete. 


U. S. Patent No. 2,848,219 


We proudly present the “SATELLITE.” your “space 
age weapon” against increased costs. The patent for 
this dynamically new. dynamically versatile machine 
provides for unique simplified construction that elim- 
inates gears, parts. ete thereby reducing costs 


while providing a versatility heretofore unknown. 


Folds very small sheets ... even tiny drug circulars. 


” 


Completes up to eight parallel folds in sheets 17!» 


wide up to 26” long in one operation. 


Folds one. two, three or four parallels followed by one. 


two. three or four parallels at right-angles. 


lor multiple-folding feeding a single sheet 


then cutting it apart at either the parallel section o1 


Each Folder Unit is Self-Powered. The Suction Pile Automati: 
Feed is also self-powered. The “SATELLITE” runs from your light 


socket! 


Multiple Perforating. Single line or multiple line (both direc- 


tions at the same time) perforating. registering with hair-line ac- 


curacy. end to end makes it the Perfect 


oe 


Automatic Perforator. 


it makes perforating practically all profit! 


delivers sheets flat or perforates and folds in one operation. 


Illustration below shows +2 Unit hooked 
onto +1 in tandem, giving you 2, 3, 4, 5, 
6, 7 or even 8 parallels. (Some stocks too 
heavy for that many.) 









RUSSELL ERNEST BAUM, INC. 


1540 WOOD STREET 


Price... 


PHILADELPHIA 2, PA. 


as always our policy . . . unbelievably low. Initial 


payment nominal. Pays-for-itself terms. Simple interest, 6% 
per annum, on unpaid balance. For details phone collect to 
LOcust 8-4480 . . . or send coupon. 


So 


Perforates and 


the right-angle section so that two. three or four folded 
signatures emerge from every single sheet fed ... at 


lightning speed! 


Folds, pastes and trims booklets—all in one operation 


more than one up-—and cuts them apart. 


The patented unit construction is shown in the photos 
below. Notice the second unit attached in tandem to 
the first. Just roll it up on casters—it hooks on in- 
stantly when you want five. six. seven or eight paral- 
lels. The illustration at the right shows the second unit 
rolled up at right-angles to the first unit for up to four 


parallel and four right-angle folds in one operation. 





Illustration above shows 
#1 Unit at right angles for 4 parallels (or less) 
followed by 4 parallels (or less) at right angle. 


Firm Name Mr. 


| 
| 
| 
| 
| 
| 
Address City 
| 

| 

| 
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2 Unit hooked onto 


Mail complete description, price, terms, etc. 


State 
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SWEEPING th: COUNTRY/ 


) Miller high speed TPJU 23x 36 
Two Color—PERFECTOR Offset Press 


The printing industry’s dream _ one all purpose machine. Simple to operate, 
come true...the orders piling in the TPJ 23x36 when perfecting will produce 
. up to 6000 sheets per hour. Converted in min- 
prove it. haga ; ' ; 
utes, it will produce exacting high quality multi- 

The response to this sheet-fed offset press color work still faster—7000 sheets per hour. 
which can be converted from conventional 
multi-color printing to perfecting and back 
again in minutes has been tremendous. The 
TPJ has gained immediate acceptance from 
the printing industry as the ultimate in versa- 
tility and has been widely acclaimed as the Write for full details today. 


It is the perfect machine for producing any 
work requiring printing on both sides of the 
sheet. The TP feature by feature is the answer 
to producing better printing at lower cost. 


MILLER PRINTING MACHINERY CoO. 


1115 Reedsdale Street, Pittsburgh 33, Pa. 
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NEW DENNISON GUMMED PAPER 


Dennison 6600 PermaFlat Gumming: 

STAYS FLAT under a wide range of humidity conditions. 

PRINTS LIKE UNGUMMED PAPER. 

UNBROKEN, NON-DUSTING GUMMING improves printing quality. 


SLIGHT TINT AND SOFT SHEEN make the gumming instantly 
distinguishable from the ungummed side. 


HIGH-BLOCKING RESISTANCE ... medium tack. 


WIDE ADHESION RANGE — smooth and coarse paper, fibreboard, smooth 
wood, natural and synthetic rubber, glass, porcelain, smooth leather, cloth and felt. 


AVAILABLE IN TWO POPULAR PAPER STOCKS: 6615, white, 
English finish, 50 lb.; 6616!2, white, supercalendered, 55 Ib. 


Your business can benefit from this curl-free 
gummed paper through better printing results 
and greater customer satisfaction. 


Ask your paper merchant for samples or write to: 


Dennison 


Manufacturing Company « Framingham, Massachusetts * Drummondville, Quebec 





The main control console—Finger-tip 
control of every press function insures 
peak production efficiency from this 
Harris-Cottrell LGC press. Notice the 
double Cottrell sheet delivery mecha- 
nism. Press can also be equipped with 
a high-speed Cottrell magazine folder. 





The automatic roll feed mechanism 
supplies a continuous 50” web of paper 
at 1,000 feet per minute. A paper ten- 
sioning device measures the feed rate 
and the Cutler-Hammer Drive Control 
adjusts the roll speed. Unit is also 
equipped with an automatic paster. 








Pressmen are installing a pre- 
registered color plate on one of 
the eight color cylinders. Plates 
can be inserted and removed 
without disturbing the web 
lead. Notice the convenient 
Cutler-Hammer Control Station. 











...and at Western Printing & Litho Company, Poughkeepsie, N. Y. 


The complete electrical system 
for the new high-speed, eight-color 
Harris-Cottrell LGC web offset printing press 
is Cutler-Hammer engineered 


This ultra-modern high-speed press instal- 
lation has set new production records for 
high quality, low cost front-and-back 
four color offset printing. This press is 
the result of an intensive research and 
development project conducted by engi- 
neers from the Harris-Seybold, Cottrell 
and Western Printing & Litho Companies. 
And we of Cutler-Hammer point with 
particular pride to this installation because 
the entire electrical system was engi- 
neered by Cutler-Hammer. 

Cutler-Hammer supplied the unit power 
sub-station located at the extreme left of 
the second deck. Cutler-Hammer provided 
the two 100 hp main drive motors. 
Cutler-Hammer furnished the D-c Ad- 
justable Voltage Drive and Control. 
Cutler-Hammer supplied the automatic 
reel drive and control, and the control for 
all A-c motor driven auxiliaries. 


Able engineers respect able engineering, 
and for this reason Cutler-Hammer con- 
tinues to be the choice of the leaders in the 
Graphic Arts and Publishing Industries. 
Whatever your electrical requirements 
may be, put this engineering experi- 
ence to work for you by specifying 
Cutler-Hammer. Write today ... your 
inquiry will receive prompt attention. 
Dept. U226. Cutler-Hammer Inc., Mil- 
waukee 1, Wisconsin. 


“SS 


CUTLER-HAMMER| 
CONTROL 


CUTLER-HAMMER 


Cutler-Hammer Inc., Milwaukee, Wis. Division: Airborne Instruments Laboratory. Foreign: Cutler-Hammer International, C. A. 
Associates: Canadian Cutler-Hammer, Ltd.; Cutler-Hammer Mexicana, S. A.; Intercontinental Electronics Corporation, Inc. 





OLCCES 


To all the world the name Stradivarius means 
perfection in the art of violin making. The 
genius of Stradivarius and his dedication to 
his craft created the world’s most cherished ' 
violins; masterpieces that have remained un- f} 4 ig? \ 
rivalled and unchallenged for centuries. . 
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...of Fine Business Papers 


The ALL NEW 


Atlantic Bond 


EASTERN Genuinely watermarked for better printing impressions 


NEW PULPS: NEW SHADE: NEW PACKAGING 


The ALL NEW Atlantic Bond is the Genuinely Watermarked 
Bond with the Substance Weight, that lends dignity and charm 
to the finished printed product. You will find this sheet of 
Atlantic Bond superior in finish and dimensional stability with 
excellent erasure qualities . . . a masterpiece by Eastern in the 
paper making art. 


i 


Atlantic Bond is a modern business paper, made from fine pulps, in the finest 
and most modern mill in the industry. Electronically controlled Atlantic 
Bond assures you uniform quality for today’s modern high-speed presses. 


EASTERN CORPORATION, Bangor, Maine « Mills at Brewer and Lincoln, Maine 
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THE MONTHLY MUSICAL SHOPPING GUIDE 











another publication goes to HANTSCHO web offset for 
LOW COST...QUALITY PROCESS COLOR...FAST DELIVERY 


When BILLBOARD, magazine of the entertain- 
ment world, decided to publish AUDITION, 
monthly supplement illustrating the latest rec- 
ord albums in full color, the problem was to 
keep color rates to advertisers low while main- 
taining quality of color reproduction ... and to 
get AUDITION to readers and record distribu- 
tors as soon as possible after the issuance of 
new albums by manufacturers. 


The solution... found after intensive study and 
comparison of available printing processes... 
was to print the new monthly on a Hantscho 
web offset four-unit perfecting press running a 
combination of 3 & 4-color pages. The results 
pleased publisher, advertisers and readers alike. 
Average edition is above 40,000 copies. 


Write today for the full story of this Hantscho 
web offset application as told in ADVERTIS- 
ING REQUIREMENTS-—July ’58, plus a sam- 
ple copy of AUDITION. You will see why 
more printers are turning to web offset — 
by HANTSCHO! 


GEORGE CO., INC. 


602 SOUTH 3RD AVENUE, MOUNT VERNON, N.Y. 
TELETYPE: WTX-MT V NY 2193 
MIDWEST REPRESENTATIVES: 153 W. HURON ST., CHICAL 





SCHRIBER 
Custom-Built Machines 
Solve Production Problems! 


Schriber Crimp Type Folder Collaton 
With this specialized five-part, nine-station 


machine you can interleave processed roll carbon 


with punched and cross perforated paper from re-wound rolls 


Are You using 
the Right 
Bindery 


It folds the sets at the pertorations at speeds up to 
10,000 eleven-inch folds per hour. Quickly 
adjustable to fold any standard length from 

to 14” and web width up to 18”. Designed, 
engineered and built by Schriber ... one of our 
many profit-making machines for business form 


Equipment for 


printers 


Whatever your business form problem, write or call 


Business Forms? 


for suggestions for your plant. There’s no 
obligation. Schriber engineering advice and 
equipment can help you increase production and 


lower costs 


Send for information about other Schriber equi 
ment—Collators, Automatic Staplers, Imprinters, 


Rubber and Offset Presses, Carbon Processors, etc 


ESyohh MACHINERY COMPANY 


4900 Webster St., Dayton 4, Ohio Phone: CR 4-1164 
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LATEX 


Breath-taking fidelity with four colors on lefe) paper 


COATED 


Coated paper using Dow Latex offers improved dimensional 
stability, controlled ink receptivity and reduced water sensi- 
tivity. The result is high quality coated stock for sharper 
printing and fracture-free folding, all at reasonable cost. 


Authentic memorabilia from the “Gay 90’s’’ courtesy The Henry Ford Museum 





LATEX 


lea) 


COATED 


1 parades at the turn of the century were gala, colorful affairs. 

of these colorful trappings are reproduced in color on the pre- 
eding page. Notice how these bright and varied colors faithfully repro- 
duce on coated paper made with ) ate In this instance, 80 lb. 
dull machine coated letterpress st 1. Careful examination 
t ill sh yw why only Dow Latex offers such an excellent printing surface. 


For fine quality reproduction, specify latex coated papers 


Dow Latex offers dramatic improvements to the printing surface 
of all grades of papers. It assures a clean, uniform sheet which 


is highly compatible to both offset and letterpress inks. 


Printers prefer coated paper made with Dow Latex because they know 

it has the qualities which will assure sharp, clear reproduction every time. And 
paper manufacturers and converters find Dow Latex makes uniform 

quality production easier to obtain. 

Major paper manufacturers are now offering many grades of quality 

coated papers mi ide with Dow Latex. They use it for machine and off-macl 
coating for both dull and gloss grades. For more detailed information on 
coated paper using Dow Latex, check your paper supplier or write 

THE DOW CHEMICAL COMPANY, Midland, Michigan, Coatings Sales Dept. 2155B. 


YOU CAN DEPEND ON 








CHALLENGE 


THE BEST PAPER CUTTER 
FOR THE AVERAGE SHOP 














GIVES YOU THESE EXCLUSIVE FEATURES 


to make it easier and more profitable 
for you to cut paper... 


Time-saving and cost-cutting features make the 
new Series H line of 19 to 30 inch Challenge Paper 
Cutters the best buy for the average-size shop. 
Cutting is up to 100% faster; knife changing is 
simplified; performance is smoother and easier. 
Altogether there are 14 engineering advance- 
ments. Among these are: 


AUTOMATIC KNIFE BAR RETURN 
New control on all Challenge Power models auto- 
matically returns knife bar to up position at the 
completion of the cutting stroke. 


EASIER KNIFE CHANGING 
The location of the knife bolt holes, so that they 
are between the side frames at all points in the 
cutting operation and the slotting of two knife bar 
holes, makes knife changing much faster and 


easier. 


For more information on the Challenge Power and 
Lever Cutters, see your local Challenge Printing 
Equipment Dealer. Or send in the handy attached 
coupon. 


PC-111 


Gy 





The CHALLENGE MACHINERY CO. 
GRAND HAVEN, MICHIGAN 


P <0 
Please send Handy descriptive Booklet on: 


OC Challenge Improved Series H 
19” - 30” Power and Lever Paper Cutters 


Name 








Position 


Oe a D 





Pe ee nae ee ee 


City. _State 

















Only the 1958 j An : = 8 All-Exclusive 
KLUGE AUTOMATIC Jamqree  F ~ Profit-making 


Offers you L, | y j “a and Time-saving 


these... | = features .. . 


1 Unsurpassed Versatility 

2 Fastest Get-Anay 

. Highest Impressional Strength 

| Complete and Controlled Ink Coverage 

. Straight in-out Stock Motion 

| Hairline Register Regardless of Speed 
Sealed Precision Ball Bearings 


~ On-Press Stock to Form Reetster 


These 8 all-exclusive teatures, plus such other advantages as full torm size, tully auto 
matic operation, right or lett hand register, guaranteed speed, and simplicity of oper 
ation, are being discovered and enjoyed by more and more profit-wise printers in yout 


area 


When you buy a Kluge, you get the most profitable automatic press on the market at 
the very lowest price. For additional details and prices on the 1958 Kluge, write us or 


contact one of our representatives 


BRANDTJEN & KLUGE, INC. 
ST. PAUL 3, MINNESOTA 
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How to hit 
a new high with 
your customers! 


...with EAGLE-A TROJAN BOND 


with your customers—and send printing sales way up—suggest matched letterheads, invoices and 
envelopes on Eagle-A Trojan Bond! Your customers will like the sparkling appearance of a// their business stationery 


To rate high 


on Trojan Bond... the good typing and erasure qualities of this fine 25° cotton fiber sheet. And you'll find 
Trojan Bond ideal for letterpress, lithography, die-stamping or thermography. Comes in Blue White, Radiant 
White and a choice of colors—in standard weights and sizes and envelopes to match. Write for a sample portfolio. 
Other papers available in the Eagle-A Trojan line: Eagle-A Trojan Record-Ledger, Eagle-A Trojan Onion Skin. 


AMERICAN WRITING PAPER CORPORATION, HOLYOKE, MASS., Makers of Eagle-A Coupon Bond and other Bonds, Onion Skins 
Manifolds, Ledgers, Bristols, Texts 


, Covers, Boxed Typewriter Papers and Special Papers « Petter ; 


, 


miepers are made with Cotton Fiber 


2| 





Solorful.... 





DUTCH BOY PAINTS 


——— 


iibert Papers 


ant of whites through a complete range of colors, you'll BETTER 


st the right letterhead paper in the Gilbert line of quality papers. 
jive you snap, crisp feel and smart cockle finish . . . qualities made OTT) 
On %" 


“Ar 


ecihle hy : att fi | rte Lillad m iri 
ssible by their new cotton fibre content, skilled manufacturing 


p 
and tub-sizing, air drying. Ask your Gilbert Paper Merchant. 
yd 
ASHA, WISCONSIN ‘Bee 


ERT PAPER COMPANY, MENAS 


GILBE A 
28 Full Pages of Gilbert Advertising reach your best customers in FORTUNE,* 
DuN’s REVIEW & MODERN INDUSTRY.* ADVERTISING REQUIREMENTS, BEST'S PAPE be Ss 


INSURANCE News, and Orrice during 1958 
is always better...printed on a Gilbert Cotton Fibre Bond 


R COLOR I 





A good letterhead 
THE INLAND PRINTER for October, 1958 
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BRIGHT RED 


‘Day in-Tay out- 


Over the years, printers large and small have found line includes everything you need for nine jobs out of 


Everyday Packaged Inks the sensible, low-cost answer ten... precision formulated and ground for beautiful 
to the ink inventory problem. All popular colors, press performance. In stock for immediate delivery 


blacks, whites, bond and cover inks—the Everyday from your nearest IPI branch! 


IPI, IC and Everyday are trademarks of Interchemical Corporation. 


INTERCHEMICAL @ PRINTING INK 


ir 


CORPORATION DIVISION 


EXECUTIVE OFFICES: 67 W. 44th ST., NEW YORK S36, N. Y. 






































LV 
AMERICA’S MOST VERSATILE WEB PRINTING PRESS 





If your production requirements justify a web press, and if the product needs spot and continuous 
carbonizing in addition to other rotary operations, you should investigate a Hamilton Rotary Web Press. 
The illustration shown here will serve to point out the possibilities for reducing your production costs. 
This 19” x 31” Hamilton Press #7668 performs these operations in one pass: prints, 

imprints, numbers, and hot spot carbonizes on back of web, and 

then performs the same operations on face of web; 


produces perforations in both direc- 


tions, and cuts to 





the fixed repeat length 

of 19° for pile delivery, at a 

speed of 15,000 sheets per hour. 

It will pay you to investigate the Hamilton 


Rotary Web Press. Ask for Free Bulletin No. HP-860. 


THE HAMILTON TOOL COMPANY * 900 HANOVER STREET * HAMILTON, OHIO * U.S.A. 
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CONFIDENCE 
IN PERFECTION. 
Starts Aere 







with continuous 


Scientific Laboratory Control 








to produce PERFECTION» FLAT GUMMED PAPER 
and PERFECTION. PAPER ROLL PRODUCTS 













A. Complete laboratory tests on raw material 
before acceptance for converting. 








fiat THE YEAR muna 











>, B. Constant laboratory check at each step of 
7 converting operation. 

PERFECTION® C. Approval by Quality Control Department 
FLAT GUMMED PAPER before shipment. 








PAPER 
MANUFACTURERS 
SMALL ROLLS AND COMPANY 


FOLDED PAPER PRODUCTS PHILADELPHIA 15, PA. 


























Complete List of Distributors may be found in Walden’s “Paper Catalog” 
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A MAGAZINE’S PRESS ROOM 
IS A NATION-WIDE SALES ROOM 


Every page printed in this pressroom is meant 
to sell. Editorial pages sell a magazine by sub- 
ject matter as well as by smart, crisp appear- 
ance. Advertisements sell products, and for an 
ad to get read and to sell, advertisers expect 
their pages to sparkle and command attention. 

When magazine copies are measured in mil- 
lions, consistent, effective results demand press- 
room superiority. Split-second deadlines must 


be met... presses must perform on schedule, 
producing the last copy as perfectly as the first. 

Many of America’s top magazines are 
printed on Hoe equipment. Whether letter 
press, offset or gravure, Hoe presses, produc- 
ing from one to six colors, turn out top qual- 
ity results at lowest production costs. Hoe 
presses naturally are the logical choice of lead- 
ing printers. 


RGF QE ¢ 00.1. 


910 East 138th Street, New York 54, N.Y. 
ffices: BOSTON * NEW YORK * CHICAGO * DALLAS* SAN FRANCISCO 
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“This gummed label job was 
one short run after another — 


* 





“ON-THE-LEVEL"® DWASZAS* 
BALANCED GUMMED PAPERS 


Here’s gummed label paper that all but eliminates 
curl and costly short-run printing, 

New DAVAC stays flat! It is coated with a special 
adhesive that ‘‘breathes” with the paper stock — expands 
and contracts, absorbs and releases moisture in balance 
with the paper itself. DAVAC will not curl under 
relative humidities from as low as 2027 to above 70°37! 

Your customers benefit, too. They can buy from you in 
larger, more economical quantities, because DAVAC 
Labels remain curl-free. On labeling lines, they apply 
smoothly...permit higher labeling speeds...reduce 
labeling line rejects. 

Get the whole story on this remarkable new development 
in gummed label papers from your DAVAC distributor. 
He’s listed on the back of this insert. 


U.S. Patent #2793966 













You get crisp sharp printing on the 


athesive side of DAVAC, too! 


This is your list of Davac distributors. 
Notice the fine printing results possible 


on DAVAC’S matte-like adhesive surface... 


AKRON, OHIO 
Millcraft Paper Company 


ALBANY, NEW YORK 
Hudson Valley Paper Company 


ALBUQUERQUE, NEW MEXICO 
Carpenter Paper Company 


ALEXANDRIA, LOUISIANA 
Louisiana Paper Co., Ltd. 


ATLANTA, GEORGIA 
Sloan Paper Company 
Whitaker Paper Company 


AUGUSTA, MAINE 
Carter Rice Storrs & Bement 


AUSTIN, TEXAS 
Carpenter Paper Company 


BALTIMORE, MARYLAND 
Whitaker Paper Company 
White Rose Paper Company 


BATON ROUGE, LOUISIANA 
Louisiana Paper Co., Ltd. 


BILLINGS, MONTANA 
Carpenter Paper Company 


BIRMINGHAM, ALABAMA 
Sloan Paper Company 


BOSTON, MASSACHUSETTS 
Carter Rice Storrs & Bement 
John Carter Company 


BRISTOL, VIRGINIA 
Dillard Paper Company 


BUFFALO, NEW YORK 
Alling & Cory Company 


CHARLESTOWN, WEST VIRGINIA 
Copco Papers, Inc. 


CHARLOTTE, NORTH CAROLINA 
Charlotte Paper Company 
Dillard Paper Company 


CHICAGO, ILLINOIS 
Bradner Smith & Company 
Carpenter Paper Company 
Dwight Bros. Paper Company 


CINCINNATI, OHIO 
Chatfield Paper Company 
Whitaker Paper Company 


CLEVELAND, OHIO 
Alling & Cory Company 
Millcraft Paper Company 


COLUMBIA, SOUTH CAROLINA 
Dillard Paper Company 
Palmetto Paper Company 


COLUMBUS, OHIO 
Central Ohio Paper Company 


CONCORD, NEW HAMPSHIRE 
John Carter & Company, Inc. 


DALLAS, TEXAS 
Carpenter Paper Company 


DAYTON, OHIO 
Central Ohio Paper Company 


DENVER, COLORADO 
Carpenter Paper Company 


DES MOINES 7, 1OWA 
Carpenter Paper Company 


DETROIT, MICHIGAN 
Seaman-Patrick Paper Company 
Whitaker Paper Company 


EAST HARTFORD, CONNECTICUT 
Carter Rice Storrs & Bement 


EL PASO, TEXAS 
Carpenter Paper Company 


FARGO, NORTH DAKOTA 
John Leslie Paper Company 


FORT WAYNE, INDIANA 
Millcraft Paper Company 
Taylor Martin Papers, Inc. 


FORT WORTH, TEXAS 
Carpenter Paper Company 


GLOUCESTER CITY, NEW JERSEY 
Rhodes Paper Company 


GRAND ISLAND, NEBRASKA 
Carpenter Paper Company 


GRAND RAPIDS, MICHIGAN 
Carpenter Paper Company 


GREAT FALLS, MONTANA 
Carpenter Paper Company 
John Leslie Paper Company 


GREENSBORO, NORTH CAROLINA 
Dillard Paper Company 


GREENVILLE, SOUTH CAROLINA 
Dillard Paper Company 


HARLINGEN, TEXAS 
Carpenter Paper Company 


HARRISBURG, PENNSYLVANIA 
Alling and Cory Company 


HARTFORD, CONNECTICUT 
John Carter & Company 


HOUSTON, TEXAS 
Carpenter Paper Company 


INDIANAPOLIS, INDIANA 
Indiana Paper Company 


JACKSON, MISSISSIPPI 
Jackson Paper Company 


JACKSONVILLE, FLORIDA 
Jacksonville Paper Company 


JAMESTOWN, NEW YORK 
Millcraft Paper Company 


KANSAS CITY, MISSOURI 
Carpenter Paper Company 


KNOXVILLE, TENNESSEE 
Dillard Paper Company 


LINCOLN, NEBRASKA 
Carpenter Paper Company 


LITTLE ROCK, ARKANSAS 
Roach Paper Company 


LONGVIEW, TEXAS 
Etex Paper Company 


LOS ANGELES, CALIFORNIA 
Carpenter Paper Company 
Ingram Paper Company 


LOUISVILLE, KENTUCKY 
Rowland Paper Co. 


LUBBOCK, TEXAS 
Carpenter Paper Company 


LYNCHBURG, VIRGINIA 
Caskie Paper Co., Inc. 


MACON, GEORGIA 
Macon Paper Company 


MEMPHIS, TENNESSEE 
Tayloe Paper Company 


MERIDIAN, MISSISSIPPI 
Newell Paper Company 


MIAMI, FLORIDA 
Everglade Paper Company 


MILWAUKEE, WISCONSIN 
Dwight Bros. Company 


MINNEAPOLIS, MINNESOTA 
Carpenter Paper Company 
John Leslie Paper Company 


MISSOULA, MONTANA 
Carpenter Paper Company 


MOBILE, ALABAMA 
Partin Paper Company 


MONROE, LOUISIANA 
Louisiana Paper Co., Ltd. 


MONTGOMERY, ALABAMA 
Weaver Paper Company 


NASHVILLE, TENNESSEE 
Bond-Sanders Paper Company 


NEW HAVEN, CONNECTICUT 
John Carter Company 
Carter Rice Storrs & Bement 


NEWARK, NEW JERSEY 
Central Paper Company 


NEW ORLEANS, LOUISIANA 
D & W Paper Company, Inc. 


NEW YORK, NEW YORK 
Harry Elish Paper Company 
Linde Lathrop Paper Co., Inc. 
George W. Millar & Co., Inc. 
Miller & Wright Paper Company 

Div. of Alling & Cory Company 
Whitaker Paper Company 


NORFOLK, VIRGINIA 
Old Dominion Paper Company 


OGDEN, UTAH 
Carpenter Paper Company 


OKLAHOMA CITY, OKLAHOMA 
Carpenter Paper Company 


OMAHA, NEBRASKA 
Carpenter Paper Company 


ORLANDO, FLORIDA 
Central Paper Company 


PHILADELPHIA, PENNSYLVANIA 
Rhodes Paper Company 
Whiting Patterson Company 


PITTSBURGH, PENNSYLVANIA 
Alling and Cory Company 
Whitaker Paper Company 


POCATELLO, IDAHO 
Carpenter Paper Company 


PORTLAND, OREGON 
Carter Rice & Company 


PROVIDENCE, RHODE ISLAND 
Carter Rice Storrs & Bement 
John Carter & Company, Inc. 


PUEBLO, COLORADO 
Carpenter Paper Company 


RALEIGH, NORTH CAROLINA 
Raleigh Paper Company 


RICHMOND, VIRGINIA 
Richmond Paper Company 


ROANOKE, VIRGINIA 
Dillard Paper Company 


ROCHESTER, NEW YORK 
Alling & Cory Company 


ST. PAUL, MINNESOTA 
Carpenter Paper Company 
John Leslie Paper Company 


$T. LOUIS, MISSOURI 
Acme Paper Company 
Beacon Paper Company 


SALT LAKE CITY, UTAH 
Carpenter Paper Company 


SAN ANTONIO, TEXAS 
Carpenter Paper Company 


SAN FRANCISCO, CALIFORNIA 
Bonestell Paper Company 
Carpenter Paper Company 


SAVANNAH, GEORGIA 
Atlantic Paper Company 


SEATTLE, WASHINGTON 
Carpenter Paper Company 
West Coast Paper Company 


SHREVEPORT, LOUISIANA 
Louisiana Paper Co., Ltd. 


SIOUX CITY, JOWA 
Carpenter Paper Company 


SIOUX FALLS, SOUTH DAKOTA 
John Leslie Paper Company 


SPOKANE, WASHINGTON 
Independent Paper Company 


SPRINGFIELD, MASSACHUSETTS 
Carter Rice Storrs & Bement 


SYRACUSE, NEW YORK 
Alling & Cory Company 


TACOMA, WASHINGTON 
Allied Paper Company 


TALLAHASSEE, FLORIDA 
Capital Paper Company 


TAMPA, FLORIDA 
Tampa Paper Company 


TEXARKANA, TEXAS 
Louisiana Paper Co., Ltd. 


TOLEDO, OHIO 
Central Ohio Paper Company 
Millcraft Paper Company 


TOPEKA, KANSAS 
Carpenter Paper Company 


TYLER, TEXAS 
Etex Paper Company 


UTICA, NEW YORK 
Ailing & Cory Company 


WASHINGTON, D. C. 
Whitaker Paper Company 


WICHITA, KANSAS 
Southwest Paper Company 


WILMINGTON, DELAWARE 
Whiting Patterson Company 


WILMINGTON, NORTH CAROLINA 
Dillard Paper Company 


WORCESTER, MASSACHUSETTS 
Carter Rice Storrs & Bement 


THIS IS THE ADHESIVE SIDE OF A DAVAC SHEET 














INCREASE EFFICIENCY, ELIMINATE BACK-BREAKING LIFTING, 
IMPROVE MORALE, REDUCE DAMAGE, MAKE MORE PROFIT 


With a Southworth Skid Turner one man can turn SPECIFICATIONS 


a complete skid in less than 3 minutes. By old, hand Floor Space: 9 widex15’ Ceiling Clearance: 11’ 


methods this takes 2 man-hours. You save 117 minutes. Floor Excavation for Platform: 5’x 5’ x 3%”. 


You increase efficiency and cut costs 972%. Employee A ramp can be furnished at extra cost if floor cannot 
be excavated. 


Capacity: 6000 Ibs. Size Skids: 52” x 76” x 80” high 
Drive Unit Motor: 2 h.p. brake motor 220 V, 60 cy., 3 ph. 
a lot of jogging time. Platform Motor: 1 h.p. brake motor 220V, 60 cy., 3 ph. 

Ship. Wgt.: Approx 6000 Ibs. Operating Cycle: Under 


For Complete Information Write: 3 minutes. Maximum Distance Between Platforms: 90” 


morale improves with elimination of back-breaking 


lifting. You also reduce handling wrinkles and cut out 


Mes Graphic Arts Division 


40 Warren Avenue Tel. SPruce 4-1424 Portland, Maine 





Quality control and critical errors. . 


Ansco 


Reprolith 
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meres what nob 


Kid gloves ! Forms take an awful 
beating and they’re expected to come up 
smiling when information is needed. That’s 
just another case for the careful selection 
of paper. 
The choice these days is MAXWELL Bonp. 
For good reason, too. It’s a good bond at 


a utility bond price. That cuts down on 
costs without cutting confidence in quality. 
You'll prove that when you see how it prints, 
writes, types and erases! And you'll be com- 
pletely sold when you see how it stands 
the rough handling of business routine! 
MAXWELL Bonb. 


MAXWELL Bonvp’s six colors, four weights 


! We'd be pleased to show you samples of 


and six finishes. Just send your letterhead. 


Maxwell Bond « 


HOWARD PAPER MILLS, INC. © MAXWELL PAPER COMPANY DIVISION °¢* FRANKLIN, OHIO 
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14 x 20° 


17 x 22” 





18 x 24” 


19 x 25” 


7HE MIEHLE 29S OFFSET PRESS.... 


The job offset 


that handles 
everything 


The Miehle 25 Offset Press is the most versatile press 
of its size. It has a wide sheet size range... handles 
everything from an 82x11” letterhead to a full 19x25” 
brochure...bleeds 842x11” and 9x12” jobs...produces the 
6x9” and 9x12” multiples more economically. These 
advantages alone make the Miehle 25 a highly 
profitable investment. 


3asically similar to the famed Miehle 29 Offset, the 25 
contains all of the same features which assure excellent 
lithographic quality at profitable production rates. 
Among these are superb four-roller inking, fast getaway 
and changeover, Miehlegrip speed plate clamp, and 
speeds up to 7500 impressions per hour. 


Wide range and “big press” lithographic advantages... 
these are the factors you want in a job offset—and you get 
all in the Miehle 25...the job offset that handles 
everything. Write for details. 


MIEHLE Company 


A Division of Miehle-Goss-Dexter, Inc. 
CHICAGO 8, ILLINOIS 











now...even faster drying! 








NEW “SPEED KING” INKS 
GIVE YOU ALL THESE EXTRAS: 


EXTRA rapid setting, faster drying 

EXTRA press stability and resistance to dryback 
EXTRA high finish on coated stocks 

EXTRA brilliant finish on enamel, Kromekote, Lus- 


terkote and C1S label papers 
EXTRA sharp, clean printing with ink precision con- 


trolled for uniformity 








IPI, IC and Speed King are trademarks of Interchemical Corporation 


IPI Speed King is a newly improved line of 


packaged inks for letterpress, thoroughly 
tested commercially, precision controlled for 
uniform quality in every can. These inks are 
ideal for ultra fast setting and drying, and 
high finish on coated stocks. Larger loads— 
often full loads—ean be run without winding 
or using excess spray. Yet, with proper stock. 
Speed King inks give a high finish. Packed in 
1 lb. and 5 Ib. cans, the line includes the 18 
colors most popular with printers and Speed 
King Halftone Black #94. Order now from 


your IPI salesman. 


INTERCHEMICAL ® PRINTING INK 


CORPORATION 


DIVISION 





EXECUTIVE OFFICES: 67 W. 44th ST., NEW YORK S6, N. Y. 





Gg screens 













































































We have two 48 inch screens 
150-133 line to fit 
your big job.....also a 36 inch 
250 line for projection 


or fine reproduction 


A COMPLETE PLATE MAKING SERVICE FOR OFFSET, LETTERPRESS AND ANILINE 
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Parsons Letterhead Portfolio 


can help you sell finer printing 


For over 100 years, printers generally have recognized 
that their own business can be improved by printing on 
Parsons King Cotton Papers. These same printers tell 
us that Parsons helps them earn... 


@ Greater customer respect 
@ Larger profits on each job 
@ More repeat orders 


When you stock and sell Parsons King Cotton Papers, 
you get full advantage of Parsons national advertising 
(one of the seiies shown at the 
left), backed up by effective sales 
helps. Parsons cotton fiber pa- 
pers are competitively priced; 
completely uniform in color, 
surface and printing character- 


istics; and are stocked by a fine 
- Mail to 


paper merchant in your area. 
When necessary, Parsons can 
fill orders from mill stocks on 
any item. 


Parsons King Cotton Papers: 





Cotton 
Content Parsons Bonds pies 
100°; ae 
Extra ¢ Old Hampden Bond Consens 
No. 1 
j tart! Pinot 
right s 100°, Parsons Bond Pern 
Address 
75% Laconia Bond 
Portfolio le si 
For you, too, = porn fi 50% Edgemont Bond State Position 
of striking Letternea 25% Heritage Bond 
Parsons hg ory eae io ht Parsons Writing a eee ee ee 
Papers can be the 100° L’Envoi 
right start for new Parsons Parchment 
business prestige. oye 100°%, Parsons Diploma 
PA 


Yours on request. 


BPoirsons 
feprs 





NESS LET- 
EW PORT- 
EAD DE- 


WRITE ON YOUR BUSI 
TERHEAD FOR THE N 
FOLIO OF LETTERH 


SIG 


[0 
co., HOLYOKE, MASS. © PPC 


1957 





‘SONS 


Parsons Paper Company 
Holyoke, Massaghusetts 
Gentlemen: 
Please mail me a compli- 
mentary copy of your new 
Portfolio of Letterhead 
Designs. 











PAPERS 


NS, NO. 1H, PARSONS PAPER Parsons Paper Company, Holyoke, Massachusetts 





Why is the ATF Chief 22 the most popular press in its size range 


Because it combines top quality printing 
with fast changeovers and easy operation 


Phe Chief 22°5 high popularity stems from its high production. Because it 

is easy to set up and run. thousands of profit-minded printers rely on the 

Chief 22 to give them the best possible return on their production time 
» 


And because of its excellent design, the Chief 22 turns out quality work 


capable of passing the most critical inspection 


When you're considering an offset press remember these advantages: 
The Chief 22 is a compact press. occupying only 51” x 76” (with extreme 
extension and largest motor). You can fit it into your shop layout without 


making major changes and moves. 


The Chief 22 has form rollers statically and dynamically balanced 
plus factor found only in ATF Chief presses. Once rollers are set. they 


maintain their position throughout the run. 


The Chief 22’s inking system gives full coverage for every job. including 
process color work and large solids. Eighteen rollers (including three 
form rollers. each of a different diameter) provide thorough breakup and 


distribution of ink. delivering a fine film to the plate. 

Phe Chief 22°s stepless speed control permits settings for just the right 
rate for each job. giving the best combination of speed and control 

Phe Chief 22 is closely related to the well-known ATF Chief 20 and the 


ATF Chief 29, and has many of the special features that have made those 


two presses so well known in the trade. 


But don't stop here gel all the facts AIF: 


on the ATF Chief 22. Check your 
local {TF Representative, or write direct to: 


American Type Founders 
200 Elmora Avenue, Elizabeth, N.J. 


shi 
2ble 
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««M-J Stickability 


M-J Old Tavern gives you 


perfect gummings for perfect performance — 








J A Wa 








Water Soluble Adhesives 


Just wet and set on the surface desired. Dextrine, 
animal and specialty glues for adhesion to china, glass, 
paper, leather, rubber, porcelain, wood, fabric, masonite, 
plastic, and other surfaces. 


Heat Seal Adhesives 


N! .. . in an instant — sticks forever. Your 
“old faithful” for the moisture-proof surfaces of to- 
day’s modern packaging — cellophane, saran, paper 
board, glassine, most textiles and fabrics. 


Dry-Stik Adhesives 


No moistening — just peel off the protective back- 
ing. Sticks to most clean, dry, hard, smooth surfaces — 
glass, porcelain, baked enamel, wood, chrome, stainless 
steel, aluminum, most plastics. 


Only M-J gives you perfect performance 
on both sides of the label 


ASK YOUR M-J PAPER MERCHANT FOR 


these other famous M-J label surfaces 

UNCOATED WHITES COLORED MEDIUMS 

COATED WHITES COLORED PLATEDS 
SPECIALTY PAPERS 














this wide selection of M-J gummings 
WATER SOLUBLE—All the standard Dextrine and Animal 


glues, plus Peelable, Tropical and other specialty gummings. 


HEAT SEAL DRY STIK 





... the sign of the most complete label line 
LUDLOW PAPERS, INC. 


Fine Papers Division 
FINE PAPERS Brookfield, Massachusetts 





DOUBLE PRODUCTION with 
DUAL-STREAM COLLATING! 


DUAL. We 
THE HIGH-SPEED —— 


STREAM 


L 
Te worlds newest... ost versatile shoal collar ! eed) Py, 


2% THE 6-STATION, DUAL-STREAM SPEED 
KLECT SHOWN MAKES UP TO 60,000 
PICKUPS PER HOUR!® 


TWO MICROMATIC DETECTORS AT EACH 
STATION INSURE UNEQUALLED ACCURACY! 


POSITIVE PICK-UP AND 
SHEET SEPARATION! 


GLUING AVAILABLE ON ALL 
SPEED-KLECT MODELS! 


sk FAST, EASY LOADING! 
Bence ws ialadl al sk IDEAL FOR NUMBERED WORK' 
se EASY TO OPERATE! 











MODEL 61-11 This six-station DUAL-STREAM Speed-Klect gathers 12 : 
DUAL-STREAM sheets up to 9x12” in a single operation! Other * SINGLE STREAM COLLATING UP TO 

SPEED-KLECT models in 3- to 8-stations. Customized models for 18” x 12” SHEETS! 
COLLATOR** special gathering problems AVAILABLE WITH 


_ ae z e@ CRISS-CROSS SET RECEIVER! 
YES — hard as it is to believe — station for station, the new DUAL- e INTERLEAVING DELIVERY! 


STREAM Speed-Klect WILL OUT-PERFORM ANY COLLATOR IN THE WORLD*; e@ STITCHER! 


even cuts automatic gathering costs in half! 
°Dual-Stream feed —9" x 12” 
With the fully automatic DUAL-STREAM Speed--Klect you can maximum stock size 


...DUAL-STREAM the same job side by side 
...DUAL-STREAM two different jobs 
... DUAL-STREAM a single job 


No other collator can match 
the DUAL-STREAM Speed-Klect for versatility! 


°°Covered by U.S. Patent No. 2,568,224 
and other patents pending. 


Ui) dela- Blas 2c ne Desiguers & Mowufactinars 





> 


SEE US AT General Office CLIP for information on this and other Speed-Klect models 


and Factory, DEPT. |P-10 
NATIONAL 50 Hi-Way and W. 12th Avenue 
BUSINESS SHOW Emporia, Kansas 


New York — October 20-24 Sales and Service Offices in New York, 
Booth 213CDE Chicago, Los Angeles, and Atlanta 


(_] Please send Brochure and full information. 


(_] Please send the 11-minute, 16 MM, color, sound film 
“Speed-Klect in Action.” 


NAME 





COMPANY 





PIA ANNUAL CONVENTION AVAILABLE FOR EXPORT — 
Dallas — October 13-16 Write — Didde-Glaser, Inc., 


Booths 33 and 34 “Export Division,” Emporia, Kansas 


ADDRESS 





CITY STATE 
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You make a good impress+- 
when vou L—_ 
—— 


Saturd 


A GOOD printer can win friends for your 
company. He knows how to make your printing 
look better, and sell harder. Be sure to see him in 
the early stages of your planning, because he can 
show you ways to cut costs and get better results. 
The chances are he will specify Warren's papers 

a product he has learned to respect. S. D. 
Warren Company, 89 Broad Street, Boston 1, Mass. 


Warren's printing papers 





(HIGH STANC DARD ) 





makea 
good impression 
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*of the kind of business FUG CAM 
you need most 


y* 
Ask which of these four sizes fits in best with your pres- [/ h x a, yy) 
ent equipment. / / 


Ask why a Harris offset press delivers more salable sheets 
per day. 


Wt 
Ask why a man does his best work on a Harris. ? ¢ X y, 6 
Ask why Harris equipment retains its asset value over the 


years So much better. 


Ask why the largest group of direct factory-trained service- 


men and strategically located parts depots help you give " 
your customers better service. 

Ask and you shall profit more. Write or phone collect for 

descriptive literature. 


[HARRIS | - 
ey HARRIS-SEYBOLD COMPANY 


A Division of Harris-Intertype Corporation 


4526 East 71st Street, Cleveland 5, Ohio 


HERE'S THE WORK HORSE of the Harris press line... the 23 x 30”... designed to 
produce highest quality work at lowest cost on either long or short runs. It offers 
corner or center sheet separation; stream feed stock control; choice of feed-roll or 
tumbler-gripper register control with speeds up to 7,500 iph. Roll-back fountain; 
multi-roll inker. With its quick getaway and high running speed, this 23x30” single- 
color offset is a sure profit maker. 





“Stable highlight masks on ‘Cronar’ 


give us top results” 


—Hugh Mackay, Camera Department Foreman, Wilbar 
Photo Engraving Company, Inc., New York, N.Y. 


Wilbar is one of New York’s leading photo- 
engravers. Since 1956, this company has been 
using .004” ““CRONAR”* Ortho A Litho Film to 
make their highlight masks. Results? In Mr. 
Mackay’s words: 

“We no longer lose time in making camera 
adjustments to compensate for shrinkage or 
expansion of our film. Dimensional stability 
is assured with ‘CRONAR’. In addition, we 
don’t have to heat or cool masks to bring 
them back to size. Naturally, this saves a 
great deal of time and many headaches.” 


Rc us. par orf 


Better Things for Better Living . . . through Chemistry 


42 


In making this type ‘of mask, Wilbar 
contact-prints the original transparency onto 
“CRONAR”™ Ortho A. The film is then processed 
in a continuous tone developer, which pro- 
vides a negative of low-density highlight 


areas and Is used to correct these portions of 


the transparency for subsequent reproduction. 
For thinness, versatility and stability at 
regular acetate film prices—investigate “CRONAR” 
Ortho A Litho Film. Ask your Du Pont 
Technical Representative for a demonstration, 
or write: E. I. du Pont de Nemours & Co. 
(Inc.), Photo Products Department, Wilming- 
ton 98, Delaware. In Canada: Du Pont 
Company of Canada (1956) Limited, Toronto. 
*Du Pont's trademark for its polyester graphic arts films 


This advertisement was prepared exclusively by Phototypography. 
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COLORED PAPER 


MAKES THE DIFFERENCE! 


[ | 
PERFORMANCE and SPECIFICATIONS q <n 
| 


PERFORMANCE and SPECIFICATIONS - 


MODEL D 50 


vr 


SD -echcraft 


TWIN BONANZA 


lOTATooixehia 
TWIN BONANZA 


There can be little question as to which of the above 
treatments of a folder has the greater sales value. BOTH 
are printed in brown ink, but certainly the piece on the 
right is more eye-arresting, more attention-getting. 
COLORED PAPER MAKES THE DIFFERENCE! 

When the Beech Aircraft Corporation planned this 
specification folder, someone used imagination and 
designated brown ink on canary-colored stock. Thus, an 
attractive, “two-color” piece was created with only 


HAMILTON, OHIO 


one-color printing. And the added cost was small—for 
colored inks cost little more than black inks, colored 
papers cost little more than white papers of equal quality. 

Colorful Beckett papers provide tasteful back- 
grounds for printed productions. Get an extra color free 
by using a Beckett colored paper on your next one-color 
job. A wide range of beautiful colors is available in nine 
popular Beckett grades. 

Free swatches on request. 


THE BECKETT PAPER COMPANY 


Makers also of the world’s whitest papers 
Beckett Hi-White and Beckett Brilliant Opaque 
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WITHOUT CARBONS 


NCR PAPER DOES IT!... produces cleaner, clearer copies 


Business forms users everywhere are dis- 
covering that NCR Paper speeds up 
their work. Without using carbon paper 
or even any carbonization, this amazing 
paper makes perfect copies of sales slips, 
invoices, premium notices, stock requisi- 
tions—any one of hundreds of applica- 
tions where clean, clear copies are needed. 

Non-smearing NCR Paper, perfected 
by the research laboratories of The Na- 
tional Cash Register Company, elimi- 
nates smudging of copies or fingers and 


ANOTHER PRODUCT OF 


is easy to handle because it requires no 
carbon inserts. Up to five legible copies 
can be made with a standard typewriter, 
ball-point pen or pencil and eight or more 
with a business machine or electric 
typewriter. 

NCR Paper is simple to use. Just put 
together several forms. Copies are ob- 
tained from hand written or business 
machine or typewriter forms. Finished 
copies are always neat and clean, easy 
to read. 


THE NATIONAL CASH REGISTER COMPANY, payton 9, Onio 


1039 OFFICES IN 


121 COUNTRIES 


NCR Paper's market for business forms 
is tremendous! Investiqate today. 

NCR Paper is available in sheet stock 
at local paper suppliers in bond, ledger 
and tag grades. For roll stock, write to: 
The National Cash Register Company, 
Dayton 9, Ohio. 


*TRADE MARK REG. U.S, PAT. OFF. 


NCR PAPER AND SUPPLIES 
ACCOUNTING MACHINES 
ADDING MACHINES + CASH REGISTERS: 


Lintner one aan nse abet si eee 
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PROPORTIONAL 


REGISTRON 


New Champlain “Eye” gives automatic proportional correction 
p y 


Model C300 Registron offers exclusive standstill phasing for selection 

of web scanner target and automatic zeroing-in of all phase micrometers — 
for minimum web waste prior to production. Color-to-color and cut-to-print 
mis-register are corrected instantaneously — in direct proportion to the error 
Correction computers are housed in an air-purged cabinet — 
for placement anywhere in press room or at a remote location 


Easily installed on all equipment with running register or compensating 


roller systems, the new Model C300 maintains remarkable accuracy 
without manual adjustment of sensitivity controls 


Simple to operate 


no special skill required. Automatic features insure 
immediate operational efficiency. 
Write for Bulletin C300 


‘ue x 


amplain Company. 


Inc.., 
J. Chicago Office: 
ri Europe: 


y * np 


88 Llewellyn Ave., Bloomfield, 
7356 N. Cicero Ave., Chicago 46. Ill 
Bobst-Champlain, Prilly-Lausanne, Switzerland 
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Nathan Roth, President—Active Bindery, 
Chicago, relies on his 17 Cleveland 
Folders for their fast, long-lasting 
precision performance. 





Ask 
Active 
Bindery 


CLEVELAND FOLDERS BY DEXTER 
ARE THE CHOICE OF THE PROS 





Leading trade binderies everywhere rely on Cleve- 
land Folders by Dexter for long-lasting efficiency. 
They know that Clevelands are built to the exacting 


standards which have made the name Dexter the Partial List of Users 








; ““ ” 
byword for quality among the “pros.’’ No matter aieiiihidas Th ducati niin ei 
how heavy the work load, Clevelands deliver years Bay State Bindery [| Keller-Crescent Co., Inc. 
ES s Bradford Robinson Co. W.H. Kistler & Co. 
of fast, dependable, precision service. Brown & Bigelow Livermore ’& Knight Co. 
Commercial Bindery Macken Bindery 
For more than half a century, Clevelands have been The Commercial Press | Methodist Publishing House 
proving their superiority in thousands of plants ee Say Ancente “ori <n 
around the world. There’s an efficient Cleveland Dosie & Johnson Co. Jf C. W. Ritter Co., Inc. 
* Re ; Doubleday & Co., Inc. Riverside Bookbindery 
Folder by Dexter for almost every size and imposi- Sai Menten, Te Mea einatn. Oe. 
tion requirement...get the full story today. Hahn Ruling & Binding Co. | Superior Bindery 
H & H Bookbinding Co. Trade Bindery 
Hall Bros., Inc. Van-Row Folding Co. 
Th e D EXT Ee rR Co mM pany Haverstick & Co. Von Hoffman Press 
Houston Bindery Co., Inc. Wetzel Bros. Prtg. Co., Inc. 


Division of Miehle-Goss-Dexter, Inc. 
CHICAGO 8, ILLINOIS 
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WONT SEEN UT cH 














Sun Valley ... Miami... Rome... Paris in the Spring . . . the bazaars 
and temples, fascinating sights and sounds of the Far East. 


An Mw TrICA Paper ... colorful travel posters, folders . .. bring you 


their promise. And paper . . . timetables, schedules, road 


Moves OF) maps, passports, tickets .. . help you to fulfill it. 
. . Print and paper smooth the path of people on the go 
print and papet 


Another of the many ways paper serves everyone, 


everywhere, everyday. 


INTERNATIONAL 





FFSET- BAS 
OLOR HARRIS LT 


HEETWISE-4M IPH 





EASY OWN THE EYE... 


ICONDEROGA 
OFFSET 


For quality reproduction without glare— multicolor or monotone—specify 











clear, blue-white Ticonderoga Offset. Famous for good press performance, 

its greater strength stands up under handling and folding. 

Use it for announcements, posters, brochures, book jackets, travel folders, 
broadsides, booklets, house organs, programs, menus, calendars, catalogs, 
prospectuses, inserts. 

Like all Ticonderoga Book Papers, Ticonderoga Offset offers you the unbeatable 


combination of quality and value. Call your local paper merchant for samples. 


your most dependable source of supply... 


INTERNATIONAL PAPER 


FINE PAPER & BLEACHED BOARD DIVISION NEW YORK!17.N.Y 











NEWSLETTER 


UP-TO-DATE BUSINESS NEWS OF INTEREST TO MANAGEMENT IN THE PRINTING AND ALLIED INDUSTRIES 


New TIaAPal Magazine 


Coming In November 


Economy Gains Speed 


In Recovery Action 


Printing Firm Failures 


Show Pronounced Rise 


Parcel Post Rates 
May Be Raised 


Letterpress Forum 
Held In New York 


Possibility Of Rate 
Boost In 1st-Class Mail 


New combination magazine-The Inland Printer bought American 
Printer and Lithographer-—coming in November . . will be 
known as The Inland and American PRINTER and LITHOGRAPHER. 
Best editorial features of AP&L plus those that have been 
running regularly in IP will appear in new magazine. Watch 
it'll be a knockout!! 











for it 





Recession seems to have been V-shaped, not U-shaped . 
recovery gaining speed . . apparel, furniture, food stores 
reported better business in September than same month 

last year . total retail dollar volume about 3% higher 
than Sept. 1957 . state of economy depends on consumer 
purchases . . public attitude toward '59 autos is large 
factor in over-all economy as so many other industries, 
including printing, depend on it for business. 














Twice as many failures in printing and publishing industry 
occurred in July as in same month last year, according to 
September Dun's Review . . Major reasons listed as 

cause of failure were: receivable problems, competitive 
underbidding, and inability to estimate costs accurately. 

















Increase in parcel post rates may be coming soon, according 
to Washington economists . law requires parcel post to 
break even, but costs now exceed revenues . expected 
size of boost: 8-10% . . may come at end of year. 








First closed-circuit TV Letterpress Forum held Sept. 27 in 
New York City . . more than 2,500 registrants from U.S., 
Canada, foreign countries attended . . though using two 

hotel ballrooms, five other large rooms, tickets were 500 

short of meeting demand . . audience seemed well pleased 
with program. See November issue for details. 




















Current rumors in Washington state administration wants 

to raise 4¢ stamp to 5¢. . Dlan is to send all distance 
mail by air, abolish special air mail rate . seems to 
be in distant future . . observers say Congress won't 
vote it next year. 




















(Over) 


THE INLAND PRINTER for October, 1958 





RBF Section Names 
Speaker For Meeting 


NYC Printing Sales 
Show 5% Reduction 


FTA Formed In New York; 
18 Directors Appointed 


BFI Members Report 


2% Drop In Volume 


Art Color Printing Co. 
Will Print Newsweek 


R. R. Donnelley Co. 


Purchases Pa. Site 


(Continued) 


PIA's Rotary Business Forms Section was to have Paul M. 
Cameron, chief of Trade Practices Conferences Division of 
Federal Trade Commission, as main speaker at Dallas 
convention Oct. 16. . His topic: "Fair Trade Practices 
and Terminology” . . For full RBF story see pages 54 
and 55. 

















New York metropolitan area printing sales for first eight 
months of '58 show 5% reduction compared with same period 
last year . . Volume running at $1,116,000,000 compared 
with $1,175,000,000 for same '57 period . . August 
volume down 2.8% from same 1957 August level but 5.2% 
above 1958 July figures. 














Flexographic Technical Association formally organized Sept. 
26 in New York City . . over 100 registrants adopted 
constitution, by-laws . . 18 directors named to elect 
officers, select committees, set up headquarters . . first 
annual meeting scheduled on or about Feb. 15, 1959 . 
for_details on joining, write Franklin Moss, Mosstype 

Corp., Waldwick, N.J. See November issue for details. 




















Business Forms Institute members revealed volume figures 

at meeting last month . . dollar volume for first 7 months 
of '58 only 2% below same period last year . . increased 
efforts to offset rising costs with larger volume sparked 
sales boost in third quarter . . increasing production 
and sales predicted by BFI for final 1958 quarter. 

















Art Color Printing Co., Dunellen, N.J., signed contract 
with Newsweek to print news magazine's eastern copies . 
operations will begin in Spring of 1960 . . largest 
printing for Newsweek will continue at McCall Corp., Dayton. 
Art Color will install high-speed presses . . will handle 
one-fourth of Newsweek's total domestic distribution. 








R. R. Donnelley & Sons Co., Chicago, purchased 54-acre 
tract in Lancaster, Pa. - land will be developed in 
future, according to reports . . firm will possibly 
build printing plant to serve eastern U.S. 

Donnelley now operating 7 plants in Illinois, Ohio and 
Indiana. 
























































Trautmann now occupies this 10,000-square-foot, partially air-conditioned building on Long Island 
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Small Printer Can Produce Business Forms 


@ H.A. Trautmann & Co. on Long Island now has only 24 employees producing work for 300 customers 


@ Began 12 years ago as two-man, one-press shop with 32 customers, $37,500 annual sales volume 


By Hal Allen, IP Eastern Editor 


The story of the business forms print 
ing company which Harry A. Trautmann, 
Jr. set up 12 years ago shows how well- 
managed small shops can grow by pro- 
gressive big plant planning and step-by- 
step installation of modern equipment for 
expanding their services. 

Through its first year H. A. Trautmann 
& Co., Inc. was a two-man, one-press shop 
with a $37,000 sales volume coming from 
32 customers. Now its plant in Syosset on 
Long Island, N.Y., is meeting the needs 
of some 300 customers for specialized 
production of forms for office and ma- 
chine bookkeeping purposes. 

With 24 employees the firm turns out 
spot, strip and one-time carbon forms 
which, as Mr. Trautmann puts it, abound 
in complicated perforations and number- 
ing-machine nightmares. An advisory 
service keeping customers in step with 
latest developments and with best meth- 
ods of forms functioning has played an 
essential role in the company’s growth. 

Harry Trautmann got his first whiff of 
printing ink when he was business man- 





Composing-makeup facilities located where all- 
on-one-floor production flow starts. Equipment 
includes 25'2-em Ludlow and Elrod with 1/10- 
inch molds to provide spacing material for ac- 
counting forms. Frank Marino (center), general 
foreman, is flanked by John Farrell (left) and 
Daniel Marsh. Equipment and supplies are close- 
ly integrated for efficiency in producing forms 


ager of the Amherst College newspaper. 
Then he sold printing for F. G. Adams 
Co., New York City, and served five years 
in the Marine Corps. Soon after returning 
to Adams, he set up his own shop in the 
basement of a store in Port Washington, 


Long Island. 


Little Equipment Available 

For producing simple forms in 400 
square feet of space he had one pressman, 
a Davidson offset press, a Challenge cut- 
ter, Spinnit drill, corner-rounder and, for 
comfort, two electric heaters. A bulky coal 
furnace in the center of the floor inter- 
fered somewhat with production. This and 
cutting 50,000 time cards on a table mod- 
el machine were among the reasons for 
moving the plant to the rear half of a 
nearby store. 

Expanding sales soon made it necessary 
to take over the other half. This increased 
space to approximately 900 square feet. 
There were eight employees. Equipment 


included the Davidson press, two Miehle 
V-36s, one 10x15 Kluge Automatic and 
a 34-inch hand-clamp cutter 

The next move to larger quarters came 
in 1949, three years after the business was 
founded. No rental space was available, so 
the company purchased a site in the Mine 
ola industrial section and put up a 2,500 
square-foot building. A Miller Simplex 
press was installed to help cover this ex 
pense. Volume continued to grow. In 
1951 an addition was built to double of- 
fice and production space, and another 
Simplex was added. 

That was the time when Mr. Traut 
mann decided to modernize his equip- 
ment. “Both of the Simplexes were rebuilt 
models,” he said. “We found the old Ver- 
ticals would not stand a second shift, so 
during the next three years we replaced 
them with the latest V-50s. The need for 
control over typesetting dictated the pur- 
chase of a 2514-em Ludlow typecaster. An 


Elrod machine with a special 1/10-inch 











Harry A. Trautmann, Jr., founder, president and 
treasurer of H. A. Trautmann & Co., business 
forms printing house in Syosset, Long Island, be- 


gan 12 years ago as two-man, one-press shop 


mold was added to provide spacing mate 
rial for machine accounting forms.” 

The Mineola plant, running a partial 
night shift and using modern equipment, 
proved to be inadequate. The office was 
not large enough to accommodate per- 
sonnel processing jobs. So in August two 
years ago the plant was closed for two 
weeks while facilities were moved into the 
company’s new Syosset building, which 
stands on three acres in the center of 
Trautmann’s marketing area. 

This building, with 10,000 square feet 
of partially air-conditioned space all on 
one floor, was designed for convenience 
and to eliminate the duplication of ef- 
fort that had prevailed in the Mineola 
cramped quarters and to enable the com 
pany to rearrange its equipment to follow 




















Three Miehle V-50 (Verticals) presses teaming with Simplex units replaced three V-36’s. Other equip- 


ment includes one 10x15 Kluge, two Seybold cutters, Lawson four-hole drill, Challenge one-hole 


drill, four Brackett joggers. From left to right are Vincent Rzeplinski, John Conklin, Joseph Kurz 


the flow of production and make it more 
efhcient. Equipment modernization ex- 
pense was not involved in this move. The 
only machine added was a Lawson four- 
spindle drill. 

A Didde-Glaser five-station Speed- 
Klect collator had been installed early in 
1956 to facilitate binding operations. 


Fast Collator For Larger Jobs 

I needed an automatic machine which 
would eliminate handwork delays at that 
end of the production flow,” said Mr. 
Trautmann. “Small jobs had been running 
through in routine order, but when a large 
job came along it broke the routine. For 
example, scheduling a $2,000 job in the 
middle of the regular routine meant that 
the bindery girls had to handle it piece- 
meal or at the sacrifice of our usual work. 
With the Speed-Klect we can run larger 
jobs on a production basis along with our 


run-of-the-hook orders. This new collator 
plays an important profit role for us.” 
Back in 1946 it was necessary for Mr 
Trautmann to devote part of his time to 
brokering printing jobs in New York 
City. Now he spends most of his time de- 
signing and selling forms and administer- 
ing the volume that comes into his plant. 
For a great deal of the company’s success 
he gives credit to the employees, half of 
whom have served the business for five or 
more years. He feels that their loyalty and 
productivity has kept the firm in a com- 
petitive position. He also pays tribute to 


Trautmann has six letterpress units, including 
two Miller Simplex presses (left, below) run by 
Al Magnacca (left) and Richard Bottini. At right, 
below, is bindery crew: Richard Lurz (left), fore- 
man, Jeannette Sarle, Caroline Cossella, with 
Joseph Scaramell watching two-part gluing job 
running through four stations on Didde-Glaser 


Speed-Klect collator to eliminate any handwork 


— 


Sa ee 
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H. Frank Trautmann, office manager, and 
Maurice Piché, production manager, for 
their “vital coOperation in maintaining 
the stability of the organization and pro- 
viding a foundation for its continuance in 
the years to come.” 

Speaking from his own experience, Mr. 
Trautmann pointed out several things 
small printers could do to maintain good 
customer and employee relations. These 
include a sound credit standing, ethical 
trade practices, and selection of only the 
best equipment. Insistence on excellent 
workmanship would appeal to employees’ 
sense of pride and achievement. It would 
also enhance customer respect and good 
will. He stressed the value of satisfactory 
rewards for employees, such as deferred 
profit-sharing plans and bonus time for 
perfect attendance. 


With justified pride Mr. Trautmann 
called attention to the company’s develop 
ment of a special ink which gives safety 
protection to forms printed on NCR (no 
carbon required) paper used as payroll 
checks running through National Cash 
Register bookkeeping machines. He cited 
quality of product plus ability and will- 
ingness to perform as attributes which 
had helped the business to grow. 


Floor plan of H. A. Trautmann & Co. indicates 
placement of equipment for best production flow. 
Black arrows indicate route snap-out job would 
follow through plant. Outside building, beyond 
present paper storage, land has been provided 
for additional paper storage when business war- 
rants expansion. Building has 10,000 square feet 
of space; most departments are air-conditioned. 


Company is observing 12th anniversary this year 


At the age of 39 the company’s presi 
dent and treasurer is looking forward to 
the installation of offset facilities some 
time soon to supplement his letterpress 
equipment. This is sure proof that the 
Trautmann business will keep on growing 
under his progressive leadership. But as 
he looks to the future he is concerned with 
one phase of management which he be 
lieves is too often neglected until it is too 
late to do anything about it. He believes 
it is MOst important. 

“I feel that too many details of this 
business revolve around me,” he said. “So 
I am trying to educate sales and produc 
tion personnel to the point where I can 
delegate more authority and thus grad- 
ually build up executive manpower pre- 
pared to carry on this organization in 
future years.” 
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PIA Rotary Business Forms Section Active 


®@ Bayard Shumate, president of section, reviews work of eight committees directing activities 


@ Newly-formed associate member group of suppliers has five committees at work for RBF 


Intensified efforts to bring Rotary 
Business Forms executives the type of use- 
ful information which can be applied to 
their daily management operations,” is 
how President Bayard S. Shumate sum- 
marizes the past 12 months’ activities of 
the Rotary Business Forms Section of 
Printing Industry of America. 

Mr. Shumate, who operates Shumate, 
Inc., Lebanon, Ind., as part of the RBF 
Section’s meeting October 10-16 in Dal- 
las, Tex., has reviewed for THE INLAND 
PRINTER the reports of the eight RBF 
committees Operating in the management 
areas of sales, production, finances, per- 
sonnel, equipment and materials, general 
as well 


as the efforts of the newly-formed asso- 


management, and membership 


ciate member group under Chairman Hi- 
ram A. Myers, Frye Manutacturing Co., 
of Des Moines, Ia., with its five commit- 
tees On equipment, paper, carbons, enter- 
tainment, and membership 

The theme of the Dallas meeting, “RBI 
at Work in Your Plant,” was selected par- 


Standard Register Co. Of Dayton, Ohio, Sets Up Exhibit To 


Bringing in part of its actual produc- 
tion facilities to help tell the behind-the- 
scenes story of business forms manufac- 
turing, the Standard Register Co., Dayton, 
Ohio, set up an attention-getting exhibit 
at the National Machine Accountants As- 
sociation show in Atlantic City. 

Departing from normal exhibit prac- 
tices, Standard Register took visitors on a 


miniature guided tour through its plant 


In eight-page booklet Standard Register gave at exhibit, six major steps 


in preparation of business forms were pictured, explained. At left below, 


form is “blueprinted” to exact specifications on order; rules are correctly 


ticularly to illustrate the progress made 
in the section’s programs following the 
adoption one year ago of a comprehensive 
organization plan and committee struc- 
ture along with the employment of the 
Executive Director Arthur Johnson in 
the section’s Washington office. 


Financial Management Committee 

The RBF financial management com- 
mittee, chaired by William Brown of the 
Chas. E. Brown Printing Co., Kansas City, 
Mo., in releasing the organization’s sec- 


revealed that 23 


ond annual ratio study, 
per cent of the firms, with 33 per cent of 
the sales, made 57 per cent of the profits 
of the entire group of 52 participating 
firms 

The 1957-58 report, covering almost 
$57-million of sales and over 4,300 em- 
ployees, showed an average net profit be- 
fore taxes of 7.08 per cent of the sales 
dollar, a slight decrease from the 8.42 
per cent net profit reported in the 1956- 


57 study. However, the financial condi- 


with the aid of movies and operating 
equipment, covering the inception of a 
business forms order to the end use of 
those forms when put on a modern busi- 
ness machine. 

The theme of the exhibit was, “157 
quality steps to reliability in your busi- 
ness forms,’ which adheres to Standard’s 
basic current sales theme, “Competitive 


Competence.” Aim of the exhibit was to 


tions as reflected in both net worth and 
working capital improved and the total 
debt position of the industry decreased. 
The tool gives RBF members a yard- 
stick for evaluating the managerial efh- 
ciency of their individual operations, and 
a special analysis was designed to show 
members how to apply the study to (1 
measure the adequacy of their sales vol 
ume; (2) determine the efhciency of their 
equipment and plant operations; (3) ana- 


] 


lyze the soundness of their fiscal policies 


and (4) evaluate the productiveness of 
their people. 

This analysis of some of the higher- 
profit firms revealed that one of the major 
differences between these firms and _ the 
lower-profit group was in management's 
utilization of people. Stated otherwise, to 
produce $700,000 of sales, the lower- 
profit plants required an average of 54 
employees, whereas the higher-profit 
plants needed only 44 employees. Special 
forms were designed to help members 
make similar analyses for their own firms. 


tell the story of the many and varied steps 
necessary to turn out a quality product, 
in this case Kant-Slip marginally-punched, 
multiple-copy business forms, and to show 
visitors the importance of maintaining 
quality and precision all the way through. 

Highlighting the exhibit was a col 
lating machine taken from the produc- 
tion line at Standard Register’s Dayton 
plant and put into operation at the show. 


placed, layout gauged. Center: Correct spacing of vertical rules is fixed 
so lines don’t waver or obscure type. Right: Glass gauges are used to 


verify alignment and placement of printed matter for machine spacing 
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This study was typical of the coopera- 
tive efforts dominating the majority of 
RBF projects, particularly those collecting 
and disseminating information so that the 
combined experience of the entire mem- 
bership could be focused on the day-by- 
day management problems faced by each 
individual member. 

Financial management committee ac- 
tivities also include the cost analysis field 
surveys in which a number of firms par- 
ticipated by arranging with consultant 
Frank R. Somers, Dayton, Ohio, to visit 
their plants and recommend changes with 
respect to costs and financial controls. One 
firm reported, “We will save $10,000 to 
$14,000 as a result of his visit.” The com- 
mittee is also developing current plans to 
round out its programs of financial con- 
trols by introducing projected budget hour 
costs at the RBF annual meeting to be 
held in Chicago in the spring of 1959. 


Sales Management Committee 

Similar in its continual usefulness to 
RBF management is the monthly sales 
index project of the RBF sales manage- 
ment committee with Jack Kennedy, Egry 
Register Co. of Dayton, Ohio, chairman. 
Regularly each participating firm submits 
its own Sales figures so that a summary of 
the industry-wide sales compared with the 
previous month and the previous 12- 
month period can be received. Quarterly 
a graph of these trends is released. 


On it muluple-copy forms were inter- 
leaved with one-time carbon paper, made 
specially for the forms; folded at the 
perforation lines; and stacked ready for 
packaging and shipment. Coincidental 
with the collating operation, the forms 
were speed-tested at hundreds of feet per 
minute—many times faster than any high- 
speed printer will ever be called on to 


process them. 


Left: Inspection of strip of press proofs is the next step in quality con- 


trol. Proof is checked to exact multiple of the form length. This is essen- 


tial so relation between form and carbon length is maintained. Center: 











Arthur Johnson (left) is executive director of 
Rotary Business Forms Section of PIA. Bayard 


Shumate, Shumate, Inc., Lebanon, Ind., is head 


Production Management Committee 

A first-hand report from the field was 
given to RBF members by Robert Ander 
sen, industrial engineer on the staff of 
Graphic Arts Association of Wisconsin, 
who was engaged by the RBF Section to 
develop the sheet collating production 
standards. Having visited a number of 
firms where he was able to observe and 
analyze the operation of the Speed-Klect 
collator, he pointed out suggestions on 
production, shortcuts and other technical 
tips in the use of this type of equipment. 

This sheet collating standards project, 
which had been in the planning stage for 
a number of years, was made possible this 
spring by the grant of financial support 
from Didde-Glaser, Inc., Carl Didde, 
president, of Emporia, Kan. This project 
is in the third major step in the develop- 


As prologue to this live demonstration 
of quality control and precision manu- 
facturing, four one-minute films acted 
as guides on the abbreviated tour. The 
movies showed how an incoming order 
is processed, checked, edited and sched- 
uled for production; how the composing 
room and platemaking facilities handle 
their parts in the progressing story; how 
the printing presses transform blank pa- 





ment of production standards for RBF 
member firms. The previous two sections 
were revised and reissued to members 
this spring after their original develop 
ment several years ago had been financed 
by special voluntary contributions from 
participating firms. 

The next phase of activity of the com 
mittee, chaired by Arnold Greenfield, Al- 
fred Allen Watts Co., Inc., Clifton, N.J., 
calls for an evaluation of the use and ap- 
plication of production standards in mem- 
ber plants. This phase will call for great 
er use of staff effort and field visitations, 
which will include such activities as re 
gional demonstrations—workshops and 
clinics as well as membership visitations. 


General Committee 
Chaired by RBF Vice-President Car- 
roll C. Barfield, Harry D. Barfield Co., 
Atlanta, Ga., this committee’s major ef- 
forts will be directed toward the problem 
of wide variations in terminology and 
trade practices in the rapidly growing 
business forms industry. With interest 
high in this subject following the RBF 
annual meeting in Chicago this spring, 
the committee has made efforts to define 
certain terms and devoted a major part of 
its Dallas program to studying the devel- 
opment of fair trade practices. 
Another activity is the procedure for 
handling technical inquiries from mem- 
Continued on page 108 


Explain 157 Quality Steps To Reliability In Business Forms 


per into usable business forms complete 
with marginal punching, perforations and 
other special requirements; and, finally, 
how the one-time carbon paper is fabri- 
cated to fit the forms precisely and accu- 
rately for efhcient neat register. 

The end use of these forms was dem- 
onstrated by having them processed over 
an IBM 407 Electric Accounting Ma- 
chine to show their advantages. 


Carbons then checked so all are of precise thickness. Right: Forms are 
then carbon-interleaved and collated under supervision. Similar pins 


engage marginal holes in record sheets, carbons. Forms then speed-tested 





Profit Figure Doesn't Tell 
Whole Story In PIA Ratios 


Financial management should be concerned with earnings on 


investment which reflect stabilty, progress, long-term profits 


By Olin E. Freedman 

Soon after each annual issue of the na- 
tional and regional Ratio Studies appears, 
printing management, both individually 
and in groups, seeks to determine from 
them the direction in which the industry 
is moving. The important indicators are 
given thoughtful consideration and clues 
to trends, strengths and weaknesses and to 
means of improvement are sought out. 

From force of habit, one will, upon the 
receipt of Printing Industry of America’s 
tabulations, turn first to table No. 1-A, 
and his eye will move to the last line, 
showing net profit (or loss ) on total sales. 
For the most recent period, the composite 
national figure for this item is 5.81 per 
cent. 

By many, this factor is deemed the most 
significant regarding the showing of the 
industry on a national scope. But is it? 
May there not be other and even more re- 
vealing data which can be discerned? 


Investment Earnings Important 

When one invests money, his interest 
is in the return on capital. In a business 
structure, that investment is represented 
by the net worth. Financial management 
can perhaps best interest itself the most 
closely in earnings on that investment, for 
they reflect the stability, the progress and 
the long-term profit of the enterprise. 

Return on investment is not shown sep- 
arately in the tabulations, but it can be 
ascertained. 

Reference to table No. 10 of the most 
recent PIA studies indicates that the ratio 
of sales to net worth is 285. In other 
words, annual sales of those plants report- 
ing some $600-million of volume indicate 
that this amount is 2.85 times the net 
worth. Hence, if the profit percentage of 
5.81 on sales is multiplied by 2.85, the 
resultant figure of 16.6 per cent represents 
the return on investment. 

What does this signify? 

First of all, it indicates that printing is 
among the leaders of all industries in its 
return On investment. From time to time, 
financial institutions have issued tabula- 
tions of the earnings figures of all industry 
and divisions thereof, and the return on 
investment in printing and publishing has 
consistently stood close to the top. The 
Federal Trade Commission, which regu- 
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larly conducts similar studies, shows in its 
most recent release that printing ranks 
fifth among a total of 116 industrial classi- 
fications in this respect. 

It would also show that although profits 
on sales are of undoubted importance and 
must be constantly studied and controlled, 
they can be recognized in their full mean- 
ing and importance only when translated 
into terms of return on investment. Thus, 
in the final analysis, the earnings of a 
business are determined not only by the 
margin on billings but also by the velocity 
with which the amount invested is turned 
over. 

In this latter regard, it is reassuring to 
note that with the usual minor ups and 
downs, the rapidity of capital turnover has 
been consistently improving during the 
past decade. In 1949 the: ratio was -248. 
The net amount invested was being turned 
over about two and a half times annually 
at the beginning of this period and is now 
approaching a three-times turnover. Al- 
though no exact figures were available 20 
or 25 years ago, the general belief at that 
time was that annual billings in the print- 
ing industry would generally represent no 
more than twice the net worth of most 
plants. 

From 1949 to 1957-58, profit on sales 
shrank from 7.51 per cent to 5.81 per 
cent, a reduction of 22.6 per cent; but dur- 





Olin Freedman Cofounder 
Of PIA PAR Predecessor 


Olin E. Freedman served Chicago printers and 
lithographers for 13 years, then became co- 
founder and presi- 
dent of Production 
Standards Corp., the 
original publishers of 
PAR for Printers (now 
the Printing Industry 
of America PAR) and 
also consultants on 
management and 
technical matters for 
the printing industry. 
After serving in World 
War II with the Navy, 
he disposed of his interests in Production Stand- 


ards Corp. and is now a graphic arts consultant. 











ing that period, rate of capital turnover in- 
creased by 14.9 per cent. Consequently, 


the rate of return on investment declined 
only from 18.6 per cent to 16.6 per cent, 
a falling off of 10.8 per cent, or less than 
half of the descent of profit on sales. 

There can be little doubt that we are 
in a stable business, one making good use 
of its invested capital and enjoying better- 
than-average returns. Sound application 
of funds to working capital and to invest- 
ment in plant, equipment and inventory 
can be expected to result in substantial 
earnings, particularly when due care is 
given to the rapidity of the turnover (the 
working use ) thereof. 

Moreover, the graphic arts industry, al- 
though large in the aggregate, consists 
with few exceptions of individual estab- 
lishments which fall in the “small busi- 
ness” category and enjoy the applicable 
special advantages. Most are privately 
owned. In most of them, the owners estab- 
lish their salaries rather than dividends at 
the highest rates permitted by the Bureau 
of Internal Revenue, thereby minimizing 
the portion of their income subject to 
double taxation. In fact, an objective of 
management in such situations is to keep 
the taxable profit at the lowest permissible 
level, and it is undoubtedly reflected in 
the composite figures cited. 


Tangible Rewards Unique 

When that consideration is coupled 
with those previously pointed out, there 
can be little doubt that our industry is 
virtually unique in the tangible rewards 
which it offers to its ownership and man- 
agement. There would appear to be every 
incentive to keep it that way and to strive 
toward further improvement 

What can be soundly accomplished in 
the direction of those goals? 

Perhaps, first of all, we can intensify 
our determination and our efforts to see 
that every dollar placed within a business 
shall be a working dollar. 

We can set capital turnover as one of 
our major endeavors. We can resolve that 
sums invested in inventory, in facilities 
and in the reserves necessary to meet fluc- 
tuating current expenses are soundly ap- 
plied, with careful analysis of the utility 
and frequency with which those amounts 
will be used. 

We can minimize investment in prop- 
erty by making certain that every square 
foot is utilized to the best advantage, with 
emphasis upon efficient and productive 
layout of both plant and office. 

We can select equipment with full re- 
gard for its usefulness and for the maxi- 
mum number of productive hours which 
can be expected to be derived from it. We 
can also avoid excessive inventories. 

We can watch credits and collections, 
making sure that our dollars are working 
primarily for us rather than our debtors. 
We can improve and secure the future of 
our industry by constantly striving to give 
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New Padgett Printing Corp. building in Dallas has 360-foot frontage, 40,000 square feet of ultramodern construction, air conditioned, humidity-controlled 


better values, not through blind reduction 
of prices but through control and lower- 
ing of costs and through raising of the 
standards of quality and of the functional- 
ism of our products. 

Inasmuch as printing is among the 
leaders of all major industries in value 
added to raw materials, the areas in which 
both creative marketing and management 
controls can be exerted offer the broadest 
possible challenges and opportunities. 
Printing is, in fact, identified as the fifth 
among all industries in this aspect, thereby 
holding the same relative rank as in earn- 
ings on net worth. This is probably more 
than a coincidence; it may be highly sig- 
nificant that return on investment and the 
extent of value added to materials are both 
so close to the top; and these facts may 
offer to management a significant clue in 
the search for those factors of strength 
which can best be exploited. 


Printers Are Really Converters 

It is well to recognize constantly the 
fact that the sole reason for the existence 
of the vast printing industry is to convert 
its raw materials (principally paper and 
ink) into printed and bound products 
through the application of a complex of 
creative talent, techniques, equipment and 
procedures. To a very advanced degree, 
we are converters in virtually the fullest 
sense of that term. We are not mere as- 
semblers of prefabricated parts; neither 
are we jobbers. 

The accuracy of that statement is sup- 
ported by the fact that (except in the very 
minor cases of discounts 
granted by steel- and copper-plate engrav- 


recognized 


ers and by manufacturers of personalized 
greeting cards ) our customers can buy pa- 
per and trade services (photoengraving, 
composition, trade binding, etc.) at the 
same rates as those which are quoted and 
charged to us. We enjoy no system of 
manufacturers’ and jobbers’ discounts 
such as governs commerce in those trades 
and industries in which little or no value 
is added to goods which are purchased and 
resold. 

It would appear, therefore, that our 
profit showing can be the most readily and 
soundly improved through concentration 
upon those markets and those manage- 
ment problems which are the most closely 

(Turn to page 124) 


New Padgett Plant In Dallas Among Most 
Modern In Southwest; Cost Over $750,000 


Continuing a tradition of expansion 
and modernization begun in 1903 when 
Cyrus R. (Cy) Padgett established Padgett 
Printing Co., one of the oldest and best 
known names in printing in Dallas and 
the Southwest, the firm has moved into a 
new plant on Industrial Blvd. at Cole. 

The new three-quarter million dollar 
plant of Padgett Printing and Lithograph- 
ing Co. has a 360-foot frontage and con- 
tains over 40,000 square feet. Ultramod- 
ern and streamlined, the new building is 
of brick and stone construction. The plant 
is air-conditioned and the humidity is 
controlled. 

Separated areas house three new color 
presses together with the other printing 
presses and the composing and typesetting 
divisions. The bindery department, in- 
cluding a new high-speed binding ma- 
chine which inserts, stitches and trims in 
one operation, and the shipping division 
are housed in another section with a drive- 
in ramp. 

Another progressive keynote of Padgett 
operations is the four-color process camera 





TlaAPal Coming... 


% Coming in November is the first 
combined issue of THE INLAND Print- 
eR and THe AMERICAN PRINTER AND 
LirHoGRAPHER. The 75-year-old JP 
purchased the 73-year-old AP&L in 
August and the September issue was 
the last for A4P&L. Duplicated sub- 
scriptions are being adjusted and 
both lists of readers will see a bigger, 
better, and more entertaining com- 
bined publication next month. The 
new magazine will be called THE IN- 
LAND AND AMERICAN PRINTER AND 
LiITHOGRAPHER—P&L for short. The 
best editorial features of AP&L will 
be continued in the new publication. 
Of course, all of /P’s well-known and 
well-liked departments and_ special 
features will continue to appear. The 
new magazine will please you! 











and platemaking division which is greatly 
enlarged in the new arrangement. 

Through practical application of new 
developments in engineering, the com- 
pany has developed a new photocompos- 
ing (step-and-repeat ) machine known as 
Magnastep, manufactured by Lanston 
Monotype Co. of Philadelphia. Jay D. 
Padgett has been awarded patent rights 
for Magnastep. 

Besides the executive offices, there are 
ten private offices for the sales force. The 
administrative offices face the reception 
foyer. Black-and-white tile flooring, green 
walls and streamlined lighting complete 
the modern note. 

Cy Padgett, who died in 1934, came to 
Dallas from Ennis, Tex., in 1903 and be- 
gan the Padgett Printing Co. in a small 
upstairs shop at the location now occupied 
by the Neiman-Marcus department store. 
A craftsman of the old school, Cy Padgett 
set his own type and operated the press; 
he was also salesman and administrative 
manager. 

In 1918 Jay D. Padgett, who is now 
chairman of the board, joined his father 
in the operation of the company, and in 
1922 Hal W. Padgett, the other son, now 
president of the company, also joined the 
family business. The third generation of 
Padgetts in the organization is Don Pad- 
gett, secretary-treasurer, son of Jay D. 
Padgett. 

Padgett specializes in industrial publi- 
cations, catalogs, brochures, annual re- 
ports, all types of promotional color print- 
ing and direct-by-mail, as well as office 
forms of every description. 


Rogersnap Names Distributors 

Rogersnap Business Forms Co., Dallas, 
has announced the appointment of two 
new distributors for its products. Burt- 
Marshall Associates, Kansas City, Kan., 
will cover Missouri, Kansas, Iowa, and 
Nebraska for Rogersnap. The E. M. 
Stewart Jr. organization of Dallas will 
handle Texas, Oklahoma, Arkansas, and 
Louisiana. 
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Continuous, carbon-interleaved business forms produced on this Webendorfer rotary web offset press are important part of Rein Co. production in Houston 


Production Techniques For Greater Profits 


®@ Production is the core of printing and focus of all activities connected with printing business 


@ Here are some principles and precepts followed with success by the Rein Company of Houston 


By Stephen J. Bresk 


In the management of a printing enter 
prise, the creation and coordination of 
many functions are necessary to success. 
There must be buildings, machinery and 
equipment with which to work; personnel 
to perform the needed tasks; money with 
which to buy materials and pay wages; 
sales and accounting services, and a host 
of related activities. 

Insofar as printing is concerned, all of 
these are directed to one end: production 
Production is the core of printing and the 
focus of all other activities connected with 
the printing busine 

Regardless of the size of the printing 
plant or the formality of its operations, all 
of these functions of management must be 
performed, and an understanding of their 
scope and character is not merely desir- 
able but necessary. 

For the sound execution of the tasks of 
production, there must be, first of all, or 
ganization. This involves the designation 
of the functions to be performed, the as- 
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signment of these functions to those who 
will carry them out, the delegation of au- 
thority and the channels through which 
this authority will be exercised, and the 
establishment of the areas and boundaries 
of specialized duties. 

In executing its tasks, production man- 
agement, whether it be small or large, also 
must understand the meaning and signifi- 
cance of estimating, planning, routing, 
scheduling and the keeping of perform- 
ance records, and must exercise control of 
its functions through a well-developed, 
yet simple and flexible system. 


Economy Of Operation Needed 

If the constant goal of all these is serz 
ice, with the utmost economy of operation, 
there will definitely be a profitably man- 
aged printing plant. 

Every production manager is, or ought 
to be, interested in two kinds of turnover: 

1. The rapidity of movement of work, 
which should be maximized. 

2. Turnover in plant personnel, which 
should be minimized 


Many printing and production man- 
agers are not aware of the importance of 
rapid capital turnover. 

If the philosophy of the production 
manager is to do a little work on a lot of 
jobs, each will remain in production for 
a longer period of time than would be the 
case if more work were done on fewer 
jobs. More funds must then be provided 
for the payroll, rent, lighting, supplies, 
power and other expenses over a longer 
production period until, finally, the jobs 
are completed, delivered and collections 
made to keep the business going. 

Not only will this unsound practice re- 
quire more money, it also will necessitate 
much greater floor space and, beyond a 
doubt, complicate production control. 

We should strive to do maximum work 
on a few jobs rather than a little work on 
many jobs. 

The other turnover, which should be 
minimized, is labor turnover. High labor 
turnover may point to tyrannical super- 
visors, poor working conditions, or to 
wages that are not locally competitive. A 
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high rate of labor turnover may reveal dis- 
satisfaction among the employees which 
should be immediately corrected. 

Labor turnover results in costly hiring 
and training, disruption of production 
and loss of morale among the personnel. 

During the past year I learned about a 
‘magic formula” which helps not only to 
solve production problems but serves to 
minimize and often to eliminate worrying 
about plant conditions. 

Whenever we have a production prob- 
lem to solve, we ask ourselves these four 
questions: 

1. What is the problem? 

2. What are the causes of the problem? 

3. What are the possible solutions? 

1. What is the best possible solution? 

Let us see how we can use these four 
questions to solve a production problem 

Suppose the owner, production man- 
ager, superintendent, sales manager and 
foreman of the plant have come together 
in conference because there is a growing 
number of complaints from customers re- 
garding late deliveries. Let us apply the 
‘magic formula.’ 

1. What ts the problem? 

It is a common practice among such 
groups to spend countless minutes—and 
sometimes hours—at such a conference 
without anyone knowing specifically and 
concretely just what the problem is! 


Problem Of Late Deliveries 


The problem in this case is customers 


complaining about late deliverie s It the 
information is handed to each participant 
at the meeting 7m writing before the con- 
ference starts, no One can miss the point 
of why the meeting was called. 
What are the causes of the proble Mr 
Why are customer deliveries later than 
they should be? It is appalling to consider 
conterences 


the wasted hours 


without anyone really trying to find out 


spent in 
clearly the conditions at the root of the 
problem. 

But if you have informed the partici- 
pants in the conference, you may now ask 
them to put down, in writing, the causes 
of the problem. You will get some definite 
ideas, probably like this: 

(a) Improper planning. 

(b) The plant is being oversold. 

(c) The scheduling is haphazard. 

(d) Material dispatching is faulty. 

(e) The plant is operating without 
enough manpower. 

(f) The salesmen and front office are 
promising too tight a delivery schedule. 

3. What are the possthle solutions? 

When ideas are presented orally and 
are based on opinions or logic without a 
definite foundation in facts, conferees are 
tempted to argue and tempers often flare. 
Quite often the conferees get entirely off 
the subject, and a lot more valuable time 
goes to waste. 

If the possible solutions also are put in 
writing, the participants are more likely 


Stephen Bresk In Demand 
As Speaker On Production 


Stephen J. Bresk has been production manager 
of the Rein Co. in Houston, Tex., for the past 
He has 


compiled over the 


nine years 


years a number of 
printing price lists and 
is author of several 
estimating books. He 
has been a speaker at 
various technical con 
and before 
groups. 
His subjects have cov- 


ferences 


graphic arts 


ered many phases of 


Stephen J. Bresk 


production as well as 
management, costs, and engineering. This arti- 
cle is based on a talk Mr. Bresk gave several 
a Texas conference devoted 


months ago at 


to production and management problems. 


to get down to facts. The solutions sug- 
gested in this case may be: 

(a) Have salesmen contact the plant be- 
fore promising a delivery date. 

(b) Plan orders more economically. 

(c) Install second shift in pressroom. 

(d) Make one person responsible for 
seeing that all materials are on hand when 
needed. 

(e) Have the factory suggest to the sales 
department a normal delivery schedule 
based on plant conditions and, in the 
event quicker delivery is desired, have 
both the sales manager and the produc- 
tion manager decide whether to accept or 
reject the order. 

(f) Buy another truck for “hot shot’ 
delive ries. 

(g) Get a new superintendent and pro- 
duction manager! 

1. What ts the BEST solution? 

By the time we get to step four in our 

magic formula,” the best solution should 
be easily determined. Sometimes the best 
solution may be a combination of two or 
more of the solutions offered. 

In this case, the solution may be, “Let 
the factory suggest to the sales department 
a normal delivery schedule. If a quicker 
delivery is required, the sales manager 
and the production manager will decide 
whether the order is to be accepted.” 

It is obvious that when you apply the 
four-question “magic formula,” you will 


Rein Co. bindery is often busy with carbon-interleaved business forms. Producti 
























get the facts and will think the problem 


through. Much less time will be required 
to find the best solution. 

To produce economically, the shop, 
whether it is large or small, must preplan 
ats uU ork, 

Many printers are losing both time and 
money by haphazardly handling work in 
the plant. When work is not preplanned, 
it is usually produced in accordance with 
the amount of work on hand in each de 
partment. For example, if the work load 
happens to be heavy in the composing 
room, the job may be set only one-up, re 
gardless of how it should run. 

Whether the order is small or large, it 
should be preplanned, both with regard to 
its method of production and to its de- 
livery requirements. The job should be 
properly laid out, the type marked up, and 
readable copy prepared. All of this should 
be done before the job is sent to the plant. 

All instructions and job tickets should 
be written in a legible hand, preferably 
typed, in a manner that can be readily un- 
derstood by the plant operators. Only then 
will orders be properly executed. 

If it is possible, eliminate from instruc- 
tions and job tickets such phrases as: ‘See 
Bresk for numbering” or “Don’t punch 
until advised by Steve.” Quite often, when 
the time arrives for these operations, Steve 
Bresk cannot be located and delay ensues 


Should Eliminate Guesswork 
Delays are 


job tickets should be checked and double- 


costly, All instructions and 
checked before the plant workers receive 
them. Guesswork should be eliminated, as 
too many jobs are spoiled by guessing at 
what was wanted. 

It is obvious, from all the reports I’ve 
heard, that sales for many printing con- 
cerns have been slipping. This means that 
production men now, more than ever, 
should exert all possible effort. The odds 
are 29 to 1 in favor of reducing costs 
when compared with increasing sales. 

In order to recover 10 hours of unpro 
ductive time, at a wage-hour rate of $3, it 
becomes necessary to sell $865 worth of 
new business to restore your net profit. 
Should you waste $50 worth of supplies, 
it will be necessary for your sales force to 
bring in $1,440 in additional business. 

Not only are your salesmen on the spot 
to bring in new business, but your produc- 

Concluded on page 123) 


on must move smoothly 
















usiness Forms Industry 
as Specific Paper Needs 


Business forms printers must see that paper mills are kept 


informed of production as well as end use requirements 


By B. J. Staneslow 
Manager, Chemical Research 


Moore Business Forms, Inc. 


It has been said that if you really know 
the use requirements of the products you 
make, you know the improvements your 
product should have. To this can be add- 
ed: you also know why your product 


needs each improvement and can then 


18 
develop it with definite objectives in mind 


—a “must” for the ultimate success of 
any development. 

In the case of papers for business 
forms, the paper mill must be concerned 
with these two major use requirements: 
(1) the production requirements of the 
business forms manufacturer, and (2) the 
end use requirements of the forms user 

While reasonably close codrdination 
has existed between the paper mill and 
the business forms manufacturer, it seems 
that paper mill staffs have not been kept 
adequately informed of the present day 
rapid changes in the forms users’ end use 
requirements. 

These changes in end use requirements 


brought with them new 


and methods have 
production problems for the forms manu- 
facturer principally because many of to- 
day's business forms must be fabricated 
with greatly increased precision, dimen- 
sionally and in many other ways. 

The objective of this article is, there- 
fore, to help acquaint the paper mills with 
present day requirements of the business 
forms papers, if such papers are to permit 
the forms manufacturer to produce a 
product which will meet the present exact- 
ing and required needs of the business 
forms user. 


Paper Doesn't Meet Needs 

Put another way, this article will at- 
tempt to show why present day papers are 
falling short of the new business forms 
needs, the thought being that, with ade- 
quate codrdination between the paper 
mills and the forms manufacturer, seri- 
ously needed paper improvements can be 
effectively developed. 

Manifold business forms are sets of 
papers printed with a functional design 
and provided with a means of multiple 
copy production. Most business forms re- 
quire perforated lines for separating the 
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been produced 


copies after they have 
Some varieties of forms also require mar- 
ginal or other types of punching of holes 
for writing machine feeding and align- 
ment Of various parts. 

The function of the business form is 
to provide a medium for the efficient and 
rapid recording of information or trans- 
actions by handwriting, typewriting, or 
by the present day, high-speed automatic 
writing machine. 

The business forms industry uses a 
large variety of types and grades of paper, 
the major one being the register bond 
and carbon paper tissue. Both of these are 
regarded as made-to-order papers which 
meet the specific requirements of the busi- 
ness forms industry. In addition, there are 


many others such as news, book, ledger, 


card, and carbonizing bond. 

Satisfactory production and use of the 
business form is very much dependent 
upon the chemical, physical, and mechan- 
ical properties of the paper. Originally 
the business form was a comparatively 
simple product and the paper used not 
very important because records and trans- 
actions were written by hand. With en- 
larging of business operations and the 
concurrent development of business ma- 
chines such as the typewriter and the auto- 
graphic register, and the development of 
carbon papers for such machines, the pa- 
per had new requirements to meet. 

With today’s high speed automatic 
writing machines, business forms papers 


B. J. Staneslow was graduated from Cornell Uni- 
versity in 1931 with a Bachelor of Chemistry de- 
gree; he received Master of Chemistry degree in 
1933. He held the post of chief chemist at Moore 
Business Forms, Research Division, from May, 
1934, to January, 1954, when he became man- 
ager of chemical research. This article appeared 


originally in The Paper Trade Journal, Feb. 17 


must meet still further new requirements 
in terms of dimensional stability and pre- 
cision, surface finish and other properties 
for satisfactory printing, manifolding of 
copies, as well as more exact fabrication 
involving perforating, punching, fasten- 
ing, and so on. Likewise, today’s carbon 
papers require new, more rigidly con- 


rolled base sheet specifications. 


Adjust Machine Accurately 
When it is realized that the printing 
press, the carbon paper coating machine, 
and the business writing machine have to 


be accurately adjusted to run each specific 


To bring in new customers and remind regular customers of its business forms department, the Stewart 


Office Supply Co. of Dallas displayed Rogersnap stock business forms in the front store window. The 


exhibit placed special emphasis on the importance and necessity of business forms in all businesses 
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grade of paper, it becomes quite apparent 
that any variation in the paper product 
can create operating difficulties. The need 
for uniformity, therefore, in terms of such 
factors as basis weight, caliper, finish, 
properties of strength, moisture content, 
printing and carbon paper ink and copy 
receptivity cannot be overemphasized. 

This uniformity is also essential in 
every roll of paper which the industry 
uses, regardless of its size. Average values 
of tests of wide mill rolls have little sig- 
nificance in this case. 

A major requirement of the business 
form is that the printed design on all 
sheets of a form be in exact register. This 
is not maintained with papers of varying 
moisture content even though printed 
with high precision. 

A major cause is insufficient moisture 
content control in the roll. For example, 
a roll of paper used to produce part 1 of a 
form might have 4 per cent moisture con- 
tent while another roll used to produce 
vart 2 of the same form might have 
er Cent moisture content. After precision 


I 
I 
t 
I 


srinting, the paper of each part will give 
up or take up moisture 1n or ler to reach 
equilibrium with the atmosphere. 


Check Alignment Difficulties 

If this condition is midway between 
the two papers, the paper of part 1 will 
expand while the paper of part 2 will 
contract. The original dimensions of the 
two parts of the form are thereby changed 
but in opposite directions and register of 
the printed design on the form parts is 
thrown seriously out of alignment. Thus, 
when these papers with altered dimen- 
sions are put through subsequent opera- 
tions, problems are encountered. 

It is apparent, therefore, that the mois- 
ture content of the paper in the roll has 
to be maintained within clese tolerances 
so that the dimensional changes which 
are bound to occur with daily and sea- 
sonal moisture variations will be within 
the production and end use demands of 
the printed form. 


A plus or minus 13 


per cent variation 
in moisture content of the paper seems a 
reasonable tentative objective and papers 
maintained within these limits would be 
reasonably free of the operating problems 
described herein. Closer limits than the 
foregoing should be the longer range ob- 
jective. This, of course, will mean a need 


Fayetteville, Ark., plant of Standard Register Co., Dayton, Ohio, was formally dedicated last month. The 


STANDARD & 


for improvements in moisture control 
technology and instrumentation and the 
proper adaption of these improvements 
to paper mill equipment and processes. 
What has been said about the need for 
close moisture content tolerances in print- 
ing papers is equally important for the 
carbon paper ussue. Expansion or con- 
traction of these papers Can prevent Satis- 
factory assembly of the resulting carbons 
with the printed parts of the form. 
Another problem, primarily true with 
carbon paper tissue since wide rolls are 


coated, is the effect of a high moisture 


Standard Register's New 
Arkansas Plant Opened 


The new Fayetteville, Ark., plant of 
the Standard Register Co., Dayton, Ohio, 
was dedicated Sept. 13, according to an 
announcement by M. A. Spayd, president 
of the business forms company. Immedi- 
ately following the ceremonies, company 
officials and employees conducted visitors 
on an open house tour. 

Among distinguished guests present 
were Arkansas’ Governor Orval E. Faub- 
us and Senator J. W. Fulbright, officials 
of the Arkansas Industrial Development 
Commission, and other leading represent- 
atives of Arkansas business and industry. 

Located on 38 acres of ground along- 
side Route 
city, the new building is of contemporary 
design with 95,800 square feet of floor 


71 a few miles south of the 


space. The one-story plant is positioned 
at a slight angle to the main highway 
and has sidings of ribbed aluminum, 
brick and glass. Inside the building, office 
Space, presses and other mechanical 
equipment and loading and receiving 
areas have been arranged so as to provide 
a natural and efficient flow of work. 
Architect and contractor for the project 
was the Austin Co. of Cleveland. 

Production, already in effect to a limit- 
ed degree, will steadily increase as equip- 
ment and personnel needs are met, Mr. 
Spayd said. While present plans call for 
manufacturing concentration on margin- 
ally-punched, continuous business forms 
and unit-type Zipsets, the company con- 
templates future expansion which will 
turn the Fayetteville facility into a fully 
integrated production unit within the 
next few years. 


GISTER COMPANY 


content. In this case, a loss of moisture 
resulting from passage of the paper over 
hot rolls and being coated with hot ink 
produces a significant decrease the 
width of the roll which results in fewer 
possible cuts of a definite size than should 
have been expected. Waste from this 
cause can be very costly 

For the printing and the use of busi- 
ness forms, there is a need to control the 
dimensions of the paper within close tol- 
erances. The eftect of moisture content 
variations in paper has just been de 
scribed. The development of more di- 
mensionally stable papers would be prog- 
ress in the right direction provided there 
did not result from this development ad- 
verse properties in the business forms pa- 
pers such as loss or reduction of necessary 
paper surfaces and operating qualities. 

Dimensional stability is also very nec 
essary to meet the functional use require- 
ments of some products such as the tabu- 
lating card. Dimension tolerances are 
very narrow and are becoming increasing- 
ly so as the many new developments in 
new, faster, and more functionally efh- 
cient automatic writing machines are put 


in use. 


Most Paper Has Good Strength 

Most of the paper grades used in the 
business forms industry have reasonably 
satisfactory physical strength. The prob- 
lem is the variations in these characteris- 
tics from roll to roll, and even within the 
roll. These variations cause costly produc- 
tion problems and serious difficulties in 
the end use of the forms produced. 

Here is a typical illustration: A press 
man carefully adjusts the perforator for 
the correct strength of the perforation on 
the initial roll of paper. In continuing the 
order, a second roll of paper is needed 
and this roll is significantly different in 
strength properties to require another ad- 
justment of the perforator blade. Produc- 
tion is thereby affected. 

Or, suppose the pressman assumes no 
variation in paper strength from one roll 
to the other and, therefore, makes no 
perforator blade adjustment while run- 
ning the forms order. Then the forms 
user is confronted with two possible dif- 
ficulties: (1) perforations in some forms 
are too weak and, therefore, break dur- 
ing the writing machine operations; (2) 

Continued on page 120) 


building has 95,800 square feet of floor space 
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ultramodern building in South Hackensack, N.J., marks company’s 75th anniversary and has 136,000 square feet of space on one floor 


Intertype Fotosetter sets business forms text type 


Autographic Business Forms 


Moves Into Modern Building 


@ Observes 75th anniversary in new plant in South Hackensack, N.J. 


@ Company has over 350 employees in building of 136,000 square feet 


Autographic Business Forms, Inc. has Founder of the company, one of the 
marked its 75th anniversary by moving oldest in the continuous forms printing 
all production and home ofhfice facilities field, was James C. Shoup who in 1883 
from Hoboken into a new building in introduced the Autographic Register. The 
South Hackensack, N.J business was moved from New York City 

to Hoboken at the turn of the century and 


; the new name was adopted four years ago. 
Rules are checked on Craftsman line-up tables a eerie. Meee 5 


Fork lift trucks handle register bond, sulphite, ledger, rag, translucent, other forms papers 
AE = — 


—— 





wa 


Three Rutherford step-and-repeat machines han 


dle as many shots as needed for forms, presses 


Autographic has more than 400 em- 
ployees. Approximately 350 serve in the 
South Hackensack plant which has 136,- 
OOO square feet of floor space all on one 
floor. Sales offices are located in principal 
northeastern cities 

Operations include those of a modern 
printing plant, with equipment featuring 
high-speed rotary presses. Complete facili- 
ties, including composition, platemaking, 
carbon processing, and binding continu- 
ous and unit-set forms, make outside serv- 
ices unnecessary. A tour of the plant—the 
company 1s conducting a series as part of 
its anniversary celebration—takes two 
hours 

Full knowledge of the operation of 
modern office machines for preparing 
business records is an essential factor of 
Autographic’s printing service. These new 
units include electric typewriters, teletype 
writers, cardatype machines, computypers, 
Flexowriters, checkwriters, tabulators, ad- 
dressing machines, and high-speed print- 
ers used in electronic data processing sys- 
tems. Sales and production personnel 
translate operating requirements of these 
machines into accurate specifications for 
paper, carbon, form structural arrange- 
ments, and printing. 

Products in addition to forms and the 
Autographic Register include pin feed 
mechanisms for business machines and a 
heavy-duty high-speed burster for detach- 
ing continuous forms. Unit-set and con- 
tinuous forms include the carbon inter- 
leaved type and such specialties as NCR 
carbonless paper, continuous form enve- 
lopes, and duplicating masters. 

Recent electronic data processing de- 
velopments have enlarged the role played 
by personnel in advising customers on 
form design and handling techniques. 
The present emphasis is on automating as 
many as possible of the clerical operations 
involved in preparing forms. 

The company forecasts that the next 
few years will see automation extended 
into the offices of small and medium-size 





firms. Autographic is conducting research 
on the use of magnetic ink for printing 
checks. Numbers so printed can be sensed 
by machines, thus making fast sorting of 
large batches of checks possible 

President Charles B. Howard also 
heads Autographic Business Forms Ltd., 
Montreal. He is a Canadian Senator 
Members of the Senate are appointed by 





Ashton high-speed, web-fed offset rotary press prints, numbers, punches, perforates, slits, folds 


Schriber pin-driven interleaving machines assemble forms and carbons in continuous folded packs 





Operator uses strobe light to check accuracy of punching, perforating, etc., on Schriber machine 





























the Governor General to serve for lite 

Carl W. Brenn is vice-president and 
general manager of the American com 
pany. Robert W. Shoup, grandson of the 
founder, is vice-president and plant man 
ager. Other executives are Charles ] 
Timm, secretary-treasurer; Ernest R. Mc 
Keag, general sales manager, and Albert 
E. Weller, sales promotion manager 
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Using Small Offset Equipment To Increase Profits 


@ Many printers have foolishly been rejecting use of small offset equipment 


@ Advantages of these presses may enable you to capture some new accounts 


@ Here are actual figures on production costs of small and large offset units 


By John C. Jackson” 

For years we have been accustomed to 
look down our collective noses at any off- 
set press smaller than a 17x22. Many 
printers have rejected the installation of 
these smaller presses, saying they need 
more coverage, better image transfer and 
better register. And this may be true in 
given instances, instances in which a plant 
has no offset press and a single machine is 


required to handle larger work. 


Small Offset Press Grows Up 

But please remember that the small off- 
set press has come of age. 

The 10x15-inch offset press of 1958 
has many new mechanical features which 
place it in a different category from yester- 
lay. Better control of paper handling, 
better inking and dampening, double side 
guides, tumbler grippers, adjustable head 
stops, removable inking mechanism as- 
semblies and other features all contribute 
to a better printing job. 

The small offset press has the advan- 
tages of low initial cost, low plate cost, 
higher running speeds and quicker get- 
away, all of which add to profit. 

The bedroom printers and the captive 
shops discovered these advantages eight 
or nine years ago and they have been 
nibbling consistently at your accounts. 

Now, many of these folks don’t have 
the slightest idea of what their hour costs 
are, or even what they should be; and 
these operators can make it plenty rough 
for the man with a big investment and 
high hour costs. But please don’t forget 
that they are running at a low possession 
figure and a low operational figure 

There are probably more 10x15-inch 
offset presses and duplicators running in 
the United States today than any other 


*John Jackson is Cincinnati branch manager for 
American Type Founders. This article was adapt 
ed from a speech presented by Mr. Jackson at 
39th annual convention of the International As- 


sociation of Printing House Craftsmen in Detroit 
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single size. Many of them are in captive 
shops, private plants, where for some rea- 
son or another it has been found expedi- 
ent to make these installations 

Why? Because somewhere along the 
line somebody became dissatisfied with 
his printer and decided to join the ranks 
of “Do It Yourself. 


these same people to join the latest move- 


Our job is to get 


ment, “Let George Do It.” 
And you should be so 
being able to produce the small black and 


George” by 


white and small color jobs for your cus- 
tomer at a price he’s willing to pay and 
one which will make you a profit. 

One good way to accomplish this is to 
take advantage of the small offset press 
installation 

The owner of larger equipment in all 
probability is calculating his costs on the 
basis of his entire operation. Perhaps he 
should investigate the possibility of sell- 
ing time on a small press under an entirely 
different cost accounting setup, even to the 


extent of establishing an entirely different 


operation. This might enable him to de- 
termine a more realistic hourly cost rate 
for his small presses 

Generally speaking, any 814x11-inch 
job, single color, one side, can be run 
most profitably on a 10x15 offset press, 
in runs up to 7,500. Of course, other fac- 
tors have to be taken into consideration, 
such as per cent of coverage, but, gener- 
ally speaking, run-of-the-hook work of 
this specification fits best on the small 


offset press 


Equipment Won't Fit Work 

There are a lot of jobs turned down 
every day in many larger plants because 
this work won't fit.” Actually, it’s not the 
work—it’s the equipment which doesn’t 
fir. As a result, the job may be turned 
down, it may be accepted and handled at 
a loss as a nuisance job, or it may be priced 
so high as to force it elsewhere. 

At this point somebody is sure to be 
wondering, “What kind of jobs is he 
talking about?” I’m talking about the 
1,000 letterheads and envelopes, the small 
bulletins, price sheets, house organs, in- 
struction sheets, the numerous smaller 
sizes in runs of less than 5,000. There’s a 


Donald Foster, 13, receives International Graphic Arts Education Association medal from Joseph Hen 


nage (r.), chairman, Boy’s Club Committee, Graphic Arts Association of Washington, D.C. Donald re- 


ceived the medal in recognition of his outstanding work at the Boy’s Club Print Shop which is supported 


by the association. Looking on is Print Shop instructor Erven Nicholson (I.) of the Premier Press 
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raft of this work around—and please 
don’t overlook short-run color. Advertis- 
ing agencies have become very conscious 
of the advantages of the small offset press 
in preparing sampling campaigns. 

Mechanical negatives for form letters 
and pricing sheets are becoming better, 
and so are direct impression paper mas- 
ters. Take, for example, a handbill run on 
a 10x15-inch offset press by a letterpress 
pressman. This handbill was proofed from 
a standing newspaper ad and 5,000 were 
run for the station owner. The printer told 
us that he was able to do the job quicker 
by offset-—even on a 5,000 run and with 
a standing form. 


Time Means Profit 

Another important ingredient of profit 
is time. It is probably the most important 
one, for time is the printer’s basic com- 
modity. In the final analysis he is selling 
his time. 

I mentioned the 10x 15-inch offset press 
as being the most economical on 814x11 
single-color, one-side jobs up to 7,500 
runs. Please remember that these plates 
can be made quickly, changeover and 
makeready are at a minimum, and press 
speeds are high—even in the averages for 
the year. 

Quoted figures get dull in a hurry and 
should be kept to a minimum, but there 
are a few that I would like to mention 
briefly: In talking hour costs for a press, 
we must remember to apply these rates to 
the changeover and makeready as well as 
to the actual running. 

One graphic arts organization shows 
these hour cost figures for the 10x15-, 
14x20- and 17x22-inch offset presses, re- 
spectively: 

For the 10x15 

For the 14x20 

For the 17x22 

These figures provide for possession, 
depreciation, rent, heat, light, power, di- 
rect and indirect labor, welfare benefits 
and compensation, supervision, etc. These 
figures apply to makeready as well as to 
running and down time. 

Let’s take a given job which is estimated 
as one-half hour makeready on the 10x15 
offset. This costs $2.92. The same job 
makeready would cost $4.12 on the 14x20 
and $4.61 on the 17x22, at the above 
rates. It would cost about $5.02 to make 
this job ready on a 10x15 automatic plat- 
en press. 

Plate costs would approximate $8 on 
the 10x15, $12.30 for the 14x20, and 
$16.05 for the 17x22. 

So before we turn a press over, we have 
accumulated $10.92 for the 10x15, 
$16.42 for the 14x20, and $20.66 for the 
t7<22. 


And on runs under 7,500, the multiple 


two-up or four-up images and resultant 
shorter press runs can’t absorb the differ- 
ence in plating and making ready. 


When Harris-Seybold Co., a division of Harris-Intertype Corp., completed its first six-color offset 


press, 42-year-old Ronnie Dombrowski was on hand to see huge machine before it was shipped from 


the company’s Cleveland plant. Ronnie’s presence completed a “‘three-generation family circle,’ 


‘ 


since 


both his grandfather, Harry Dombrowski (I.), and his father, Don Dombrowski (r.), helped to build 


the press. More than 50 feet long, weighing 75 tons, the press prints six colors on a 43x59-inch sheet 


It’s interesting to note that the 14x20, 
the stepchild of offset, is more economical 
than the 10x15 after 7,500 impressions 
up to 15,000 impressions. Then the 22- 
inch press takes over. And believe it or 
not, the 14x20 is cheaper than the 22x29 
until about 31,000 impressions! 

Again, it will pay you to investigate the 
small offset press. It’s good business. 

We started a campaign to show the 100 
per cent letterpress printer how he, too, 
can get into offset. With modern press im- 
provements, the 10x15 offers an excellent 
opportunity to become acquainted with 
offset, and we feel that there are many who 
would like to “go offset,’ but who fear 
the initial investment. Actually, the press, 
camera and platemaking come to some- 
where around $5,630. And we figure it 
this way: 

10x15-inch press 

12x18 camera with contact 


$3,450 


screen 
Vacuum frame and arc lamp 
Layout table 185 
Stainless steel sink 255 


Add Darkroom, Too 

Add a darkroom, and the total invest- 
ment is around $6,500, approximately 
the cost of a 12x18 cylinder press. 

These are possession costs. 

Hour costs are geared directly to pos- 
session costs and profits hang on hour 
costs. And thereby hangs the tale. 

A $6,500 installation, with the press 
at $5.83 an hour for runs of less than 
5,000. It’s a powerhouse for profits. 

It will pay you to invest in a small off- 
set press. It’s good business. 


Plastic Bottle Solves 
Dampening Problem 


For many years I have pondered on 
what is the best way to apply a small 
amount of water to the dampening system 
without always getting my hands wet or 
near the roller. I first tried a small stick 
about a foot long with the sponge tied to 
the end of it. I used this method for about 
six months. It is very hard to keep from 
slopping water and is not accurate. 

I then tried toy water pistols. Most 
water guns are made of plastic and will 
eventually develop a leak, especially when 
dropped a few times. After trying out 
about a dozen different models, I gave up 
the idea of using them because they did 
not hold enough water, the stream of 
water was not accurate in its direction, 
and the replacement costs were too high. 
Most models wouldn’t last a week. 

I then tried plastic bottles. This I found 
to be the answer I was looking for. Not 
any bottle will work well. The best I 
found is a soft bottle, like the one that a 
popular shampoo comes in. This bottle, 
like all plastic spray bottles, has an insert 
stopper with a small hole in it that is very 
hard to get out to refill the bottle. I re- 
moved this stopper and discarded it using 
only the cap. I drilled a small hole in the 
cover cap with a No. 60 drill. The size of 
this hole is very important for proper ap- 
plication of the water. This permits quick 
refilling of the container. The men in our 
shop have been using this method for the 
last six months and find it works out 
very well—WoopROoW W. Goon. 
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Stanley Rinehart Named President 
Of NAP-L; 2300 Attend Convention 


Stanley R. Rinehart of the printing de- 
partment of the E. I. duPont de Nemours 
& Co., Inc., Wilmington, Del., was ad- 
vanced to the presidency of the National 
Association ot Photo-Lithographers at the 
26th annual convention of the organiza- 
tion in Boston Sept. 10-13. More than 
2,200 persons registered for the conven- 
tion, considered by NAP-L officials as ‘‘the 
largest and most successful ever held.” 

J. Tom Morgan, Jr. of the Litho-Krome 
Co., Columbus, Ga., was elected vice-pres- 
ident to succeed Mr. Rinehart. William H. 
Glover, Jr. of Sweeney Lithograph Co., 
Belleville, N.J., continues as treasurer. 
George Carnegie of Consolidated Litho- 
graphing Corp., Carle Place, Long Island, 
N.Y. was named secretary. 

Otis E. Wells, Western Lithograph Co., 
Wichita, Kan., is the retiring president. 
Walter E. 
executive vice-president with headquar- 
ters in New York City. Robert S. Emslie, 
Jr., who has been serving as NAP-L secre- 


Soderstrom continues as the 


tary, is now executive secretary. Frank E 


ALA Policy Conference 
In Cleveland On Oct. 20 


Amalgamated Lithographers of Amer- 
ica, which recently withdrew from the 
AFL-CIO, will hold on Oct. 20 in Cleve- 
land a national policy conference for dis- 
cussion of a new organizing program and 
problems arising from the union’s in- 
dependent status. 

Delegates from 92 locals in this coun 
try and Canada are expected to attend 
Forty full-time local officers will be added 
and, for what is said be the first time in 
trade union history, locals with as few as 
50 members will have full-time officers 

The ALA union claimed in a press re- 
lease that the National Labor Relations 
Board has continuously upheld ALA’s 
position as the acknowledged union of 
lithographic workers and that the union’s 
withdrawal from the united labor move- 
ment was caused by AFL-CIO’s refusal to 
recognize this situation. 

The installation of offset lithographic 
equipment in paper box plants, small 
town newspapers, and commercial print- 
ing plants was cited in the press release 
as especially important to ALA. The ALA 
contends that wages and working condi- 
tions are 30 to 40 per cent lower than in 
ALA-organized shops and that unskilled 
workers have lowered lithographic stand- 
ards in many areas. The ALA press release 
stressed that its organization of such 
workers is a matter not of choice but of 


necessity. 
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Turner, Jr., continues as cost accountant. 
NAP-L membership is now at the highest 
point in its history—1,105 members. 

Ninety-three firms displayed their 
equipment and services in 168 exhibit 
booths in the convention hotel and across 
the street in Boston’s First Corps Cadet 
Armory. One equipment manufacturer re- 
ported signed orders totaling more than 
$500.000. 

The 1959 convention will be held Nov. 
18-21 in Kansas City, Mo. Convention 
hotels will be the Muehlebach and the 
Muehlebach Towers. Convention sessions 
and equipment exhibits will be held in 
the Municipal Auditorium which is con- 
nected by tunnel to the hotels. 

Among those elected as new directors 
tor three years were Mr. Carnegie: Arthur 
C. Eckert of Columbia Planograph Co., 
Washington, D.C David Gandelman, 
City Printing Co., New Haven, Conn. 
William A. Kreuger, W. A. Kreuger Co., 
Brookfield, Wis.; John Kuentz, Central 
Lithograph Co., Cleveland, Ohio; Samuel 
H. Marks, New Era Lithograph Co., New 
York; Fred G. Rost, Drury Printing Co., 
Dayton, Ohio; Bernard L. Semter, Semco 
Color Press, Oklahoma City, Okla.; Cass 
V. Stucko, Rapid Copy Service, Chicago, 
and Paul M. Walker, Sterling Press, Los 
Angeles 

Alfred E. Heubach, Rust Craft Publish- 
ers, Dedham, Mass., was elected a one-year 
agirector 

John L. 


lithographic and label paper division of 


Kronenberg, manager of the 


Stanley R. Rinehart Walter E. Soderstrom 


New NAP-L President Exec. Vice-President 


William H. Glover, Jr. 


Re-elected Treasurer 


J. Tom Morgan, Jr 
Vice-President 


the $8. D. Warren Co., who has worked in 
developing paper suitable for lithogra- 
phers, was presented with an engrossed 
resolution of appreciation by the NAP-L 
omcers 

The convention opened on Wednesday 
afternoon, Sept. 10, with a talk by Otis I 
Wells, NAP-L president, on 
Advertising for a Lithographing Com- 


pany.” “How Are We Doing? 
title of the next talk by Stanley R. Rine- 


Successful 
was the 


hart, manager of the Du Pont Printing 
Division, Philadelphia. Concluding the 
afternoon program was a speech entitled 


Harry 


Small Business and Politics” by 
E. Brinkman, president of the Cincinnati 
Concluded on page oe 


St. Louis Graphic Arts Association 
Sponsoring LTF Technical Forum 


Another in the series of technical film 
forums staged by the Lithographic Tech- 
nical Foundation will be held in St. Louis, 
Nov. 21-22. The forum will be sponsored 
by the Graphic Arts Association of St. 
Louis. A site for the forum has not been 
selected. Michael H. Bruno, LTF research 
director, and Frank M. Preucil, supervisor 
of the LTF photographic division, will 
conduct the forum. 

Lithographers in the St. Louis area who 
are interested in obtaining further infor- 
mation on the forum or obtaining regis- 
tration forms may write to Fred E. Win- 
sor, the executive vice-president, Graphic 
Arts Association of St. Louis, 4537 W. 
Pine Blvd., St. Louis 8, Mo. 

Other future programs sponsored by 
LTF include a conference and discussion 
on quality control which will be held in 


Chicago at the Western Society of En- 
gineers on Oct. 23, and four two-day 
seminars. 

The first seminar on color reproduc- 
tion will be staged Oct. 27-28. Oct. 29-30 
are the dates for the second seminar with 
platemaking as the subject under discus- 
sion. The third in the current series of 
seminars is scheduled for Nov. 17-18 
when paper and ink will be spotlighted. 
The final seminar in the current series 
will be held Dec. 8-9 when color repro- 
duction is again the featured subject. 

All of the seminars will be held at 
LTF’s research department at 1800 S. 
Prairie Ave., Chicago 16. The fee for each 
of the seminars is $100. Members of the 
LTF research staff will conduct the meet- 
ings. Additional information and applica- 
tions may be obtained from LTF, Chicago. 
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Javelin: 


BY CHAMPION 


Smooth performance is a characteristic of Javelin Coated 
Offset, a utility grade for dependable lithographic 
reproduction that combines quality with economy in a wide 
variety of advertising uses. This insert —one of a series — 

is on 80-pound basis weight, demonstrates its capabilities in 
handling black and white halftone, line and four-color. 


ALBERT GOMMI 


THE CHAMPION PAPER AND FIBRE CO., 1958 





THE PARADE OF CHAMPION MERCHANTS 


QUALITY HOUSES THAT OFFER A QUALITY LINE OF PAPER 


ALABAMA 
The Whitaker Paper Company 
The Partin Paper Company 
W. H. Atkinson. Fine Papers 


Birminghar 
Mobile 


Montgomery 


ARIZONA 
Blake, Moffitt & Towne 
Butler Paper Company 
Blake, Moffitt & Towne 


ARKANSAS 
Roach Paper Company 


CALIFORNIA 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Carpenter Paper Company 
Biake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Carpenter Paper Company 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 


COLORADO 
Graham Paper Company 


CONNECTICUT 
John Carter & Co., Inc. 
John Carter & Co., Inc. 


DELAWARE 
Whiting-Patterson Co., Inc. 


DISTRICT OF COLUMBIA 
The Whitaker Paper Company 


FLORIDA 
The Jacksonville Paper Co. 
The Everglade Paper Company 
The Central Paper Company 
The Capital Paper Company 
The Tampa Paper Company 


GEORGIA 
The Whitaker Paper Company 
The Macon Paper Company 
The Atlantic Paper Company 


IDAHO 
Blake, Moffitt & Towne 
Carpenter Paper Company 


ILLINOIS 
Dwight Brothers Paper Company 
Parker, Schmidt & Tucker Paper Co. 
Decatur Paper House, Inc. 
Peoria Paper House, Inc. 
Irwin Paper Company 
C. J. Duffey Paper Company 


INDIANA 
The Millcraft Paper Company 
Indi Paper C y, Inc. 





1OWA 
Carpenter Paper Company 
Pratt Paper Company 
Carpenter Paper Company 


KANSAS 
Carpenter Paper Company 
Southwest Paper Company 
KENTUCKY 
The Rowland Paper Company, Inc. 


LOUISIANA 
The D & W Paper Co., Inc. 


New Orleans 


MAINE 


Augusta John Carter & Company, Inc. 


MARYLAND 
Gorrett-Buchanan Company 
The Whitaker Paper Company 


Baltimore 


MASSACHUSETTS 
John Carter & Company, Inc. 
John Carter & Company, Inc. 
John Carter & Company, Inc. 


Boston 
Springfield 
Worcester 


MICHIGAN 
The Whitaker Paper Company 
Central Michigan Paper Co. 


Detroit 
Grand Rapids 


MINNESOTA 

C. J. Duffey Paper Company 
Inter-City Paper Company 
C. J. Duffey Paper Company 
Inter-City Paper Company 


Minneapolis 


MISSISSIPPI 
Jackson Paper Company 
Newell Paper Company 


MISSOURI 
Carpenter Paper Company 
Acme Paper Company 
Shaughnessy-Kniep-Hawe 
Paper Company 


MONTANA 

Carpenter Paper Company 
Carpenter Paper Company 
Carpenter Paper Company 


NEBRASKA 

Carpenter Paper Company 
Carpenter Paper Company 
Carpenter Paper Company 


NEW HAMPSHIRE 
John Carter & Company, Inc. 


NEW JERSEY 
Central Paper Company 
Central Paper Company 


NEW MEXICO 
Carpenter Paper Company 


NEW YORK 
Hudson Valley Paper Co. 
Stephens & Company, Inc. 
Hubbs & Howe Company 
The Millcraft Paper Company 
Forest Paper Co., Inc. 
Milton Paper Co., Inc. 
Pohiman Paper Co., Inc. 
Reinhold-Gould, Inc. 
Royal Paper Corporation 
The Whitaker Paper Co. 
(Bulkley Dunton (Far East 
Bulkley Dunton S. A. 
jChampion Paper Corp., S. A. 
Champion Paper Export Corp. 
Genesee Valley Paper Company 


NORTH CAROLINA 
Henley Paper Company 
The Charlotte Paper Company 
Epes-Fitzgerald Paper Company 


Asheville 
Charlotte 
Raleigh 


OHIO 
The Millcraft Paper Company 
The Cincinnati Cordage & 
Paper Company 
The Whitaker Paper Company 
The Millcraft Paper Company 
Sterling Paper Company 
The Cincinnati Cordage & Paper Co. 
Sterling Paper Company 
The Millcraft Paper Company 
OKLAHOMA 
Carpenter Paper Company 
Beene Paper Company 
Tayloe Paper Company 
OREGON 
Blake, Moffitt & Towne 
Carter, Rice & Co. of Oregon 
PENNSYLVANIA 
Kemmerer Paper Company 
{ Garrett-Buchanan Company 
Garrett-Buchanan Company 
Garrett-Buchanan Company 
Paper Merchants, Inc. 
Whiting-Patterson Company, Inc. 
The Whitaker Paper Company 
Garrett-Buchanan Company 
RHODE ISLAND 
John Carter & Company, Inc. 


SOUTH CAROLINA 
Epes-Fitzgerald Paper Company 


SOUTH DAKOTA 
Sioux Falls Paper Company 


TENNESSEE 
Bond-Sanders Paper Company 
The Cincinnati Cordage & 
Paper Company 
Tayloe Paper Company 
Bond-Sanders Paper Company 
TEXAS 
Kerr Paper Company 
Carpenter Paper Company 
Carpenter Paper Company 
Carpenter Paper Company 
Carpenter Paper Company 
Carpenter Paper Company 
Carpenter Paper Company 
Southwestern Paper Co. 
Carpenter Paper Company 
Carpenter Paper Company 
UTAH 
Carpenter Paper Company 
Carpenter Paper Company 
VIRGINIA 
Epes-Fitzgerald Paper Company 
Epes-Fitzgerald Paper Company 
WASHINGTON 
Blake, Moffitt & Towne 
Carpenter Paper Company 
Blake, Moffitt & Towne 
Spokane Paper & Stationery Co. 
Blake, Moffitt & Towne 
Carpenter Paper Company 
WEST VIRGINIA 
The Cincinnati Cordage & 
Paper Company 
WISCONSIN 
Dwight Brothers Paper Company 


CANADA 
Blake Paper Limited 


THE CHAMPION PAPER AND FIBRE COMPANY 


Mills at Hamilton, Ohio .. 


FOR FULL INFORMATION ON HOW THIS ADVERTISEMENT WAS PRODUCED 
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Promotion committee of Lithographers National Association approves design for catalog for Ninth Lithographic Awards Competition and Exhibit at a recent 
meeting. Committee members are (I. to r.) Howard C. Minnich; Ralph D. Cole; George J. Walsh; Alfred B. Rode, Jr.; Douglas J. Scott; L. E. Oswald, LNA 


president; Thomas P. Mahoney, promotion committee chairman; Herbert W. Morse; Oscar Whitehouse; William Carmichael; Fred S. Howard; Albert J. Gross 


Plans Laid For LNA’s Ninth Annual Lithographic Awards Contest 


Expectations are that the Ninth Annual 
Lithographic Awards Competition and 
Exhibit, now being launched by the Lith- 
ographers National Association, will re- 
peat its recent success by setting new rec- 
ords in promoting printing by the offset 
process of printing to buyers in all parts 
of the country. 

The program for the 1959 competition 
was set at a meeting of the LNA promo- 
tion committee in New York City. This 
year’s chairman, Thomas P. Mahoney, 
vice-president of the Regensteiner Corp., 
Chicago, who has served on the committee 
since the competition's inception in 1951, 
will direct the program. The 1958 com- 
petition attracted 2,651 specimens. 

One of the major changes in the 1959 
competition is that the first public an- 
nouncement of awards winners will be 
made at special ceremonies paying tribute 
to the producers and creators of the year’s 
most outstanding lithography. For that 
purpose an awards luncheon will be held 
on April 13 at the LNA’s 54th annual 
convention at the Greenbrier, in White 
Sulphur Springs, W. Va. 

LNA President L. E. Oswald will pre- 
sent awards certificates to the representa- 
tives of the winning firms attending the 
awards luncheon. The convention will al- 
so unveil the ninth awards catalog and the 
awards exhibit showing the winning ma- 
terial. The exhibit will be shown later in 
New York City, Chicago and many other 
principal cities. 

Deadline for the receipt of entries is 
Jan. 13. LNA plans to mail the announce- 
ment brochure and entry blanks to lithog- 
raphers and advertisers on or about Nov. 
15. All lithographic plants, regardless of 
association affiliation, may participate. 

Rules and regulations and entry blanks 
may be obtained by writing to any of the 
Lithographers National Association's 
three offices as follows: Executive head- 


quarters: 1025 Connecticut Ave., N.W., 
Washington 2, D.C.; eastern branch: 597 
Fifth Ave.. New York City 17 
branch, 127 N. Dearborn St., Chicago 2 

The panel of judges, comprised of 36 


western 


experts in lithographic quality, art and 
design and functional value—the basis 
on which each entry is rated—will exam 
ine, score and select the winners at the 
New York Trade School during the week 
of Jan. 19. 

There will be 49 classifications of ma- 
terial to be judged, two more categories 
than in 1958. A total of 294 winners 
six in each classification—will be chosen 

Lithographer's Own Promotion”—self 
advertising material produced by plants 
to promote their Own services has been 
made a special category to highlight this 
phase of a lithographic plant's operation. 

Recognizing a trend of recent years, the 
promotion committee has created a new 
subdivision under ‘Point-of-Purchase Ma- 
terial.” It is “Outdoor Displays—Paper, 
Board, Cloth and Other Material.” In the 
packaging classification, labels and wrap- 
pers produced by other processes will be 
accepted because of the strides in that 
specialty. 

A New York graphic arts designer and 
consultant, Allan Seide, has designed the 
process-color awards catalog cover. Plans 
have been made to publish an 80-page 
awards catalog which will be distributed 
to a select list of potential printing buyers 
and lithographers. 

This year’s committee, in addition to 
Mr. Mahoney, includes William Carmi- 
chael, vice-president of Lutz & Sheink- 
man, Inc., New York; Ralph D. Cole, 
president of Consolidated Lithographing 
Corp., Carle Place, N.Y.; Albert J. Gross, 
sales manager of A. D. Steinbach & Sons, 
Inc., New York; Albert Hailparn, pres- 
ident of Einson-Freeman International, 
Ltd., Long Island City, N.Y.; Fred $. How- 


ard, Crane Howard Lithograph Co., Cleve 


land; George P. Hughes, sales manager of 
Snyder & Black, White Plains, N.Y.; J 


Louis Landenberger, president of Ketter 


linus Lithographic Mfg. Co., Primos, Pa 

Also, Howard C. Minnich, director of 
public relations, United States Printing & 
Lithograph Co. of Cincinnati; Alfred B 
Rode, Jr., manager of national accounts 
for Stecher-Traung Lithograph Corp., 
New York: Alfred F. Rossotti, president 
of Rossotti Lithograph Corp., North Ber- 
gen, N.J.; Douglas J. Scott, eastern man- 
ager of H. S. Crocker Co., Inc., New York; 
George J. Walsh, president of Offset En- 
2£ravers Associates, Inc., New York Ed- 
ward K. Whitmore, president of Oberly 
& Newell Lithograph Corp., New York, 
and Herbert W. Morse, LNA promotion 
director. 


New Litho Technique Permits 
Color Printing On Plastic 

A new lithographing technique that 
permits full-color printing directly on 
polystyrene plastic sheets has been devel- 
oped following one year of research by 
Thunderbird Plastics, Inc., Minneapolis. 

According to the producer, the strong 
tendency of polystyrene sheets to sweat 
oil was overcome by a special formula ink 
which bites through the oil film and into 
the plastic. Vacuum forming of the plas- 
tic imparts a high gloss to the colors. 


ATF Handles 3M Offset Line 

American Type Founders, Inc. has 
taken over distribution of the 3M brand 
of presensitized photo offset plates and 
chemicals produced by the Minnesota 
Mining and Manufacturing Co., St. Paul. 
These products are available from ATF 
branches in Boston, New York, Philadel- 
phia, Atlanta, Dallas, Cincinnati, Cleve- 
land, Chicago, St. Louis, San Francisco 
and Los Angeles. 
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SHARE YOUR KNOWLEDGE” 








Primary purpose in comparison of bulletin cover above, as 
originally printed, with rearrangement of identical elements 
below, is to demonstrate more pleasing and attention arresting 
appearance when “pivot’’—large panel with name—is toward 
the upper-right rather than upper-left corner. That is because 
of better balance, secondarily of emphasis—with white to 
left having effect to emphasize panel. Rearrangement repre 
sents a more pleasing, interesting, better balanced outline 
of the composite. Proper use of emblem requires printing in 


red, hence that change, and the better pattern of color parts 





ISSUED BY THE 


WORCESTER COUNTY CLUB OF 
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“SHARE YOUR KNOWLEDGE” 
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By J. L. FRAZIER 


Characterful Typography Plus 

HENRY F. HENRICHS PUBLICATIONS of 
Litchfield, [Il.—A contributor to this depart- 
ment was once mildly offended because we 
said we could pick out his work no matter 
whence it came or without 
etc. We thought we were complimenting the 
man. We believe that to develop an individ- 
ual style through manner of layout, or even 
through use of certain types, is a creditable 
achievement. As a matter of fact, we claim 
to be able to pick out, without other identi- 
fication means, the work of half a dozen or 
more printers. There was never work like 
that which came out of the Roycroft Shop 
of Elbert Hubbard at East Aurora, N.Y.. 
under the direction of the late Axel Sahlin 


name, address. 
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THE YORK 4 1 
TRADE COMPOSITOR 


York Composition Company, Incorporated 


effect of wood engraving. This individuality 
is all to the good. It has the effect of a trade- 
mark. Would the old Farmer's Almanac be 
the same if modernized? We doubt it, though 
this is no argument for making everything 
that way. We like the warmth of your typog- 
raphy and printing and its difference. Crafts- 
manship is excellent in all respects 


Certificates Fit For Framing 

Fred McPuaiL of Salt Lake City.—The 
arrangement of your certificate, “A Sunday 
School Attendance Presentation,” is very 
good. The Twenty-third Psalm appears on 
two pages of a simple line perspective illus- 
tration of a book spread out open beneath 
the quoted heading and above two ruled 
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The York | 
Trade Compositor 
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Philip Mann of York (Pa.) Composition Co. does a big job on small magazine, covers from which appear above. 


Original of one at left is in black and light brown on India stock, the other in black and green on light green 


who was “imported” from Sweden to be its 
typographer. One look at the back cover o1 
the front cover with the masthead covered, 
or any inner page, and even a layman would 
know he had The Fra or The Philistine in 
his hands. Sahlin, in achieving the different 
look, often used a certain Old English type 
and a rugged, bold roman named “Roycroft” 
for the shop. Your Sunshine Magazine and 
The Better Way are likewise of an individual 
character. All this is due to your use of a 
good type supposed to be far outdated, Cas- 
lon Antique, which might be revived as was 
Clarendon, some Old English lettering, and 
the use of little drawings to simulate the 


lines for signatures of pupil and teacher, all 
within a very suitable border. We would, of 
course, prefer the heading in Goudy Text, 
loaded with style and artistry as is no other 
type of the Old English variety, probably 
the only good one designed within the past 
50 years. One reason for that, of course, is 
that the general style is suitable for most 
limited use, despite its suitability through 
long association with religious printing. We 
regret use of the quite pronounced blue cov- 
er paper, not so much because it offers less 
contrast with black printing than white pa- 
per and the smaller type isn’t as clear, but 
because it seems to lack the dignity such 
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Items submitted for review must 


be sent flat, not rolled or folded. 


Replies cannot be made by mail 





items should reflect. Secondly, by way 
of constructive criticism, we consider 
the size of 5°4x7 inches too small. A 
big certificate, like most everything. 
seems more important than a small 
one and seems to be worth more 
even a certificate given for attendance 
at Sunday School—-to the pupils. 


Need For Many Types 

TUCKER PRINTING COMPANY, New 
Philadelphia, Ohio.—We gladly admit 
our inability to find flaws in the speci- 
mens you submit—for the most part 
letterheads and mated envelopes. We 
have never questioned why your house 
has probably printed more sample let- 
terheads for portfolios of paper mak- 
ers than any other. Viewing the work 
reminds us to again stress something 
worth repeating often. When a new 


WAKASH 


DOLPH Al 





RAN 





MADISON AT LASALLE 





pollyanna and town-country 


is the spice of life, too many designers 
go like sheep with a vogue which may 
be very short. You seem to have about 
every worthy type from Trafton Script, 
unknown to hundreds of the craft to- 
day but a beauty, and Libra, relatively 
new and having its occasional place, 
to Barnum, figuratively poison in most 
work but just the trick now and then. 


Grand Idea For Cover 

ALDUS PRINTERS, New York City. 

For as long as we can remember, 
your work has served as a model in 
craftsmanship, an inspiration for many 
printers to strive to do likewise, wheth- 
er or not they succeed. They could look 
to you also for ideas to circumvent the 
usual, as well as how they can achieve 
quality of execution. Ideas, some one 
said, ‘“‘make the world go round.” 
Your annual report for Puerto Rico 
Industrial Development Co. is at once 
an example of the best in layout, ty- 
pography, and offset presswork, and 
embodies an idea other readers might 
adapt. The background all over the 
front and back covers is formed by 
highlighted silhouettes, illustrations 
of buildings, businesses from a small 
diamond cutting plant to large and 
modern air-conditioned hotels. There 
are more than we would think Puerto 


foresight 











Simple backgrounds almost any one can make in the shop may give typographic work quite a lift, 


especially when there is interesting significance like that of figure ‘4’ 


and the “fore’’ part 


of the word on front of folder reproduced above. Our reproduction falls short of representing the 


full effectiveness of the original on which first panel is in orange and the second a bright green 


type is brought out and seems to catch 
on or an old one revived—*‘dated” 
one day and in the eyes of some a 
vogue the next—the “me, too” typog- 
raphers and printers are shortly using 
it for everything—where suitable and 
more often where not. As on the pal- 
lette of an artist there is space for 
many hues, so in the composing room 
where desire is to do the very best 
with every job or ad there is use for 
many types. It is not only that many 
persons—meaning, of course, not hun- 
dreds—permit just the right type to 
reflect qualities of products from mil- 
linery to tractors, but avoid the dull 
monotony of so many types so much 
alike. Despite the saying that variety 


Rico could hold. Printed in a brown 
of red hue, the illustration creates the 
effect at some distance of a stone wall 
with more than the usual amount of 
cement between the stones or bricks. 
Remember, we say “at a distance.” 
Also there might be some significance 
in the effect and this is a view not 
likely yours. Limited copy in type on 
the front cover is in black. Viewing 
this, we think further thought is stim- 
ulated. The type is small in proportion 
to the page and for clarity—except at 
close range. You were at the cross- 
roads where you had to take the lesser 
of two evils, as it were, and you did. 
If you had used larger type for the 
title and the name of company mak- 
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From no source do we currently receive as many samples of printing which 
are bright, stimulating and especially modern of the sound sort as from 
Bill Stone, progressive proprietor of Sequoia Press, Kalamazoo, Mich. Above 
and below are some covers from the sparkling external magazine of Lee 
Paper Co., Vicksburg, Mich., the inner pages of which, featuring ‘blocky 
geometric patterns in makeup, are equally up-to-date and smart. Except 
for red, we can but rarely match colors on originals of individual pieces, 
one hue having to do for several. Second color on the original of this 8'2x10 
inch cover above is a most pleasing light blue and on one reproduced 


below it is a medium, rather dull yellow which does well at simulating gold 





DIMENSIONS 

















Front of one of several 11x8-inch folders by Ampco Printing Co., New York City. Of striking, modern layout 
on white coated paper, copy slant of which is developed around some magic trick Now you see it’’ appears 


on the front of another where all-black center pages seem to say ‘Now you don’t.” Back page bears tie-in copy 





ing the report, the thumb-nail-size illlustra- 
tions would have been all but obliterated. 
In its essence, this idea is one we particu- 
larly like to pass along. 


Most Not Made Of Good Idea 


JEFFERSON PRINTING Co., St. Louis.—We 
dont recall ever having seen an item of 
printers’ self-advertising quite like or more 
original than your 12x9-inch French-style 
folder, “Design for Enterprise.” Grouped 
across the bottom half of the front page, a 
large number of panels—in general, rec- 
tangular. some solid and some screened 
are printed in the three process colors and 
outlined with black lines, some of which 
extend beyond corners to avoid a too me- 
chanical effect. By the manner in which 
these panels 

overlap, smaller panels of varied propor- 
tions are formed in hues resulting from 
mixtures of the primary colors, changed in 
tone sometimes by benday in black. Several 
purples, for instance, result where reds and 
blues overlap: they are of different tones. 
depending on the screen of the section of 
the black plate overprinting at particular 
points. We are not sure all recipients will 
get the significance, but the device is at least 


some solid and some screened 


an eye-arrester or an interest-arouser that 
is sure to lead readers to the inner spread 
where your story is effectively told. Before 
going to that. a word more about the front 
The title line is much too small in relation 
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Uncommon copy on blotter of printing house headed by Grace Gard 


ner, daughter of the late Edwin H. Stuart, sorely missed true friend 





Reproduction above is from envelope to carry folder, front of which (reproduced last month) is desirably simi- 


lar. It publicizes acquisition of latest pet among types of some agency men; color on folder and envelope is gold 
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Design for No. 10 envelope of restaurant, doubling as front of mailing folder, by Robert Wesley, commercial 


artist, Sorasota, Fla. Original is printed in black, gray (where screened above), and dull yellow on white 
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to the size of the page, considering the great 
strength of the interlaced panels below. Fur- 
thermore, the lines answer the question 
“What?” which is the best guide for deter- 
mining top display. The surrounding large 
area of white space helps the line, of course. 
but even so it is proportionately too small. 
Your facilities are set forth on page three 
in small blocks of brief copy headed, re- 
spectively. “Formative,” “Graphic,” “Illu- 
minative,” “Expressive,” “Collective,” and 
“Massive”; each represents a phase of pro- 
duction usually designated by _ different 
words. For instance, there’s your use of 
“illuminative” where “color” is the rule. 
Copy in general seems more imaginative 
than down to earth, but we don’t go into 
copy here. Large outlined halftones rather 
dominate the spread where too extensive 
white space at the expense of type sizes ap- 
pears, but happily they are not of formal. 
regular outline. We have just reviewed other 
work and mentioned the benefits of using 
many types; we think your work—the blot- 
ters, that is—-demonstrates the dangers. By 
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mood, we do not condone mixing types 1 
one item at all indiscriminately as you a 
on these blotters. If regard is not to be 


advocating variety to match product and | T] TITTLE ~ "I" LTT Ar Wn rd y’ 
eae LET TERHEADS | 
ee { connnceaeans ue LLL ulhs alls oun lllhn al mat h. 


given to the varied expressions of different 
types, he is safer who has fewest. Design 
and shape determine type harmony. 


Design Idea Handicaps Display 
NoRTH WESTERN POLYTECHNIC, London. 
England.—Your recent samples remind us 
that it has been a long time since we last 
had something from your fine printing de- 
partment. As before, we find no faults that 
are at all serious, but as usual the work 
stimulates observations that may be inter- 
esting to all readers. While the announce- 
ment for the “Printing Courses” opening 
this fall will, without a doubt, do its job 
when posted on shop bulletin boards (since 
there is no small type on the 8'2x13'2-inch 
sheet), the over-all effect isn’t as lively and 
as bright as we would like because all of the 
type is too nearly the same size; in fact, it’s 
a bit monotonous. We'd prefer the major 
display lines much larger, even though they 
benefit from the contrast of color, not only 
for the punch the greater contrast would 
provide, but also because the display, “Print- 
ing Courses,” would capture the eye at 
greater distance. Of course, that is impos- 
sible because the 12-point rule in color di- 


~The Sancers 


Bill Actor, Hollywood printer, practically always has 


name lines done by calligraphy on his business cards 


vides the sheet into left and right parts of 
almost equal width. When a layout idea 
handicaps proper display, it should be dis- 
carded. The item suggests a further observa- 
tion. Reds inclining to blue, such as lakes, 
may be attractive to many in some uses, 
such as backgrounds, but they are not to 

For typographical printing, especially as 
a second color with black, reds leaning to- 
ward orange (the grand vermilion, for in- 
stance) are far better. They are brighter and 
“warmer” in effect. The bluish reds which 
incline toward purple, as your color does, 
tend to dull the black type of the job. Colors 
reflect or the eye reacts to their opposites. 
Since blue is the complement or opposite 
of orange, the latter reflects blue over black 
type of a printed piece and brightens the 
black. Using other complements, you might 
try cutting out a circle of red an inch in 
diameter. Stare fixedly at it for a moment, 
and then place a sheet of white paper over 
the disc and you'll see in your mind’s eye a 
green one. The design—the lines of type and 
the crest over the color panel before the 
final line—is not well spotted on the cover 
of the prospectus. It is too far to the right, 
possibly a bit too high on the paper. Pro- 
portion is violated in the relationship of 
left and right as well as top and bottom 
margins in connection with balance. If you 
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Six letterheads, figuratively ‘fresh as morning dew,” all by Robert Wesley, designer, Sarasota, Fla., who freshens 
his work even more through the use of uncommon colors. In some there are lines of type which our space does 
not permit showing. These are across the bottom of sheets or reading upward along one side or the other. Colors 
on originals in order from top to bottom as shown here are (1) black and light brown; (2) black, light blue and 
gray, the latter for fixture with vertical lines; (3) black and red-brown; (4) yellow, red, blue for diamonds—pro- 
viding orange and purple where those overlap—black for type and gray for lines back of ‘Printing’; (5) black 


“ 


red, and gray, the latter for crossed lines, ‘‘Isetta,’’ and devices within emblems, and (6) bright rose and a 


medium light gray. All six of these highly interesting and striking letterheads are printed on white bond paper 
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Frederic Pannebaker, Denver lithographer, has a little 
shop, but what comes out of it is big with respect 
to quality and especially smart styling. Layout is usually 
informal, truly modern, exciting—and he shuns black 
nk where possible. Original of business card repro 


duced above is printed in a very pleasing brown 


consider that proportion is the antithesis of 
equality, which it is, though there may be 
too much difference in comparative areas, 
cut out closely around the printed part of 
the front cover and lay that part over the 


printing of the smaller area on the back 


cover page and you'll see what a great dit- 
ference the small change of position makes. 
Things off balance make many folks nerv- 
ous. Although perhaps a bit high, the inside 
pages do not violate proportion as the cover 
does. Finally, the longest of a succession of 
lines should be at or near the top. 


Calendar Sure To Be Used 


THE RUMFORD PReEss, Concord, N.H. 
Stand-up desk calendars of small size are 
common, especially when they show a single 
month at a time. We dont recall having 
seen one with the leaves for each month as 
large as those on yours, 8!2xI11 inches. The 
die-cut, heavy-weight card back converts it 
into an easel. Another feature worth special 
that the top leaf is for April. 
the last for March, 1959. Ar- 
after those with 


become 


mention 1s 
1958, and 
riving at 
January 

your 


offices starting 
torn, or 
much 


calendar 


have wrinkled, 
calendar IS 


than if it 


lost, bound to get 


use—more covered a 


The Northern High School Presents Its 


THIRDPANNUAL 


VARIETY SHOW 


' 


Illustration and printing in green impart a “breath 


of spring,” figuratively, to original of ticket above 
On white card, it’s by Randolph Karch, Dillsburg, Pa 
vear. The front cover is both striking and 
pleasing. Printed on 
coated paper, the oval halftone picture in 
black (a feature of the design), showing the 
front of your building. is surrounded by a 


cover-weight, gloss- 


square background panel with rounded cor- 
ners in bright green. The plate for the panel 
is in reverse in color, showing white (paper) 
line about a pica within limits; another fol- 
lows around the oval halftone between 
which and the oval picture, your name, ad- 
dress, and slogan appear, also in white. The 
occupy the top half of each 

cover. All are of uniform 
beautifully printed by four- 


A point to stress here is that 


illustrations 
leaf under the 
size and are 
color process 


the pictures are of local seasonal scenes 
The one on the April leaf is of 


trees and shrubs in full bloom. The picture 


a group of 


Centered pages by Robert Karch have character. This is because of well-ordered display and good grouping, also be 


cause roman type of good weight is seldom seen. 


Silhouette in page at left and tone contrast give color in one printing. 


We don’t, however, endorse combining widely different shapes of types. Original of second page is printed in green 


Where messages aren't often long or blank second sheets considered objectionable in any way, letterhead designs 


utilizing side space have added potentialities of size impressiveness and of significance, as the suggestion of ro 


tary printing on this one. By Abbott, Kerns & Bell, Portland, Ore., 
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original is in a soft light blue on white 


on the May leaf is of an old cemetery with 
a church in the background. This, of course, 
symbolizes Memorial Day. The right atmos- 
phere is given on the December leaf by a 
picture of what may be the city hall, the 
county court house, or even the state capi- 
tol with a gigantic, brightly-lighted Christ- 
mas tree in the foreground. The type on all 
the leaves is the same stylish extra-bold sans 
serif—not too bold considering its size 
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which, printed in black, tones in perfectly 
with the “weight” of the pictures. Your own 
promotion is properly restrained but is not 
easily overlooked. The name only appears 
in black over the impression of a wee half- 
tone of your building in green, which, by 
the way, is the hue of the plastic binding at 
the top of the calendar. The final feature 
is the binding that permits turning the leaves 
to the back of the easel as the months pass. 
Recipients thereby have a souvenir which 
will constitute a treasured keepsake. 


Don’t Attempt Impossible 

Davip WHITFIELD of Christchurch, New 
Zealand.—-As far as layout and typography 
are concerned, especially the large amount 
of copy, the folders for Christchurch Crafts- 
men have good ttle pages. It is one thing 
to make an effective display of brief copy 
and another of a lot of copy if well-graded, 
effective emphasis is to be achieved. While 
not uninteresting, the folder announcing the 
March meeting, printed in red only, is sub- 
ject to criticism because the comparatively 
large emblem appears atop the title of the 
meeting which is in several lines of bold sans 
The emblem is just where a 
reader's eyes strike first—-somewhat 
the center of the page where the most im- 
portant copy and the most prominent dis- 
play (here the title) should be spotted. Since 
both display lines and emblem are very bold 
and all other lines are light and much small- 
er, balance of the whole and distribution of 
“color” are not as satisfactory as if the em- 


serif, Caps. 


above 
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Although point of eye-catching headline isn’t stressed in copy, blotter of progressive Boston printer features an 


interesting and a striking layout and products are strikingly presented. Color on original is on the order of gold 


blem were dropped or put between the first 
and second groups in light face. The over- 
dominating effect of all border elements to- 
gether would be broken and “color” better 
distributed. The bold all-cap lines are spaced 
too closely. Since most lower-case letters 
have space above—automatically providing 
spacing—the lines may be set solid, whereas 
all-caps of the same font, or of any font, 
require leading. We advocate avoiding the 
use of black wherever possible to brighten 
printing generally, but when we do we are 
contemplating display work such as station- 
ery and business cards, posters and the like. 
Much straight matter should not be printed 
in as weak a color (tonewise) as your red. 


Warwick Typographers present 


WY Kore kor aal 


The striking power of reverse color is seldom so convincingly demonstrated as 
by front page of letter-size folder reproduced above. More should make use of 
the method. From truly great Warwick Typographers, St. Louis, specialists also in 
photocomposition of all kinds, design also exemplifies axiomatic statement of our 


own, e.g., “Make it big and keep it simple.” Color on original is a bright blue 





‘ 


of the word “‘printing,’ 





Cover of brochure by and for Canfield & Tack, Rochester, N.Y., promoting and 


screened in our reproduction, are in a nice light blue shade 


Pages two and three must be something of 
a strain upon the eyes of many. The front 
of the “Opening Night” folder also brings 
up an important point. One does not notice 
variation of two points, for instance, be- 
tween margins planned to be an inch wide. 
So the designer of this page erred in at- 
tempting to print the comparatively wide 
decorative border in the 
close to the sides of the front page but at- 
tempted, it might seem, to simulate bleeding 
off. On our copy the border actually bleeds 
at the top, and we are sure there is more 
margin at the bottom than was planned. Too 
much trust was put in paper size, the press 
feeder and in luck. 


second color so 





192 MILL ST.. ROCHESTER, w. ¥. 


CANFIELD &4 TACK, Inc, 


planning 


(? 


eo 


prinuing 





illustrating resultful publicity printing for which the company is deservedly widely 
known. On original, color above black section is a pleasing yellow. Portfolio 
under arm of figure is orange, while thick rule beneath sketch and panel back 
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THE PRESSROOM 


By George M. Halpern 


Questions will be answered by mail if accompanied by a stamped envelope. 


Answers will be kept confidential upon request. 


Adjusting Parts Of Press For Proper Sheet Control 


®@ Moving a part on press usually means moving other parts to avoid smashup 


@ Shooflies and stripper fingers must be set correctly for proper delivery 


@ Here’s how press parts must be positioned to obtain correct register 


Third of a Series of Four Articles 

The press is a highly complicated me 
chanical piece of equipment with many 
parts packed into a confined area. The ad- 
justment by movement of any one part 
usually requires movement of another 
part to avoid smashup. In the previous 
article (see THE INLAND PRINTER for 
September, 1958, page 80) the movement 
of grippers to obtain sheet register was 


discussed. Any movement of grippers 


must be followed by a check on the rela 
tive position of the shooflies and stripper 
fingers since they are positioned between 


the grippers 


Shooflies Aid Delivery 


These shooflies, commonly known as 
sheetlifters, raise the drop guide edge of 
the sheet over the stripper fingers to per 
mit proper delivery of the printed mate 
rial. They are important, too, in helping 
to strip the sheet from the cylinder where 
it tends to remain because of the force of 
static electricity. (The types of shooflies 
and how they are set was reported in the 
September, 1954, issue of THE INLAND 
PRINTER 

The setting of the stripper fingers is a 
relatively simple matter in comparison to 
the setting of the grippers and shooflies 
The position of the stripper fingers is de 
termined by the position of the shooflies 
Therefore, the shooflies must be set first 
Each stripper finger should be positioned 
approximately one-quarter inch to the 
right of the associated shoofly 

This practice is recommended in the 
interests of efficiency. Pressmen who tend 
to set the stripper fingers before the shoo 
flies must often reposition the stripper 
fingers in relation to the settings made for 
the shooflies. In cases where the half- 
moon cut in the packing is used in place 
of the shooflies, the stripper fingers are 
set in relation to these packing cuts. 

Pressmen are often unaware of the fact 
that cylinder bands may require adjust 


ment if the grippers have been moved. On 
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some presses these bands merely act as 
guards to prevent the sheet from touching 
the rollers or other parts of the press. In 
this case they are positioned by spacing 
evenly across the press There is rarely any 
need to move them 

On other presses the bands are utilized 
to smooth the sheet against the packing 
In this instance, they must be positioned 
between the grippers so as to miss the 
grippers and the shooflies. They are then 
adjusted to the surface of the packing 

Most cylinder bands, regardless of basic 
function, have star wheels which act as 
kickers” to keep the sheet away from the 
bands themselves. These star wheels are 
attached to the bands and project away 
slightly from the band toward the pack 
ing. They prevent the wet sheet from hit 
ting the band smearing 

After the grippers and shooflies have 
been set, those bands which have to be 
positioned in relation to these elements 


must be moved. They can then be set to 


within .006 inch if necessary, for thin pa 
pers, and slightly more space between 
band and packing for heavier stock. Occa 
sionally, the band will accumulate hard 
ink. This can be wiped off with a strong 
solution of type wash 

The element of the press most con 
cerned with smoothing the sheet against 
the packing to remove all buckles and 
waves formed by air pockets between the 
sheet and packing is the cylinder brush 
There are two major kinds of cylinder 
brushes. In one, the bristles are held by a 
long strip of wood which is inserted in a 
metal bar. In the other, the bristles ar 
held directly by the metal striy 

There are two means of stationing the 
brushes. In one the brush is in a fixed 
position and the only adjustment which 
must be made is to vary the pressures of 
the bristles against the sheet. In the other 
type the brush must be removed from its 
track to get to the head of the form or its 
gripper edge. With this type of cylinder 
brush the pressman must always make cer 
tain that the brush is returned to its prop 
er position before attempting to make any 
adjustments 

It is a good practice tO put the brush 


in its place when the open end of the cyl 


A first for the Chicago Tribune was a seven-color aluminum foil advertisement on a paper-laminated 


sheet. It was backed with a full-page advertisement and was published in a recent Sunday issue. Foil 


ad featured Parkay margarine and Reynolds Wrap while the reverse side featured Parkay. Seen as 


they inspected first copies as they rolled off the Tribune's presses are (I. to r.) Edward Corboy, Chicago 


Tribune; J. J. Wallner, advertising manager, margarine and oils, Kraft Foods, and Richard Saurs 


regional consumer sales manager, Reynolds Metals Co. More than one million of the ads were printed 
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inder is directly in front of it. This pre- 
vents forcing the bristles against the pack- 
ing (when the bristles are set flush with 
the packing) and relieves undue strain on 
the brush. 

Regardless of the type of cylinder brush 
used or its station, adjustments should be 
made when the cylinder is on impression. 
This brings the brush into contact with 
the cylinder 

Today, the bristles on the brushes of 
many presses are curved in an arc to equal 
ize pressure all across the sheet. The long- 
est bristles are in the center of the brush, 
with a slight gradual decrease in length 
toward the outside edges of the brush. 

Adjustments to the brush are generally 
made by means of screw settings on either 
side of the brush. Correct tension is neces 
sary to Maintain good register and prevent 
buckles, wrinkles and other problems. The 
brush should be adjusted so as to hold the 
sheet lightly but firmly to the packing 
Undue pressure will merely wear out the 
bristles and require unnecessary and con- 
tinual adjustments. When making any ad- 
justment, the position of both adjusting 
screws should be equal so that pressure 1s 
evenly distributed along the length of the 


brush 


Tension Easily Checked 

The tension on the brush can easily be 
checked by placing ten-inch strips of pa 
per behind the brush at various points. By 
pulling on the strips the pressman can de- 
termine whether or not the strips are held 
too tightly against the cylinder, too loose- 
ly, or properly. If the strips are too loose, 
the register may not be greatly affected, 
but smearing can occur. If the strips are 
too tight, it is likely the sheet will be 
pulled from the grippers sufficiently to 
take it out of register. 

In either case loosen the adjusting 
screws and reset the brush so that it holds 
the sheet gently to the packing, with im- 
pression on and the sheet held in place by 
the grippers. 

Cleaning cylinder brushes should be 
part of the normal daily clean-up. The 
brush is a great dirt, grime, and lint col- 
lector. Particles of dirt will streak the sheet 
or fall onto the form. Benzine or gasoline 
can be used to clean the bristles of the 
brush, but these bristles should then be 
wiped dry so that the solvent is not trans- 
ferred later to the sheet. 

It should be noted that up to this point 
the pressman has been involved with mak- 
ing adjustments to feedboard elements to 
achieve sheet register. Other press ele- 
ments such as grippers, shooflies, stripper 
fingers, bands, and cylinder brush were 
concomitantly adjusted since they were 
positioned in relation to the feedboard 
elements. Failure to correct their position 
in relation to the adjustment of feed- 
board elements could result in damage to 
these parts. During this period, the drop 
guides were raised to permit the press- 








American Type Founders Philadelphia branch 


he'd an open house recently to celebrate its 
move to new quarters. Students heard J. W 
Jones, printing instructor, Murrell Dobbins Vo 


cational-Technical School, explain the Chief 15 


man to get at the other elements. Before 
the drop guides can be set to the tongues, 
a further feedboard must be made 

There is a direct height relationship of 
the tongues to the cylinder packing. This 
is usually determined by the thickness of 
stock. Regular thin stock, bond, ledger, 
and most book papers should follow a low 
curve path from the point of release of the 
drop guides to acce ptance by the grippers 
This motion is achieved when the tongues 
are approximately .006-.009 inch above 
the cylinder. This suggested distance is 
sufficient to allow the sheet as it enters the 
delivery cycle to clear the bottom edge of 
the drop guides. 

With heavier stocks such as card, in- 
dex and cover, this relationship of the 
tongues to the cylinder packings does not 
allow adequate clearance for the sheet to 
enter the delivery cycle without being 
nicked by the bottom of the drop guides. 

To increase the distance so as to permit 
sufficient stock clearance of drop guide 
edges, the feedboard must be raised. Com- 
pensation for the change in height rela- 
tionship between tongues and cylinder 
packing is made by a corresponding 
change in gripper bite through an adjust- 
ment in the position of the drop guides. 
Movement of the drop guides towards the 
extreme edge of the tongue will give more 
gripper bite; movement away from the 
edge of the tongue will give less gripper 
bite 

To adjust the feedboard height, raise 
or lower the feedboard by adjusting the 
feedboard rest screws. These screws are 
usually found near the cylinder housing. 
By opening the lock nut the screws can 
be moved up or down as desired. The 
screws must be moved equally distant, or 
the feedboard will go askew. Be sure the 
lock nut is tightened to prevent the screws 
from moving out of position. Since the 
feedboard rests on these screws, an im- 
promptu movement will also skew the 
board. 

A simple test to determine whether one 
side of the feedboard is level with the 
other is to take a strip of paper one inch 





wide by about six inches high, stand it 
upright against the feedboard and cylin 
der bearer, and crease it at the feedboard 
edge. Now take the strip of paper over to 
the other side of the press and stand it up 
right again against feedboard and cylinder 
bearer. By checking the crease mark you 
can determine whether the sides of the 
feedboard are level. A level feedboard is 
necessary to permit the sheet to hit the 
drop guides squarely and evenly; other 
wise, register would be difficult to achieve 


Handling Line-Up Jo 
g Line-Up Job 
Q.—Our plant has distinct press and 
composing rooms covered by different 
unions. Recently, we employed one fore 
man for each of the two rooms. Our com 
posing room foreman has been doing line 
up work and we have been told this is the 
job of the pressroom supervisor. We 
would like some advice on which of the 


two men should handle it 


A.—The attitudes of the respective 
foremen should determine the result. | 
know of a plant where the pressroom fore 
man lines up the sheets and this makes the 
composing room supervisor quite happy 
I also know of another plant where the 
composing room foreman claims his con 
tract reguires him to assume the responsi 
bility for all line-up and position OK’s 

Often, in many small plants the press- 
room foreman will do his own strike-in 
and line-up because the composing room 
foreman has to keep up production and 
cannot take time out for so-called “non 
productive work.” However, in larger 
plants the final OK of the line-up is left to 
the composing room foreman. 


Overlays Fer Small Runs 

Q.— Will you recommend a good over 
lay for runs ranging from 5,000 to 20,000 
impressions? 


A.—Since these runs are considered 
small, the most widely used types of over- 
lays are handcut. Of course, everything de 
pends upon the nature of the work being 
done. If you have a great many small half- 
tones and solids in a single form, then the 
handcut overlay can be long and quite 
expensive. If you are running a normal 
or limited number of halftones, I suggest 
you use the plates with the correct dot 
etching depths, the correct height (based 
on the nature of the copy) and put the 
proper packing on the press cylinder 
Packings should always be new for half 
tone and solid forms. 


Rubber Plates For Glass Printing 
Q.—-What kind of rubber is used for 
plates to be printed by letterpress on 
glass? 
A.—-The type of rubber used for plates 
such as you describe is known as Buna-N 


synthetic. 
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THE COMPOSING ROOM 





By Alexander Lawson 






Protecting New Type Face Designs Is Old Problem 


@ Many type designs resemble others closely; result is confusing 


@ Here’s what happened in a legal battle over a disputed type face 


@ New group is trying to solve the problems of design protection 


[Typographers and printers—and ll 


others who use type—often wonder how 
they can keep up with the constant flow of 


pe de signs from the foundries and 


new ty} 


the composing machine manufacturers, 


especially when many of the designs re- 


semble each other closely but bear differ 
ent names 

The resulting confusion 1s irritating to 
all concerned. The manufacturers them 
selves find that some customers want new 


lesigns while others prefer to have new 





iations of familiar type families. 


Foundries Gauge Popularity 
Today, most foundries make use of 


standard market research techniques to 
gauge the probable popularity of a new 
design. It costs too much to produce a new 


type face and just hope that it will be ac 


tadie TO Type users 

Instead, the manufacturers try to steer 
a middle yund. They avoid radically 
lifferent type faces but on the other hand 
they do n upon the 


oe 
t depend compictels 
standard designs. Ot course, on occasion a 


may take a “flyer” on a design he 





pe rsonally (or on one he 1s told 
someone in his own 
organization 

Book publishers have a similar prob 
lem. But here again there is always the 
interesting possibility of a best-seller—in 


tvpes is 1n boc ks As i rul } r 
Lf ¢ a 1 { ) d a ruie, however, 





are a Conservative group 

A printer, on the other hand, looking 
at the types introduced during the last 
tew years, might teel that they were far 
from conservative 

Here we have the manufacturers’ prin 
cipal problem. Since a type design is in 
he realm of the aesthetic, there will be 


nters who will dislike a 


new type as there will be those who are 
charmed by it. It would be interesting 
anda amusing to have a tape recording ot 
the comments of typographers on any of 
} 


the introduced 


in any one yvcar 





One of the questions most trequentl 
asked is “Does a designer or a foundry 
patent a type design?” The answer is that 
they do, but very rarely do they go to the 


prosecuting an imitator Of the 


trouble of 
original design. The history of the devel 
opment of the roman letter covers almost 


five centuries. During that period count 


less variations Of its design occurred 





the evolution of artistic license. The le 
aspects, theretore, of protecting a particu 
lar design are precarious 

The practical solution has been to pat 
ent the name of a type. This has been a 
more successful, albeit frustrating, solu 
tion to all type users, inasmuch as con 
siderable confusion results; we find up to 


half a dozen apparently identical designs 


all available under different names 

One of the few instances on record of 
a court case in the copying of a type 0« 
curred in 1929 when the Klingspor 


foundry in Germany brought Suit against 


George E. Nelson (second from |.) was honored 
recently by associates at Lanston Monotype Co 
and his customers on the occasion of his retire 
ment. Mr. Nelson had been associated with Lan 
ston since 1916 and for past ten years has been 
the manager of its eastern district sales office 
Seen with Mr. Nelson at the dinner are his son, 


Fred J. Nelson (I E 


, Mr. Nelson’s successor, S. E 
Sims (second from r.), and another son, George 


Nelson, Jr. Mr. Nelson began his career in the 


printing industry as a Denver compositor in 1909 





Questions will be answered by mail if accompanied by a stamped envelope. 
Answers will be kept confidential upon request. 


the American Type Founders Co., in a 


German court for an alleged “intellectua 
theft” of a type design 

The type in question was Koch An 
tiqua, called Eve in the United States. 
ATF’s version was titled Rivoli. Its copy 
ing was deliberate because the company 


wished to call attention to the fact that 


1 


some 14 ATF types had been “pirated” b 


a subsidiary of the German founder 


Controversy Crosses Ocean 


The controversy raged in tr 








ide period 
cals in Europe and in the United States 
with charges and counter-charges rampant 
on both sides 

In the more austere atmosphere of the 
court, however, ATF demonstrated that 
the Koch design was patterned from the 
work of a Swiss calligrapher, Urbanus 


Wyss, in the middle 16th century. Ex 


amples of this early lettering definitely 


showed the origin of Koch Antiqua. This 


fact in itself was no slur on Rudolph Koch 


as artists and designers in all fields are 


being inspired 


constantly by historical 


models. But it did point out the difficulty 


of proving a design to be absolutely origi 
nal in a legal sense 

There have been abortive attempts on 
the part of founders and designers t 
adopt some measure of protection tor new 
designs, but with little success. Currently, 


more definite steps are being taken t 


rectify a situation which is becoming in 
creasingly complicated 

In 1956, Charles Peignot, president of 
the well-known General des Fonderies et 
Peignot, Paris, arranged a conference of 
some of the leading members of the Euro 
pean graphic arts industry. The group dis 
cussed the formation of an international 
body which would look into the problems 
of protecting type designs throughout the 
world and which would establish rules to 
govern arbitration in lisputes concerning 
typographic design. 

This original committee met in Geneva 
in October, 1956. Members of the com- 
mittee were all well-known figures in the 
field of typography. They included Great 
Britain's Stanley Morison, Walter Tracy, 


John Dreyfus; France’s Charles Peignot, 


Maximilien Vox; Holland's Jan van 
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Krimpen, Dr. G. W. Ovink; Italy's Piero 
Capitini, Luigi Colombini, and Switzer- 
land’s Georges Corbaz and Albert Kundig. 

It was decided that the members of the 
organization should be made up of type- 
founders and engravers of letters, manu- 
facturers of composing machines and mat- 
rices, typographical designers and print- 
ers, and firms and individuals engaged in 
the graphic arts. It was agreed that the 
first full meeting of the new group would 
be held during the Graphic 57 Exhibition. 

In June, 1957, at Lausanne, Switzer 
land, the organization—now named As 
sociation 
A.Typ.1 


than 60 leading figures in the field of ty 


Typographique Internationale 


was officially formed. More 


pography attended. Officers elected at this 
meeting were Charles Peignot, president; 
Stanley Morison, honorary president; Jan 
van Krimpen and Giovanni Mardersteig, 
honorary vice-presidents. 

A number of committees were appoint 
ed and the general groundwork of estab 
lishing a new organization was laid. It was 

ted that the next full meeting of the 
A.Typ.I. would be held during the DRU- 
PA exhibition, at Dusseldorf, Germany, in 
May, 1958 


Group Membership Enlarged 
Prior to this meeting, the group made 
rogress in its organization. The member 
ship was enlarged to include the Inter 
type, Monotype, and Linotype firms, as 
well as American Type Founders, Type 
foundry Amsterdam, and others. It was 
that the association would concen 
its efforts, in the beginning, on the 
protecting type face designs. 


Lec ided that there would be 


It was also « 
four categories of membership: (A) type- 
founders with more than ten employees; 

B) machine manufacturers with more 
than ten employees; (C) ty designers, 
and (D) distinguished personalities in the 
held of graphic arts 

At the 1958 meeting the new assécia- 
tion began to show the results of its ef- 
forts. Mr. Peignot, in his position as presi- 
lent, announced that he held high hopes 
for the future. The board of directors ap- 
pointed delegates to represent 11 coun- 
tries. Most of the major firms engaged in 
the manufacture of type and matrices were 
represented in the organization. 

Realizing that type designs are not al- 
ways regarded as being qualified for inter- 
national protection, either as industrial 
property Or as artistic Creations subject to 
author's rights, the association took two 
definite steps to remedy the situation. It 
will make a joint effort in all countries 
concerned to standardize formalities for 
depositing a design so that association 
members can be assured that they have a 
legal right to claim protection. 

In addition, A.Typ.I. made itself known 
to those who draw up treaties and inter- 
national agreements, to insure that proper 
account be taken in the protection of type 


designs, graphic designs, and signs, dur- 
ing negouations for new agreements or 
the modification of existing treaties 

Most important of all, the group ap- 
preciates the fact that its principal task is 
to “provide nothing more than expert 
opinion,” and that there is to be no pres- 
sure on manufacturers to make known to 
their competitors plans for designs to be 
made in the future. 


By Leroy Brewington 


Ir is still much too early to forecast the 
success of these efforts. Surely the exist 
ence of such an organization will be the 
means, however, of disseminating infor 
mation about type designs on an interna 
tional basis. It is to be hoped that the 
members of the new group will foster the 
ideals of understanding and cooperation 
in an area where there has for too long a 
pe riod been suspicion and mistrust 


Mr. Brewington will answer questions on machine problems. Write him in care of The Inland Printer 


Cleaning Pot-Well Holes 

Q.—W hat is the proper procedure for 
cleaning the “port holes” in the pot well 
when they are so blocked that the mouth 


piece wiper hook fails to open them? 


A.—We suggest that you dip the metal 
out of the pot until the holes are nearly 
exposed and insert a new oF a recently 
sharpened mouthpiece wiper hook with 
the point bearing on the material blocking 


the hole. Now insert a piece of wood or 
soft metal which can be used to apply 
pressure to the back side of the hook with 
out damaging the internal surface of the 
well. Apply pressure and move the wiper 
hook laterally several times until the ob 
struction is cleared. If this does not work, 
a new crucible will be required. If these 
holes are cleared as a part of the daily 
maintenance schedule, then this situation 


should never arise 


Lower Magazine Trouble 

Q.—A character on the lower magazine 
on a Model 8 machine does not drop 
when the key is depressed, though the 
same character on the other two magazines 
responds readily. Will it be necessary to 
remove the escapement to remedy the 


trouble? 


A.—Raise the magazine to its full 
height, loosen the screws and remove the 
sheet-iron guard from the under side of 
the escapement. This exposes to view the 
verges and the springs. If a spring has 
slipped off the verge, it may be restored to 
place quickly and that will end the trou 
ble. If the spring is in its proper place, 
examine the plunger and note its action 
by moving it by hand. If it becomes neces- 
sary to remove escapement for further ex- 
amination, push the matrix lock in full 
distance, lower the escapement, loosen 
the two stud screws, withdraw the studs, 
and lift off the escapement. Examine the 


channels adjacent to the verge pawls for 
bruises or scratches produced by matrix 
wire or other instrument. Also examine 
corresponding channels in the magazine 
We are assuming that the matrices are not 


at fault through bruises or dirt 


Moving Elevator Gibs 

Q The gibs on the left side of the 
first elevator on my machine have been 
moved to the right to take up all unneces 
sary looseness in the movement of the first 
elevator. Is it necessary to move the gibs 


on the right side? 


A.—The four gibs on the vise frame 
should give the elevator slide its correct 
position by not permitting too much clear 
ance between the right end of the jaws 
and the adjacent ends of the delivery and 
the intermediate channels. The clearance 
should be only enough for the rise and 
fall of the slide without friction or noise 
caused by contact. On later models of 
Linotypes the right gibs are doweled on 
the vise frame. All excessive looseness 1s 
taken up by left gibs 


Mats Rising In Distributor Box 
Q.—What prevents two thin matrices 
from being raised together in the distribu 


tor box? 


A.—The distance between the distribu 
tor box bar point and the vertical face of 
the distributor box rails should be just 


enough to allow one thin space to Pass 


Testing Temperature With Paper 

Q.—I don’t have a thermometer, so 
how would I test the temperature of metal 
in the pot? 


A.—Insert a piece of newsprint in the 
metal pot and count to ten. If the paper is 
only slightly browned, the temperature is 
all right. 
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Production Organization Will Help Produce Profits 


@ Engravers turning to automation should correct inefficiencies first 


@ Mechanization by itself won’t cure or eliminate production problems 


@ Here are sound prescriptions that will provide good human automation 


By C. Robert Peckham” 

Steel die and copper plate engravers 
turning to partial or full-scale automation 
for stepping up production and getting 
relief from skyrocketing costs should take 
a close look at their operations and then 
correct inefficient procedures before mak 
ing large expenditures for equipment 
Automation is fine when a company 
makes itself ready tor it. 

Many engravers have strengthened op 
erations through progressive thinking and 
action involving both human automation 
and mechanization. ( ompanies expecting 
mechanization by itself to cure production 
ills are creating profitless nightmares if 
they fail to recognize the necessity for in 
telligent planning and coordination, or 
are unable to introduce workable organi 
zation into their operating structures. In 
such cases human automation should be 


considered first 


Automation Not Always Panacea 

For example, one medium-sized plant 
with inadequate production and constant 

declining profits decided to turn to 
mechanized automation. Engineers as 
signed to study the problem found the 
plant so well equipped that automation 
was not the panacea needed. Basic weak 
nesses were uncovered 

The spotlight revealed disorganized 
management. There was no production 
scheduling. Production runs for the next 
day were determined possibly at the whim 
of some minor executive, Or at a last-min- 
ite conference called by a harassed sales 
manager. Short runs were sandwiched in 
with so-called production runs to meet 
sales demands as they occurred. Starting 
and stopping presses was the order of the 
lay. This is a sure-fire way to create non 


productive hours 


*C. Robert Peckham is executive vice-president of 


Nu-Art Engraving Co., Chicago. This article 


s 
adapted from a speech presented by Mr. Peck 


ham to members of Chicago Plate Engravers Club 
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Material purchasing was as confused as 
the production problem. When shortages 
made it impossible to keep presses run 
ning they were brought to a sudden halt 
Employees not needed were dismissed for 
the day. New hit-and-miss production 
schedules and plans were hurriedly and 


inethciently formulated 


The prescription for curing these ills 
listed these medicines 

Sales forecasting and production sched 
uling. Check past sales and shipments 
Check for efficient production capacities 
Forecast sales and consider critical items 
Approve the torecast as to quantities, types 
of items, and lead time. Chart and make a 
} roduction schedule 

Production and cost control system 


Material control: procurement, storage 


t 
issuing, processing, record and forms 
Process scheduling: set standards; ma 


chine load all items; determine etthcient 


New Package Legibility Testing Device Introduced 


A new tool for evaluating packaging 
problems has been developed by the R. I 
Van Rosen Corp., New York City. Called 


the Videometric Comparator, the machine 


1 
j 


will determine and compare the legibility 
of various packages 

According to the inventor of the ma 
chine, Robert E. Van Rosen, the Compara- 
tor will show the designer or the product 
manufacturer which line on the package 
can be recognized and read first, which is 
less legible and which is not legible at all 

The machine will compare the old and 


1¢ new package and give the exact legi 


bility differential on a numerical scale 

The device is operated by placing one 
or two packages in the test unit behind 
a screen of specially treated material. By 
electronic means the operator controls the 
opacity of the screen. As the screen be 
comes gradually transparent, one can read 
first the most prominent line on the pack 
age, then other features appear in order 
of their legibility 

The calibrated control of transparency 
is accomplished by a simultaneous increase 
and reduction of voltage in various parts 


of the machine 


Robert E. Van Rosen (r.), packaging consultant, New York City, and William A. McNulty, engineering 


consultant, test the new Videometric Comparator, a package legibility testing device invented by 


Mr. Van Rosen. The machine was designed to determine a standard of legibility for packaging, ad 


vertising and television. Mr. McNulty supervised the construction and building of electronic components 
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production run per department item; dc 
termine material requirements based on 
efficient production runs; determine 
schedule per item; schedule departmental 
production. 

Pyramiding labor costs caused head- 
aches in the personnel department, which 
faced an almost daily task of coping with 
a fast rising and a fast declining labor 
demand. This was caused by uncertain 
production requirements. The firm would 
hire five people today and lay off six to- 
morrow. Synchronization of personnel 
needs with production planning was pre- 
scribed to counteract this. 


Stock Piling Thought Impossible 

Stock piling had been considered im- 
possible. Items recommended to make it 
possible were quality controls including 
inspection of raw materials, work in proc- 
ess and finished jobs, with records and 
forms for keeping tab on supplies as well 
as inspection re sults. 

This is not the entire case history of 
the plant that was not ready for automa- 
tion. The rest, following the same pattern, 
shows weaknesses that can engulf an or- 
ganization that, like Topsy, “just growed.” 

Some soft spots are justified. Facilities 
for increasing output and undertaking 
new lines to satisfy consumer demands 
often have to be tacked on wherever con 
venient. Limitations such as building con 
struction and power and space frequently 
preclude the ability of planners to take 
advantage of their experience and profit 
from it. Resulting compromises become a 
constant burden on the economics of proc- 
essing goods 

Disorganized management, coupled 
with building limitations, plays host to a 
catch-as-catch can method of operation. 

In the engraving field and many other 
industries, decision-making at top man- 
agement level is the owner's exclusive do- 
main. It calls for courageous action to un- 
tangle the web of financial chaos, for the 
honest recognition of facts and shortcom- 
ings and for sound planning. 

Many positive steps can be taken to 
make engraving operations more profit- 
able. There are four areas where no less 
than 51 cost-cutting devices can be used 
to fight narrowing profit margins. 

The first involves a study of the over- 
all business. This means a close analysis 
of each element of every problem in all 
Operations. 

The second, built around individual 
adjustment to the over-all problem, in- 
volves selection, training and develop- 
ment of key personnel. 

The third covers the mechanics of man- 
agement, meaning arrangement and co- 
ordination of things to be done, such as 
forecasting, planning, organizing, direct- 
ing, controlling and communicating. 

The fourth is motivation and direction 
of functional groups. This is the area of 
management dynamics, policy determina- 


tion, executive appointments and the cen 
tral governing of the company. It requires 
a thorough knowledge of how authority 
and responsibility should be divided and 
delegated to make the right “product mix’ 
of powers, duties, discipline, morale and 
organization. 

Human automation is the great dis- 
sembler of confusion. chaos, disorganiza- 
tion, and final destruction. The first step 
is to break complex undertakings and 
problems into their simple component 
parts. Then put operations research to 
work aimed to the best coordination of 
the firm’s objectives. When this is done, 
production, marketing and personnel will 
be working in profitable unison. Sales will 
soar, profits zoom, and the plant will be 
automated with real human power 


Paper Converting Company Moves 
Paper Converting Machine Co., Green 
Bay, Wis., has moved into a new plant 
containing 76,000 square feet of floor 
space. The plant, situated on a 16-acre 
site, is constructed of demountable growth 


walls which can be moved for expansion. 


James Deeney (I.), vice-president and general 
manager of Bensing Bros. & Deeney, subsidiary 
of Sun Chemical Corp., Philadelphia, recently 
received a citation for his contributions to the 
printing ink industry from T. J. Finckh (r.), Sea 
board Printing Inks, president of the Printing 
Ink Makers Association of Philadelphia. He also 
was awarded a medal by Morris Garrick, Mc- 
Cutcheon Bros. & Quality, Inc., president, Phila 
delphia Printing Ink Makers Production Club 


Standard Register Co. 
Names Contest Winner 


Marco J. Delulio, Springfield, Mass., 
sales representative for the Standard Reg 
ister Co., Dayton, Ohio, has been named 
winner of the firm's 
1958 President's 
Month sales con- 
test. Mr. Delulio 
achieved a sales 
record of 668 per 
cent of his quota 
for the contest 
month. Mr. De- 
lulio scored his vic 
tory in compenution 
with more than 
"00 Standard Reg- 
ister salesmen in the United States and 


Marco J. Delulio 


Hawaii. He received an award of 100 
silver dollars. This year’s President's 
Month is devoted to honoring the presi 
dent of Standard Register, M. A. Spayd, 
in recognition of his 25 years of service 
to the firm. Mr. Delulio’s name will be 
engraved on a silver punch bow! set to be 
presented to Mr. Spayd at a banquet in 
Dayton. Mr. Delulio will represent the 
sales force of the company at the banquet 


Standard Register Volume, Profit 
Dip In First Half Of Year 


The Standard Register Co., Dayton, re 
ported a reduction in volume and profits 
for the first half of 1958. However, M. A 
Spayd, president of the firm, expressed 
optimism for the latter half of the year 
and for 1959. 

For the six-month period ending June 
30, net income of the firm was $804,822 
after estimated taxes. This is equivalent 
for the period to 82 cents per share and 
compares with a net income after taxes of 
$1,362,219 for the corresponding period 
in 1957, or $1.39 per share. 


Econo Opens Chicago Warehouse 
Econo Products, Inc., Rochester, N.Y., 
has announced the opening of its new 
Chicago field technical office and ware- 
10144 Pacific Ave., 


house located at 


Franklin Park, Ill. 


Newly-elected officers of the Engraved Stationery Manufacturers Association are (I. to r.) Hamil- 
ton M. Myer, treasurer; Louis B. Lehman, second vice-president; Harry L. Nussmeier, the president; 


H. D. Woodbury, immediate past president, now board chairman, and A. W. Folwer, first vice-president 





THE PROOFROOM 


By John Evans 


Questions will be answered by mail if accompanied by a stamped envelope. 


Answers will be kept confidential upon request. 


Point Raised About Position Of Asterisk 


Q.—The following appeared recently 


in 30-point Garamond Bold in a full-page 


advertisement of the Washington Post 


Times Herald in Advertising Age. | 





think it looks bad less than half read 
the second paper, less than one-third read 
rc} th 1 pay er* 

A4.—You are referring, probably, t 


the asterisk inside the period (the hyphen 
one-third” while superfluous in this 
case may be regarded as office style). An 
isterisk in this position looks bad because 
it is unusual and quite wrong in American 
ractice. To paraphrase from A Manual of 
le, University of Chicago Press: As 
erisks, daggers, and other symbols used 
for indexes to footnotes should be placed 
after the punctuation marks, without 
In German, reference indexes are 


placed inside the punctuation 


Proofreading Old Standing Forms 


Q.—I was loaned to another depart 





ment of the plant for vacation-relieft 
proofreading and found myself in trouble 
the first day. This department prints rail 
road timetables, tariffs, and the like, using 


Mon Ty pe 


handed a copy of a job to be reprinted 


which I did not know). I was 


from a standing form, with no change but 
in the form number and date line. I line 
checked the new proof carefully against 


the copy of the last printing, verified the 
one change, and examined it all over for 
scratches, batters, etc. The customer sent 
the job back. It had some figures missing 
from the interior of the page, which I had 


not read. “Live and learn 


4 We hope it was a short run on 
heap paper. All standing forms should be 
read in full as though newly set. Line 
hecking is useless, of course, with Mono 
it even in the case of slug-cast ma 

terial it never is safe to assume that this 1s 
the identical form that was run previous 
As one example, the job may have 

n cast twice, made up for two-up, and 
then run one-up, with final corrections 
ade only in the first form. If, on the re 
print, the second form should happen to 
be picked up for printing, some correc 
tions would not yet have been made in it 
Do not OK any standing form unless you 


have read it all, with special attention to 





any foundry type that may be in it. A com 


pe for 


positor may have borrowed some ty} 


another job, then put it back in the wrong 


place or not at all 


Who Owns Proofreader’s Scrapbook? 


Q I have been keeping a personal 
} rootreader § m tebook for the past 12 
years. It is an increasingly valuable store 
of unusual data. I have made cumulative 


t on three successive jobs. In 


my last position no one else had such a 


entries in 


notebook and it came to be the practice of 


everyone in the proofroom to consult n 


book at will 

Last week I was laid off. The foreman 
insisted that I leave my notebook behind 
He said it contained material pertaining 
to the plant, and to customers, of a con 
fidential nature. He also argued that the 
entries I had made in it on that job were 
on company time, which was true enough, 
but 80 per cent of the book was written 
while I was employed elsewhere. He is 
holding up my final paycheck until I turn 
over the book to him. Can you tell me 
what the customary practice is regarding 
such notebooks? 


A.—This is indeed an unusual situa 
tion. Many proofrooms supply each proof 
reader with a notebook or scrapbook in 
b 


which entries may be made, or clippings 


Type-Ohs! 
David M. Kramer ———— 


in First to Final 








Business card: Mr. Smith—insurance 
agent and broke 
Dr Paul Dudley W hite, President 


Eisenhower's heart specialist, today out- 
lined a six-pint program to guard the 
health of business executives 

The high school graduate looked for 
ward to studying unclear physics at col 
lege soon 

Poets have the knack sometimes of 
getting down to the rot of things. 

* * *# 
The all-girl orchestra was rather weak 


in the bras section 





pasted, relating to the work of that sho; 
Sometimes these blankbooks are com 
bined with an office stylebook; sometimes 
intended 


the accumulated material 1s 


eventually to be used to compile such a 
stylebook These books are the employer Ss 
property unless otherwise stated 

In your case it would appear to a lay 
man that the book physically belongs to 
you. Such entries as you made in it during 
working hours presumably were as aids 
to the more efficient performance of the 
work and not improper use of your time 
We suggest that you consult the labor 


department of your state regarding your 


be advisable to get 


unpaid wages. It may 
another book and copy out all the entries 
that you made on the last job, and give 
Information in a 


that to the foreman 


proofroom that is available to several em 


ployees can hardly be regarded as con 


fidential material 


An Historic Anglophile 

Q An historic blue and gold Swed 
ish flag will hang between two American 
flags this trom a leading Chicago 
daily newspaper. I cannot but regard the 


use of this form an histori if 


American writing as a kind of affectation 
Do you think a proofreader ought to sug 


gest changing it to “a historic’? 


A.—This is a matter to be decided ac 
cording to the established style of the 
paper. If the editorial policy is Anglo 
phile then the use of the indefinite article 
an” before the unaccented aspirated / 
English style) may be preferred. To quote 
from The Record, official journal 


of the (London) Printing Trades Council 


} 
{/liance 


The rule here should be that ‘an’ be used 
when the ‘h’ is silent (‘an heir’). Also 
when the accent falls on the second sylla 
ble of a word of two or more syllables ‘an 
should be used (‘an herbaceous border 
It should be borne in mind, however, that 
a change of stress affects enunciation, 1. 
an historical’ but ‘a history. 

American usage is well defined in most 
of the leading style manuals; for example, 
in A Manual of Style, the University of 
Chicago Press: “118. Before / aspirate, 
long # (or ew) and such a word as “one” 
use ‘a’ as the form of the indefinite ar 
ticle: a hotel (Aut: an honor); a harmonic 
rendition; a historical work; a euphonious 


word: such a one; a union.” 
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By Irving Sherman* 


Hitting Home Runs Takes Plenty Of Work 


Nearly all salesmen, like most ball 
players, have a “grand slam” story 

The salesman stepped up to the plate, 
got into position, took a firm grip on his 


bat (sales talk), then swat—he hit tor the 


circuit with the bases loaded—the biggest 
order of his career 

This “grand slam” stuff happens to a 
lot of salesmen over the years. It always 
makes a good story, especially when an 
old-timer tells it. It sounds as easy as pic 
All you have to do is simply to be there, 
be willing, and you've got it 

1 have nothing against these “grand 
slam” yarns. I like to hear them myself, 
but I think they give a false picture of 
what selling is like and what it really takes 
to hit it rich 

Take my own experience. I have had 
a few “grand slam” occasions in my sell 
ing days. I have hit for the circuit with the 
bases loaded; yet I think there was more 
to it, much more, than just stepping up to 
the plate, taking a healthy swing and 
watching the ball sail way over the stands 

To be specific: For one year I called on 
an investment counselor who was build- 
ing up a clientele in mutual funds. At the 
rate of about one call every two or three 
weeks for one year, I discussed printing 
needs with this company’s advertising 
manager. I outlined a mail campaign, pre- 
pared a salesman’s kit, got up a “come-on” 
letter tor possible investors in mutual 
funds. I designed a brochure for mailing 
to prospects, a pamphlet that gave the his- 
tory of the mutual funds that could be 
carried in a woman’s purse or a man’s in 
side pocket 

I did all this for one year without com 
pensation of any kind and with my em- 
ployer wondering whether I was engaged 
in philanthropy or in sales. 


*Mr. Sherman has had much experience as edi- 
tor of several trade publications. He has also 
had experience selling printing. His articles are 
based on problems he has actually handled. At 
present, he is a management and sales consult- 
ant with offices in New York City. He is avail- 
able on a fee basis and may be contacted c/o 
The Inland Printer. 


One morning I returned from this call 
with an order running into many thou 
sands of dollars and I was a hero. I had 
my “grand slam.” But look what had pre 
ceded it! 

Take another case 

We received a letter from a company 
asking us to quote on some business sta 
tionery. | went to see the prospect and the 
company didn’t even have an office, just 
a telephone answering service and a mail 


address. | made an appointment to talk to 
the writer of the letter and learned that 
the company, comprised of a father and 
his CwoO sons, Was just Starting in business 
They planned to manufacture and dis 
tribute a specialized building product. 

I attached myself to the beginners in 
the capacity of an unpaid printing con 
sultant. I suggested minimal expenditures 
to them, realizing that there wasn’t much 
money in this venture and understanding 
that everything had to be on a modest 
scale. I helped them along with the right 
letterhead, requisitions, factory forms, and 
calling cards. 

[ realized that they could use some pub- 
licity in their trade so I got out some re- 
leases and even placed a few in the local 
trade papers. I furnished sales ideas and 
suggested sales aids to the executives of 
the company. Knowing persons who 
might be interested in their product, | 
suggested that they contact these sources 
and mention my name. 

During this time business from this ac 
count amounted to peanuts. But I kept 
feeding ideas to the company and making 
printing suggestions which, I knew, were 
falling on fertile soil. 

In less than a year from the date of my 
first contact with the new company, I came 
up with a big catalog order that surprised 
even me and astonished my superiors who 
had no idea that such an order was pos- 
sible, considering the background of the 
particular customer. 

I could go on with several other in- 
stances in which long and tedious prepara- 
tion preceded a “grand slam”—intervals 
during which it seemed that, far from 
hitting a homer, I would be lucky to get a 


scratch single. I homered, but it was a 
long time in coming. 

That is why, although I like to hear 
“grand slam” stories, | would like them 
qualified. Let’s not give rookie salesmen 
the wrong idea about salesmanship any 
more than we believed in deceiving the 
rookies during the war that the front line 
was a cinch. It can be rough. Even with 
preparation, ardor and skill, a man often 
strikes out 

The central thought, however, is that 
if a salesman does prepare, if he does have 
ardor and skill and is prepared to work at 


it, the chances for him hitting a “grand 
slam” certainly are far greater than if (as 
some old-timers would have us believe 
you just go along and dream, and at some 
point your dream comes true. You hit that 


homer with the bases full 


Sales Department's Functions 
Q.—What responsibilities or functions 
are usually taken on by any average size 


sales department? 


A.—The following functions are com 
mon to most sales departments: (1) Set 
up a central control, (2) delegate responsi 
bility, (3) provide goals or incentives, (4) 
constantly stimulate the men, (5) afford 
guidance and training, (6) generate prop 
er policy by planning adequately and fol 


lowing through in execution of plans 


Importance Of Sales Planning 
Q.—What activity or function usually 
spearheads the sales department? Why? 


A.—tThe efficient sales organization 
will usually be found to have good sales 
planning. We have no sea voyages until 
we have charts with shoals, beacons and 
channels marked and, likewise, for sales 
activities. Planning must come first and 
the other activities follow. 


Paul F. Eiseman (I.), assistant manager, Univer- 
sity of California Press, $500 winner in Nashua 
Corp. Davac Level-Best contest, and Milton Thick- 
ett (c.), sales representative, Carpenter Paper 
Co., San Francisco, who won $250 for supplying 
Davac to the winner, receive their checks from 


A. G. Reed, Nashua Corp. sales representative 
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Vandercook 25-38 offset proof press takes maximum sheet of 29x38'2 inches and plate 29x39 inches 


Vandercook Offset Proof Press 


An offset proof press has just been 
made by Vandercook & Sons, Inc. Dis 
played for the first time at the recent Bos 
ton convention of the National Associa 
tion of Photo-Lithographers, the new 
press is called the Vandercook 25-38: the 
figures represent the maximum transfer 
According to the manufacturer, the 25 
38 offset proof press has the same cycle 
f inking, dampening and printing as 
production presses. The operations of 
inking, dampening and printing are auto 
matic and completed in three seconds 

The press will take a maximum sheet 
size of 29x38! inches, a maximum plate 
size of 29x39 inches with a maximum 
transfer of 25x38 inches. 

For safety, the cylinder carriage will 
not start until after the operator removes 
his foot from the sheet gripper pedal. A 
rubber-covered safety bar, placed in ad 
vance of the cylinder carriage, will stop 
the press through a microswitch system 
on contact with any object 

The operator, according to Vander- 
cook, can control the length of print by 
turning a knob. To allow for sheet stretch 
or shrinkage between colors, the print 
area can be made up to 1g inch longer 
or shorter than the size of the image on 
the plate. The amount of moisture on 


the plate can be controlled by the oper 


itor of the press 

The inking system consists of four 
i inch form rollers, three vibrators and 
two 8 inch ink drums. These are com 


bined with an ink feed which automati 
cally supplies the desired amount of ink 
for each impression. The press also has 


an automatic wash-up system 
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Che plate clamp used on the press does 
not require bending of the plates to hold 
them in contact with the bed. Feed and 
delivery tables are built into the machine 
for handling sheets 

For information: Vandercook & Sons, 
Inc., 3601 W. Touhy Ave., Chicago 45 


Packer Drum Rewind 

The Packer Manufacturing Co. has de 
veloped an auxiliary drum rewind for usée 
in producing continuous type business 
forms with existing flexographic printing 
presses of conventional types 

The new surface rewind unit incorpor 
ates cross-perforating cylinders from 16 


to 28 inches in increments of 14 inch. Po 
sitioning is with hydraulic pressure. The 
unit is also equipped for skip perforating 

Although adaptable to meet existing 
stack-type presses, the rewind unit is dé 
signed primarily for power and drive op- 
eration with various models of Packer 
flexographic presses 

For information: Packer Manufactur 
ing Co., Green Bay, Wis 


Packer rewind for use on flexographic presses 





Stanford Combination 
Slitter, Doctor Machine 


A combination slitter and doctor ma 
chine, designed for plants handling pa 
per, film, foil or plastics, has been de 
veloped by the Stanford Engineering Cc 
Called the Model 182, the machine is de 
signed for use in high-speed rewinding 
and multiple slitting operations 

According to the manufacturer, the ma 
chine has a tachometer-controlled mag 
netic drive, automatic vacuum-controlled 
constant tension and web guide. It has 
open-end construction for one-man load 
ing and unloading. The rewind shafts will 
accommodate web rolls up to 18 inches in 
diameter with a width of 40 inches 


The producer claims that a variabl 


speed control permits slitting speeds up t 





Stanford combination slitter and doctor machine 


1,000 feet per minute on variable width 
and staggered slitting operations. The side 
register is guaranteed by Stanford to be 
accurate to + .010 inch. The unit is 
available with a three- or five-h.p. drive 


unit 





For information: Stanford Engineering 
Co., Salem, III 


Nord Reversomatic Film 

Nord Manufacturing Corp. has intro 
duced its Reversomatic film for making 
film negatives. The producer claims that 
sharp negatives can be made in less than 
one minute. According to Nord, Reverso 
matic film negatives can be burned int 
any sensitized offset plate—aluminum, 
plastic or zinc on any standard platemaker 
The Nord product can be handled like any 
standard negative; it can be scribed, 
opaqued, stripped, et 

For information: Nord Manufacturing 
Corp., 366 Jericho Turnpike, Mineola, 
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SPLAY WINDOW BY THE HALLE BROS 


= It’s tough to beat the selling power of the prod t 
; when you use Hammermill Opaque, its smooth, level printing 
A Ada. surface faithfully reproduces colors and details to give that 


if 


‘in person’’ feeling. And Hammermill Opaque’s 

luxurious brighter white gives colors greater impact 

HAMMERMILL OPAQUE adds punch to black and white jobs, too — shows 
products at their best 

Use Hammermill Opaque for greater realism, greater sales 

appeal — either letterpress or offset. When you use both sides 


you'll appreciate the greater opacity of Hammermi]! Opaque 
it simplifies your printing job 


You can get the sparkling whiteness of Hammermill Opaque 
in four finishes and a wide selection of substance weights 


Lithographed on Hammermill Opaque, Substance 7 
MANUFACTURED BY 











NEW... A BRIGHTER, WHITER HAMMERMILL OPAQUE! 


Make Hammermill Opaque your show window in print . . . as we use this insert 
to show you how sharp and clear both black and white and color reproduce on 
this improved paper. Hammermill Opaque lives up to its name. Examine its 
superior opacity. It has what it takes to make printing sparkle. 

Printers: Use the new Hammermill] Opaque for your critical customers. Ask your 
Hammermil] salesman for samples. Printing buyers: Ask for Hammermill Opaque 
when you want advertising with an extra lift to type and more life-like product 
illustrations, for printing pieces that sing as they sell. 

Printed by offset on Hammermill Opaque, Substance 70, English finish, 
on a 50x72 two-color press. Sheet size 40x52, 16 up. Speed 3,000 an hour 


Hammermill Paper Company - Erie, Pennsylvania 





Electronica Horizontal 
Camera Is Introduced 


The Electronica horizontal reproduc 
tion camera with an automatic focusing 
system, introduced at the recent DRUPA 
exposition by its manufacturer, Hoh & 
Hahne of West Germany, is now availabl 
in the United States through Amsterdam 
Continental Types and Graphic Equip 
ment, Inc 

According to the distributor, electronic 
focusing automatically adjusts the distance 
of the subject to the lens in accordance 
with the desired negative size settings 
made on the control panel 

The system incorporates three lenses ot 
different focal lengths increasing the re 
production range to 10x enlargement and 
13x reduction. An image reverser is also 
available 

Other features of the Electronica are a 
rubber-cradled tubular steel bed and cen 
Avail 


4x24 inches, 


tralized controls in a single panel 
able sizes of the camera arc 
32x32 inches and 40x40 inches 
For information: Amsterdam Conti 
nental Types & Graphic Equipment, Inc., 
268-276 4th Ave., New York 10 


The No. 69 reversal film made from a type proof 


Reverse Type Proof Film 

The Charles Bruning Co. has developed 
a reversal film from which reverse type 
proofs can be made in a typesetter’s own 
shop. The manufacurer claims that the 
film (Bruning No. 69) can be handled in 
ordinary room light and requires only a 
water rinse for development. 

To make a reverse type proot the type 
setter pulls a regular type proof on trans 
lucent stock and makes a contact reverse 
print of the type by exposing the proof 
and a sheet of the No. 69 film to a strong 
ultraviolet light source. Then the type 
setter washes or rinses the film in ordinary 
tap water to bring up and fix the reverse 
image. 

Using glossy, direct-positive diazotype 
paper, black-image prints suitable for 
paste-ups and camera plate work can be 
made from the reverse proof. The pro- 
ducer claims that any number of glossy 
prints can be made from the same reverse 
film. 

If desired, screened reverse type proofs 
can be produced by laying a benday screen 


over or between the type proof and film 
when making the reverse proof. Film 
sheets may be obtained in a variety of 
$1ZCS 

For mformation: Charles Bruning Co., 


Inc., [SOO W 
11] 


Durofyne Offset Blankets 

Vulcan Rubber Products, a division of 
Reeves Brothers, Inc., has developed a line 
of offset blankets known as Vulcan Duro 
fyne. The line is composed of four grades 
of blankets, red medium, black medium, 
black hard, and green hard 

The blankets have been designed for 
printing on sheet metal and cardboard 
Three of the grades are designed for use 
with inks of high K.B. values. These inks 
contain solvents that tend to shorten the 
service lives of offset blankets 

For information: Vulcan Rubber Prod 


ucts, Division of Reeves Brothers, Inc., 


4 
34 Worth St., New York 13 


Calendar Stitching Unit 

A machine designed for the automatic 
assembling and stitching of multiple sheet 
work, such as calendars, has been devel 
oped by the Macey Co., a subsidiary of the 
Harris-Intertype Corp 

The Macey Calendar Stitching Unit, ac- 
cording to the producer, eliminates hand 
gathering, pad gluing and knife separat 
ing. The unit delivers 12- or 13-sheet 
calendars at speeds up to 3,000 sets per 
hour. The device collates, automatically 
jogs and head stitches from 5x8-inch to 

17-inch material so that final trim 

ming before tinning is unnecessary, ac 
cording to the manufacturer 

The stitcher can be adjusted to stitch 
from |x inch to 154 inches from the top 
of the calendar. The producer claims that 
in most cases the tinning operation will 
cover the stitch. 

For information: Macey Co., 5350 W 


130th St., Cleveland 30 


On Macey’s calendar stitcher sheets are assembled on the collator (r.), 


tral Rd., Mt Prospect, 








Air line filters fit older Kluge presses, feeders 


Kluge Air Line Filters 


Anair line filter kit to fit all older series 
Kluge automatic presses and Kluge feed 
Brandtjen & 
According to the manufac 


ers has been developed by 
Kluge, Inc 
turer, the filter kit is designed to reduce 
maintenance and maintain original pum 
ethiciency. The kit includes two filters, one 
tor the magazine arm and one for the de 
livery, and all necessary fittings. The pro 
jucer claims that installation requires only 
a pipe wrench and can be accomplished in 
hve minutes 

For information: Brandtjen & Kluge, 
Inc., Gaultier St. & Como Ave., St. Paul 
3, Minn 


Hot Melt Adhesive Applicator 

A hot melt adhesive applicator designed 
to feed, melt and apply cord-like adhesives 
has been developed by United Shoe Ma 
chinery Corp. Called Thermogrip, Model 
CW, the device, complete with electrical 
heat controls, can be incorporated into Ma 
chines when gluing is required 

The machine uses a transfer wheel 
method of applying the molten adhesive 
to individual passing package surfaces 
The wheel can be designed to apply a va 
riety of patterns. During operation the 
unit automatically feeds and melts from a 
reel of ;°;-inch diameter adhesive. 

For information: United Shoe Machin 
ery (¢ orp., 140 Federal St., Boston 


then automatically fed to the 


stitcher (I.), and conveyed to the delivery tray. The unit operates at speeds up to 3,000 sets per hour 





Didde-Glaser’s Dual-Stream Collator Is Introduced 


A dual-stream collator which automati- 
cally gathers and glues in a double stream 
has been developed by Didde-Glaser, Inc. 
The Speed-Klect Dual-Stream models are 
recommended by the manufacturer for 
either straight collating or gathering and 
gluing single sheets, sections or signatures 
in a double-stream or single-stream flow 


According to the producer, the same 
i 


job may be dual-streamed side by side or 
two different jobs run simultaneously on 
each stream. The device will handle stock 
sizes trom 5x3 inches to 9x12 inches in a 
dual-stream, or when operated as single 
stream collators, will collate or gather and 
glue sheet sizes up to 18x12 inches 

The six-station model of the Dual- 
Stream will automatically make up to 
60,000 pickups per hour. Each station has 
two micromatic detectors, one for cach 
stream which, the manufacturer claims, 
will eliminate the possibility of misses or 
doubles on either stream. 

Didde-Glaser claims that each station 
will individually handle any stock, includ- 
ing single sheets of one-time carbon paper, 


Top view of collator shows dual sheet passage 


onion skin, bond stock, ledger stock, tag 
board, and sections of signatures up to 
0436 inch thickness. The producer also 
claims that pickup and sheet separations 
are positive as the Speed-Klect suckers op 
erate with vertical action. The device also 
incorporates the Didde-Glaser continuous 
conveyor principle of stock movement. 

Each station has two loading tables to 
handle separate stacks of the same or vary 
ng weights and sizes of stock. Each station 
is designed to handle two 18-inch lifts of 
stock up to 9 inches in width or one lift 
up to 18 inches in width. A criss-cross set 
receiver attachment and interleaving de 
livery attachment are available as optional 
equipment. A jogger is standard equip- 
ment on the collator. 

The collator has a series of identical 


stations which operate in unison but are 
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Didde-Glaser’s Speed-Klect Dual-Stream coilator automatically gathers and glues in a double-stream 


independently adjustable to handle vary 
ing kinds and thicknesses of stock 

Didde-Glaser stub or vertical glue as 
semblies are available for the Speed-Klect 
collator. The producer claims they require 
no maintenance. They operate on a prin- 
ciple similar to that of a ball-point pen. A 
wipe with a damp cloth across the glue 
tips is sufficient to start the glue flow, even 
after periods of inactivity 

With the multiple-knife slitter attach 
ment, the work may be slit to size and 
trimmed as it comes off the delivery belt 
The rotary principle is used. 

For information: Didde-Glaser, Inc., 


50 Hi-way, W. 12th, Emporia, Kan 


Autographic Register Unit 

The American Register Co. has intro 
duced a portable autographic register ma 
chine called Model POP. After writing 


Autographic register has a form storage drawer 


the form, the operator uses a pencil or pen 
as a starter to move the form forward 
enough to provide gripper space for ex- 
tracting and tearing off the completed set 
Simultaneously, a storage drawer pops 
open automatically. If the drawer is not 
needed, it Can be madc inoperative. 

The POP is made for four form widths 
inches, 


1-4,°. inches, 514-554 inches, 6! 


and for forms up to 8! inches in length 
For information: American Register 


Co., 564 E. First St., Boston 27 


Matrix Salvage Machine 

Quality Control Corp. has developed a 
machine that restores Linotype and Inter 
type mats which have worn aligning lugs. 
Worn mats are fed into the Matri-Swag¢ 
machine which automatically swages the 
aligning lugs to the correct size and shape 

For information: The Quality Control 
Corp., 401 Broadway, New York 13 
Breidenbach Safety Saw 

The Breidenbach safety saw has been 
developed by the Pate Co. and was intro 
duced at the Mechanical Conference of the 
American Newspaper Publishers Associa 
tion in June. According to the producer, 
the saw operates on the principle of cut 
ting through the work instead of moving 
the work past the blade 

The manufacturer claims the saw has a 
cutting capacity of 241 inches of mate 
rial with + .001 inch accuracy. The work 
is clamped before, during and after sawing 
for safety. The Pate Co. claims the maxi- 
mum 2414-inch cut takes nine seconds 
The over-all sawing capacity is 149 picas 
in length and 146 picas in width. 

For information: Pate Co., 3553 Peter 


son Ave., Chicago 45 


Pate safety saw has a 24!2-inch cutting capacity 
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3M 47'/2x59 Presensitized 
Offset Plate Developed 


A 4715x59-inch presensitized photo 
oftset plate has been developed by Minne 
sota Mining and Manufacturing Co. The 
new size plate is made of 12-mil alumi- 
num. According to the produce r, process 
ing of the plate is essentially the same as 
for all other 3M plates. The manufacturer 
claims that the plate can be developed in 
approximately five minutes 

3M has also announced a reduced ex 
posure time to a reading of step 6 on the 
gray scale for the plate and all negative 
acting plates in the 3M line. A step 8 was 
previously recommended. This improve 
ment, according to 3M, means a 50 per 
cent reduction in the time needed for 
exposulc 

For information: Minnesota Mining 
and Manufacturing Co.. 900 Bush St., St 
Paul 6, Minn. 


Two Bar-Plate Machines 

The development of a step and repeat 
machine and a register machine has been 
announced by the Bar-Plate Manufactur 
ing Co. The new machines were shown 
for the first time at the September conven 
tion of the National Association of Photo- 
Lithographers in Boston 

The Micro-Perfect step and repeat ma 
chine will step plates, negatives and auto 
positives in two directions with an accu 
racy of 002 inch, according to the 
manufacturer. The principle used is a glass 
chase ( 1 minute) that holds the nega 
tive. The positioning is accomplished by 
three cross lines on the chase. The move- 
ment of the chase is manual. The chase is 


held in place against two straightedges on 


indexed sides and by vacuum pressure on 
the other two sides. The step and repeat 
machine is available in four sizes: 20x24, 
30x40, 46x54 and 50x70. 

The Micro-Perfect register machine 1s 
claimed by the producer to handle with an 
accuracy of .OO1 inch step and repeat 
setups, double printing, registering of 
color in multiple forms, and the checking 


of press register. The tolerance is + .001 


Micro-Perfect step and repeat machine (I.) and register machine (r 





inch. The register machine is available in 
and 54-inch sizes. It is available at 
tached to layout, stripping and lineup 
tables, and drafting tables. 
For information: Bar-Plate Manufac 
turing Co., Boston Post Rd., Orange, 
Conn 


Rotary Labeling Head 

Cheshire, Inc. has announced produc 
tion of its Model R4600 rotary labeling 
head for labeling machines. The unit is a 
light-duty dual head equipped with a 


solenoid throwout to prevent misses and 


Labeling head applies 20,000 labels an hour 


lost labels. The R4600 will apply wide 
strip and tape strip labels interchange- 
ably, according to Cheshire. 

According to the manufacturer, the 
head will apply up to 20,000 labels per 
hour and can be mounted on most label- 
ing machines, single book trimmers, wrap- 
ping and mailing machines and other 
units of this type 

The producer claims that the vacuum 
paste container can be refilled without 
stopping the machine. 

For information: Cheshire, Inc.. 1644 
N. Honore St., Chicago 22 


by Bar-Plate Manufacturing Co 


ra 


Dispensing gun applies chemicals to offset plates 


Plews Dispensing Gun 


A dispensing gun designed for printers 
and lithographers has been developed by 
Plews Oiler, Inc. The Plews’ 55 dispens 
ing gun is suitable for applying chemicals 
and inks to offset plates. A trigger actuates 
the gun’s pump which pumps the liquid 
from the bottom. According to the manu 
facturer, bringing liquid from the bottom 
prevents drying out and hardening of the 
liquid. 

The pump is a heavy-duty type, em 
ploying a return spring and bronze ball 
valves. The dispensing gun has a one-piece 
deep drawn steel body bottom and a 
welded steel spout. 

For information: Plews Oiler, Inc., 701 
S. 7th St., Minneapolis 15 


Gravure Ink Reconditioner 

A straining machine employing the g) 
ratory vibration principle for recovering 
and reconditioning black and colored inks 
left unused on gravure machines has been 
developed by Russell Constructions, Ltd., 
London, England. The machine, called the 
Russell Strainer, is distributed in the 
U.S. by the J. M. Lehmann Co., Inc. 

According to the manufacturer, the ma 
chine will recondition 400 pounds of 
black ink in 12 minutes and will produce 
a slightly lower figure for colored inks. 
The ink will not bind or adhere to the 
mesh strainer on the screening area. 

The gyratory motion is generated by 
an out-of-balance flywheel enclosed in a 
cast iron housing and operated by a 
h.p. electric motor. The motor is fire proot 

According to the producer, a 200-phos 
phor bronze wire mesh is used to screen 
foreign material from the ink. The minute 
apertures of the mesh will impede the 
passage of any solid matter without hin 
dering the flow of the liquid. 

The machine is two feet in diameter 
and is mounted on rubber casters. 

For information: J. M. Lehmann Co., 
Inc., 550 New York Ave., Lyndhurst, N.J 
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M.U.F. rotary letterpress press built for high-speed book production takes paper widths to 47'2 inches 


M.U.F. Rotary Letterpress Unit 


A rotary letterpress press designed tor 
high-speed book production has been in- 


roduced in the United States by Amster 


dam Continental Types and Graphic 

Equipment, Inc. The presses are manu 

factured in West Germany by M.U.I 
The web-tfed presses will accommodate 


r widths up to 47! inches. The ma 





chine’s modular-unit construction can 
permit, according to the distributor, cus 
tom-designed installation, with the num 
ber of units and their positions placed ac 
cording to individual shop requirements 

The M.U.F. presses have constant web 
tension achieved by electronically con 


trolled reel speed and a pair of pneumati 
cally-operated cones without shafts which 
center the web and keep it taut. The ten 
sion and speed are adjustable and bearing 
arms can be regulated to accept varying 
web widths 

Plate cylinders are provided with grij 
ping and tightening mounts for rubber 
and plastic as well as metal plates. Impres 
sion cylinders are polished steel for rub 
ber-plate printing, or rubber jacketed for 
standard metal plates. Compressed air au 
tomatically spins or brakes the cylinders 
when the press is started or stopped. 

The inking system in each unit is 
with four oscillating, four dis 


equippe 
Gum Arabic Solution 

Varn Products Co. has announced the 
levelopment of its Varn gum arabic solu- 
tion 14-degree Be. The producer claims 
that the solution has low viscosity, case ot 
wash-off and a thin flexible coat. The solu 
tion is available in test and production 
quantities 

For information: Varn Products Co., 
rd St., Flushing 54, N.Y 


Inc., 2615 123 
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tributing, and four inking rollers which 
may be washed or inked while the press 1s 
stationary. A drying channel with coupled 
cooling rollers dries and cools the web 
after each impression. 

The folder, also built on the modular 
unit system, is adjustable for any size. The 
sheet travel is controlled without tapes 
Folded work is delivered on a conveyor 
belt 

Controls are centralized in one station 
at the folder with push-button control of 
all switches 

For information: Amsterdam Conti- 
nental Types & Graphic Equipment, Inc., 
268-276 ith Ave., New York 10 


3M Lithographer's Tape 
A lithographer’s tape with opacity to 


light and built-in transparency for posi 


tioning and trimming accuracy has been 





Lithographer’s tape has .0025 inch film backing 


developed by the Minnesota Mining and 
Manufacturing Co. Called Scotch Brand 
No. 616 lithographer’s tape, the material 
has a .0025 inch Paklon film backing 
which the producer claims reduces shad- 






owing by bringing the negative into closer 
contact with the vacuum frame. 
According to the manufacturer, the 
transparent adhesive is formulated for 
long aging and resistance to oozing. The 
red-tinted, transparent Paklon backing of 
the tape will resist chemical and atmos 
pheric action. The producer claims that 
the tape is waterproof and stable. 
Minnesota Mining 
900 Bush Ave., 


For information: 
and Manufacturing Co., 
St. Paul 6, Minn. 


Doven Duplex Rewind 
Slitter Introduced 


A duplex rewind slitter, featuring slip 
clutches operating on a spinning reel 
principle to minimize tension, has been 
introduced by the Doven Division of the 
Appleton Machine Co. The model (BD 
S-24) is available with either score cut or 
razor blade slitting stations 

According to the manufacturer, the 
score cut or razor blade slitter eliminates 
the problem of material tearing because 
of excessive tension with a pair of felt 
driven overriding slip clutches located on 
the shaft 

The material is ted through the ma 


chine by a pair of nip rolls whose pres 








Slip clutches eliminate tearing on rewind slitter 


sure is manually controlled. The rewind 
shaft is designed with a patented core 
principle permitt:ng each rewind roll to 
operate independently from the others 
The manufacturer claims that this self 
adjusting feature compensates for caliper 
variation influence. 

The rewind slitter will accommodate 
a parent roll up to 15 inches in diameter 
with a maximum width of 24 inches. The 
minimum score cut slit is 11 inches and 
minimum razor blade slit is 12 inch. The 
unit operates at speeds up to 750 fpm. 

For information: Doven Div., Apple 
Appleton, Wis. 


ton Machine Co., 
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Linotype cabinet holds two fonts in each drawer 


Linotype Drawer Cabinet 

Graphic Arts Manufacturing Corp. 1s 
currently marketing its 41324 Linotype 
drawer cabinet for Linotype operators 
The cabinet has space for storing two full 
fonts of Linotype matrices in each drawer 


There are 221 


inches of storage space in 
cach drawer. 

Matrix inserts are available as optional 
equipment. The cabinets are equipped 
with aluminum number strips, card and 
pull holders. The unit is finished in gray 
hammertone. 

For information: Graphic Arts Manu 
tacturing Corp., 22 Franklin Ave., Clifton, 


NJ 


Letterpress Rolling Device 

Meek Research and Manufacturing Co 
has announced the development of a de 
vice called Truk-Trak for printers whose 
presses Z1ive Spotty reproduction because 
of uneven rolling due to worn or damaged 
press tracks ? 

Truk-Trak is a steel device that fits over 
the worn tracks of a letterpress press and, 
through tensile pressure, gives even roll 
ing and inking. 

Meek Research and 
Manufacturing Co., 1216 N. 41st St., Fe 
Smith, Ark 


For information: 


Collating Replacement Units 

The J. Curry Mendes Corp., producer 
of collating and tipping machines, has an- 
nounced a replacement plan when repairs 
are needed on the firm’s machines. The 
company will ship a loan head to its cus- 
tomers upon request. After the head has 
been received by the machine user, the old 
head may be returned to the Mendes Corp. 
for an estimate on charges for rebuild 
ing or repairing. 

For information: The J. Curry Mendes 
Corp., | Curry Lane, Canton, Mass. 


1) Cartridge Ink Colors 
Developed By Chromatone 


The Chromatone Printing Ink Division 
of Polychrome Corp. has developed 12 
new ink colors for dispensing with an ink 
gun and cartridge. The ink is prepacked in 
cartridges and may be used with any gun. 
According to the manufacturer, the ink 
has been formulated as a quick-set press- 
ready lithographic ink. 

The 12 inks are: Christmas Red, To- 
mato Red, Coffee Brown, Cocoa Brown, 
Magenta, Varsity Blue, Emerald Green, 
Tahitian Orange, Lemon Yellow, Midnite 
Blue, Banner Green, and Black. 

For information: Chromatone Printing 
Ink Division, Polychrome Corp., 2 Ash- 
burton Ave., Yonkers 2, N.Y. 


GEMCO Offset Press 

An eight-column page offset press de 
signed for weekly and small daily news- 
papers has been introduced by the Offset 
Process Co. The press, called the GEMCO, 
was developed jointly by the Reporter 
Publishing Co. and the Ghormley Engi- 
neering and Manufacturing Co. The 
GEMCO prints an eight-column page 
with | 1-pica columns 21 inches in length. 
The press is web-fed. 

According to the manufacturer, the 
presses are produced to print 8, 12 or 16 
pages, using regular mill run newsprint. 
The press uses standard gears and bearing 
controls and the producer claims that it 
will operate at a speed of 12,500 com- 
pleted sections per hour. Extra printing 
units may also be added. 

The GEMCO will print a 151!9x22! 
inch sheet for standard newspapers and a 
1114x1519-inch sheet for tabloid papers. 
The press is available in two, three or four 
perfecting units. 

For information: Oftset Process Co., 
315 Main St., Fe. Worth, Tex 






























Radiant heat proof dryer with optional shelves 


Radiant Heat Proof Dryer 

A proot dryer operating on the radiant 
heat principle has been developed by the 
Graphic Arts Manufacturing Corp. The 
manufacturer claims that tests indicate 
trom 15 to 60 seconds of drying time are 
required for dull-coated, glossy-coated or 
glassine proofs. Kromekote and similar 
proofs require from 60 to 90 seconds and 
four-color process proofs take approx! 
mately 10 minutes to dry 

The small proot dryer takes sheets uj 
to 17x22 inches and the large model ac 
commodates sheets up to 20x26 inches 
Matching cabinets with four shelves are 
optional equipment. 

For information: Graphic Arts Manu 
facturing, 22 Franklin, Clifton, N.J 


GEMCO web-fed offset press prints an 8-column page at speeds to 12,500 completed sections an hour 
































Presenting More Industry Leaders 


A continuation of photographs and biographical sketches which began in the May Diamond Anniversary Issue 


RONALD B. RENNY is the president and general 
manager of Craftsman Press, Seattle. His entire 
printing career of more than 20 years has been 
with this firm. Mr. Renny has been a president of 
the Seattle Club of Printing House Craftsmen 
and of the Pacific Society of Printing House 
Craftsmen. He has served as chairman of the 
Printing Week committee and for six years was 
on the board of directors of Printing Industry of 
Seattle. During this period he was also on several 


negotiating committees. 


MENDAL SEGAL is managing partner of Stein 
Printing Co., Atlanta, Ga. He is the only past 
president of the Printing Industry of Atlanta to 
be reélected for a second term, 1953-1955. He 
is the first vice-president of the Union Employers 
Section of Printing Industry of America. Mr 
Segal is author of the book, How to Sell Print 
ing Creatively, published in 1957. He has talked 
before graphic arts groups all over the United 
States and has made successful efforts in the 


field of industrial relations. 


E+ 


CHARLES E. SCHATVET is president of Guide 
Kalkhoff-Burr, Inc., New York City. He is inter 
ested in printing management and has served 
PIA on its education committee, board of direc 
tors, and as secretary. He was on the board of 
New York Employing Printers Association for 15 
years and has been president of the Printers 
League Section. He is a past president of the 
Young Printing Executives Club and of Associ 
ated Printing Salesmen. He is a member of the 


New York Club of Printing House Craftsmen 


SCHMIDT is the president of the E. F. 


LESLIE C. SHOMO joined National Publishing 
Co., Washington, D.C., as a sales engineer in 
1940 and has since become the general manager 
and vice-president of the firm. He has served on 
committees of the Graphic Arts Association of 
Washington, D.C., and the Printing Industry of 
America. He is presently vice-chairman of the 
Union Employers Section of PIA, secretary of the 
Magazine Printers Section of PIA, and the vice 
president of the Education Council of the Graph 
c Arts Industry 


ROBERT L. SORG, the president of the Sorg 


Schmidt Co. which he founded in 1923 in Mil- 
waukee. The firm has expanded from a shop with 
two small platen presses into a complete letter- 
press and offset plant. Mr. Schmidt was a found- 
er of the Graphic Arts Guild of Milwaukee and 
a past president of the Employing Printers’ Asso- 
ciation of Milwaukee and of the Graphic Arts 
He headed the Mil- 


waukee County Community Chest drive and was 


Association of Wisconsin. 


successful in reaching all quotas 


C. WILLIAM SCHNEIDEREITH, 


a partner in 


Printing Co., Inc., New York City and Houston, 
is actively interested in labor relations work 
He serves on several committees of the Printers 
League Section, New York Employing Printers 
Association, and now is chairman of the com 
posing room committee. He has held many offices 
in the Printers League and is currently board 
He presented the NYEPA Franklin 
Award to Harry S. Truman during 1958 Printing 


chairman 


Week. He is on UES-PIA executive committee. 


RALPH C. THOMAS joined the sales department 


Schneidereith & Sons, Baltimore, has been active 
in the business since 1905. In 1923 he helped 
prepare the curriculum for the new Ottmar Mer 
genthaler School of Printing, and in 1924 he 
was president of the Typothetae of Baltimore. 
He has been on the Printing Industry of America 
education committee and chairman of the steer 
ing committee for the PIA course in selling 


printing. He is on the advisory committee of 


of Speaker-Hines Printing Co., Detroit, in 1921. 
He became sales manager in 1928, a director in 
1930, and president in 1938. The present firm 
name is Speaker-Hines and Thomas, Inc. Mr. 
Thomas is a past president of Typothetae-Frank 
lin Association of Detroit, now the Graphic Arts 
Association of Michigan. He is a founding mem- 
ber of PIA and has been active many years in 


that organization. He is a past president of 


the Graphic Arts Association of Baltimore 


J. WALLACE SCOTT, JR. has been president of 
Allen, Lane & Scott, Philadelphia, since 1950. 
He joined the firm in 1933 but left for several 
years of military service. He was president of 
of Philadelphia, 1950-52, 


served on several committees, and is presently 


Printing Industries 
a director. He has been a member of negotiating 
committees of the Philadelphia Typographical 
Union and Printing Pressmen and Assistants’ 
Union, a director of Allied Printing Employers’ 


Association, and on various other committees. 


the American Automobile Association 


DONALD B. THRUSH, president of Thrush Press, 
Inc. and Westport Litho, Inc., New York City, 
began his printing career in 1935. He was the 
first vice-president of the Master Printers Sec- 
tion of Printing Industry of America and became 
president of the national section in 1955. He 
was president of New York Employing Printers 
1953-55 


and association secretary 1955-57. He was first 


Association's Master Printers Section 


chairman of NYEPA’s Lithographic Division and 


is on the association’s board of directors. 


9) Additional biographical sketches and photographs (not necessarily 
in alphabetical order) will appear in the November issue 





Waning 75th Year Brings Greetings 


@ Letters from friends help The Inland Printer enjoy its year-long 75th Anniversary celebration to the hilt 


© IP not too modestly accepts encomiums for dependable presentation of facts, ideas, inspiration and advice 


Circulated Through Organization, 
Kept On File Many Years 

Congratulations on your 75th Anniver- 
sary and best wishes for the eras ahead. 
THE INLAND PRINTER has been circu- 
lated throughout our organization for 
many years and is kept on file. 

The advertising pages as well as your 
excellent editorial features keep us well 
informed of all important developments 
in the graphic arts. We are happy to join 
with all your other friends in marking 
this significant 75th milestone. 

H. H. Penny, assistant secretary, Evans- 


W inter-Hebb, Inc., Detroit 


Can Proudly Look Back On Part 
Played In Graphic Arts Progress 

My personal congratulations to all the 
personnel on this 75th Anniversary. You 
can proudly look back and see the part 
you have played in graphic arts progress. 
The various departmental reviews have 
been an assist to the apprentices and jour- 
neymen in graphic arts, especially in our 
composing room. 

I feel the future holds promise that 
THE INLAND PRINTER will retain that 
enviable top position it has of the leading 
graphic arts magazine. 

-~Edwin Bachorz, composing room fore- 
man, Western Printing & Lithographing 
Co., Racine, Wis. 


IP Brings Conventions To Rhodesia 

In this part of the world it is seldom 
possible for us to attend conventions and 
exhibitions and we rely very largely on 
journals of the graphic arts for informa- 
tion on technological developments, new 
techniques, improved processes and new 
machines and equipment, and it is in this 
respect that THE INLAND PRINTER is in- 
valuable to us. We send greetings, our 
congratulations and our very best wishes 
for the future. 

Major Pieter T. van der Walt, control- 
ler, Federal Printing and Stationery De- 
partment, Salisbury, S. Rhodesia 


New Ideas, Practical Information 
THE INLAND PRINTER is a constant 
aid to all people engaged in the graphic 
arts. The presenting of new ideas and the 
displaying of a wide range of practical in- 
formation on all aspects of the printing 
business have helped immeasurably to 
make our industry a better one. To my 
thinking, THE INLAND PRINTER exem- 
plifies something very valuable, for doing 


our work well and teaching others how 
are of the first importance in the graphic 
arts. Writing about what we do and read- 
ing what is written are hardly less impor- 
tant to the full sharing of our knowledge. 

A. R. Tommasini, printing department 
superintendent, University of California 
Press, Berkeley 


Keeps Up With Printing Progress 
By Reading ‘Bible Of Printing” 

Congratulations to “The Bible of Print- 
ing” on having 75 years of wet-nursing 
an industry. I first scraped an acquaintance 
with THE INLAND PRINTER by hearing 
it quoted so often that if you weren't read- 
ing it you were out of the conversation. 

I found out a long time ago that this 
industry of ours was making great strides 
forward and if I were to keep up with it 
I'd have to know what was going on in 
other parts of the country. So I say thanks 
to THE INLAND PRINTER for doing just 
that. 

Gerald L. 
Printing Week Chairman, International 


Flood, 1959 International 


Association of Printing House Craftsmen, 
Inc., Santa Monica, Calif. 


Read IP Religiously For 58 Years 

Congratulations on your 75th Anniver- 
sary and may the life of your magazine be 
endless. Fifty-eight years ago THE IN- 
LAND PRINTER served as a textbook for 
this 16-year-old printer’s devil and has 
been read religiously all these years. THE 
INLAND PRINTER has a place in our or- 
ganization and we hope to have it filling 
that place for years to come. 

Frank T. Ellis, president, Pridemark 
Press, Baltimore 


IP Gives Inspiration, Facts, 
Unbiased Advice, Criticism 

May I congratulate THE INLAND 
PRINTER for its 75 years of service to the 
printing industry. You’ve given us both 
inspiration and factual information. You 
have given us unbiased advice and criti- 
cism where needed. You've kept us in- 
formed of the latest developments and 
encouraged our industry both to study and 
adopt innovations as they are available. 

But more important, your influence has 
taught us that we can depend upon your 
ideas in an industry whose end product is 
vital and, perhaps, more far-reaching than 
any other. 

—George W. Lezius, president, Lezius & 

Hiles Co., Ashland, Ohio 


IP Is Read And Passed Around 

My congratulations to THE INLAND 
PRINTER On the event of its 75th Anni 
versary. THE INLAND PRINTER has been 
read with sincere interest by me and 
passed around to the associates of our com 
pany, and I feel most certain that it has 
contributed much in the way of technical 
information to the graphic arts industry as 
a whole. 

Alfred J. Weinsheimer, board chair 
man, Magill-Weinsheimer Co., Chicago 


Complete Rounded Information 

As you celebrate your 75th Anniver 
sary, may we offer our sincere congratula- 
tions. We have been a subscriber for many 
years now and the material that you offer 
each month is invaluable. We feel that 
your publication gives complete rounded 

Turn to page 94) 


New officers of Chicago Book Clinic for 1958-59 are (from left) secretary, Mrs. Barbara Milburn, 
Scott, Foresman & Co.; president, Andrew M. Beckwith of Crocker, Burbank Papers, Inc.; treasurer, 
Miss Adele Graczyk, Brock & Rankin, Inc., and vice-president, W. Rahy Paul, American Technical 
Society. Plans are under way for the Tenth Annual Exhibit of Chicago and Midwestern Bookmaking 





information covering every field of print- 
ing. A few quiet hours of reading your 
monthly publication will keep anyone 
abreast with the growth and progress of 
the printing industry. May another 75 
years follow the success and service that 
ou have rendered 

L. Starke, Heiter-Starke Printing Co., 
Inc., Mobile, Ala 


IP Has Successfully Kept Pace 
With Rapidly Changing Conditions 

Congratulations go to THE INLAND 
PRINTER on its 75th Anniversary. We 
teel a very close and warm relationship 
with THE INLAND PRINTER for it has 
been the typographic Bible here for many 

ears. When I was setting type in the 
shop, the contests originated by J. L. Fra- 
zier and his many informative articles and 
demonstrations did more to inspire me to 
greater creativity in typography than any 

thing I can recall. 

Today THE INLAND PRINTER is still 
tops in our book and we believe that your 
publication has successfully kept pace with 
the rapidly changing conditions in the 
graphic arts. 

John M. Lamoureux, Warwick Typog 
raphers, St. Louis 


New Plant Based On IP Ideas 


Please accept this letter of congratula 
tions on your 75th Anniversary from an 
old friend and subscriber. Many of the 
features which we incorporated into the 
new plant we built a year ago were based 
on ideas which we secured from your 
wonderful publication. We have always 
been particularly impressed with the de- 
partmentalized feature of your magazine 
It makes for easy reading and the material 
is always of great interest 
Ww. J. 
general manager, H. M. Smyth Co., Inc., 
St. Paul 


Hickey, Jr., vice-president and 


Use IP As Reference Guide 

THE INLAND PRINTER has been a con- 
stant source of information for me over 
the years. My first introduction to it was in 
1930 in a technical school of Ontario, 
Can. At that time the teacher used a whole 
series as textbooks and reference. I have 
v%cen a steady subscriber since that time 
We are using THE INLAND PRINTER as 
a reterence guide now in our Green Bay 
plant; each issue is widely circulated 
among our people 

F. W 
Business Forms, Inc., Green Bay, Wis 


Barnes, plant manager, Moore 


75 Years Are Accomplishment 
Congratulations on your 75th Anniver- 


sary. This is an accomplishment in itself 


and your entire organization is to be com- 
plimented and commended on the out 
standing service which has been rendered 
to the graphic arts industry. 

A. S. Ghertner, president, Cullom & 


Ghertner Co., Nashville, Tenn. 


94 








u ded x 
.™ [ 
{ 
| 





Graphic Arts Institute of New England held its awards dinner recently in Boston. Certificates of 
Craftsmanship in recognition of skill and achievement were presented by the Master Printers Sec- 
tion of Printing Industry of America to 48 employees of five Boston firms. Seen at the dinner are 
seated, |. to r.) Howard S. Patterson, Graphic Arts Institute of N.E.; Robert N. Sanderson, San- 
derson Brothers, Inc.; Kurt H. Voik, past president of PIA Master Printers Section; Henry J. Mas- 
carello, Graphic Arts Institute of N.E.; Borden, Hub Offset Co.; George 
Olmsted, president, S. D. Warren Paper Co.; Courtney H. Reeves, president, Carter Rice, Storrs & 
Bement, Inc., and current president of the Graphic Arts Institute of N.E., William H. McFarlin, Jr. 


standing) Herbert L. 





Seen at the recent dinner honoring Boston printing workers who received certificates of Craftsman- 
Salvatore DeFazio, Jr., Windsor Press, Inc.; Herbert L. Borden, Hub Offset Co.; 


ship are (I. to r. 
Horace J. Martin, Publishers Service Co., Inc.; Warren E. Andrews, W. E. Andrews Co., Inc., and 


Robert S. Sanderson, Sanderson Bros., Inc., program chairman. These men represented their companies 


Some of the 1958-59 officers and executive committeemen of the Graphic Arts Association of Con- 
necticut are (seated, |. to r.) vice-chairman, Neil M. McKirdy, Davidson & McKirdy Co., Inc.; chairman, 
George W. Tule, T. B. Simonds, Inc.; treasurer, Robert H. Cagenello, Print-Craft Corp.; (standing 
executive secretary, Haige J. Garabedian; Printers Group chairman, Howland C. Smith, F. A. Bassette 
Co.; representative on PIA board, J. M. K. Davis, Connecticut Printers, Inc.; association former 
chairman, Kenneth W. Finlay, Finlay Brothers Co.; representative on PIA board, Sam‘l Lebon, Lebon 
Press, and the Allied Trades Group representative, James F. Wall of the CSW Plastic Types Co., Inc. 
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How does Jonesy rate all this? 


Jonesy would doubtless dispute it — but the real secret of his charm is 

that he is the first man in the neighborhood with a swimming pool in OXFORD 

his back yard. All the publicity about swimming pools in magazines, | es 

booklets and folders convinced him he should have a pool of his own PAP AERS 

.. another striking example of the fact that nothing is so powerful in a 

communicating ideas as the printed page. prev 
A ~ 

OXFORD PAPER COMPANY 


230 Park Avenue, New York 17 % 35 East Wacker Drive, Chicago 1 


PRINTING PAPERS FOR BOOKS, MAGAZINES, COMMERCIAL PRINTING, BUSINESS FORMS AND PACKAGING 





This insert is a sample 
of the letterpress results 


you can geton ~/ 
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OXFORD 


of 


OXFORD PAPER COMPANY 
MILLS AT RUMFORD, MAINE, WEST CARROLLTON, OHIO 
LAWRENCE MASS 


XFORD GRAPH ENAMEL 1s a high-grade but eco- 
nomical letterpress enamel paper designed tor booklets, cata- 
logs and magazines, where vivid and exacting reproduction of 
colors, tones and detail is desired but exceptional folding 
strength is not required. It is blue-white in shade, smooth and 
elossy in finish, and is free from groundwood. The coating is 
moisture-resistant, and will not finger mark. Recommended 
for halftones up to 133 screen. It is suitable for regular or gloss 
inks and varnish. 


OXFORD PAPERS FOR EVERY PRINTING NEED 


COATED LETTERPRESS PAPERS 


Oxford Gloss Enamel + Oxford Fold Enamel + Oxford Fold Enamel Cover 
Oxford Graph Enamel + Oxford Print Enamel + Oxford Print Enamel Cover 
Engravatone Coated + Pubtext Coated 


COATED OFFSET PAPERS 


Oxford Flex Enamel + Oxford Flex Enamel Cover + Oxford Duoset Enamel 
Oxford Duoset Enamel Cover + Planoflex Coated Offset + Swift River 
Coated Offset + Oxford Flex CIS «+ Uniflex CiS 


FILM-COATED (PIGMENTED) PAPERS 


Fenwick Superfine Offset + Wescar Satin Plate Offset * Wescar Gloss 
Plate Offset + Carroliton Satin Plate Offset + Softone Plate (for Letterpress) 


OFFSET AND LITHOGRAPHIC PAPERS 


Wescar Text + Fenwick Opaque Offset + Wescar Offset + Rangeley Offset 
Wescar Offset, Pastels + Carrollton Offset * Rumford Offset * Carfax 
English Finish Litho + Dixfield Bulking Offset 


LETTERPRESS PAPERS-—UNCOATED 


Carfax English Finish * Carfax Super « Carfax Eggshell * Hi-Bulk Eggshell 


For helpful information call your Oxford merchant or drop us a line. 


OXFORD PAPER COMPANY 


230 Park Avenue, New York 17 *% 35 East Wacker Drive, Chicago 1 


Natio 
Through 


Albany, N. Y. 
Allentown, Pa. 
Asheville, N. C 
Atlanta, Ga 
Augusta, Maine 
Baltimore, Md 
Bethlehem, Pa 
Boise, Idaho 
Boston, Mass 


Buffalo, N. Y. 
Charlotte, N. C. 
Chicago, Ill. 


Cincinnati, Ohio 
Cleveland, Ohio . 


Concord, N. H 
Dallas, Texas 
Dayton, Ohio 
Des Moines, lowa 
Detroit, Mich 


Fresno, Calit 
Gastonia, N. € 
Grand Rapids, Mich 
Hamden, Conn 
Hartford, Conn 


High Point, N.C 
Indianapolis, Ind 
Kalamazoo, Mich 
Kansas City, Mo 


Knoxville, Tenn 
Little Rock, Ark 
Long Beach, Calif 
Los Angeles, Calif 
Louisville, Ky 


Manchester, N. H 
Memphis, Tenn 
Milwaukee, Wis 


Minneapolis, Minn 
Nashville, Tenn 
Newark, N. J. 


New Haven, Conn 
New Orleans, La 
New York, N. Y 


Oakland, Calif. 
Omaha, Neb. 

Pawtucket, R. I. 
Philadelphia, Pa 


Phoenix, Ariz 
Pittsburgh, Pa 


Portland, Maine 
Portland, Oregon 
Providence, R. I 


Reno, Nevada 
Richmond, Va 
Rochester, N. ¥ 
Sacramento, Calil 
St. Louis, Mo 


San Bernardino, Cali 
San Diego, Calif 
San Francisco, Calit 


San Jose, Calif. 
Seattle, Wash 
South Bend, Ind 
Spokane, Wash. . 
Springfield, Mass 


Stockton, Calif 
Tacoma, Wash 
Toledo, Ohio 
Tucson, Ariz. . 
Washington, D. C 


Wichita, Kansas 
Worcester, Mass 
York, Pa. 


n-wide Service 
Oxford Merchants 


W.H. Smith Paper Co. 

Lehigh Valley Paper Co 

Henley Paper Co 

Wyant & Sons Paper Co. 

Carter Rice Storrs & Bement Inc 
The Mudge Paper Co. 
Wilcox-Walter-Furlong Paper Co. 
Blake, Moffitt & Towne 

Andrews Paper Co. 

John Carter & Co 

Carter Rice Storrs & Bement Inc. 
lileston & Hollingsworth Co 
Donald Wyman, Inc 
Franklin-Cowan Paper Co 

peace Henley Paper Co 

. Bermingham & Prosser Co. 
Bradner, Smith & Co 

Hobart Paper Co. 
Marquette Paper Corporation 
Midland Paper Company 

The Whitaker Paper Co. 

The Johnson Paper Co 

The Whitaker Paper Co. 

The Central Ohio Paper Co 

The Cleveland Paper Co 

John Carter & Co 

Graham Paper Co 

The Whitaker Paper Co 
Bermingham & Prosser Co 

The Central Ohio Paper Co 
Chope-Stevens Paper Co 

Blake, Moffitt & Towne 

Henley Paper Co 

Carpenter Paper Co 

Tileston & Hollingsworth Co 
John Carter & Co 

Green & Low Paper Co., Inc 
Carter Rice Storrs & Bement Inc 
Henley Paper Co 

MacCollum Paper Co 
Bermingham & Prosser Co 
Bermingham & Prosser Co 
Graham Paper Co 

Louisville Paper Co 

Roach Paper Co 

Blake, Moffitt & Towne 

Blake, Moffitt & Towne 

Graham Paper Co 

Louisville Paper Co 

C. H. Robinson Co 

Louisville Paper Co 
Allman-Christiansen Paper Co 
Sensenbrenner Paper Co 
Wilcox-Mosher-Leffholm Co 
Graham Paper Co 

Bulkley, Dunton & Co 

J. B. Card & Paper Co 

Carter Rice Storrs & Bement Inc 
Graham Paper Co 

Baldwin Paper Co., Inc 
Bulkley, Dunton & Co 

Capital Paper Co 

Crestwood Paper Co 

Green & Low Paper Co., Inc 
Kennelly Paper Co., Inc 

The Whitaker Paper Co 

Blake, Moffitt & Towne 
Western Paper Co 

Carter Rice Storrs & Bement Inc 
‘ Atlantic Paper Co 
Wilcox-Walter-Furlong Paper Co 
Blake, Moffitt & Towne 

Brubaker Paper Co 

General Paper Corp 

C. H. Robinson Co 

Blake, Moffitt & Towne 

John Carter & Co. 

Providence Paper Co 

lileston & Hollingsworth Co 
Blake, Moffitt & Towne 
Cauthorne Paper Co. 

Genesee Valley Paper Co. 

Blake, Moffitt & Towne 
Bermingham & Prosser Co 
Graham Paper Co 
Shaughnessy-Kniep-Hawe Paper Co 
Tobey Fine Papers, Inc. 

ran age Blake, Moffitt & Towne 
Blake, Moffitt & Towne 

Blake, Moffitt & Towne 
Wilson-Rich Paper Co. 

Blake, Moffitt & Towne 

Blake, Moffitt & Towne 
Bermingham & Prosser Co. 

‘ : Blake, Moffitt & Towne 
Carter Rice Storrs & Bement Inc. 
Mill Brand Papers 

Blake, Moffitt & Towne 

Blake, Moffitt & Towne 

Paper Merchants, Inc 

Blake, Moffitt & Towne 

John Floyd Paper Company 
Wilcox-Walter-Furlong Paper Co 
Wichita Paper Co., Inc. 

Carter Rice Storrs & Bement Inc 
The Mudge Paper Co 
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Devoted to timely items concerning men and 
events associated with printing. Copy must reach 
editor by 15th of month preceding issue date 


GTA Schedules Forum 
In Chicago Oct. 30 


The Gravure Technical Association's 
annual one-day forum will be staged Oct. 
30) at Chicago’s Sherman Hotel with Len 
S. Pinover, Intaglio Service Corp., New 
York City, as moderator. 

Color gravure preprinting of newsprint 
rolls will be discussed by an advertising 
agency speaker, a publication printer and 
a converter printer. Other speakers will 
discuss laminators, laminating paper and 
foils to board, and gravure printing on 
Polystyrene. 

Panelmen will explore problems lead- 
ing to packaging cylinder corrections and 
make-overs, color correction by increasing 
or reducing etch depth, and the question 
whether local copy corrections can be 
done without making over cylinders. This 
discussion will be based on data obtained 
from a questionnaire on plant problems 
relating to engraved cylinders. Members 
representing copper and chrome suppliers, 
packaging printers, engravers, ink, paper 
and base cylinder manufacturers will be 
prepared to answer questions. 

Exhibits will show gravure printing on 
plain, laminated, coated and unmounted 
board, paper, foil, polyethylene, Pliofilm, 
vinyl, cellophane, Mylar, acetate and glas- 
sine substances. 

A San Francisco luncheon on Nov. 3 
and a Los Angeles dinner on Nov. 6 will 
feature condensed presentations of topics 
reviewed at GTA’s last convention. 


New BFI Members Announced 

The Wilson Jones Co. of Chicago and 
Lichty Printing and Business Forms of 
Phoenix, Ariz., have become members of 
the Business Forms Institute. Wilson 
Jones sells autographic registers and Gray- 
Line autographic register, snap-a-way and 
continuous tabulating forms. Lichty prod- 
ucts include unit sets, strip forms and 
salesbooks. BFI’s membership roll now 
lists 32 companies. 





eek . 
Printing Industry of Pittsburgh recently held a “Get Acquainted” reception and dinner for new mem 
ber firms of the association. The group held a membership drive called “31 New Members in 31 
Days” and exceeded the quota with a total of 37 applications received during the period. Seen at 
the dinner culminating the drive are (I. to r.) C. Harold Thunell, Pitt Photo Litho Co., Inc 
Arthur H. Gratz, Herbick & Held Printing Co.; Thomas H. McCabe, Jr., PIP executive director; Paul 
Sampson, president, Graphic Arts Association of Michigan, main speaker; PIP president, Arthur W 
Rippl, A. W. Rippl Printing Co.; Richard C. Stein, Herbick & Held Printing Co.; Robert M. Edgar, 
Neyhart Printing Co.; Harry M. Fritz, Sr., W. G. Johnston Co., and C. Eugene Shaw, Smith Bros. Co 












New executive committee members of the Ottawa Club of Printing House Craftsmen are (front row, I. 
to r.) secretary, Jim Young; first vice-president, Dick Parsons; president, Keith Lachance; immediate 
past president, Ken Nesbitt; treasurer, Earl Noffke. Other committee members are (top row, |. to r. 
Keith Hodgins, Gord Parker, Bill Campbell, Earl Moorhead, Jim Dewhirst, Wally Edwards. Not shown 
here are the second vice-president Doug Baldock, Garnett Kellett, Mac Labelle, and Henry Stanley 





Officers of the Printers League Section of the New York Employing Printers Association who were 


reélected at the section’s annual meeting in New York are (I. to r.) vice-president, Anthony Perrusi, 
Advertising Agencies Service Co., Inc.; president, Charles Stuart, Barnes Printing Co., Inc.; treas- 


urer, Robert B. Davis, Davis, Delaney, Inc., and secretary, Matthew A. Kelly, member of the NYEPA staff 


Printing Industries Association, Inc., of Los Angeles, is currently conducting five classes in its 
educational series. Seen here are students in PIA’s cost accounting class. Left to right (front row): 
Betty Coolidge, George Rice & Sons; Patricia Butler of E. Errett Smith of California; Betty Jane 
Hart, Hart Bindery; Quintilla Adams of Dewey Business Forms; (rear row) Robert Miller, Reynolds & 


Reynolds, Duncan Smith of Litho Press, and Charles Berwanger of PIA of Los Angeles, course instructor 





















New Home Opened By New York School Of Printing 


The New York School of Printing 
opened the doors of its new home on Sept 
8. Dedication of the world’s largest and 
best equipped printing school building, a 
$9-million project with 50 shops, 28 
classrooms and other facilities for serving 
2,727 students at one time, is set for Jan. 
15 during Printing Week 1959 

Cooperation between the board of edu- 
cation and the commercial printing and 
newspaper publishing industries, includ- 
ing both management and labor, made it 
possible for the school to move from rent- 
ed quarters into its own modern building, 
which serves as a public vocational high 
school for printing, a school for training 
employed apprentices, and a center for 
upgrading journeymen. 

Two wings with 273,400 square feet 
of floor space stand at a right angle on a 
78,767 square-foot W. 49th St. site be- 
tween Ninth and Tenth Aves. They face 
a spacious outdoor recreation area. One 
wing houses a gymnasium with bleachers 
for 600 spectators, and a 75-seat audi- 
torium for student, printing and commu- 
nity group meetings. 

The seven-story and basement shop and 
academic wing is faced with blue-green 
glass blocks which admit diffused and 
softened light. Six rows of windows open- 
ng outward provide more daylight. The 


igh school department occupies four 


floors. The apprentice training shops and 
classrooms cover two floors. Students’ and 
teachers’ cafeterias, the former with 500 


capacity, the latter 75, are on the ground 


floor. Also located in this wing are offices 
for general administration and the princi- 
pal, Ferdy J. Tagle; the Charles Francis 
Memorial Library; rooms for guidance 
counsellors and advisory board confer- 
ences, and a four-room medical suite. 

Flooring is adapted for specific pur- 
poses. For example, special vinyl tiles in 
the 22 pressrooms resist oil, wash-up and 
other materials, and the two science lab- 
oratories have parquet wood floors. In- 
direct fluorescent lighting, closely simu- 
lating daylight without shadows, makes 
for precision work such as color match- 
ing. Corridor walls are tiled to the ceiling. 

A safety button in each shop permits 
the instructor to stop all machines when 
something goes wrong. No unit can run 
until a new fuse is provided. This safety 
measure reduces confusion and cuts out 
the time that otherwise would be spent to 
find the exact cause of the trouble 

Two banks of escalators running the 
seven-floor route can move 1,600 students 
in ten minutes. This is the first use of es- 
calators in New York City public schools 
There are also stairs and two service eleva- 
tors in the building. 

A public address system enables the 
principal's office to reach any or all parts 
of the building, and an inter-communica- 
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New York School of Printing’s new $9-million home has facilities for 2,727 students, has 273,400 


square feet of floor space. The school is claimed to be world’s largest, best equipped printing school 


tion telephone system serves all class 
rooms, shops and offices 

All this and more, too, such as bulletin 
board material lining classroom walls, 
ventilated built-in closets with slide doors 
and permanent hangers, and classroom 
desk-seat units adjustable for individual 
comfort. A school band rehearsal room is 
located in the gym-auditorium wing. This 
facility has adjoining cubicles where the 
students can practice without disturbing 
others. 

Gracing the wall just inside the glass 
main entrance doors is a mural composed 
of blue, amber, yellow and off-white tiles 
made from enlarged fleuron type orna- 
ments designed by Frederic Goudy. These 
ornaments, selected by Albert Schiller, 
New York typographic designer, pay trib- 
ute to Goudy and enhance the beauty of 


the sc hool. 


Head Instructor Of New York 
School Of Printing Dies 

Bruno A. Menzer, head instructor for 
the School of Printers Apprentices at the 
New York School of Printing and a 25- 
year-plus member of the Club of Printing 
House Craftsmen of New York, died 
Sept. 4 at the age of 63. He had served on 
the apprentice school faculty for 30 years 
Thousands of students learned their com- 
posing room trade under his tutelage. 

Before beginning his teaching career 
he shared his typographic knowledge 
with New York shops, the printing divi- 
sion of New York Public Library, and the 
printed material section of the Metro- 
politan Museum of Art. 


Masking Seminar To Be Held 

Gravure Research, Inc. has timed a 
for-members-only color correction mask- 
ing seminar for Oct. 31 at the Hotel Sher- 
man in Chicago. A sound color movie will 
show recommended masking techniques. 
Lectures and discussion will cover color 
reproduction theory and sensitometry as 


well as other subjects. 


R. R. Donnelley Names 
New Manufacturing Head 


Winfred R. Isom, vice-president of R 
R. Donnelley & Sons Co., Chicago, has 
been appointed executive in charge of 
manufacturing 
operations. He fills 
the vacancy left by 
John E. Grice who 
died in July. Mr 
Isom will 
sponsible for all 
the company’s man 
ufacturing opera 
tions in Chicago, 
Detroit, in Craw 
fordsville, Ind 
Willard, Ohio, and 
the plant under construction in Warsaw, 


Winfred R. Isom 


Ind. Mr. Isom joined the company 32 
years ago aS an apprentice rotary press 
man and became foreman and superin- 
tendent of the rotogravure department in 
Chicago. He later was made director of 
the Chicago manufacturing division until 
1954 when he became resident manager 
of the Crawfordsville plant. In May of 
this year he was appointed head of the 


Willard plant. 


CGAA National Convention 
Set For Montreal Nov. 9-12 

Dates for the national convention of 
the Canadian Graphic Arts Association 
are set for Nov. 9-12 at the Queen Eliza- 
beth Hotel in Montreal. Sessions planned 
include a presentation by Charles La- 
Blanc of Research Institute of America 
on the “Executive Leadership and Dele- 
gation of Authority,” a session on photo- 
composition, ‘Selling Hour Rates” by 
Earl Pollard of Winnipeg, and others 
Douglas Churchill and Maurice Gillet 
head the convention committee. 

Activities for the ladies’ including a 
helicoptor ride over Montreal and a tour 
of the St. Lawrence Seaway are planned. 
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Quality Control Seminar 
Scheduled For Oct. 27-31 


The Annual Statistical Quality Control 
for the Graphic Industries Seminar, dated 
for Oct. 27-31, will be held at Rochester 
Institute of Technology, Rochester, N.Y. 

Most of the 15 faculty men, leaders in 
the field of printing and quality control, 
were selected by the seminar coOrdinator 
Donald Macauley, the president of Paper 
Quality Control, Inc., Chappaqua, N.Y., 
and Warren L. Rhodes, who heads RIT’s 
Graphic Arts Research Department. 

Newcomers are Edward E. Stephenson, 
quality department director, Sutherland 
Paper Co., and William M. Cranston, 
quality control engineer, Western Print- 
ing and Lithographing Co. 

Faculty members due to serve again are 
Mr. Rhodes; Duwayne Carlson, Cham- 
pion Paper and Fibre Co., who has de- 
veloped a method for applying “C” charts 
to printing inspection; William Daniels, 
vice-president and production manager, 
S. Curtiss and Sons, Newton, Conn., who 
is concerned with small printing plant 
quality control; Dr. Edward Duffie, as- 
sistant to the president, Sun Chemical 
Corp.; August B. Mendel, quality control 
director, Sonotone Corp.; Dr. Carl Noble, 
consumer acceptance department director, 
Kimberly-Clark Corp.; Warren Reeves, 
Macbeth Daylighting Corp.; Dr. Mason 
E. Wescott, professor of applied statistics, 
Rutgers University; F. L. Wurzburg, In- 
terchemical Color Center director; F. 
Church, production operations manager, 
Time, Inc., and John Warren, former co- 
ordinator of American Management As- 
sociation’s packaging division. 

There will be seminars for beginning 
and advanced groups. Both will join in a 
color control panel discussion. Uses of 
quality control instruments on display will 
be demonstrated. 

Presentation of the first annual award 
to an individual who has made an out- 
standing contribution to statistical quality 
control for the graphic industries will 
highlight the final luncheon. 

Registration and other information 
may be obtained by addressing Robert D. 
Pease, associate director of RIT’s evening 
division. 


Howard N. King To Present Type 
And Design Workshop In Madison 

Three lecture demonstrations will be 
presented by Howard N. King, typo- 
graphic consultant, at a one-day type and 
design workshop to be conducted by the 
Madison Vocational and Adult School, 
Madison, Wis., Oct. 25, with cosponsor- 
ship by seven other organizations. Topics 
cover type faces, typographic design and 
publication design. 

Mr. King is the vice-president of the 
Maple Press, York, Pa., and has served 
as a typographic counselor for the Inter- 


type Co. division of the Harris-Intertype 
Corp., Brooklyn, N.Y., for 13 years. The 
workshop is Open to anyone interested 
Information may be obtained from Ward 
M. Cowles at the school. 


ATF Appoints Chief Engineer 

Harold E. 
American Type Founders Co., Elizabeth, 
N.J., in 1940 has served as draftsman, tool 
designer and senior design engineer, has 


Meyer, who since joining 


been appointed chief engineer of forms 
presses. He is responsible for the engi- 
neering of business forms offset presses, 
Green Hornet web offset units and gra 
vure presses. 


ANPA Research Institute 
To Hold Workshop 

A workshop for newspaper mainte 
nance electricians will be presented Nov 
3-7 at Chicago's Drake Hotel by the Re 
search Institute of the American News- 
paper Publishers Association. The work 
shop will consist of five days of technical 
discussions and circuit analysis covering 
all phases of electrical maintenance. 

Attendance is limited to maintenance 
electricians and to others responsible for 
electrical maintenance in the plant. Fur- 
ther information on the workshop may be 
obtained from the ANPA Research In 
stitute, 140 S. Dearborn St., Chicago 3 
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heavier papers. Your customers will appreci- 
ate the savings on paper cost, postage cost 
and available filing space. And you'll be de- 
lighted with results. Printing stands out beau- 
tifully on ALPENA MANIFOLD .. . 
good reason why this tub-sized, 9 lb., sturdy 


one more 


sheet is in greater demand every day for ad- 
vertising promotions, catalogs, price books, 
package inserts, stuffers, factory forms and 


business systems. Choice of brilliant white and 


six bright colors. Available through authorized 
FLETCHER PAPER distributors. 


Other Fletcher Papers 


FLETCHER MANIFOLD 
ALPENOPAKE 
FLECOPAKE 

ALPENA MIMEO 
ALPENA DUPLICATOR 
ALPENA BOND 

ALPENA REGISTER BOND 


FLETCHER paper company 


> en 


20 NORTH WACKER « CHICAGO 6, ILLINOIS 
Mill at ALPENA, MICHIGAN 
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‘doctor, I’ve found the answer!” 







... Its from Westvaco’s research. 


They spend $3 million a year to solve paper 





and printing problems like mine. 







Recent innovations include: 


Increased brightness in both coated and 





uncoated grades: the paper is whiter, provides 





better contrast. assures more pleasing jobs. 





Stabilized” papers with moisture content 





controlled both on the machine and in the 





finishing room. then sealed into both skids 


and rolls for better pressroom performance 











a and closer register. 
: ( lupal* the extensible paper offering 
4 an extra toughness that makes it uniquely 





suitable for many purposes. 





*CLLUPAK Ine trademark for extensible paper manufactured under its autt 


i a vbar 


that combines excellent printability with 









a new barrier wax laminating sheet 





exceptional wax holdout properties. 





Recordwrap a special sheet for phonograph 





record jackets: it incorporates unusually high 





strength with top quality printing characteristics. 





\s a result of its extensive research. 
Westvaco offers a full line of excellent 







coated and uneoated grades for all 


printing processes. They re priced 





right. too. For direct-to-you benefits. 





see the man from West Virginia. 







Commercial Printing Paper Sales 
Chicago | / FR 2-7620 

Cincinnati 12 / RE 1-6350 WEST VIRGINIA 
Detroit 35 / DI 1-5522 
New York 17 / MU 6-8400 PULP AND PAPER 
Philadelphia 7 / LO 8-3680 

tai 19 / CO 1-6660 COMPANY 
San Franeisco 5 / GA 1-5104 230 Park Avenue, New York 17 


FINE PAPERS DIVISION 


























Colin Campbell, executive vice-presi- 
ent of Campbell-Ewald Co., Detroit, is 
the new chairman of Direct Mail Ad- 
vertising Association's board of gover- 
nors. He was advanced from vice-chair- 
man at the 4lst annual convention sept 
10-13 in St. Louis. In his new post he 
succeeds T. V. Bihler, business manager 
of The Journal of Commerce, New York 
City 

The new vice-chairman is Earle A. 
Buckley of the Buckley Organization, 
Philadelphia. Howard U. Bank, assistant 
superintendent of sales promotion for 
Sun Life Assurance of Canada, Montreal, 
was elected Canadian vice-chairman suc- 
ceeding A. H. Mackie of Provincial Pa- 
per, Ltd., Toronto. Arthur E. Burdge con- 
tinues as president. Other officers are 
Newsweek circulation manager S. Arthur 
Dembner, treasurer, and John H. War 
ner of Aetna Life Insurance Co., Hart- 
tord, Conn., secretary 





7 Colin Campbell 


Arthur E. Burdge 


Named to serve on the board were 
William T. Clawson, Harris-Intertype 
Corp. of Cleveland; Robert A. Enlow, 
American Medical Association, Chicago; 
H. Huntly Geddes, R. L. Polk & Co., 
Detroit; Ferd Nauheim, Kalb, Voorhis & 
Co., Washington D.C., and Fred L. Wil- 
liams, Pennzoil Co., Los Angeles. E. N. 
Mayer, Jr., McCann-Erickson, Inc., New 
York, was elected a life member 


A. H. Meyer New MASA President 


Alvin H. Meyer, president of Creative 
Printing and Mailing, Baton Rouge, La., 
was elected president of the Mail Adver- 
tising Service Association International 
at the organization's 37th annual conven- 
tion in St. Louis, Sept. 5-8. 

Mr. Meyer joined MASA in 1952, 
was elected to the board of directors in 

55, and served as first vice-president 
juring the past year. He has headed sever- 
al industry committees and was instru- 
mental in the formation of MASA’s South 
Louisiana chapter in 1955, having served 
twice as the chapter president. A former 
newspaper man, Mr. Meyer opened his 
own advertising agency in 1943 and be- 
gan specializing in creative direct mail 
work shortly afterward 

Representatives of the 1,000 member 
firms of MASA attending the convention 
heard C. James Proud, president of the 
Advertising Federation of America, de- 
liver the keynote address on how adver- 
tising people must put better public re- 
lations into their product. 

Mr. Proud’s speech opened four days 
of activity for conventioneers. Twenty- 
five panels and demonstration and work- 
shop sessions on production methods, 
creative counselling and sales promotion 
were on the schedule. 

Eighteen direct mail advertising firms 
captured honors in the annual awards 
competition. The John Howie Wright 
Cup, awarded for the best self-advertising 
program created by a direct mail concern, 
was won by American Mail Advertising, 
Inc. of Boston, for the second time in 
four years. American Mail also took blue 
ribbon honors in the “Member’s Own 
Promotion” competition 
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Curtin & Pease, Inc. of Toledo, Ohio, 
won the D. Stuart Webb Memorial 
Plaque. The plaque is conferred annually 
for the best mail advertising campaigns 
prepared by an MASA member for a 
client 

More than 100 portfolios were judged 
in the international competition which 
brought entries from MASA members in 
United States, Canada, Europe, New Zea- 
land, and Japan 

The closing luncheon featured the pres 
entation of the Miles Kimball Award, 
highest honor in direct mail advertising. 
The coveted award was won by Nicholas 
S. Samstag, director of promotion for 
Time magazine. He is the seventh to be 
the winner of the Kimball Award which 
is conferred annually by MASA to the 
individual who has made outstanding 
contributions toward the more effective 
use of direct mail advertising. 

In presenting the award, D. W. Hack- 
er, chairman of the Kimball Award com- 
mittee, called attention to Mr. Samstag’s 
35-year career as a’ writer and planner 
of consistently high quality direct mail 


campaigns. 





Alvin H. Meyer Nicholas S. Samstag 








Mr. Campbell presented 58 awards for 
winning entries in the annual Direct 
Mail Leaders contest. Abbott Laborator- 
ies, North Chicago, won the Gold Mail 
Box Trophy for the best-of-all campaign 
The Henry Hoke Award for the best han 
dling of a dithcult problem was presented 
to Albany Products Co., Inc., South Nor 
walk, Conn 

Mr. Mayer stressed that direct mail 
had matured into a management tool ex- 
tending all other forms of advertising. He 
called ita sales mate, not a competitor, ot 
other media. Since quality was the biggest 
challenge facing direct mailers and their 
printing suppliers, Mr. Mayer called for 
reexamination of copy, art, layout, mail- 
ing lists and every graphic arts aspect of 
every mailing piece. He emphasized the 
need tor preparing direct mail with more 
effort and professional skill. He called 
this medium ‘the paratrooper of advertis 
ing, getting there fastest and sometimes 
with the mostest. 

Mr. Bihler pointed out that the Small 
Business Administration and the Depart 
ment of Commerce were charged with 
studying the eftects of higher postal rates 
on small business and the national econ 
omy. “This study,” he said, “will provide 
facts for reévaluating the entire postal 
rate structure. The report must be avail 
able to Congress in 1960 in time to help 
postpone or perhaps cancel the second 
increase in third-class mail rates 


Printing And Publishing Program 
Of Safety Congress Announced 

The National Safety Council has re- 
leased the program for the Printing and 
Publishing Section of the National Safety 
Congress and Exposition, scheduled for 
Oct. 21-22 at the Conrad Hilton Hotel, 
Chicago. 

On Tuesday, Oct. 21, the opening re- 
marks will be made by general chairman 
Walter R. Smith, the manager of em- 
ployee activities and safety at R. R. Don 
nelley & Sons Co., Chicago. William L 
Lea, director of Industrial Hygiene Divi- 
sion, Wisconsin State Board of Health, 
Madison, will speak on developing lead 
exposure control. “Visit the Little Green 
School House” with W. D. Thompson, 
Publications Division, Administrative Of- 
fice, Department of the Navy, Washing- 
ton, D.C., is next on the agenda. 

Wednesday, Oct. 22, begins with an 
“After School Buzz Session” conducted by 
Howard P. Mould, sales personnel man- 
ager of Minneapolis Honeywell Heat 
Regulator Co., Minneapolis. The next 
talk is “SO Per Cent Drop in Frequency 
in One Easy Lesson” by C. Howard Ti- 
manus, Lord Baltimore Press personnel 
director, Baltimore. A discussion at 4 p.m. 
will conclude the program for the Print- 
ing and Publishing Section. 
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Almost 200 electrotypers and stereo 
typers from the United States, Canada 
and England were present in Atlantic 
City Sept. 8-11 to attend the 61st annual 
convention of the International Associa 
tion of Electrotypers and Stereotypers, 
Inc., to hear reports of technical develop 
ments and to discuss industry problems 

Speaking on “New Letterpress Devel 
opments,” Stanton C. Saunders, vice-pres- 
ident of the Cottrell Co. of Westerly, R.I., 
indicated that there is great strength in 
letterpress today and that the future will 
show many changes in the types of letter- 
press equipment. Primary trend in this 
development will be the change to web- 
fed rotary letterpress units to replace flat 
bed and even sheet-fed rotaries in such 
areas as publication work. 

In discussing “Thoughts for the Fu 
ture,’ Gilbert W. Bassett, the marketing 
manager of the Miehle Printing Press 
& Manufacturing Co. of Chicago, in- 
dicated that the printer should decide on 
the printing process to be used and that 
the customer should not be involved in 
the process decision. He noted that both 
letterpress and offset processes have a 
definite place in the industry and that 
each will continue to have a long and 
bright future 

Technical progress reports were pre 
sented on the new Electroplastic plate, 
which is a plastic-backed conventional 
copper electrotype shell, by Edwin W 
Miller and Carl Berger of Printing Plates 
Research, Inc. of Toledo, Ohio. The 
speakers discussed the improved quality 
of the plates and reduced production costs 
indicating also that progress in recent 
months has been made in producing a 
good percentage of curved plates for 
publication and carton work. 

Homer L. Bishop of the Bishop-Stan 
sell Co. of West Carrollton, Ohio, also 
brought the duplicate platemakers up to 
date on the progress of his Bista plate 
which is also a plastic-backed convention- 
al copper electrotype shell. The Bista 
plate is currently being used in carton 
and publication work 

The remainder of the first day’s session 
was given over to officers and committee 
reports, and various committee meetings 
were held on Monday evening. 

The electrotype casting seminar con- 
ducted by the research and development 
committee was held throughout both 
morning and afternoon convention ses 
sions on Tuesday and was moderated by 
committee chairman Joseph C. Ashmead, 
vice-president of the Neenah Electrotype 
Corp. of Neenah, Wis. 

Announcement of the winners and 


awards for the first annual IAES self-ad- 
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Technical, Industrial Developments 
Discussed At Annual IAES Convention 


vertising exhibition and awards was made 
at the Tuesday noon luncheon by Harold 
A. Fleig, chairman of the judges’ panel 
for the contest and president of the Na- 
tional Electrotype Co. of Chicago. 

Winners in the plant classification of 
25 or fewer employees were: first place, 
Standard Electrotype Co. of Pittsburgh; 
second place, Electrotype Service of In- 
dianapolis; honorable mention, Becker 
Electrotype Co. of Milwaukee, and _ th« 
Charles Holl Wax Engraving Co. of San 
Francisco 

Winners in the plant classification of 
26 or more employees were: first place, 
Northern Electrotype Co. of Detroit; sec- 
ond place, Service Electrotype Co. of 
Pittsburgh; honorable mention, United 
Electrotype & Stereotype Co. of Chicago 

The winners in the special individual 


Quality 


Electrotype Co. of Cincinnati and Plasto 


awafd classification were the 


type, Ltd. of London, England. 

The convention “brainstorming ses 
sion” was conducted throughout morning 
and afternoon sessions Wednesday by 
Floyd C. Larson, IAES secretary-treasurer, 
and concerned itself with labor problems 
production costs; profits; new methods, 
products and equipment; letterpress pro 
motion; sales volume and recession in- 
fluences; self-advertising programs, and 
competition 

During the Wednesday session and the 
discussion of labor problems, Peter F 
Regan, Jr., managing director of the New 
York City Electrotypers & Stereotypers 
Association, presented a report on fringe 


Oxy-Dry Corp. Names G. W. Wilson 
Sales and Advertising Manager 

The Oxy-Dry Sprayer Corp. of Chicago 
has named Gordon W. Wilson as sales 
and advertising manager. Mr. Wilson 
started his career as 
a printer in his 
home town of 
Brook ings, ye be 
and was graduated 
from South Dakota 
State College and 
the University of 
Wisconsin. He has 
worked for the 
Tompkins Printing 
Equipment Co., 
Western Newspa- 
per Union, and the Harris-Seybold Co., a 


Gordon W. Wilson 


division of Harris-Intertype Corp. Mr. 
Wilson is currently serving as first vice- 
president of the Chicago Club of Printing 
House Craftsmen. He is a member of the 
North Side Printers’ Guild of Chicago, 
the Printers Supplymen’s Guild of Chi- 
cago, and the American Legion. 











benefits and the rapidly increasing costs 
of such benefits to employers. 

Reélected as officers of the IAES for 
1958-59 were president, Walter C. Deye, 
Quality Engraving & Electrotype Co., Cin- 
cinnati; first vice-president, Robert H. 
Kennedy, 


ond vice-president, Charles H. McNellen, 


Detroit Electrotype Co.; sec- 
Bomac Electrotype Co., Toronto, and 
third vice-president, Walter T. 
Flower Steel Electrotype Co., New York 


Flower, 


City. 

Announcement of 1959 meeting sites 
and dates were made. The annual spring 
technical conference and exhibition will 
be held April 13-14 at the Royal York 
Hotel, Toronto. The 62nd annual con- 
vention is set tor Sept. 7-10 at Hotel 
Biltmore, New York City. The 1960 and 
1961 spring conferences were scheduled 
for Cincinnati and Pittsburgh, respective 
ly, and the 1960 convention for Mexico 
City 


C. T. Marvin Joins PDI 
Domestic Sales Staff 


Chester T. Marvin, former New York 
distribution manager for Aluminum Co 
of America, has joined the domestic sales 
staff of Printing 
Developments, 
Inc., a subsidiary of 
Time, Inc. He is 
concentrating on 
applications of the 
PDI Electronic 
Color Scanner to 
the fields of book 
and journal pub 
lishing and com 





mercial color buy 


Chester T. Marvin 


ing. He is a Union 

College and Harvard Business School 
graduate who served as an Infantry ofh 
cer during World War II. The PDI Color 
Scanner, which Printing Developments 
markets on a service basis, was developed 
by Time’s Springdale Laboratories Divi 
sion from initial work done by Eastman 
Kodak Co. It was designed for producing 
color separation negatives enabling pho 
toengravers, lithographers and gravure 
printers to produce finer process color on 
fast schedules. PDI Scanner Studios are 
located in Stamford, Conn., Chicago, San 
Francisco, and in Haarlem, Netherlands. 
PDI’s address is 9 Rockefeller Plaza, New 
York 20 


Appointed Magnacraft Sales Agent 

The T. W. & C. B. Sheridan Co. of 
New York has been appointed the ex- 
clusive sales agent for all products of the 
Magnacraft Manufacturing Co. of Chi- 
cago. Magnacraft service and parts sales 
are being handled through Sheridan dis- 
trict offices. William E. Seaman, Sheridan 
sales vice-president, is directing sales ac- 
tivities of both company lines 
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More jobs...more printing p 


3M Photo Offset Plates 


Provide economy with high quality lithography 


Quality is the one indispensable element in getting new 


business and keeping present customers and quality 
lithography depends on the plate. 
And, any substantial savings made without sacrificing 


guality must be made in the area of time. Of the average 
litho production dollar, time represents 65¢. Materials 
are 34¢—while plates are only le. 

100°; -consistent 3M Plates save production dollars, 


improve quality by eliminating costly variables in self 





coating, processing, makeready and on the press. 

This consistency is the result of controlled chemical 
treatment, precision machine-coating techniques devel- 
oped by 3M Research and thorough quality testing at 
every Stage in manufacturing. And flawless, smooth 3M 
Plates offer the perfect surface for perfectly reproducing 
everything in the negative. 

When plate costs are only le of your litho dollar, it 
pays to buy the best ...3M Brand Photo Offset Plates. 





rofits 



















... finer quality lithography with inc 





AN EXPRESSION OF FAITH in the future of 
the Graphic Arts Industry is 3M’s $8,000,000.00 
Graphic Products Laboratory. Here, and in the field, 


intensive research is conducted to develop new 
products and precision techniques to increase quality 
of reproduction and increase productivity. From this 
research will come more jobs, more income and a 


higher ratio of profit for printers. 


More hours of productive presstime, cleaner 
better quality printing with NEW 


3M Dampening 
sleeves 


Here’s a new approach to dampening that eliminates costly, 
consuming and quality-destroying problems caused by ordinary 
and paper methods. Specially-formulated composition 3M Slee, 
pre-formed and are perfectly uniform. They maintain uniform | 
and precise water metering qualities throughout their long pre: 
The first dampener setting is the last! Regulated porosity provide 
moisture retention across and around the sleeve assuring consistent 
application. This superior water control cuts emulsification probler 
produces brilliant true-color rendition. 3M Brand Sleeves ave 100 
free to keep press runs clean from start to finish. Color changes w 
washup save valuable press time—merely wipe sleeve with blanket 
3M Brand Dampening Rollers and Sleeves are another example of 
printing products that mean greater profits for you—from 3M! 








This inside spread produced from 3M Brand Photo Offset Plates. 


Trouble-free press performance from 100%-consistent 


3M Positive Plates 


BRAWN 


3M technicians have perfected, after years of research, a fast-processing, 
clean-running, 100°; -consistent positive. plate with a truly visible image. 
Four important factors are the keys to trouble-free press performance 


of 3M Brand Positive Plates. 


1. Special chemical treating and 3M coating ‘“‘know-how’’—A clear, strong 
yellow image is visible after exposure. 3M Positive Plates are not light 
sensitive after desensitization. They can be handled and stored without 


continuing or dark reaction. 


press makeready and downtime. 


perfectly. 


1. Machine manufacture and precise quality control—A byword of quality 


for products bearing the 3M Brand. 


2. All aluminum—Easy to handle 3M Positive Plates are clean running. 


They won’t scum, have zero stretch and are of uniform caliper—cutting 


3. Absolutely smooth surface—Everything in the positive is reproduced 



















nereased press productivity ! 
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Speed up developing, processing 
with NEW, improved 


3M Chemicals 


The story of 3M Plate consistency, from package 
to press, is continued with a full line of trouble-free 
3M Brand Photo Offset Chemicals. Formulized by 
3M Chemists for use with 3M Photo Offset Plates, 
these chemicals assure faster, easier processing with 
perfectly-consistent results. 3M Brand Photo Offset 
Chemicals include: 3M Brand Image Developer, 3M 
Brand Process Gum, 3M Brand Positive Plate De- 
sensitizer, 3M Brand Positive Plate Lacquer, 3M 
Brand Plate Cleaner, 3M Brand Fountain Solution 
Concentrate (recommended for use with all presensi- 
tized plates) and 3M Brand Long Run Lacquer. 


NO PRESS MODIFICATIONS 
ARE REQUIRED WITH THE 
3M SYSTEM 

\VF-Tolb 0] name e)e)i 1-10 mm Comme) (Mm =1¢-lale, 
Roller reduces diameter. The 
old sleeve slips off and the new 
one on in seconds. Sleeve is 
locked securely in place when 
vacuum is released. On press, 
first setting is the last 
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...quality plus economy 
for modern letterpress 


3M MAKEREADY 


BRAND 


Electronically controlled pressure correction system cuts 


makeready time up to 40% .. . produces excellent quality 





The most important advance in letterpress in generations has replaced time- 

consuming handcut overlays with a precise, electronically controlled makeready 

system. In just 25 minutes or less (on 1-color forms) solids, highlights and difficult tS 
middletones are made ready with accurate dot-for-dot correction. The result is é 
sharper, cleaner work and superior quality on every pressrun. Here’s how it works: 

Proof on special 3M Makeready sheet . . . run proof through 3M Exposure Unit 

where heat-sensitive coating rises in proportion to the density of the ink. It’s that 

simple, yet it offers accuracy and speed that cannot be duplicated. From 3M 

Research comes the time saving and quality advantages of 3M Makeready that 

provide important competitive benefits for you! 


This 3-page spread printed letterpress with 3M Brand Makeready. 
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After face and back mats are Face and back mats are positioned 
proofed from electrotype or original in register with the printing image 
plates on 3M Material, process in of electrotype. 

3M Exposure Unit 
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Difference in rise between tonal 
values is determined by density of 
ink on heat-activated 3M Material. 





With mats in position, plate is ready 
for Treater. 





























c ) mmm 4 ry an It’s a fact: all costly, time-consuming hand cutting of mats 

e ) N I I I 44 \ | E; | R HA | | N( J is eliminated by 3M Plate Treating. There’s no guesswork 
BRAND ; rr: 

with the electronically controlled 3M method. The proper 

Now standardized plate treating amount of correction will be made exactly where it is needed. 


3M Plate Treating has been tried, tested and proved to save 


replaces costly handcut methods— up to 50°7, over hand correction methods. This development 


assures high quality duplicate plates from 3M Research gives consistent quality from plate to 
plate and job to job automatically. And it cuts costs too— 
puts you in the picture competitively! 


BRAND 


(SP HEREKOTE 


Maximum quality, minimum downtime with 
glass-armored tympans and blankets 


The tough, glass-hard, glass-smooth surface of Spherekote 
Tympan Covers and Blankets resists the beating of long 
press runs. Matrixing is drastically reduced. The ink resist 
ant surface virtually eliminates first impression offset while 
static problems are kept to a minimum. With durable, 
resilient Spherekote Blankets or Glass-hard Spherekote 
Tympan Covers on the press you’re assured of long, uniform 
quality runs in color or black and white. Here is another 
product of 3M Research created for quality-minded print- 
ers with an eye to profits. 





BRANCH OFFICES 


Atlanta 3, Ga., 732 Ashby St. N.W. Cleveland 30, Ohio, 12200 Brookpark Road Ridgefield, N. J., 700 Grand Ave. 
Newton Center 59. Mass., 1330 Centre St. Dallas 28, Texas, 2121 Santa Anna Ave. Philadelphia 20, Pa., 5698 Rising Sun Ave. 
Buffalo 6, New York Detroit 13, Mich., 8825 Grinnell Ave St. Louis 8, Mo., 3700 Forest Park Blvd 
t. (Mail: P.O. Box 2013, Z 5 ‘ is i j , 
330 Green St. (Mai on es Grand Rapids 4, Mich., 815 Monroe Ave. St. Paul 1, Minn., 367 Grove St. 
Bedford Park, Illinois 
6850 So. Harlem Ave., Argo Post Office, High Point 4, N. C., 1501 South Main St. Seattle 4, Wash., 3663 First Ave. So. 
Cincinnati 2, Ohio, 4835 Para Drive Los Angeles 22, Calif., 6023 So. Garfield Ave. So. San Francisco 10, Calif., 320 Shaw Road 
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“*3M"’ is a registered trademark of Minnesota Mining and Manufacturing Company, Saint Paul 6, Minnesota. 
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SPPA Names W. S. Hutcheson 
President At Annual Convention 


William S. Hutcheson of Hutcheson 
Displays, Inc., Omaha, Neb., was elected 
president of the Screen Process Printing 
Association International for 1958-59 at 
the association’s tenth annual convention 
in San Francisco, Aug. 22-24. Mr. Hutch- 
eson was appointed to serve as the SPPA 
International vice-president following the 
resignation of William Fraser of St. Louis 
last May. Mr. Hutcheson was one of the 


' 


William S. Hutcheson Leonard Goerlick 


Robert Vandenbossche Thomas H. Farrell 


original founders of SPPA in 1948. He 
has served on the board of directors and 
other SPPA committees for several years. 

Leonard Goerlick of Supreme Displays, 
Inc., Brooklyn, N.Y., was named the new 
vice-president. He has been a member of 
the board of directors for the past six 
years. The new treasurer is Robert Van- 
denbossche of Holland and Neil, Ltd., 
Toronto, Can. 

In addition to the election of officers, 
one of the highlights of the convention 
was the premiere of a new association 
motion picture, “A New Look at Screen 
Process.” The film illustrates the history 
of the industry from the time of pushing 
a single squeegee across a piece of silk to 
the present modern day mechanization. 

Equipment forums were a part of the 
convention program. Screen processors 
who had built or modified machinery to 
make their production more efficient 
demonstrated their equipment. 

Major manufacturers of equipment for 
the screen process industry displayed their 
latest machinery for conventioneers at the 
trade show, an annual convention feature. 

SPPA’s highest honor, the Howard 
Parmele Award, presented each year to 


the man who has done the most to ad- 
vance the screen process industry, was 
presented to Thomas H. Farrell, graphic 
arts supervisor of Eastman Kodak Co. of 
Rochester, N.Y. Mr. Farrell was cited for 
his development of a jet dryer for rapid 
drying of screen process printing. He pre- 
viously received a certificate of achieve- 
ment from SPPA New York Chapter. 

Two of the association’s committees, 
the decal and point-of-purchase groups, 
held luncheon and workshop sessions 
during the convention. The decal com- 
mittee heard discussions on uses of syn- 
thetics and lacquers in decal manufactur- 
ing, and the point-of-purchase group 
heard John Emmart of Roy S. Durstine 
Co., San Francisco advertising agency, 
speak on merchandising and promotion 
in the screen process market. 

The association’s board of directors ap- 
proved a recommended accounting pro 
gram for members of the industry. 

The 1959 SPPA convention will be 
held Oct. 30-Nov. 1 at the Statler Hotel 
in New York City. The site of the 1960 
convention will be Chicago. 


ATA To Meet Oct. 22-34 


Advertising Typographers Association 
of America’s 32nd annual convention will 
start running its three-day course on Oct. 
22 at the Princess Hotel in Bermuda. 

The program calls for discussions of 
customer and public relations, of ratio 
studies, costs, sales promotion, production 
efhciency and other phases of plant man- 
agement for profitable results. 

Featured in a session will be a preview 
of the association’s new film, “Type Tells 
the Story.” This educational film, showing 
what advertising typography is, why and 
how it is used, will not be released until 
after the convention. 

The ATA president is Harvey Willens, 
who heads George Willens & Co., Detroit. 


New plant of William S. Henson, Inc. is said to 


Serving with him are Anthony Perrusi, 
Advertising Agencies Service Co., New 
York City, vice-president; Al Applebaum, 
Artintype, Inc., New York City; Walter 
A. Dew, Jr., executive-secretary, with 
headquarters in New York City 


William $. Henson, Inc. 
To Occupy New Quarters 


William S. Henson, Inc., will occupy 
new quarters at 4901 Woodall in the 
West Trinity Industrial District of Dal 
las about Nov. 1, according to Lloyd (¢ 
Gilmore, president. 

Announcing plans for the expansion 
of the 68-year old company, Mr. Gilmore 
said the new plant will cover 25,000 
square feet on approximately 70,000 
square feet of leased property. The build 
ing will be completely air-conditioned 
with all printing operations humidity 
controlled by a recently developed elec 
tronic system. 

Letterpress and offset departments ot 
the plant will be divided in floor layout 
to assure modern production flow, Mr 
Gilmore pointed out. A special condition 
ing room for paper stock will be adjacent 
to a truck-level loading ramp. 

Employing the latest architectural con 
cepts, the one-story building will be con- 
structed of concrete blocks faced with 
pink brick. The front of the building 
will be 140 feet long and 50 feet from 
the street. The area between the street 
and the building will be landscaped 


Spotlights will light the large block let 


ters spelling out the company’s name. 

A reception area will separate executive 
and sales offices from the large plant 
and storage divisions. It will feature a 
shadowbox display board, indirectly 
lighted, with sliding glass doors. Also 
being planned is an 18x18-foot confer 
ence room for the convenience of produc- 
tion planning with advertising agents 
and other buyers of printing. 

No evaluation of actual construction 
costs has been announced, but company 
officials said the printing plant will be 
one of the largest in Dallas. 


be one of the largest printing plants in Dallas area 
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uses for a good Coated Fold- 
ing Bristol. One of the finest 


is made by FALULAH. 
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MILLS: FITCHBURG, MASS. 





NEW YORK OFFICE—500 FIFTH AVENUE, NEW YORK 36, N. Y. 


When the job demands quality 
in printing, in folding, in die- 
cutting—Specify FALPACO 
Coated Folding Bristol. 
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Arnold Rockman, Canadian designer, holds his 
two award certificates at awards dinner of Ty- 
pography ‘58. Mr. Rockman received honors for 
best textbook and best title page of a textbook 


Four New York City 
Printing Firms Merge 


Four New York City commercial print- 
ing firms have merged. Ampco Printing 
Co., Inc., Advertisers Offset Corp., Cor- 
rect Printing Co., Inc., and Hudson Press, 
Inc. have centralized operations at the 
Ampco-Advertisers Offset location, 155 
Sixth Ave., where additional space will be 
taken to provide for expanded and more 
efficient services. 

Each company brought to the merger 
its own experienced executive and sales 
staffs. Combined facilities include large 
single- and two-color letterpress and off- 
set units and a lithographic platemaking 
department. 

Abraham Udell is president and Sey- 
mour Udell is treasurer of Ampco Print- 
ing Co. Ira Frank heads Correct Printing 
Co. and Mrs. Joseph Klebanow is presi- 
dent of Hudson Press. 

Ampco, founded in 1914, set up Ad- 
vertisers Offset in 1934. Correct Printing 
dates back to 1915 and Hudson Press was 
established in 1944. 


Name Four New Officers 
In West Coast Association 

Four graphic arts industry members 
have been elected to offices in the Printing 
Executives of Los Angeles, an affiliate of 
Printing Industries Association, Inc. of 
Los Angeles. 

The new president is Myles Rudolph of 
Myer Show Print; vice-president, Donald 
King of Eureka Press; secretary, Robert 
Botek of Ace Offset, and treasurer, Ber- 
nard Cowan of Atlas Cardboard Products 


C0; 


Typography ‘58, Canada’s first nation- 
wide exhibition of book, magazine and 
business printing design, is touring key 
cities across that country after initial show- 
ing on Sept. 16 at Toronto’s Royal On- 
tario Museum and on Sept. 30 at Mon- 
treal’s Laurentian Hotel. Sponsoring this 
triple display are the Society of Typo- 
graphic Designers of Canada and the Rol- 
land Paper Co. Ltd. 

Judges reviewed 157 books, 101 ex 
amples of magazine design and more than 
800 business printing entries. 

Awards were presented at a Sept. 16 
dinner in the King Edward Hotel, To- 
ronto. Guest speaker was Col. Kurt R 
Swinton, chairman of the Canadian Con- 
ference on Education, vice-chairman cf 
the Canadian Chamber of Commerce na- 
tional education committee, vice-president 
of the Toronto branch of the United Na- 
tions Association, director of the Cana- 
dian Institute of Public Affairs, president 
of the Canadian Commentator, vice-presi- 
dent and managing director of the Ency- 
clopedia Brittanica of Canada, Ltd. 

Seated at the head table were guests 
who have contributed to the betterment 
of Canadian included 
Floyd S$. Chalmers, president of the Mac- 
lean-Hunter Publishing Co., and Frank 
Davies, president of the Society of Typo- 
graphic Designers of Canada, Typography 
‘S8 co-director, and Maclean-Hunter in- 


printing. They 


dustrial publications art director. 

From the thousand plus entries sub- 
mitted, the judges selected for display 
those that were worthy of awards for out 
standing merit. 


M-D-L Combine Detroit Offices 

The Miehle, Dexter and Lawson di- 
visions of Michle-Goss-Dexter, Inc., have 
combined sales offices in Detroit. The ter- 
ritory managers, Harold H. Shierk of 
Michle and Stephen R. Larrabee, Dexter- 
Lawson, will operate out of the new office 
located in the Marygrove Office Bldg. at 
Wyoming & M-Nichols Sts. 


Now Touring Key Canadian Cities 


Frank Newfeld (I.), who received three awards, 
two in the Canadian Book Design Exhibition and 
one in the Canadian Business Printing Section of 
the Typography ‘58 exhibition, talks with Gerry 
Moses of Imperial Oil, Ltd. Mr. Moses was one of 


the judges in the book section of the exhibition 


Education Council Report 
On Conference Published 


The Education Council of the Graphic 
Arts Industry's annual conference is re 
viewed in a 99-page book entitled Re 
lated Technological Education for Train 
ees in Graphic Arts Plants. 

“This report can be of immense valuc 
for many years in developing proper pro 
grams for graphic arts trainees,” said the 
council’s managing director, Samuel M. 
Burt. “Every printer and local association 
interested in improving the knowledge 
and skills of shop employees should have 
a copy.” He suggested that copies should 
be purchased for presentation to local and 
state trade and industrial educators. 

Council participating members receive 
free copies. Prices are $13.50 to contrib- 
uting members and $15 to nonmembers. 
The council’s address is 5728 Connecti 


cut Ave., N.W., Washington 15, D.C. 


Mead Papers, Inc., Dayton, Ohio, has a Library of Ideas at its New York City branch office. Current 


display features an exhibit of annual financial reports. This exhibit, running through Nov. 15, 


is the first in a series showing printers’ work and giving them an opportunity to get ideas from others 
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WIN MORE PRINTING 
BIDS... 


by servicing your customers 
with top quality, Silver Seal 
Clasp Envelopes 


ECONOMICALLY AND... 
AT A BIG PROFIT! 


By specifying Silver Seal Clasp Envelopes for your cus- 
tomer's direct mailings, you are assured that the contents 
will arrive in good condition. Silver Seal Clasp Envelopes 
are made of "Tuff-Strength’, glazed Kraft Substance 32 
paper stock and are designed for heavy duty protection. 


Silver Seal Clasp Envelopes are beautifully packaged in 
an attractive blue and silver box containing 100 to a box, 
1000 to a carton. The glazed Kraft stock is an ideal paper 


surface for offset or letterpress printing. 


Send for free samples and complete information about 
Silver Seal Clasp Envelopes. 


THE SEAL OF APPROVAL 
WESTERN PAPER GOODS CO. 
1232 West 8th St., Cincinnati 3, Ohio 
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Rotary Business Forms 
Section Speeds Activity 


Continued from page 55 

bers which was started as part of the regu 
lar RBF bulletin service to members. In 
this project, individual firms having prob- 
lems of a technical nature write the RBF 
staff, which surveys its membership for 
the experiences of other members who 
have successfully dealt with these prob 
lems. These answers are then published 
in succeeding bulletins. Another example 
of the helpful services of this committee 
dealt with the desire experienced by some 
RBF members to purchase certain prod 
ucts, which they themselves were not able 
to produce, from other RBF members 
Surveys were made and the firms desiring 
to sell these products on a jobber basis 
were given Opportunity. 


Materials Committee 

During 1957 the RBF members recog 
nized the practicability and desirability 
of establishing specifications for register 
bond paper. A preliminary project was 
then authorized in which a questionnaire 
was sent to RBF members including ques 
tions on type, volume and source of paper 
purchased, wrapping, storage and ware 
housing problems, the type and frequency 
of troubles encountered in the press and 
bindery operations as well as complaints 
arising from the customers. 

Forty-two forms were completed and 
analyzed by the committee and the paper 
testing laboratory engaged for this proj 
ect. During 1958 the RBF executive com 
mittee authorized expenditure of funds 
to undertake seriously the development of 
these specifications and for the first part 
of the project major emphasis was given 
to basis weight, caliper and moisture. 

Max Clarkson of Clarkson Press, Inc., 
Buffalo, N.Y., past president of the RBF 
Section and currently the chairman of 
the materials committee, has directed the 
committee's efforts in selecting a paper 
mill and several RBF member plants for 
the conduct of the first series of tests on 
12- and 15-pound register bond papers 
A preliminary report on these first steps 
has been issued and succeeding steps call 
for the participation of other mills and 
additional RBF members. 

In coOperation with the One-Time 
Carbon Paper Manufacturers Association, 
the RBF materials committee is under- 
taking a study of carbon usage among 
RBF members. It is hoped that the in- 
formation gained from this study will en- 
able the committee to identify the most 
common problems faced by RBF mem- 
bers and enable the committee to plan its 
future course of action. 


Personnel Committee 
This committee, headed by Garner 
Dunkerley, Jr., Ennis Tag & Salesbook 
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Company, Ennis, Tex., has released in- 
formation to the membership on wages 
paid for various production operations in 
RBF member plants. This analysis also 
covered the collective bargaining status 
of the operating departments of these 
firms. A special manning study was also 
conducted by the Union Employers Sec- 
tion of PIA for RBF members using 
Dutro presses. This study which was to 
be distributed at the Dallas meeting is the 
first step in a major program which will 
develop similar information about other 
common pieces of equipment used in RBF 


plants 


Membership Committee 
Harold Holden of Holden Business 
Forms Co Minn., has 
served as chairman of this committee dur 
ing a period of RBF’s greatest growth 


of Minneapolis, 


Through the committee’s efforts data has 
been developed of an operational nature 
as to the products, equipment, personnel 
of member plants, which will help guide 
the planning of meetings, projects and 
services to reflect the needs and interests 
of our RBF members and thus increase 
the value and benefit of participation. It 
is contemplated that a stepped-up pro- 
gram of field visitations will be under 
taken in the future. 


Associated Member Group 

Attempting to work with the present 
RBF committees and help improve RBF 
services and benefits to the active mem- 
bers, the suppliers and equipment manu- 
facturers organized this summer under 
the chairmanship of Hiram A. Myers 
Harry Higgins, Didde-Glaser, Inc., Em- 


Harry Higgins Kenneth Podvin 
poria, Kan., was named vice-chairman; 
Kenneth Podvin, Nekoosa-Edwards Pa- 
per Co., Port Edwards, Wis., secretary; 
and John Nelson, 

William A. Force 

& Co., Inc., Brook- 

lyn, N.Y., treasurer. 

Five committees 

were appointed and 

the chairmen are: 

Equipment—Lou 

Schriber, Schriber 

Machinery Co, 

Dayton, Ohio. Car 

bon—Ed Janssens, 


Port Huron Sul- John Nelson 


phite Paper Co., Port Huron, Mich. Paper 
—John Herbert, Mead Papers, Inc., Day- 
ton, Ohio. Entertainment—wW alter Whip- 
per, Buckeye Ribbon & Carbon Co., 
Cleveland, Ohio. Membership—James 
Nelson, General Paper Corp., Minneapo- 
lis, Minn. 

Each committee has outlined several 
active projects which will be undertaken 
next year. 


Introduces New Booklet 
On Buying Business Forms 


A booklet describing an 
procurement plan designed to cut costs 
of printed business forms procurement, 


integrated 


printing and inventory control, is now 
available from the Cullom & Ghertner 
Co., business forms printers, 600 21st 
Ave., North, Nashville, 

The Cullom & Ghertner Co. operates 
plants in Nashville and Atlanta, and has 
offices in Chicago, New York, Pittsburgh, 
Cincinnati, Atlanta and Nashville. 

The booklet outlines the 


Tenn. 


Integrated 
Procurement Plan developed by Cullom & 
Ghertner. The plan operates on the theory 
that a major company can most etficient- 
ly fill the printed business forms needs of 
its various plants and offices by integrat- 
ing all ordering, printing and inventory 
functions. The Cullom & Ghertner Co. 
assumes complete responsibility for sup- 
plying the printed forms to each plant on a 
planned schedule, bills all orders on in- 
tegrated invoices and maintains monthly 
inventory controls for each branch. 

The booklet describes the use of the 
plan by a major oil company, an industrial 
firm, a chain of hospitals, and retail 
jewelry store chain. Stocking of station- 
ery and paper costs procedures are dis- 
cussed also. 

Information is presented on the back- 
ground of the Integrated Procurement 
Plan and a description of Cullom & 
Ghertner’s facilities is included. 

The Cullom & Ghertner Co. 
that the plan eliminates the need for the 
customer to stock up on large inventories 


claims 


against future requirements or to be con- 
cerned with day-to-day details involved 
in Maintaining the necessary printed busi- 
ness form requirements of his company. 

Alven S. Ghertner, president of Cul- 
lom & Ghertner Co., announced late last 
month that the company will start pro- 
duction of marginal-punched continuous 
forms soon. An ATF Webendorfer rotary 
offset press and Schriber collators will be 
installed. 


New Forms Plant To Be Built 
Construction is expected to begin soon 
on a new plant for the Newport Business 
Forms Co. of Clanton, Alabama. The 
branch of Newport Business Forms, Inc., 
Newport News, Va., will employ up to 
80 persons by second year of operation. 
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Anyone for Frisbee? 


Newest game fad is 
sort of a cross between a 


give-away for the 
INC., of Cleveland! A. 
SCHWE ry T'ZER, Sales Megr., 
scribing its tie-in with the 
action” 
KLEEN-STI 
Magical, 


Cleveland. 


tight on the soft plastic, 
clean — perfect for the purpose! 
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Outstanding 


P.O.P. Ideas 


IDEA NO. 134 


Labeling furniture in Seco show- 
rooms poses lems, says 
EDW ARD STE RN Adv. Mgr. for 
FUTORIAN-STRATFORD, Chi- 
cago bay 2 aap ‘r. You can “‘pin- 
ticket” fabric pieces, f’rexample — 
= pe to do on slick leather and 
eather-like plastics? TOM CUN- 
NINGHAM: of KNOX PRINT- 
ING CORP., Chicago, had the 
answer: you design this attractive 
“pitch panel’ ’, print it letterpress 
on new “‘Facil-Fab’’ synthetic, and 
back it with a strip of peel-an’- 
ress KLEEN-STIK! Self-sticking 
leen-Stik holds neat and trim... 
no “‘puckering”’ or ‘“‘popping off”’. 


Furniture or Frisbees—any prod- 
uct can be promoted better with 
P.O. P. displays and labels of 
moistureless, miracle KLEEN- 
STIK! Send for free idea-packed 
book, “101 Stik-Triks with 
Kleen-Stik”’. 


IDEA NO. 
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“Frisbee” 

“Flying 
Saucer” and old-fashioned boomer- 
ang. Just toss the vinyl plastic disc 
in the air, and it comes spinning 
back. Sounds like fun — and it 
sounded like an apropos convention 
Jet Division 
ef THOMPSON PRODUC bo 


com- 
missioned his agency, MELDRUM 
& FEWSMITH, to do a label de- 
“quiet, 
smooth-spinning, vibration-free 
of Thompson’s jet compo- 
nents. That’s it above—printed on 
K, of course — 
FRED HENRY of COPE, INC., 

moistureless 
KLEEN-STIK goes on easy, sticks 
comes off 


by 


SS" SS" SS" S“M S"H S- SS" S- S"M S-M S" S-M S"-H S-» 


KLEEN-STIK Products, Inc. 


Pioneers in Pressure-Sensitives 
for Advertising and Labeling 


7300 W. Wilson Ave. ® Chicago 31, Ill 





Houston Typographic Firm 
Names L. A. Barfuss V-P 


LeRoy A. Barfuss has been appointed 
vice-president and graphic arts consultant 
tor Paul McCain Typographer, Inc., Hous 
ton. The announce- 
ment was made by 
Mrs. Paul McCain, 
president and gen- 
eral manager of the 
firm. Paul McCain 
died a few months 
ago. Mr. Barfuss, 
typographer and 
designer, was pre- 


viously associated 





with Wetmore & 


LeRoy A. Borfuss 


Co., Houston print- 
ing firm, as art director. He has won na- 
tional recognition for his cover designs 
for industrial and trade publications and 
is the current designer of THE INLAND 
PRINTER’s covers. Mr. Barfuss studied art 
at the Chicago Art Institute, Chicago 
School of Printing, and Northwestern 
University. He has taught at the American 
Academy of Art tn Chicago, Montreal 
Museum of Fine Arts, McGill University, 
the Buffalo Art Institute, and the Academy 
of Applied Arts in Chicago. 

He is regional vice-president of the 
American Institute of Graphic Arts and 
president of the Art Directors Club of 
Houston. He is also a member of the 
British Typographers Guild of London, 
the International Association of Printing 
House Craftsmen, Society of Typographic 
Arts, and the Advertising Council of 
Rochester, N.Y. 


Walter Venema Named To New Post 

Walter Venema has become sales man- 
ager of the Midwest Division of General 
Printing Ink Co., division of Sun Chemi- 
cal Corp. He for- 
merly 
Chemical Color 
and Supply sales 


served as 


manager and was 
plant superintend- 
ent when this com- 
pany became part 
of Sun Chemical 
19406. 
Four years later he 


Corp. in 





was named plant 


Walter Venema 


superintendent in 
charge of the laboratory and color match- 
ing at General Printing Ink’s Chicago 
plant. This position extended his respon- 
sibilities as manufacturing director. He 
was appointed technical director in 1956. 


Press Celebrates 40th Birthday 

The 40th anniversary of the Von Hoff- 
man Press, Inc., of St. Louis and Jefferson 
City, Mo., is currently being celebrated. 
The firm produces publications, journals, 
catalogs and books. 
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Thomas Leech (I.), president of Whiting-Plover 
Paper Co., Stevens Point, Wis., received painting 
of three Golden Plover birds from M. P. Berman, 
president, Berman Paper Corp., New York City. 
Painting was presented on behalf of other paper 
merchant and printer grand award winners in 


a recently-held national letterhead competition 


R&E Council Publishes 
Conference Proceedings 


Web printing and powderless etching 
are among the subjects discussed in the 
204-page Proceedings of the Eighth An 
nual Conference issued by the Research 
and Engineering Council of the Graphic 
Arts Industry. The web printing section 
covers a panel discussion led by George 
Harper, Maclean-Hunter Publishing Co., 
Ltd. of Toronto. Edward Shipley, Kings- 
port Press, Kingsport, Tenn., chaired the 
panel dealing with powderless copper, 
magnesium and zinc etching. Other sec- 
tions include reports on DRUPA exhibits, 
specific problems uncovered by a council 
survey, and research and engineering pro- 
grams conducted within the industry. 

Copies are available from the council 
at 3728 Connecticut Ave., N.W., Wash- 
ington 15, D.C. Price per copy, $10, in- 
cludes postage if remittance comes with 
the order. 


M. L. Franklin Co. Acquired 
By Lincoln Printing Co. 

The M. L. 
Chicago printing firm, has been purchased 


‘ranklin Co., 22-year-ok 
I klin ¢ 22 ld 


by the Lincoln Printing Co. Lincoln op- 
crates plants in New York and Chicago 
and has printed financial and commercial 
material for 45 years. 

Franklin will be operated as a division 
of Lincoln for the present, with a possibil- 
ity of a merger occurring in the future, ac- 
cording to Lincoln officials. 


New Newark Secretary Named 

Miss Irene Seiler, formerly with the 
Board of Realtors of Orange and Maple- 
wood, N.J., has succeeded Mrs. Ann Rob- 
erts as secretary of the Master Printers 
Association of Newark and vicinity. Mrs. 
Roberts resigned after serving the associa- 
tion tor seven years. 








Intertype Co. Names 
New Midwest Manager 


Ben H. Black has succeeded Amos G. 
Hoftman as manager of the midwestern 
district office of the Intertype Co., division 


BP 


of Harris-Intertype 





Corp. Following 
his temporary as- 
signment to the of- 
fice in Chicago, Mr. 
Hoffman has re- 
sumed his duties as 
special assistant to 
the vice-president 
for domestic sales 
Mr. Black joined 
Intertype in 1939 


Ben H. Black 


as a sales represent- 

ative in San Francisco. In 1950 he became 
assistant manager of the Western district. 
He was assistant to the vice-president for 
lomestic sales from 1951 until he became 
midwestern district office manager. Dur- 
ing his four years of Air Force service he 
rose to the rank of major and handled the 
duties of adjutant general, Air Transport 
Command. He was in charge of the ferry 

ing division. 


New England Conference Planned 

The New 
chanical Executives’ Association is plan- 
ning to hold the 20th annual New Eng- 


England Newspaper Me- 


land Newspaper Mechanical Conference 
Oct. 18 and 19 at the Hotel Statler in Bos- 
ton. Heading the sponsoring organization 
is John P. Sorensen, New Bedford Stand 
ard-Times, Frank Downey of the Holyoke 
Transcript-Telegram is the vice-president 
and Walter C. Crighton of New London 
Day, is secretary-treasurer. 


This is one of the ads in Crown Zellerbach’s 
new advertising campaign featuring new logo 
for its Regional Printing Paper Division, Chicago. 
The daddy in the picture is Jim Robinson, printer- 
editor of the St. Francisville (La.) Democrat, the 


city where CZ’s new paper mill, which makes 


the new double-coated book papers, is located 








The day my boy sets his first stick of type 


EZ 
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Reeves Brothers announces a new line of four Vulean DUROFYNE 
blankets specifically developed for printing « 


1 
er StTOCkK 


ottset b 


present four grades of DUI 


‘cific job. Vulcan blankets will « : et better reproduction 


and add mileage. New Durofyne is easier to clean, too. Test it 


]] 
I 


yourself and see. Write or call your dealer or distributor, or 


Reeves Oftset Blanket Department. 


GUARANTEE 


Use the Vulcan Durofyne for 30 days. If not convinced of its 

advantages return it collect, at no charge. 

— 

<q Order from this 
Another 


DUROFYNE . am - 

METAL LITH 

DUROFYNE — 

PERFECTION ULCAN 


DUROFYNE er | Pe RUBBER PRODUCT 


SPECIAL 
JUROFYNE Reeves Brothers, Inc., Vulcan Rubber Products Div 
PHey EEN AR 1071 Avenue of the Americas, New York 18, N. Y 


CUSTOM 
Member NAPL and the Lithographic Technical Foundation 






































THE GRAPHIC ARTS 
IN WASHINGTON 


Compiled and Edited by L. H. (Hal) Allen, Eastern Editor, The Inland Printer 


New Federal Tax Legislation 
Permits Faster Depreciation 

New Federal tax legislation permits 
faster depreciation for new or used equip- 
ment (not real estate ) acquired in any tax 
year ending after June 30, 1958. Printing 
Industry of America points out that this 
can mean a double deduction in the first 
year. 

For example, the old law permitted de- 
duction of only $1,000 on equipment 
costing $10,000 and having a ten-year 
life. Under the new law printers can, and 
surely they will, deduct $2,800 the first 
year. But they must deduct that $2,000 
(20 per cent) from the $10,000 cost, and 
then apply the normal 10 per cent rate to 
the $8,000 balance. 

The 20 per cent provision applies only 
to the first $10,000 worth of new or used 
equipment purchased in any one tax year. 
When joint returns are filed the limit is 
$20,000. 

Small corporations may file as partner- 
ships. Under some circumstances this may 
mean substantial tax relief. This feature 
of the new law is identical with the pro- 
posal PIA’s tax committee made to Con- 
gress last January. 

Net operating losses may be carried 
back for three instead of two years. Ordi- 
nary, not capital gain losses on stock in- 
vestments in small businesses are fully 
deductible to $25,000 a year. A husband 
and wife filing a joint return may claim 
up to $50,000 a year. 

The amount which a corporation may 
accumulate before being subjected to the 
unreasonable accumulations surtax was 
increased from $60,000 to $100,000. PIA 
notes that this will permit small printing 
corporations to lay aside an additional 
$40,000 for expansion or other purposes 
without paying the 3812 per cent surtax. 

“The estate tax burden which presses so 
heavily on families is largely by-passed 
under the new law,” said a statement from 
PIA headquarters. “Payments of such 
taxes may be stretched over a ten-year 
period when at least 35 per cent of the 
gross estate or 50 per cent of the taxable 
estate consists of an interest in a small 
business. The interest need not be owner- 
ship in the usual sense, but simply enough 
to be included in the taxpayer’s estate. 

“Two of our Tax Committee’s four sug- 
gestions were adopted as proposed. One 
was the estate tax payment stretch-out, the 
other was to permit small corporations to 
file as partnerships. In addition we ob- 
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tained part of our objective in connec- 
tion with depreciation, and the new law 
sets up a method for obtaining pensions 
for proprietors and partners as a result of 
allowing the small corporations to file as 
partnerships.” 


Congress Votes Appropriation 
For Vocational-Technical Use 

Congress appropriated $3,750,000 to 
be used in the fiscal year 1959 for buying 
equipment and paying salaries of teachers 
in area vocational-technical programs 
The Office of Education is setting up 
policies governing the use of this money. 

This will encourage states to build and 
equip the area vocational and technical 
schools, including those teaching graphic 
arts subjects on the post-high school level, 
according to the Education Council of 
the Graphic Arts Industry. 

Congress also appropriated almost $41- 
million for equipment and teachers’ sal- 
aries in trade and industrial education 
programs under the Smith-Hughes and 
George-Barden Acts. 

The council advises local and state as- 
sociations “to encourage state vocational 
officials to see that graphic arts education 
programs, where needed, are made an 
integral and important part of this new 
and fast-growing post-high school voca- 
tional education program.” 

Council facilities and services are of- 
fered for developing state cooperative 
effort between the industry and schools. 
Said Samuel M. Burt, managing director: 

“It is extremely important that existing 
and new graphic arts educational pro- 
grams be equipped and taught to meet 
our industry’s needs; otherwise, the pub- 
lic funds spent on such programs are 
wasted.” 

How the industry can assure proper 
use of school facilities is told in the coun- 
cil’s “Manual for Use by Local Graphic 
Arts Industry-Education Advisory Com- 
mittees.” Copies are free to participating 


members, $9 to contributing members, 


$10 to nonmembers. Copies may be ob- 
tained from the council at 5278 Connect- 
icut Ave., N.W., Washington 15, D.C. 


Government Presses To Be Sold 

The General Services Administration 
has announced plans for selling govern- 
ment presses used for printing currency 
and revenue stamps. More information 
may be obtained from Samuel Sonkin, 
area sales director, GSA Region 3, Wash- 
ington 25, D.C. 


R. R. Donnelley Reports 
Sales Up, Earnings Down 


R. R. Donnelley & Sons Co., Chicago, 
reported higher sales with earnings slight 
ly lower for the first half of this year com- 
pared with the first six months of 1957. 

Net sales were $58,378,000 for the 
period ending June 30 against $56,959.- 
000 in the first half of last year, according 
to the printing firm’s semi-annual report 
to stockholders. 

Net income was $3,592,000, equiva- 
lent to $1.31 a share. This compared with 
$3,718,000 and $1.36 a share in the same 
months of 1957, both years based on the 
number of shares outstanding June 30, 
1958. 

An estimated $16-million will be spent 
in 1958 for improvements or additions to 
plants and equipment. Before the end of 
the year the company expects to authorize 
an additional $12-million for capital ex- 
penditures starting in 1959. Further capi- 
tal appropriations subsequent to 1958 are 
anticipated for other projects now under 


consideration. 


AIGA Names New President 


Edna Beilenson, who with her husband, 
Peter Beilenson, operates Peter Pauper 
Press in Mount Vernon, N.Y., has become 

the first woman to 

serve as president 

of the American 

Institute of Graph- 

ic Arts. Mrs. Bei- 

lenson, a Hunter 

College graduate, is 

well known for her 

graphic artisanship. 

, She handset many 

:, : “ ; 

» of the early limited 


a 
produced 


editions 
at Peter Pauper 
Press. Now she writes and edits a line of 
cookbooks and is responsible for the color 
and format of reprinted classics and trade 
books. She is active in the affairs of Distaff 
Side, a group of New York women direct- 
ly concerned with fine printing. Latest of 
their books in the collector's item class is 
titled “Bertha S. Goudy: First Lady of 
Printing.” 

AIGA advanced Mrs. Beilenson from 
the vice-presidency. She had served on 
the board of directors and as chairman of 
several special committees. 

Serving with her are vice-presidents 
William P. Gleason, Colonial Press; Al- 
vin Eisenman of Yale University Press; 
George McCorckle, Charles Scribner’s 
Sons; Horace H. Nahm, Hooven Letters, 
Inc., and Joseph Blumenthal, Spiral Press. 
Bruce Gentry, H. Wolff Book Mfg. Co., 
and Leonard Shatzkin, Doubleday & Co., 
continue as secretary and treasurer, respec- 
tively. Joyce Morrow is executive admin- 
istrator at headquarters in New York City. 


Edna Beilenson 
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Introducing...the industry’s newest offset from 


UNION-CAMP 


Everything is new about Williamsburg Offset. New finish. New printability. New economy! This latest 
addition to Union-Camp’s fine paper family performs equally well on offset and letterpress. See 


your local Union-Camp fine paper distributor for sizes and weights of new Williamsburg Offset today. 


UNION BAG-CAMP PAPER CORPORATION 


Fine Paper Division, Franklin, Virginia 


Williamsburg Offset — Basis 70 


nted on 


This advertisement pri 























Stanley Rinehart Heads 
NAP-L; 2200 At Meeting 


Concluded from page 66 
Lithographing Co. and president of the 
National Small Businessmen’s Assn. 
Soder 


strom, NAP-L executive vice-president, 


Thursday morning Walter E. 


presented an analysis of “The Lithograph- 
ic Industry Pattern on (1) Compensating 
Lithographic Salesmen and (2) Marking 
Up Materials and Outside Work.” His 
presentation was followed by a talk on 
Let's Make a Sales Budget” by Jack 
Kromberg, New York. 

Ralph W. Stanley, director of work 
simplification for Rust Craft Greeting 
Card Co., Dedham, 
Work Simplification 
tor You?’ 
sion, Aaron B. Goldstein, South Boston 


Mass., spoke on 
.. What's In Ie 


Concluding the morning ses- 


district office manager for the Metropolt- 
tan Life Insurance Co., spoke on “What 
Makes a Salesman Tick?” 

The Thursday afternoon session was 
devoted mainly to new equipment and 
supplies. “Progress on Cold Type Compo- 
sition” was the utle of a series of short 
talks on the ATF Typesetter, the Intertype 
Fotosetter, Linotype’s Linofilm, Lanston 
Monotype’s Monophoto, and the Photon. 

Talks on new equipment, supplies and 
materials of interest to lithographers were 
presented by N. A. Minotti, Chemco Pho- 
toproducts Co.; Michael Annick, Ruther- 
ford Machinery Co.; E. O. Vandercook, 
Vandercook & Sons; Martin A. Ross, Con- 
solidated International Equipment and 
Supply Co.; Lyle Youngdahl, Kemart 
Corp.; Bernard Gasser, Parthenon Press, 
and Harry L. Parker, American Speed- 
light Corp. 

Friday morning delegates heard Milton 
Hudders, vice-president of the Recording 
& Statistical Corp., speak on “Deprecia- 
tion From Cost and Tax Viewpoints.” 
Following that talk, Murray E. Sholkin, 
president of New England Advertising, 
spoke on “The Language of Lithography 

.and How It Speaks for the Advertising 
Specialty Industry.” 

Quentin O. Young, industrial relations 
consultant with Philip Morris, Inc., pre- 
sented a talk on “Labor and Management 
Versus Wages and Profits.” Closing the 
morning session, Rex G. Howard, presi- 
dent of the Howard Co., described his 
adventures in a talk on “Lithography in 
Russia As I Saw Ie.” 

Representatives of Lithoplate, Inc., a 
subsidiary of Harris-Intertype Corp., pre- 
sented a sound film on presensitized plates 
to start off the Friday afternoon session. 
Michael H. Bruno, LTF research manager, 
spoke on “A New Look at Research.” 

“Two Days and Two Ways to Color 
Reproduction” was the title of a talk given 
by J. T. Groet, manager, Graphic Repro- 
duction Technical Service Center, East- 
man Kodak Co. Edward Burdock, Ansco 


graphic arts technical representative, tol- 
lowed with a talk on “Three-Color Print 
ing With Ansco Graphic Arts Materials. 

Closing the Friday afternoon session, 
John M. Centa, supervisor of graphic arts 
sales service for the Photo Products De 
partment of DuPont, presented a talk on 
f Stable-Based Film to 


Color Reproduction.’ 


Applications « 


An all-day technical session was held 
Saturday with William J. Stevens, man- 
ager, Philadelphia district, Miehle Print 
ing Press and Mfg. Co., as moderator. 

On the question-and-answer panel in 
which the audience participated, Michael 
H. Bruno, LTF research manager, han- 


dled the topic of research. William | 
Mason of the Forbes Lithograph Co. gra 
vure division answered camera questions 
he was complemented by John H. White, 
general manager, Litco Oftset Corp 

William Doherty, Rust Craft Publish 
ers, and L. J. Sigouin, research and devel 
opment engineer tor the Courier Citizen 
Co., analyzed inquiries on platemaking 
while James Beldotti, plant superintend 
ent for Rand Avery-Gordon Taylor, 
solved press problems. 

Vincent G. DeForge of Interchemical 
Corp. printing ink division took the ques 
tions on ink, and John L. Kronenberg, $ 
D. Warren Co., discussed paper problems 
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Nanere are many, many kinds of steel 
today BUT THIS IS THE ONE 
THATSSNBEST FOR CUTTING 
PAPER! We emit “S-301", you'll 
call it “excellent™™Lt's from 

Simonds’ own Steel Mill and is S 

result of constant research and test- 

ing. Combines maximum hardness 

with toughness to give you more 


cuts per grind. 


Note the supersmooth mirror-like 
\\iqiah on the face side. It’s an im- 
portant. factor aes 
razor-sharp cutting edge for the 
longer life of a Simonds Knife. 


Concave Ground on the face side for 
maximum clearance, the knife cuts 
freely and easily without 

heroes —_— s“you cleaner, 
straighter cuts with less strain on 
knife and cutter. 


For a longer-lasting cutting edge 
Nand a minimum of resharpening) 


lependable performance al- 






ne arrows to Simonds 


For Fast Service 


rom 
Complete Stocks 






juste i 
DISTRIBUTOR 





SIMONDS 2eO™= 
PAPER KNIFE! 





Cutting with 4 























SIMONDSS 


AW AND STEEL CO | 
. _— 
FITCHBURG, MASS. 
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Ta 
Tritt: 


Those interested in literature described are asked 
to write direct to the company listed in the item 


ATF Craw Clarendon Booklet 

ATF Craw Clarendon faces are shown 
in a booklet entitled “America’s Top De- 
signers Choose ATF Craw Clarendons.’ 
Illustrated are specific design assignments 
in publication, advertising and promo- 
tional work as carried out by leading 
graphic arts designers with the use of 
Craw Clarendon and Craw Clarendon 
Book type faces. Biographical sketches on 
the designers are included. Copies are 
available from American Type Founders 
Co., Inc., 200 Elmora Ave., Elizabeth, N.J. 


Two Brochures About Aluminum Foil 
Two brochures on the subject of alum- 
inum foil are being offered by Cochran 
Foil Corp., a subsidiary of the Anaconda 
Co., P.O. Box 1654, Louisville 1, Ky. One 
ot the brochures describes the various 
methods of laminating, coating and print- 
ing on aluminum foil. The other describes 
the designing, printing and properties of 
foil cartons. Lithography, letterpress, silk 
screen and flexography are covered. 


Portable Desk-Top Collator 

A portable, desk-top collator is de- 
scribed in a bulletin offered by Thomas 
Collators Inc., 50 Church St., New York 
17. The collator handles up to 120 sheets 
or 20 sets of 6 sheets per minute of any 
weight of paper from tissue to !y-inch 
cardboard. Two models, electric-powered 
and mechanical or hand-operated, are 
available. The machine measures 1 2x15x- 


15 inches. 


Rogersnap Stock Form Catalog 

Catalogs of new stock forms and the 
carbon second sheet line packaged in the 
Hi 
Rogersnap Business Forms, P.O. Box 
0425, Dallas 


» out dispenser box are available from 


Vibrating Paper Joggers 
Electromagnetic vibrating paper joggers 
are described in an illustrated folder avail- 
able from the Syntron Co., Homer City, 
Pa. Data and specifications for five stand- 
ard single-action joggers, three bin-type 
joggers, and three double-action tilting 


rack joggers are Z1V en 


Test Samples Of Tara Carbons 

Test samples of Tara carbon papers in- 
licating their value in continuous forms 
are available from American Carbon Pa- 
per Corp., 1313 W. Lake St., Chicago 7 
Among tests made were three Tara 9601 
carbons used with 12- and 15-pound Reg- 
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ister Bond on IBM’s 500-line-a-minute 
wire type printer No. 720. Other tests 
were done on Tara 3030 Black carbon 
and other varieties using from two to eight 
parts. 


GTA Bulletin Available 


Gravure Technical Association’s 1958 
Convention Issue Bulletin, which runs to 
180 pages, covers 71 talks and reports 
plus the text of seven discussions and 
question-and-answer sessions. Copies are 
available to educational institutions and 
trade publications. Requests should be 
sent to Edward S. St. John, GTA executive 
secretary, 30 Rockefeller Plaza, New 
York 20 


Kodak Data Book Supplement 

Registered owners of Kodak Graphic 
Arts Handbooks may obtain an insert 
known as “Supplement to Kodak Graphic 
Arts Film and Plates Data Book, Q-2C,” 
available from the Sales and Service Divi- 
sion, Eastman Kodak Co., Rochester, N.Y. 
The physical and photographic properties 
of films introduced to the graphic arts in- 
dustry since the Data Book was first pub- 
lished are described. 


Folder On Dunlop Duthane 

An illustrated folder offered by Du- 
thane Division, Dunlop Tire & Rubber 
Corp., Buffalo 5, describes the qualities 
and the applications of Duthane, a poly- 
urethane elastomer combining certain at- 
tributes of rubber, plastic and metal. Du- 
thane can be used for feed and printing 
rolls, industrial tires, gears, etc. 


Platemaking Equipment 

The complete Plate-Mate line of new 
platemaking equipment is described and 
illustrated in a booklet, “Plate-Mates,’ 
available from Robertson Photo-Mechan- 


Plate-Mate line of platemaking equipment shown 
in booklet offered by Robertson Photo-Mechanix 


ix, Inc., 7440 Lawrence Ave., Chicago 31. 
Vacuum printing frames, sinks, tables, 
and film cabinets are among the items in- 
cluded in the booklet. 


Strapping, Materials Handling Items 
A “Handbook of Strapping and Mate- 
rials Handling Equipment 
available from the A. J. Gerrard & Co., 
1950 Hawthorne Ave., Melrose Park, Ill. 
Included are such items as light and heavy 


catalog is 


duty flat steel strapping, pressure sensitive 
tape, and a variety of automatic and manu- 
al equipment. Specifications and illustra- 
tions are given. 


Material Handling Institute 

The functions and objectives of the Ma- 
terial Handling Institute, Inc., have been 
presented in a booklet entitled “The Ma- 
terial Handling Institute, Inc. and You!’ 
Twenty-five questions and answers con- 
cerning MHI’s plans, policies, and meth- 
ods for serving manufacturers of indus- 


“Suzy” folder offered by Union Bag-Camp Paper Corp., 233 Broadway, New York 7, contains useful 


signs printed on Franklin grade papers. In addition to those shown here is a ‘This Pile Wet’’ sign 
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Hip, hip hurray! 


This scintillating senorita appears in 

)/ Consolidated national advertising*... 

’ leading the cheers for the big savings you offer 
with Consolidated Enamels. 


Only by specifying Consolidated are you 
taking full advantage of the big trend 
_ Consolidated started years ago by pioneering 
‘, and promoting the modern method of 
» \ making enamel printing papers on the 
paper machine. 


Only Consolidated offers you the consumer 
acceptance of year after year national 
advertising... and the unmatched performance 
of over two million tons successfully used. 

Yet Consolidated Enamel Printing Papers 

cost less than other enamels of equal quality. 


* 


FREE TRIAL SHEETS are available from your 
Consolidated Paper Merchant. Compare per- 
formance, results and costs with the paper 
you're now using—regardless of coating 
method. See why so many printers quote 
lower, confidently with Consolidated. 


a 
L%, Available only through your Consolidated Paper Merchant 


ENAMEL PRINTING PAPERS 
a complete line for letterpress and offset printing 


CONSOLIDATED WATER POWER AND PAPER COMPANY 
SALES OFFICES: 135 S. LASALLE ST. ¢ CHICAGO 3B, ILL. 





material handling equipment are 


ded. The new brochure may be ob- 
trom ne institute at | Gateway 


, Pittsb 1 22, Pa. 


Chief 15 Offset Press Booklet 
A new ATF Chief 15 offset press book- 
let describing chain, receding pile and 
delivery models is available on re- 
juest from American Type Founders Co., 
Inc., 200 Elmora Ave., 
r trom its branch offices. 


Day-Glo Gravure Inks 
A plastic-covered binder showing Day- 
Glo gravure inks printed in 100-line 


Elizabeth, N.J., 


screen on cardboard, foilboard and other 
stocks is oftered by the Printing Division 
Seventh & 
Samson Sts., Philadelphia 6. The inks are 


of Beck Engraving Co., Inc., 


available from Switzer Brothers, Inc., 


4732 St. Clair Ave., Cleveland. 


Storage Equipment Catalog 

Storage equipment for letterpress, 
newspaper and offset plants is listed in a 
catalog available from Foster Manufac- 
turing Co., 13th and Cherry Sts., Philadel- 
phia 7. Such new items as gear track strip- 
ping and line-up tables, portable stock 
trucks, and a Linotype copy stand are in- 
cluded. Prices are given. 





30” - 36” 
42” - 45" 
ROTARY 





@ SLOT HOLE AND 
@ ROUND HOLE PERFORATING 





19” 
ROTARY 


These are the ultimate in quality perforating units .. . 
formance, utmost efficiency and maximum production . . 


you. Get details. 


today’s FINEST 
_ PERFORATING 


THESE MACHINES 
ARE UNEQUALLED 


24” 
ROTARY 


Whether your plant is large or small there’s an 
incomparable N-D PERFORATOR to adequately 
and dependably suit your requirements. And 
you can always rely on it for the most profitable 
and best in all-around speed, accuracy and con- 
sistent performance. What's more, these are 
more than merely perforators. They crimp. . . 
slot . . . score; they do snap-out and cut-out 
slot hole work; they’re positive on strike-in jobs; 
and the 22’ model does BOTH slot hole and 
round hole perforating. Such versatility can 
make money for you! So, for utmost satisfaction, 
get an N-D PERFORATOR. Write us now for 
literature. 


3-IN-1 AUTOMATIC 
FEEDER - PERFORATOR - JOGGER 


designed for top per- 
. to make money for 


NYGREN-DAHLY COMPANY 


1422-32 ALTGELD ST. 


CHICAGO 14, ILL., USA. 


i 


attantic 
antique Laid 


aAtiontic 


New Atlantic and Manifest business papers are 


offered in ten sample folders by Eastern Corp. 


Ten Sample Folders Of New Papers 
Ten sampling folders of new Atlantic 
and Manifest fine business papers have 
been released to merchants by the East 
ern Corp. of Bangor, Me. The Atlantic 
grades of watermarked papers are pre- 
sented with the theme, “Masterpieces of 
Fine Business Papers.’ The Manitest 
theme is “Revelations in Economy Line 
Fine Business Papers.” The printabilit 


of the papers is demonstrated 


Olympian Roll Film Camera 
A bulletin released by Chemco Photo- 


Glen Cove, N.Y., de 
scribes the Olympian roll film camera. 


products Co., Inc., 

The folder tells the advantages of roll film 

eration and the all-purpose features of 
camera 


Trojan Bond Radiant White 


American Writing Paper Corp., Hol- 
voke, Mass., is offering a kit of Trojan 
Bond Radiant White sample sheets. The 
Eagle-A Trojan group is a 25 per cent 
cotton fiber paper suitable for letterheads 
and other uses. A swatch book comes with 
the kit. It may be obtained from the com- 
pany, Dept. 2, or from Eagle-A paper 
merchants 


Kit of Trojan Bond Radiant White sample sheets 


“— 
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CHANGES COLOR WITH CHANGES OF pH! 


All-purpose SINVALCO ‘‘Color-Key”’ Fountain Solution #27 
is an amazing, NON-TOXIC solution that changes color with any pH change. 
This unique feature in an economical fountain solution serves as a continuous 
indicator of fountain solution strength. Now, you can actually stop press trouble 


before it starts . . . save time and money .. . improve quality on every run! 


See for yourself —use SINVALCO ‘‘Color-Key"’ Fountain Solution #27 on your next job! 


SINVALCO “‘COLOR-KEY" FOUNTAIN SOLUTION #27 BEST BECAUSE. . 


] NON-TOXIC — no chromic acid or 4 Easy on plates and ink—even a mildly 
bichromate acid solution is unusually effective 


2 No gum to add — economical to use; 


quick and easy to mix 5 A universal solution—perfect for zinc, 


3 A highly effective desensitizer—keeps aluminum, pre-sensitized and multi- 


plates clean and reverses open metal plates 


SINVA 


YUE 


THE LITHO-CHEMICAL DIVISION OF SINCLAIR AND VALENTINE CO. 
611 WEST 129TH STREET, NEW YORK 27, N. Y. 











Specific Paper Needs Of Business Forms Industry 


Continued from page 61 
perforations in some of the other forms 
are too tough for satisfactory separation 
of the forms at the perforation by hand 
or by machine detaching. 

Such difficulties are very costly to the 
user in both time and delayed operations 
and result in serious complaints to the 
forms manufacturer. 

While the printing quality of the pa- 
pers used by the business forms industry 
is reasonably good, improvements should 
be helpful. Sharpness or legibility of the 


printed design is very necessary and satis- 
factory absorption of the ink desirable to 
permit a sufficiently heavy ink deposit for 
maximum contrast without offset prob- 
lems. The development of a coated or 
treated surface which would enhance 
these qualities would make the appear- 
ance of the form more attractive to the 
forms user 

Printing paper surfaces must also have 
good receptivity for carbon paper copies 
It is not only necessary that the surface 
remove the carbon paper coating com- 














MODEL 233 put us in an 


enviable profit position” 


—NORMAN J. CHERRY of CHERRY & CHERRY 


Cherry & Cherry of Merrick, New York, 
produce high quality, multi-color advertising 


material for financial institutions throughout the United States. Early 
in 1952, the firm was faced with the problem of producing four-page 
6%” x 342” pamphlets economically by offset, but quality was of 


prime importance. 


A Davidson Dual-Lith Model 233 was selected for the job and 
proved so successful that a second was added to handle increased 
production demands. The pamphlets are printed four-up at a speed 
of 5,400 impressions per hour. All of the work is multi-color, requiring 
a heavy lay of ink, screens, halftones — or all three. Sheets register 


with hairline accuracy for as many as eight passes through 
the machine. And Davidson's exclusive 2-Cylinder Principle 
provides extra versatility in printing metallic inks by relief 
from rubber plates for many of Cherry & Cherry’s clients. 
With over 20,000,000 quality impressions behind them, 
Cherry & Cherry report that the two Model 233 Dual-Liths 
“have paid off handsomely in peace of mind and profits.” 


Davidson 


SEE A DEMONSTRATION... 
of Davidson Dual-Lith Model 233 
you'll find new ways to cut costs, 
increase profits on every job... 


Headings in Protype ¢ Text in Linotype 
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SST SMALL op, 


wainds 13” 


4 + THE WORLD'S » 


4 
“son puaY 


4 
7H + ana 


DAVIDSON CORPORATION 
A Subsidiary of Mergenthaler Linotype Company 
29 RYERSON STREET, BROOKLYN 5S, NEW YORK 
Distributors in all principal cities ond Canode 





pletely at the points of applied writing 
or typing pressure but that the characters 
formed be sharp and legible for maximum 
manifolding quality. 

Flat surfaces without a hard glaze plus 
a uniform and closed formation would 
seem capable of contributing equally to 
both the printing and the copy receiving 
properues 

The surface of the paper must also be 
satisfactory for erasure so that the retyped 
entry is legible and has good contrast. 
This quality should also be of help in 
preventing picking when tacky offset 
printing inks are used 

There seems to have been no coordi 
nated effort by the paper mills and the 
business forms industry to improve the 
surface properties of carbon paper tis 
sues; in particular the one-time grades. A 
very desirable and helpful contribution 
could be made in this area. 

It is recognized that carbon paper ink 
absorption by the carbon paper tissuc 
(one-time) should be a surface phenom- 
enon, because minimum of ink penetra 
tion is wanted. The main reason for any 
penetration is to provide for a bond be- 
tween the ink film and the paper which 
will prevent flaking of the coating. This 
minimum penetration will also permit 
maximum release of the coating under 
writing or typing pressure. 

A treatment of the surface of the car- 
bon paper tissue might help provide such 
characteristics. It could also improve the 
problem of any pinholes in carbon paper 
tissue which is a very troublesome condi 
tion to the forms manufacturer as well as 
to the forms user. 

A uniform caliper is necessary. Varia- 
uons from specifications introduce prob- 
lems in packaging of the product. A high 
caliper paper will increase the over-all 
thickness or bulk of the form and the re- 
quired number of sets will not fit into the 
carton. This is costly in production time 
and is not desired by the customer since 
the continuous length of the forms or the 
number of cut forms is decreased. A low 
caliper paper would decrease the bulk of 
the product and fit the container too loose- 
ly. This might result in damage to the 
product. 

Another factor influenced by caliper is 
the manifolding quality of the form. A 
high caliper paper would tend to produce 
a poorer copy result because of the added 
thickness of the form. A low caliper pa- 
per would improve the manifolding of the 
set but very likely would not be dupli- 
cated on the next order resulting in cus- 
tomer’s complaint that the manifolding 
is not up to the standards of the previous 
order. 

In view of the seriousness of the prob- 
lems created by variations in caliper, it 

(Concluded on page 122) 
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WHIPPET 
BOND > 


Made by Hammermill. Sold by 
Hammermill Agents. White and 
6 colors, 4 weights, 10 sizes. 
Weather-guarded packaging. 


































































































You don’t have to be six places at once when 
you run uniform W, hippet Bond on your press 


[the new brighter white Whippet Bond, that is) 
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sible. Conditions of the roll which cause 
costly business forms production prob 
lems and eventually serious dithculties tor 
the torms user can be described as 
y paper should Slime and starch holes, dirt, and other 
surface characteristics so imperfections all contribute to lowered 
yr the carbon copy wou rms production ethciency and end use 
When such detects are noted 
o make us in production, they are removed 


aper, there are times when In cases where these imperfections arc 


ide has to be used to eliminate not observed due to high speed forms pro- 
roduction operating problem. duction, serious problems arise in the end 


satistactory production and end use of the product. Important records will 


products, the business forms in not be reproduced in the area of the slime 
must have the physical condition or starch hole or they will be illegible it 


paper roll as nearly | they occur over other impertections 





Here’s the Only 


Automatic Press of Its Kind 
hen / for 


PRINTING... 

DIE CUTTING... 
STAMPING... 
EMBOSSING... 
ROLL LEAFING... 


cartons + novelties 
envelopes + bookcases + odd shapes 
TheC&P 
14 1/2" x 22'’ Super Automatic 


= 
° | | HERE is no other press available which 
ae 
equals the C & P 14!, x 22 Super Auto- 


Unit cutting and scoring. matic in wide variety of profitable applica- 


4 Chandler & Price Super Heavy-Duty 


tions. 
For specialty printing, these presses not 
only combine the convenient make-ready, 
operating ease and all-around usefulness of a 
large size, automatic platen press, but also 
die-cut, score. emboss, stamp and blank 
rectangular or odd shapes (round, oval, ir- 
* E regular). If desired a roll-leaf attachment is 
The continuous feeding table and an — also available and these presses may be 
cessory two-up attachment make possible . . . i 
production ute 4.500 ner hour even sith purchased without the inking mechanism 
very thick stock. when not intended for printing. 
Write for complete bulletin so as to judge 
for yourself the profit-making possibilities 
the C & P Super offers you. 


Printing irregular shapes is fast and 
accurate. Depending upon size and 
shape, several units can he printed 
at the same time. 


THE CHANDLER AND PRICE COMPANY 
6000 Carnegie Avenue ° Cleveland 3, Ohio 
Manufacturers of dependable printing presses and paper cutters 


Holes in the paper are also apt to caus¢ 
web breaks which are costly because of 
lost production and waste. Similarly, 
and hairs on the edges of the paper 
often the cause of web breaks 

Forms production problems can be 
avoided with paper rolls free of splices 
Since it is recognized that the paper mill 
may not be able to manufacture roll after 
roll of paper without a break, the busi 
ness forms industry must have well-mad 
splices 

The forms user may object to the splice 
if its position in the set interteres with 
the production of a legible copy 

The poorly made splice gives much 
more serious trouble, especially if its posi 
tion in the paper roll is not clearly iden 
tified. It can be the cause of a web break 
in the press, damage to the printing plates 
and the blanket, and, of course, wasted 
paper and lost production 

At the carbon paper coater, such a 
splice break means a costly, time-consum- 
ing clean-up of the machine. There would 


production time and wasted 


also De lost pl 


paper 
The paper mill can make an important 


contribution by (a) keeping splices dows 


to the very minimum, and when they cat 
not be avoided, by making them carefull 
and identifying them; (b) searching for 
improved splicing materials and methods 

Accurate slitting of the roll is vital to 
business forms production. A tolerance ot 

plus or minus 1/64 inch of the speci 
hed width on slit rolls would permit th 
manufacture Of precision products with 
Out Side trim 

Dull knives cause slitter dust on the 
sides of the roll as well as on the surtace 
of the paper. This dust causes consider 
ble forms production troubles because 
the dust works itself into the printing ink 
fountain or into the carbon 
fountain 

In the case of the coating of carbon pa 
pers, slitter dust causes the ink to become 
too thick for satisfactory coating opera 
tion in addition to producing heav\ 
unsatisfactory deposits 

Tight, uniformly wound rolls ar 
essential. The rolls must also be 
flat srots, soft spots and edges, as well as 
any stretched or baggy sections. Business 


forms production equipment requires a 


uniformly maintained even draw on the 
paper and this is not possible if the roll 
has any of the foregoing shortcomings 
When present, they will cause tension 
and printing register problems which re 
sult in unnecessary waste, lost production 
time, and an inferior end product 

New end uses for business forms with 
their more exacting requirements make it 
necessary for paper to be improved in 
order to meet these demands. There is no 
reason why this cannot be accomplished 
under the proper coordinated efforts ot 
the paper mills and the business forms in 


dustry to their mutual benefit. 
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Production Techniques 
For Greater Profits 


Concluded from page dY 
tion men must keep down the costs and 
produce more efhciently. 

Although it is an excellent idea to 
bring 1n new sales in any event, it certainly 
seems reasonable to look to the plant for 
cost reduction as an easier way to increase 
pronts 

Many of us seem to be satisfied with 
merely attaining the average in produc- 
tion performance. 

This definitely is not for profitable pro 
duction. Perhaps our organization does 
have hour costs lower than the average 
plant in our locality. This does not neces 
sarily mean that we have a_ profitable 
operation 

Just to illustrate this statement, perhaps 
we have a low hour cost of $6 on an oftset 
press producing 2,500 impressions per 
hour. This can still be a more expensive 
operation than that of our competitor who 
has an hour cost of $8 but is turning out 
1,000 impressions an hour. 

Comparing the two plants, we can ar- 
rive at the unit cost by simple arithmetic. 
Your plant, with a $6 hour cost and 2,500 
impressions an hour will have a unit cost 
of $2.40 per 1,000 impressions—but your 
competitor, with an $8 hour cost and pro- 
ducing 4,000 impressions will have a unit 
cost of only $2 per thousand. 

Although you have a 25 per cent lower 
hour cost, you have a 20 per cent higher 
unit Cost 

This certainly will be true in compar- 
ing production with other averages. Our 
figures may be better than the average, but 
we can never be sure those averages will 
cover the same class of work that our own 
figures cover. Even though we are slightly 
better in both our hour costs and produc- 
tion than the average, we must remember 
that even when our production data is 
near average we are just as apt to be near 
the bottom as near the top! 


, 


Being average ts nol 


Most of 


us today know about what we are getting 


enough. 


in terms of production. What is needed 
now is an accurate, dependable standard 
of production, a definite yardstick for 
operating efficiently in terms of what we 
should get. 

Fortunately, this yardstick is available 
through the Printing Industry of America. 
Production PAR.” 


Most of us today are reasonably eff- 


It is called 


cient. If we were not, we could not stay in 
business. Some of our departments are 
producing close to PAR; some, perhaps, 
even better. The departments that are not 
up to PAR are definitely a drag on our 
operations; in fact, they are a decided 
drain On our profits. 

We can use PAR as a spotlight to 
search out these hidden leaks. PAR can be 
used to show what is wrong and where. 


With PAR we can determine why and 
correct the situation if it demands it. Fur- 
ther, PAR shows us what we should get in 
quantity and quality of production. 

PAR also tells us in concrete terms of 
individual units on any one of the thou- 
sand kinds and classes of operations on an 
almost endless variety of jobs 

Production PAR is vot, however, based 


be and often is bet- 


on perfection. It can 
tered in actuality 
And your ambition is not merely to 
turn out average work, or even work that 
is up to PAR but to produce records that 
are better. For that is where you will find 


greater pronts 





Ernest Payne Corp. Absorbs 
Darling-Payne Subsidiary 

The Darling-Payne Corp., a wholly 
owned subsidiary of Ernest Payne Corp., 
New York City dealer in new and rebuilt 
graphic arts equipment, has been int 
grated with the parent organization. The 
Darling-Payne name for the concern 
which handled offset equipment for both 
companies has been discontinued. 

Ernest Payne Corp., founded in 1932, 
now has 60,000 square teet of space for 
rebuilding letterpress and offset equip 
ment and handling new printing plant 


machinery including imported presses anc 


cutters. 





Founded 1920 






DRIES INSTANTLY ON PAPER 
Delivers rush jobs on time 
Immediate work and turn 


EXTRA-LONG PRESS LIFE 


Saves wash-ups and increases 
production. Never skins in cans 


RESISTS ROUGH HANDLING 
No scuffs or scratches in folders, 
feeders or cutters 


SHARP, STRONG AND CLEAN 
Finest screens never plug 
Extra strength gives long mileage. 


SURPRISINGLY LOW PRICES 


Costs no more than many ordinary inks. 






Your Printing Deserves the Best! 


Flint Ink Corporation 
Gravure» Letterpress Lithographic» Plerographie 


ATLANTA ¢ CHICAGO « CLEVELAND « DALLAS ¢ DENVER » DETROIT « HOUSTON « INDIANAPOLIS 
JACKSONVILLE ¢ KANSAS CITY « LOS ANGELES « MINNEAPOLIS « NEW ORLEANS « NEW YORK 








Profit Figure Doesn't Tell Whole Story In PIA Ratios 


Concluded trom page ) 
related to production within our 
rather than upon attempts to realize any 
substantial margins represented by mark- 
ups on outside purchases, which will 
evitably be thin because of the very struc- 

ire of the customs among our suppliers 

Whereas, the costs of materials and out 
side services are largely tixed and beyond 
our control, except insofar as intelligent 
procurement is an essential of good man- 


agement, vast opportunities are be 


und in the application of our efforts and 


plants, 


ingenuity toward balancing up 
tion schedules, obtaining the highest pos 
from 


sible levels of productivity mone} 


invested in payrolls and equipment and 
improving the quality 
products through many steps we perform 

Substantiation of the importance of in 
creasing the portion of total income repre 


sented by production as against outside 
purchases may be drawn from the current 
ratio studies themselves 


In table No 


ints havin 


1-B, reflecting the showing 


26 per cent or more pront, 


p roduc- 


and utility of our 





Keep the 
presses 
rolling on 
high-speed 
numbering 


Straight 
MH Head 


Write for Force Rotary Head 
Operating and Maintenance Manual. 


WM. 


so 


FORCE 


Force Rotary Heads... 


set the pace in profitable form 
numbering on practically every 
type of rotary press today. 
These precision numbering 
heads keep up with the paper 
feed ... click off the numbers 
steadily and accurately . . . keep 
the presses humming. Continu- 
ous production means more 
profits, particularly in high- 
speed web printing today. Force 
MH and DU Rotary Heads are 
available in straight or convex 
styles for printing across the web 
or along the web. 


Convex DU Head 


& CO., Incorp 


216 Nichols Ave. 
Brooklyn 8, N.Y 


the composite is materially below the av- 


erage of all reporting concerns in terms ot 


outside purchases, and the group (Class 


B) showing the next-to-highest profit has 
lowest of all outside 


also the ratios of 


purchases 
to the plants 


letter] 


Similar comments apply 


which are predominantly ress, those 


which are predominantly offset, and ver 


] 


markedly to table No. 3, in which the 


most profitable predominant type of 


printed book shows 


tar the 


product printing ) 


lowest ratio of materials used, 


while typesetting firms, whose ratio of 


urchases is only about 15 per cent of the 


composite for the industry, show the best 


irnings 
, | 1 
Recent] Emplo ine 


Printers Association published an analysis 


which divided all rting in that 


plants repr 
Classes: those below the av 


{ those exceeding the aver 


them advantagc 
pare two mor 
one includit 
other excluding that item 


Thus, 


ment of the 


an exact reflection of the attai 


plant itself, in which the | 


ASIC 


investment—and the very reason tor ex 


rit 
istence—lies, became readily availabl 


This approach was expounded very lucid] 
by a recent 


of America but, 


president of Printing Industr 
unfortunately, did not ay 


pear at the time to gain the recognition 


and the widespread application which it 
would appear to have deserved 

There is every incentive to concentrat 
upon being the best possible printers, re 
garding our purchases of materials and 
services as essentially a major supporting 
a means toward an end but not a 


of profits 


factor 
primary agency in the securing 
We can thereby preserve and enhance our 
investment in one of the very best, the 
soundest and certainly the most interest 


ing types of all business activity. 


New Jersey Typographers 
Re-elect W. H. Nessen President 
Ward H. 
Newark, 
New Jersey 


Nessen of the Highton Co 
was reélected president of the 
Typographers Association re 
cently. Also reélected were vice-president, 


John Wislocky, 
phers, 


Newark Trade Typogra- 
Arthur 


Tichenor, Inc. 


and secretary-treasurer, 
Arthur R 


Final reports on the association’s new 


Tichenor, 


type directory, which is currently being 
distributed to composition buyers in the 
New York metropolitan area and New 


Jersey, were also made 
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For distinctive 


LETTERHEADS AND ENVELOPES... 





Raised-letter printing on 


HAMILTON BOND 


...Your work is as good as your bond 


Because it is the strongest, most durable bond on the 
market today, Hamilton Bond gives you the best results 
with raised-letter printing, better known as thermog- 
raphy. And because Hamilton Bond is now whiter and 
brighter than ever, it is chosen by craftsmen skilled in 
fine thermography to produce letterheads and envelopes 
of impressive quality. 


Suggest thermography on Hamilton Bond to your cus- 


tomers. Many of them will never have thought of it 
before and will be delighted. It's a good way, too, to 
clinch the sale to that prospect you’ve been working so 
hard on—stress the attractive pricing! 

Just be sure to use Hamilton Bond—for thermogra- 
phy, for regular letterheads and envelopes, for business 
forms. Your work is as good as your bond — and 


Hamilton Bond brings out the best in your work. 





HAMILTON 





BUSINESS PAPERS... TEXT & COVER... OFFSET... BOOK 


Hamilton Paper Company, Miquon, Pa. Mills at Miquon, Pa., 
and Plainwell, Mich. * Offices in New York, Chicago, Los Angeles 


Nationally advertised to your customers in Time, U.S. News & World Report, and Business Week 
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Design your newspaper tables | pegs pane 
just the way you want them... reey AT hated 1 


WHAT - WHERE - WHEN 


Printing Industry of America ‘Trade 
} Section, fall meeting, Statler Hilton Hot 
Oct. 12-15 


923322337 OCTOBER 
-=-5 533 Bi 
«=3as58 
a a ” —— 
American Photoengravers Association, annu 
convention, Netherland Hilton Hotel, Cincinnat 
Oct. 13-15 
Packaging Institute, annual national packagit 
forum, Edgewater Beach Hotel, Chicago, Oct 
-15 
Printing Industry of America, annual conver 
tion, Statler Hilton Hotel, Dallas, Oct. 13-1t 
National Printing Equipment Associatior 
nual meeting, Statler Hotel, Dallas 
International Typographic Compositio 
ciation, annual convention, Hotel 
Los Angeles, Oct. 14-17 
SIPMHE National Industrial Pac 
dling & Shipping Exposition and Technic Se 


sion, Coliseum, Chicago, Oct. 15 
Printing Industry of America Master Prin 
imnual meeting, Statler Hilton Hot 
s, Oct. 15-16 
Printing Indust rica Union Employ 
Section innual mee ig itler Hilton Hot 
Dallas, Oct. 15-16 
Point-of-Purchase dvertising Institute 
tional members me 
s ‘ | Oct. 15-17 
; 4 4 | National Flexible Packaging 
Pa el meeting, Boca Raton Hotel and (¢ 
ys wo Fla... Oct. 15-18 
‘ Printing Industry of America Rotary Busi 
Forms Section, Statler Hilton, Dallas, Oct. It 


auf ) 
, National Editorial Association, annual fall 1 
oot a ng, Sheraton Hote Chicago, Oct. 16-18 
&,* New England Newspaper Mechanical Conf 


ence, Statler Hotel, Boston, Oct. 18-19 
Indust 


Lechnical Association of Pulp & Pay 


g . . plastics-paper conference, Sheraton-kimbal 
will build them-=- | vey cee 
National Safety Council Printing and P 


ng Section of National Safetv Congress 


| - position, Conrad Hilton, Chicago, Oct 
at no extra cost = W hat do you need— galley easton isang etargan America 
convention, Princess otel, Bermuda, Oct. 22-2 
runs, letterboards, ad mat drawers, job cases? You can | 2c Outs Cont ey Grape 
Technology, Rochester, N.Y Oct. 27-31 


have them (in any size or combination) by designing your Gravure Technical Associa 


r 
man Hotel, Chicago 


own newspaper tables with a Hamilton Design Kit! Choose seialeti elit 


Packaging Institute of Canada, Canadia 
from five table lengths . . . three styles of working tops... | tim! Packasing Fxposition, Automorive I 
two types of overhead lights . . . and over 90 different: (oie cis anc intematan shew One 
iheth Hote Montreal, Can., Nov. 9-12 
materials storage units! Get the full story (and a Design a ae 


Kit) from your Hamilton dealer, 


or write to Printers Equipment 





Division, Hamilton Manufacturing 
JANUARY 
*rinting Week 


Company, Two Rivers, Wisconsin. 


Printing Indust 


necting, Boca Rat 


Printers equipment designed and crafted by . eee 


Printing Industry of America, Lop Managen 
Conterence, Boca Raton, Fla., Feb. 2-6 
& Lechnical Association of Pulp & Paper Indust 
innual meeting, Hotel Commodore, New Y« 
City, Fe 


MARCH 
Giavure Technical Association, annual meeting 
ind convention, Drake Hotel, Chicago, March 4-t 
Southern Newspaper Publishers’ Associat 
Western Division) Mechanical Conference, Hot 


i --f HAMILTON MANUFACTURING COMPANY * TWO RIVERS, WISCONSIN Texas, Fort Worth, Tex., March 8-10 
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D. J. DEPREE, President of Herman Miller Furniture Company, declares: 


“Today's purchaser /ooks for beauty and function” 


“The simple, uncluttered lines of these classic 


pieces are an example of functional beauty. 
\nother example is the paper chosen for our 
business letterhead. Crisp, textured cotton fiber 
bond is strikingly handsome. And in many 
other business uses, cotton fiber papers com- 
bine beauty with outstanding performance.” 
For practical reasons... as well as prestige 
. generations of successful businessmen have 


chosen cotton fiber papers. 


Durable, white fibers of purest cotton, crafted 
by skilled hands and precision equipment, cre- 
ate papers well known for beauty, strength, 
permanence. [These qualities stand out in busi- 
ness and social stationery, onion skin, index, 
ledger, drawing, tracing and blue print papers. 

Be sure to choose papers made with cotton 
fber—25°% minimum up to 100° in the finest 
orades. Write for booklet, “What Every Busi- 
nessman Should Know About Paper—loday!” 


Cotton F Paper Manufa 


nd ae 


ers, 122 E.42nd St.,N.Y.C 


BETTER PAPERS ARE MADE WITH COTTON FIBER 


LOOK FOR “COTTON” OR 


“RAG” 


IN THE WATERMARK OR LABEL 
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Craw Modern 


Refreshing 


ot. 3A 3a 3-1 


raw Modern 


Portrays 1958 in 
type design. This: new 


TIMELY FACE, 
created for the 


PRINTERS WHO > 
do require amulti- 


PU RPOSE LE ITTER. TO 
express and to eee 
today’s spirit and ideas 


VERSATILE CRAW MODERN IS 
a style of type equally suitable 
for the job printer and the large 


NATIONAL ADVERTISER...IT IS A 
refreshing face with style, but not 
eccentricities, fresh without strain. 
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Lower case alphabet 200 pt 
10 pt 2A 23a 9-1 Characters per pica 1.7 


IT Is REFINED YET STURDY 
with a sparkle and class that 
distinguish display and text. 
Bpt. 13A 260 10-1 sie eet 
CRAW MODERN HAS BEEN CUT 
in sizes from 6 to 72 pt. and is 


Dealers in all major cities. Ae 


6pt. 16A 3la 12-1 ‘Characters ger pice 2:3 
YOUR DEALER FOR THE SPECIMEN 
brochure or write or phone to the Type 
Division of American Type Founders, 


200 Elmora Avenue «+ Elizabeth, N. J. 


an : 


Characters in complete font 





ABCDEFGHI 
JK LM N OPQ 
RSTUVWX YZ 
x.-tti; "= 
1234567890C% 
abcdefghijk 
Imnopqrstu 
VwWwxyZ 
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Authorized 
ATF type dealers 


Eastern region 
BALTIMORE: 
George R. Keller, Inc 
BOSTON: 

Wild and Stevens, Ine 
BUFFALO: 
Suffalo Printers’ 
NEW YORK: 
New York Type 
NEWARK: 
Globe Printers’ 
PHILADELPHIA: 

Foster Type and Equipment Co. 
PITTSBURGH 

us 


. S. Printing Supply Company 


Supply Company, Inc. 
Distributors, In 


Supply, Inc 


SYRACUSE: 

rhe Alling & Cory Company 

WASHINGTON, D. C.: 

George R. Keller, Inc 

Midwestern region 

CHICAGO: 

Graphie Arts Equipment Company 

CINCINNATI: 

Cincinnati Type Sale Ine. 

CLEVELAND: 

Cleveland Type Sale 

DES MOINES: 

Capitol] Printing Ink Company 

DETROIT: 

furner Printing Machinery 

GRAND RAPIDS: 

Phe Central Trade 
Grand Rapids 

INDIANAPOLIS: 

Modern Photo Offset Supply. In« 

KANSAS CITY: 

Western Typesetting Company, Ine 

MILWAUKEE: 

Milwaukee Printers’ Roller 
Company 

MINNEAPOLIS: 

Perfection Type, Inc 

ST. LOUIS: 

Warwick Typographers, Inc 


Company 


Plant of 


Southern region 


ATLANTA: 

Southeastern Printers’ Supply Corp. 
BIRMINGHAM: 

Dixie Type and Supply Company 


CHARLOTTE: 

George R. Keller, Inc 
DALLAS: 

Robert W. Grubbe Company 
JACKSON: 

Standard Mat Service 
LITTLE ROCK: 
Roach Printers’ 
MIAMI: 

Printing and Offset Supply 
SAN ANTONIO: 

Type Foundry 


Supply Company 


lexa 


Rocky Mountain region 
4. E. HEINSOHN: 


Offices in Denver, El Paso, Phoenix 
Salt Lake City, Albuqueraue 


West Coast region 
LOS ANGELES: 

The Steward Companys 
PORTLAND: 

Griffin Brothers, Inc 
SAN FRANCISCO: 
Griffin Brothers, Inc 
SEATTLE: 


A. D. Coy Company, Inc. 
Canada 
SEARS LIMITED: 


Offices in Toronto, Montreal, 
Vancouver, Winnipeg 













AUTHORIZEO 
TYPE 


The finest faces 
are available from 
your AT F Type Dealer 





PEOPLE 





EDWARD DORRBECKER has been pro- 
moted to general office manager of Von 
der horst & Champy, Inc., Wayne, N.J., 
advertising agency, and its affiliated com- 
pany, Foundation Press, Inc. 

ROBERT L. LESLIE of the Composing 
Room, Inc., New York City, has been 
named chairman of the Graphic Arts Di- 
vision of the USO Fund of New York 
for the 1958 campaign. 

CLARENCE E. PALMER, formerly secre- 
tary-treasurer, has been elected to replace 
HARVEY A. MORRISON, retired, as gen- 
eral manager of the Review and Herald 
Publishing Association, Washington, D.C. 





Harvey A. Morrison Clarence E. Palmer 


ROCKY STOVALL, art director of Bir- 
mingham Publishing, Birmingham, Ala., 
has been elected director of advertising 
and public relations and sales promotion. 





R. Kent Dailey 


Rocky Stovall 

R. KENT 
president of Lester B. Knight Associates, 
Inc., a Chicago management consulting 
firm, has been appointed treasurer of the 
Lord Baltimore Press, Baltimore. 

JAMES E. EPPERSON has been appointed 
vice-president of sales for Polychrome 
Corp., Yonkers, N.Y. 

HERBERT MORROW, JR., formerly 
plant manager of the Graphic Arts Divi- 
sion of the Technicolor Corp., Burbank, 
Calif., is now general manager of Editors 
Press, a subsidiary of Kiplinger Washing- 
ton Editors, Inc., Washington, D.C. 


DAILEY, who was a vice- 





Floyd Hoffman 


Herbert Morrow, Jr. 


FLOYD HOFFMAN has been appointed 
art director for Wetmore and Co., Hous- 
ton, Tex. 

WILBUR A. FREY has been appointed 
assistant sales manager in charge of na- 
tional accounts for Autographic Business 
Forms, Inc., of South Hackensack, N.J. 
DAviD O’DELL, formerly New York rep- 
resentative, succeeds him as Philadelphia 
regional sales manager. 

ARTHUR P. ALLEN, president of 
Plimpton Press in Norwood, Mass., and 
LaPorte, Ind., has been elected chairman 
of the board. HENRY B. ROBERTS has 
been elected president and chief executive 
othcer. FRANK G. Woops has become 
vice-president and general manager. 

ALLEN C. STALEY, JR., formerly exec 
utive vice-president and treasurer of King 
Container Corp. and executive vice-presi- 
dent of National Can Corp., has been ap- 
pointed to the New York sales staff of 
Lord Baltimore Press. 

FRANK L. MORGAN has been appoint- 
ed a representative in Chicago for Doo- 
little & Co., Inc., direct mail and offset 
printing firm. DAviID D. DOOLITTLE has 
become a representative for the New 
York plant. 

JAMES N. JOHNSON, vice-president 
and general manager of the Standard Pub- 
lishing Co., Cincinnati, has been named 
president and general manager of the firm. 
THOMAS H. CARRUTHERS IV has become 


T. H. Carruthers IV 


James N. Johnson 








a printing sales representative in the Cin 
cinnati area 


KENNETH W. WEYER. vice-president 
of United States Printing and Lithograph 


Co., Mineola, N.Y., died on Aug. 8 while 
visiting his parents in San Carlos, Calit 
His age was 39 

F. RUSSELL MCDONNELL has been 
appointed a sales representative tor the 
Plimpton Press, Norwood, Mass. ALLAN 
A. JEFFERSON has retired after more 
than 53 years with the firm. 

ABRAHAM SCHREIBER of the Artisan 
Litho Service Co. has been elected presi- 
dent of the Lithographic Engravers and 
Platemakers Association, New York City 


WILLIAM H. GRiM, JR. has been ad 
vanced from sales manager to general 
sales manager ot the Baltimore Business 
Forms Co., Baltimore, Md. Former field 
manager WILLIAM THEOBALD has suc- 
ceeded Mr. Grim as sales manager. LEI 
SMITH, sales representative, was appoint- 
ed held manager. 

JOHN N. TAYLOR, president of Dayton 
Typographic Service, Dayton, Ohio, has 
just celebrated his 35th year with the 
company 

CLIFFORD J. FOLEY has been appointed 
manager of the Atlanta district for the 
Macey Co., subsidiary of Harris-Intertype 


Corp., Cleveland. 





You said the Heidelberg’s time-saving Mag 
U 


Merve 


features are like a built-in vacation... 


% Boy, they sure prove it! 
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LET US PROVE IT TO YOU. T00! 


Ocer YOO Original Hetdelberas 


in use world wide” 


Request a demonstration 
and see for yourself how 
Heiae modern 
precision letterpress 
can help you. 


oni HRMEUER 


distributors: 

Heidelberg Eastern, Inc. 
Glendale, L.|.,N.Y 
Heidelberg Western Sales Co. 
Los Angeles, Calif 

Heidelberg Southern Sales Co. 
Houston, Texas 
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Clifford J. Foley Frank A. Knight 


FRANK A. KNIGHT has been promoted 
to production manager of Eastern Corp.'s 
mills at Brewer and Lincoln, Me. 

CHARLES V. MORRIS, vice-president of 
Reinhold-Gould, Inc., 
ing house in New York City, has been 


paper merchandis- 


named director of the company’s new pub 
lishing division 
WILLIAM ¢ 


named assistant manager of the 


MACADAM has been 
purchas- 
ing department of Oxford Paper Co. He 
was formerly with Champion-Interna- 
tional Co., which Oxford acquired recent 
ly. Purchasing department manager at the 
company’s executive offices in New York 
City is J. EVERETT SHEA. DWIGHT A 
RUMERY has become purchasing agent in 
Rumford, Me 

GEORGE J. AIGNER, president of the 
G. J. Aigner Co., Chicago, was honored 
recently at the 41st Lions International 
Convention in Chicago for being one ot 
the four living founders of Lionism 

WILLIAM B. ESTRIDGE, JR. has joined 
the sales staff of Sinclair and Valentine's 
branch in Charlotte, N.C. 

L. JACK ROBBINS, sales engineer tor 


the Goss Co., division of Michle-Goss 


Dexter, Inc., has been transferred trom 


New York to the San Francisco office 


L. Jack Robbins Robert Zuckerman 


ROBERT ZUCKERMAN _has_ becom 
manager of flexographic sales in the cast 
ern and central territories tor Kidder Press 
Co., Inc., Dover, N.H 

GLENN O. WALRATH has joined the 
sales technical staff in the Cleveland area 
for Azoplate Corp. GEORGE F. MCC ABI 
is now working in the Boston area and 
ROBERT J. KLAS is in the Chicago area 

JESSE M. STRONG, previously with the 
Cutler-Hammer Co., Milwaukee, has been 
appointed a sales engineer at the New 
York office tor the Goss Co., division of 
Miehle-Goss-Dexter, Inc., Chicago 

W. M. DELBROUCK has been named 


technical consultant to the paper sales di- 
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vision of Union Bag-Camp Paper Corp., 
New York City. 

RICHARD F, BELLACK has been named 
director of marketing research for Fox 
River Paper Corp., Appleton, Wis. 

GEORGE C. WALZ has been appointed 
vice-president of Hayes-Lochner, Inc., ad- 
vertising typographers of Chicago. 

H. GARDNER PATE, production engi- 
neer with Mergenthaler Linotype’s Atlan- 
ta agency, now represents the company in 
North Carolina and the upper half of 
South Carolina. 


H. Gardner Pate Robert E. Thalin 


ROBERT FE. THALIN has been appoint- 
ed ATF Typesetter midwestern product 
manager and sales representaive operating 
from American Type Founders’ branch in 
Chicago. 

DONALD G. COLLEY has been elected 
president and treasurer of the J. Curry 
Mendes Corp., Canton, Mass. 

RUDOLF H. GATHMANN, active for 
more than 31 years in the overseas print- 
ing ink and supply field, has been named 
vice-president of the William Recht Co., 
printing ink manufacturers, New York 
City. He formerly served as manager of 
Sinclair & Valentine Co.'s international 
division 

ROBERT W. BRADY has been named 
northeastern district manager for the Diss- 
ton Division of H. K. Porter Co., Inc. 
He had been a salesman in the Pittsburgh 
and New York territories. Now with 
headquarters at the division’s New York 
City office he has charge of New England 
and New York State sales. 

JAMES I. PHILLIPS is in charge of sales 
and technical service personnel in the 
Detroit and Toledo areas out of West 
Virginia Pulp and Paper Co.’s new De- 
troit office. 


a. 


William S. Patton 


James |. Phillips 


WILLIAM S. PATTON, formerly with 
Edwin H. Stuart, Inc., Pittsburgh typog- 
rapher, has been appointed advertising 


production manager for National-U.S 
Radiator Corp., Johnstown, Pa. 

JACK K. BARRY has been appointed 
New York district manager for merchant 
sales and CHARLES J. RICE has become 
district manager for converter sales for 
Fraser Paper, Ltd., New York City. AN- 
DREW F. DOLAN has been named adver- 
tising manager. 

H. D. FRALICK, for many years Chicago 
regional manager of International Paper’s 
Fine Paper and Bleached Board Division, 
has retired from this post but is serving 
the company in an advisory capacity. D. 
H. KENNEDY continues as manager of 
western sales for all primary grades and 


as the company’s senior Chicago repre 
sentative. Assisting him are JOHN | 
KING on merchant sales, JOHN R. SIEGEI 
on converting sales, E. S. HOOKER on 
publication sales and H. J. LANGHOU' 
on bleached board sales 

P. J. MCNEE, JR. is representing the 
Appleton, Wis., 
in Texas, Arkansas, Louisiana, Oklahoma 
and New Mexico. 

R. J. FISHER has been promoted to di 
rect sales representative Out of the San 


Appleton Machine Co., 


Francisco sales office of Champion Papet 
& Fibre Co. ROBERT E. TIEMEYER is di 
rect sales representative at the St. Louis 
office. GARRETT F. DONOVAN has become 





FREE 


flat-as-a-pancake 
DEMONSTRATOR 


KIT 


and get the answers to both offset and letterpress 
printing problems. In it you'll find actual printed sam- 
ples of Flat-as-a-pancake gummed papers and a Printing 
Surfaces Specifier. They’ll give you the most complete 
guide to efficient and effective use of gummed paper vet 


devised. Ask for Kit P-6108. 


The Brown-Bridge Mills, Inc, Troy, Ohio 


New York, 6 East 45th St. © Chicago, 608 S. Dearborn e Philadelphia, 315 Clwyd Road, Bala-Cynwyd, Pa. 
St. Louis, 4378 Lindell Bivd. © Ft. Worth, 2416 Cullen St. e San Francisco, 420 Market St. 





a sales representative tor the Rowland 
Paper Co.,a Champion paper merchandis- 
ing subsidiary in Louisville, Ky. GERALD 
F. MATHISON has joined Rowland in sales 
promotion work. WARREN RITTINGER 
has left Rowland to join Champion’s sales 
staft in New York City. 

C. J. WAINWRIGHT, formerly with Al- 
lied Paper Co., has become assistant sales 
manager in the Chicago office for Fletcher 
Paper Co 

TED FRENCH, previously with the In- 
justrial Packaging Division of Orchard 
Paper Co., St. Louis, has been appointed 
manager of the treated paper division of 
Cromwell Paper Co., Chicago. 





E. J. Levandoski 


W. L. Chopin 

W. L. CHOPIN has been appointed 
manager of technical sales service for 
printing and writing papers for Kimberly- 
Clark Corp., Neenah, Wis. E. J. LEVAN 









“Shop foremen know... 


the Right Installation 


makes a BIG difference!” 


Fj 
oS 
\ 
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— 





RIGHT INSTALLATION means nuAre 


Makes more of a difference than you ever thought pos- 
sible! The installation of a nuAre lamp in your shop. 
NuArc carbon arc lamps are GUARANTEED for color 


and intensity. Automatic...motor-driven...no moving 
parts to wear out. Shorter exposure time means reduced 
power cost. For all cameras, printing frames, and photo- 
composing machines. Write Today for full details on 30- 
Day Free Trial Offer. 


company, inc. 


General Office and Factory 


824 S. Western Ave., Chicago 12, Ill. 
EASTERN SALES AND SERVICE: 215 FOURTH AVENUE, NEW YORK, N.Y. 
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DOSKI replaces him as eastern sales man- 
ager of printing and writing papers in 
New York. 

HAROLD HOLDEN, JR. has been ap- 
pointed district manager of the Middle 
Atlantic States for Eastern Corp., Bangor, 
Me. HARRY H. MorRISON has _ been 
named advertising manager. D. CLAR 
ENCE KIAH has become assistant sales 
manager in the New York office. DON 
ALD H. MILLETT is now manager of the 
order service department. 








fa 
Harold Holden, Jr. 


Harry H. Morrison 


RAYMOND M. STEINHAUSER has suc- 
ceeded JOHN J. BOECK as supervisor of 
sales service for Riegel Paper Corp., New 
York City. Mr. Boeck has become admin- 
istrative assistant to Winthrop Endicott, 
manager of merchant and industrial sales. 
Mr. Steinhauser had served as admin stra- 
tive assistant for packaging materials sales 
and as product control, production plan 
ning and converting supervisor at the 
mill in Millford, N.J. Other recent sales 
department appointments: RODGER C. 
DERBY, product supervisor, Carolina Pa- 
per Sales Group; WILLIAM A. MERCUR 
10, administrative assistant to W. G. Gar- 
rity, manager of Carolina Paper Sales; 
JOHN B. SHIELDS, product development 
engineer, packaging materials sales; FRED 
ERICK V. WATSON, packaging materials 
product supervisor. 

HARRY C. HEIDER, manager of Stand- 
ard Register Co.’s York, Pa., plant, died 
Sept. 2 at the age of 54. 





Charles A. King 


Harry C. Heider 


CHARLES A. KING has joined Paper 
Converting Machine Co. of Green Bay, 
Wis., as a sales engineer. 

VINCENT STAFFORD, past president 
of the Metal Decorators Supply Guild 
and former web offset sales manager for 
Cottrell Co., division of Harris-Intertype 
Corp., has become sales manager of the 
new offset press division of John Wald- 
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Tr ojan 3D gummed printing papers 


feed, 
deliver 
hake Mm (eyes 
more 
quickly 


Here at last is a gummed paper that permits printing at the same rate 
as ungummed paper! Reason: 3D —a new method of processing 
developed exclusively for the Trojan line. It gives these papers 
complete dimensional stability ... makes them lie perfectly flat even 
under adverse humidity conditions. 

Trojan Gummed Papers take ink exceptionally well, too. You'll find 
colors spring to life . . . black-and-whites bounce with vividness. 

Try Trojan 3D Gummed Papers on your own printing presses. 

One run should convince you it pays! Write today for free 

sample sheets to: Dept. IP-1058, The Gummed Products Company, 
Troy, Ohio. TROJAN 


GUMMED 


The Gummed Products Company PRINTING 
Troy, Ohio + Subsidiary of St. Regis Paper Company PAPERS 
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ron Corp., New Brunswick, N.J., sub- general manager of this division and is 








sidiary of Midland-Ross Corp serving on the board of directors. 
RICHARD D. BUCK has been promoted OLAF T. GYLLECK, who has been with 
to superintendent of the Morris, IIl., Paper the Challenge Machinery Co. of Grand 
Mills Carton Plant of Federal Paper Board Haven, Mich., as both service and ad- d 
Co., Inc. LAWRENCE E. ARNESON has vertising manager for the past 40 years, 
been made plant manager. has retired. JOE SZYMAS is the new serv- 





ice manager with LLOYD MUDGETT as 
his assistant. J. CLIFTON CARR has been 
advertising and sales development man- 





Richard D. Buck Lawrence E. Arneson 













ager for about two years. 


















FREDERICK L. SHANDS, technical rep- Chandler J. Abbott Frank Nardozzi 
resentative for E. I. du Pont de Nemours sponsible for administration of the Em- 
& Co., Wilmington, Del., has been trans- men, Netherlands, plant. His successor as 
ferred to Cleveland. Other technical rep- northeastern district manager is FRANK 
resentatives who were transferred are NARDOZZI who was New England sales 
RICHARD L. YOUNG to Philadelphia, engineer. 

JOHN T. HORSFALL to New York, and OLIN B. SPARKS has left the Pittsburgh 
E. C. DELONE to Philadelphia. office of Cullom & Ghertner Co. to suc- 

ARNO L. ZINKE, president of Mid- ceed S. CECIL APPLEBY, now assistant 
States Gummed Paper Co., a division of general sales manager of the southern 
Minnesota Mining and Manufacturing district out of the Nashville, Tenn. office, 
Co., Bedford Park, IIl., one of the original as Atlanta district manager. 
founders of the company, retired recently Olin B. Sparks S. Cecil Appleby 






W ALDO G. BRETSON has been appointed 
to succeed him as general manager of the 








firm. 
VicTOR L. ERLICH has been elected 
vice-president and director of basic re- 






search and development for Reeves Broth- 











ers, Inc., New York City. 








E. Lee Turle Olaf T. Gylleck 
y y CHANDLER J. ABBOTT has been pro- 
E. LEE TURLEY, former Fine Paper Di- moted from northeastern district manager 
vision sales vice-president of Ludlow Pa- to overseas department manager for Fair- 












pers, Inc., has become vice-president and child Graphic Equipment. He is also re- 








uniformity ...precision...economy... 


4) with GHESHIRE 


fz LABELING MACHINES 







| 






CHESHIRE labeling machines do your 
labeling job and do it 100% right at speeds 
up to 18,000 an hour. Not only do they 
save you money, but Cheshire automatic 
labelers make your magazines, catalogs, 
booklets, etc. look better because each 
label is affixed in a uniform manner... 
creates a favorable impression for your 
company. 

Models available from $3,000. 


(’ H t § H b t Write today for details on the Model SL. 
nec. 
1644 North Honore Street ¢ Chicago 22, Illinois = 
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MEMO TO MEN 
ON THE WAY UP 














WHERE THERE’S BUSINESS ACTION THERE’S A BUSINESSPAPER 


Used to be a song, back in the Thirties, titled, Little Man, 
Youve Had a Busy Day. Didn't mention the Big Man. 
But his days are busy, too. He’s the man who must make 
top-level decisions in business. And to make those de- 
cisions, he must have facts. All the facets. All the pertinent 
information he can get. 


He finds time, in his busy days, to get that information. 
How? By getting a major portion of it from one unique 
source: the business publications serving his particular 


field. 


No businessman, Little or Big, is fully informed until he 
reads his businesspaper. He reads it for profit, not for 


One of a series of advertisements prepared by THE ASSOCIATED BUSINESS PUBLICATIONS 


pleasure. He searches it through for news of the trade or 
industry. For facts. For fresh ideas. For new products he 
can put to work. And he reads the advertising with the 
same intense concentration he devotes to the editorial pages. 


For the man on his way toward becoming a Big Man, his 
businesspaper is especially important. Take a tip from the 
reading habits of key men at every level. Take out a sub- 
scription of your own. Then, make the time to read every 
issue—and read it thoroughly. 


The Inland Printer 


LEADING PUBLICATION IN THE WORLD OF OFFSET-LETTERPRESS PRINTING 


MACLEAN-HUNTER PUBLISHING CORPORATION 


79 West Monroe Street Chicago 3, Illinois 





MAKE MORTISES 
SQUARE & ACCURATE 


Make both inside 
and outside mor- 
tises dead square. 


Also make them Wr" a @ You can have this 


accurate to point 


measure. \ c a new free 
‘slide rule”’ 


HAMMOND 


e You can identify the proper paper and the 
proper gumming for labels without a mis- 
take, using this new convenient and prac- 
tical paper selector. Just draw the slide to 

TRIMOSAW show the proper printing and processing 
requirements, and read in the panel the 
preferred grades of paper to turn out various 
qualities of work. 

A glance tells you the available sheet 
sizes and the kind of gumming to specify 
for application to any surface. Just write 
on your business letterhead for your slide 
rule entirely free. 


17 whites 
36 colored stocks 


. R ge 
in Really Hat line 
TLE IEE 
A wide range of colors and whites is 
available to meet any printing re- 
quirements. These label papers are 
easy to use—run as fast and trouble- 
free as ungummed book or bond. 
They’re ideal for letterpress, offset 
or gravure. 


Finest Saw in Free sample book 


( ‘ a 
Low Price Field iN y AS. ob vequest 


% 3M —_ 
. ry € GRAPHIC ARTS PRODUCTS 


— 


MID-STATES GUMMED PAPER DIVISION 
MINNESOTA MINING & MANUFACTURING COMPANY 
Dept. 1015, 6850 So. Harlem Ave., Bedford Park, Ill., Argo P.O. 


New York Syracuse Boston Philadelphia Atlanta 
1616 DOUGLAS AVENUE KALAMAZOO, MICHIGAN (OT S7-elate| Cincinnati Detroit Ss; Louis Los Angeles 
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SIEBOLD BLANKETS 
“BEST BY TEST” 


< The decision of the most critical Lithographers... 


To merit this distinction, Siebold Blankets have had to stand every 
feasible test imaginable. 

As a result, they have been developed to a point where 

users can depend on minimum embossing or debossing and perfect 
dot reproduction. 


These are not mere claims... they are established facts and a 
SIEBOLO single order will prove their worth. Guaranteed . . . available in Silver-Grey, 
ui Green or Red. Try them once and you'll always use them! 
‘OVER 75 YEARS OF SERVICE” 


MEMBER: Lithographic Technical Foundation 

National Association of Photo Lithographers 

National Association of Printing-Ink Makers JH. &G6.B S j od L 150 VARICK STREET 
National Printing. Ink Research Association NEW YORK 13. N Y 
N.Y. Employing Printers Association 


EVERYTHING FOR THE LITHOGRAPHER * MANUFACTURERS OF PRINTING, LITHOGRAPHIC INKS AND SUPPLIES 


the NEW 
‘> ) sure way 

to Perfect 

Processing 





e BLACK AND WHITE FILM 
e COLOR SEPARATION NEGS 


Small bursts of nitrogen gas bubble through your chemical solution 
at pre-set, automatically-controlled intervals. Because the process 





is automatic, superior results are achieved without the skilled 
technical help required in hand agitation. 

Leedal’s Model NBW Unit (illustrated at left) is designed for 
color separation negatives where absolute uniformity and correct 
density are required. Can be used for any work 8x10 and smaller. 
Its small initial cost is quickly paid for in better, / 
more efficient processing. 

Leedal’s new catalog illustrates and describes 
all automatic gas burst agitation units. Send 





for Catalog P-95. 





= 


SINKS OO! ETCH INCORPORATED 
TaBiE 

















2929 SOUTH HALSTED «+ CHICAGO 8B, ILLINOIS 
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Blatchford Metal salesman 
hailed as tipster... 


gives racing form printer 
hot tip on casting solid slugs 


“This one sure has me left at the 
post”, Bill as he shows me a 
handful of agate slugs. 


Says 


“Been having trouble getting more 
than half adozen mats off these “past 
performance” slugs. Break down un- 
der pressure. Sure, they’re thin but 

intil lately they’ve stood up pretty 


pretty porous. The operator cleaned 
the vent slots, put molds and disc 
back, then cast a couple of slugs. 
They were sound as a newly minted 
dollar. 


“You hit it right on the nose,” 
says Bill. “By the way, who do you 
like in the third at Upside Downs?” 


In the race for high production at 
lower costs you’re always in the 
money with Blatchford Service. 


Blatchford Metal salesmen know 
printing and printer’s metal prob- 
lems. Often their on-the-spot sug- 
gestions, and the metal analysis ser- 
vice they offer, make the difference 
between running smoothly at a profit 
and stumbling along at a loss. 


If you suspect that your metal is 
not behaving up to par — hot or cold 
call in your Blatchford man. 


good” 


“Well,” says I, “Your metal’s okay 

our last analysis showed that. And 
I’m sure your machine temperatures 
are Within limits. Let’s ask this op- 
to take a look at his mouth- 
on a hunch 


E.W ag x otha NATIO 
Atlanta, Baltimore, Chicago, 
D: 3s, Philade aiphi a, Pit 
4 E. W. Biat res rd 

nz nal Le <* Co. « 


NAL LEAD COMPANY 
Cincinnati, Cleveland, 


erator 


piece A 408 iy oe slew. * sera 


», Phe oenix, 
ity; C anada: C anada Metal 


As I suspected, the vents were  Co.,Ltd.,To . Montreal, Winnipeg, 
fouled up — air was being trapped in 
the hot metal he slugs came out 


Blatchford for service 


Tops for Lithographers 


sal 











Every offset lithographic printing plant needs 


THE LITHOGRAPHERS MANUAL 
20th Edition 


Two Volumes 


$25.35 


Edited by Victor Strauss, writer and authority on 
graphic arts, and published by Walter Soderstrom, 
executive vice-president of the National Association 
of Photo-Lithographers. 


In Volume |: 800 pages, fully illustrated, en 
cyclopedic compendium of lithographic sub- 


The great popularity of Phenoid comes from its jects. 


great cleaning power. Printers have found that 
In Volume II: 560 pages of detailed instruc- 
tions on all ATF, Harris, Miller, Ebco, Miller 
M.A.N., Miehle, and Consolidated 
tional presses. 


just a few drops of this superior product will re- 
move the toughest ink in a jiffy—even after it snares: 
has dried hard. And it cleans thoroughly—im- 
portant in making quick color changes. 

Dries in a few seconds. Has no unpleasant odor Only publication of its kind in the world today. 


and will not injure metal, wood, fabric or hands. 
Send check for $25.35 with order) 


In both regular and non-flammable form. iii ie iti Neiiiinaiabial 


THE INLAND PRINTER 
79 W. Monroe St. Chicago 3, Ill. 


Order from your supplier. Write for leaflet. 


CHALMERS CHEMICAL CO. 
123 Chestnut St., Newark 5. N. J. 
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/_NEW INDUSTRIAL 
HUMIDIFIER DELIVERS 

PERFECTLY CONTROLLED 
WINTER-TIME HUMIDITY! 


BERGSTROM 


T od 0 Pd OFFSET 


Compare any offset paper with 
THOR! It’s outstanding for 
blue-white brilliance, opacity, 
flatness and printability ... 
priced to please your cost- 


conscious customers! 


For samples and name of 


nearest distributor, write: 


BerecstTRomM 


PAPER COMPANY 
Neenah, Wisconsin 
Founded 1904 











RICHARDS 


MODERN ROUTERS, SAW TRIMMERS 


MORTISERS 


QUALITY Oi 


MACHINES 
for 
PRINTERS 


STEREOTYPERS 
PHOTOENGRAVERS 
ELECTROTYPERS 


Designed and built 
for printers by 
a Printer UNIVERSAL 


" Saw-Trimmer Router and 
Since 1900 Mortiser (Combination) 
Also separate units 


Send for information to 


J. A. RICHARDS CO. 


903 N. Pitcher St. Kalamazoo, Mich 











AUTOMATIC HUMIDIFIER 


Designed on an entirely new principle of humidifi- 
cation, Aprilaire Industrial Humidifiers constantly, 
accurately provide and maintain the exact humidity 
required .. . reducing static electricity and eliminat- 
ing the many problems accompanying the curling 
and dimensional changes in paper stock because of 
excessive dryness. Recordings of an installation in a 
72,000 sq. ft. printing plant during a 24 hour period, 
with a humidistat setting of 31%, show the relative 
humidity range held between 27% and 34%, despite 


an outside temperature change from 35° to 0°. 


Important Features—HIGH CAPACITY (unit sizes 
up to 10 gallons per hour); POSITIVE CONTROL 
(introduces humidity as needed—only when needed 
without lag or over-run); FLEXIBILITY (for gas, 
steam or hot water heat source); MINIMUM MAIN- 
TENANCE (the only liming occurs on inexpensive, 
replaceable evaporating elements); ISOTHERMAL 
OPERATION (has no temperature effect on humidi- 
fied air); BACTERIA REMOVAL (the Aprilaire’s 
unique method of humidification provides an import- 
ant plus feature—up to 70% of all bacteria in air 


stream passing through unit is removed). 


RESEARCH PRODUCTS Corporilion 


Dept. 918, Madison 10, Wisconsin 








Aigmont the office supply buyer says... 


"an index divider 
that lasts 


Aigmont’s excited about AICO’s 
Rip-Proof Loose Leaf indexes. They 
won't wear, tear or pull through at holes, 
Ideal for use in ring books, post and 
ledger binders and memo books. 


Binding edges are reinforced with 
MYLAR * plastic. It is stronger than 
other reinforcing, less bulky... and 
costs less! 


In all stock sizes and made-to-order. 
Choice of a wide variety of index tabs 
and colors. 


ASK YOUR PAPER MERCHANT 


| ’ 5 or Stationer—or write for samples and 





pi ices. 


—— 
G J. AIGNER CO. 
426 S. Clinton St. 
or Chicago 7, Illinois 
| MYLAR | Plants in Chicago; 
e Rochelle, Illinois; 


New York and 
Calif. 





* DuPont's registered Trade 
Mark for its polyester film. 


PRINTERS! OVER 200,000 CUSTOMER READERS* WILL SEE THIS AD! 


*consumer readers of business magazines carrying this AICO advertisement. 


BALTOTYPE 


Nationally Gamous fe 





TYPE PRODUCTS 


Feature over 180 type faces in fonts—plus a sorts 
service that is geared to your requirements. Our 
order blank requires a check mark to furnish only 
the type that 1s necessary to fill a type case for 


nor mal use. 


Quads and spaces packaged in practically any 


assortment for size and weight. 


Our nationally famous Handy Boxes of assorted 
items are used daily in many composing rooms. 
Packed in convenient, strong containers that can be 
stored on galleys. They pay for themselves many 


times Over 1n Saving steps for your compositors. 


15-17 S. Frederick Street, Baltimore 2, Maryland 
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SUPPLIES 


FOR THE PRINTER 


by WILSOLITE 


Goodyear “HI-FI Blankets” for the 
offset industry. Red, Black, Grey and 
Green. Available from stock; rolls and 
cut “blankets” for all size presses. Good- 
year related products 

Wilsolite Matrix Materials... to pro- 
duce Thermosetting molds. Natural rub- 
ber, synthetic rubpver. Engraving rubber 
and cured plate backings. 


Write for full information and samples. 


PrP oOonmaTriot 


Breet Sumas 











How to Do Embossing 
In Your Own Plant 


You can do professional embossing on your regular job 
presses if you order STEWART’S EMBOSSING BOARDS from 
The Inland Printer. A booklet giving full instructions is 
included with every order. Don’t let those extra profits 
walk out the door. 


.$1.60 a dozen 
$2.85 a dozen 


5% x 912 inches 
9\2 x 1112 inches 


Send check or money order to 


THE INLAND PRINTER BOOK DEPARTMENT 
79 West Monroe Street, Chicago 3, Illinois 














VANDERCOOK & SONS, INC. 


General Offices, Research Laboratory, Demonstration Room & Factory 
3601 W. Touhy Ave., Chicago 45, III. Phone: ROgers Park 1-2100 
Eastern Sales and Service 
205 W. 34th St., New York 1, N.Y. Phone: BRyant 9-6270 
Western Sales and Service 


3156 Wilshire Blvd., Los Angeles 5, Calif. Phone: DUnkirk 8-9931 
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STERLING 


TOGGLE 
BASE 


Precision ground to give an accuracy 
unequalled by other methods of machining 
PMC Sterling Toggle Base in magnesium 
or semi-steel simplifies lock-up — 
saves time —increases profits. 


THE PRINTING MACHINERY CO. 
436 Commercial Square 
Cincinnati 2, Ohio 














For a limited time, a reduced price on one 
of the most valuable books on costing in 


the entire graphic arts industry 


COSTS FOR 
PRINTERS 


Send check or money order to 


$14 


by Olive A. Ottaway 


The Inland Printer 
Chicago 3, Ill. 


i ALL-SYNTHETIC 
RUBBER ROLLERS 


COMPOSITION ROLLERS 
LITHOGRAPH ROLLERS 
MAKE READY PASTE 
PADDING GLUE 
LONG LYF ROLLER 
DRESSING 


Book Dept. 
79 W. Monroe St. 


AMERICAN 
ROLLERS 


HAVE A DURABILITY 
THAT CUTS COSTS 





























SEE FOR YOURSELF. ORDER A SET 
All MAKEREADY PASTE isn’t alike. 
Buy AMERICAN, and see the big dif- 


ference. Obviously better—goes farther 
R re) L L & a —so costs less. Perfected by experi- 
ence—proven by practical printers. Try 
it for remarkably fine results. 
C (@) M p A N Y Order through your dealer 
or direct—today 
1342 N. HALSTED ST. CHICAGO 22, ILL 
225 N. New Jersey St., Indianapolis 4, Ind. 
258 E. 5th St. St. Paul 1, Minn 





TRADE NAME OF THE WORLD’S MOST PERFECT C 4 A S E 


For over half a century leading mechanical men of 
the graphic arts industry have chosen Amsco Chases 
for their cylinder... job... duplex . . . stereotype 
and electrotype work because, they know when oa 
chase is marked AMERICAN STEEL CHASE CO. it’s 
dependable and the best and most economical 
money can buy 


From design board to finished product, master 
craftsmen with long years of experience supervise 
and inspect every Amsco Chase building operation. 
Special analysis steel is carefully checked to make 
sure that the chemical and physical characteristics 
of the basic metal measure up to the high standards 
of quality for which Amsco Chases are noted. 


Regular Chase 











— 


Quadruple Chase 


Electrically welded, smoothly ground joints give 
added strength and rigidity to the one piece unit 
frame to compensate for the stresses and strains 
chases must always endure. 














Amsco Chases are square and true. They are the 
perfection of accuracy because each one is manu- 
factured from a pattern, template or blue print 
and all carry written life-time guarantees. 




















Amsco is the house of the ‘‘complete chase line’’, 
for newspapers, commercial printers, stereotypers, 
and electrotypers. Standards or specials can be sup- 
plied. 


Publication Chase 


Metals include: Steel, Aluminum and Cast tron 
according to service requirement. 


THE AMSCO STORY IS AVAILABLE FROM OVER 
300 STRATEGICALLY LOCATED DEALERS OR WRITE 


Miehle Vertical Chase DIRECT FOR CATALOG. 


AMERICAN STEEL CHASE COMPANY 


31-31 FORTY-EIGHTH AVENUE LONG ISLAND CITY 1, N. Y. 





A HEADACHE ? 


The SIMCO “Midget” will give you quick 
relief! It’s the safest, most effective, least expen- 
sive static eliminator available for all graphic 
arts machinery ...and it’s guaranteed! Write 
for information about your problem. 


the SIMCO company 


920 Walnut Street, Lansdale, Pa. 








HERS! 





mermano oomvers | DUVOES’ 


ould 


RATES: Ordinary classified, $1.25 a line per 
insertion (figure 36 characters per line); mini- 
mum $3.75. Used monthly, $40 a year for 3 
lines; $11 for each additional line. Situation 
wanted, $1 a line, minimum $3. 


Display classified sold by column inch with 
discounts for larger space and three or more 
insertions. Sample rates: One inch used one 
time, $23, used 12 times, $19 per insertion. 
Two or four inches used one time, $21 per 
inch. Full rate schedule on request. Please 
send payment with order. 


Copy must be received at 79 W. Monroe St., 
Chicago 3, Ill., by the 18th of the month pre- 
ceding date of publication. 


BRONZERS 


MILWAUKEE BRONZERS—For al 
pre < e rebuilt units. C. B. Her 





that sell 
service! 


A complete 
range of stock or 
custom forms 
printed to order, 
sR 7 competitively 
‘ priced and deliv- 
ered promptly. 
Write for Deal- 
ers’ Plan. 


RROGERSNA 


TRADEMARK a 


P. 0. BOX 10425 e@ DALLAS, TEXAS 








CALENDAR AND CALENDAR PADS 


CALENDAR PADS—67 Styles and Sizes 

Write for catalog. Calendar backs for 

ng, sheet pictures. Wiebush 

dar Imptg. Ce 80 Franklin St 
York, N.Y 
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CARBON FORMS, PAPER & INKS 





THE AMERICAN CARBON PAPER CORP. 


Dept. 1., 1313 W. Lake St 
Chicago 7, tll 





COPY CASTER 


it type 


Ousands O artists, 


Tens 


i men, printers 








students nave 
Haberule |} 
to be the simplest, f 
accurate copy-fittir 
devised. At 


or order direct . only $7.50 
HABERULE 


BOX IP-245 * WILTON + CONN 








EQUIPMENT & SUPPLIES FOR SALE 


and Rubber Printing Plate 


Rubber Engravers 


Ti-Pi, 1000 Bdwy, Kansas City 5 








"ARMOR PLATE” your INKS! 
GLAZCOTE ink conpiTIONER 


Provides tough, scuff- &+scratch-resistant finish. 
1 Ib. con $2.20 Send for Price List 

CENTRAL COMPOUNDING COMPANY ; 
1719 North Damen Avenue ® Chicago 47, Illinois 
*, Mfrs. of Trik, 20/20 Overprint Varnish, 33 & 0-33 Ink 








Conditioners 








BOOKS 
for 
PRINTERS 


from 


THE INLAND 
PRINTER 


Send for our 
FREE BOOK LIST 


Progress is made through study. You 
will be a better printer, a better busi- 
ness man if you read books that will 
add to your knowledge. Every person 
in the printing business needs a library 
of books for reference, for study, for 
loan to young men just starting. 


208 BOOKS 
Which can be ordered 
the easy way 


No need to write to 25 or 30 different 
publishers to get the books on printing 
you should have. With the Inland Printer 
Book List, you can check off the items you 
want, send a check or money order to 
our Book Department and your books will 
come postpaid. 


Art, Layout, Typography 
The largest classification; there are 38 
books from which to choose. 


General Printing 


Books which wouldn't fit in any other 
group; some of them are textbooks 
which cover the whole field—23 items 
mentioned under this heading. 


Presswork, Paper, Ink, Color 
17 books give you a wide selection. 


Offset Lithography 
61 different volumes about this fast- 
growing field. 

Books, Bookbinding and Bindery Work 
7 books in this group. 


M * Eesi 
g nf, 





ting, Accounting 
14 books in this group will help you 
make more money. 


Advertising 
6 books listed. 


Silk Screen Printing 
7 books in this fast-growing new field. 


Proofreading 


5 books, some of which are essential 
to accurate printing. 


Photoengraving 
2 books. 


and many others. 


Book Department 


THE INLAND PRINTER 


79 W. Monroe St. 
Chicago 3, Illinois 
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EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


HIGH SPEED, 
ECONOMICAL 
WEB DRYERS 


LETTERPRESS 
OFFSET 
GRAVURE 
FLEXOGRAPHIC 


OVER 
25 YEARS EXPERIENCE 


B. OFFEN & CO. 


168 N. Michigan, Chicago, Ill. 








NO. 46 MIEHLE AUTOMATIC UNITS 
2—2/col. Chain Del. Max Sheet 32 x 
4512, No. 19593 and No. 19595 
1—1/col. Tape Del. Max Sheet 3314 x 
45'2, No. 18000 
Can be seen running. Sensibly priced for 
prompt removal. Box Q-37, Inland Printer, 
79 W. Monroe St., Chicago, Ill. 














Interested in 
TYPOGRAPHY? 


There’s no better way to brush up on 


the fine points of layout and typography 
than to read books on the subject. The 
Inland Printer has an unusually fine list 
of books which are available through its 
Book Department. Altogether there are 
38 listings under the heading of Art, Lay- 
out, Typography, Copyfitting in the Book 
List recently issued by The Inland Printer. 


Send for your copy of this book list today. 


The Inland Printer 


Book Department 
79 W. Monroe St. 
Chicago 3, Ill. 











EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


EQUIPMENT & SUPPLIES FOR SALE (Contd.) 











NEW LOW PRICES 
on basic equipment 


MIEHLE V-50 Verticals 

MIEHLE current model 41 and 56 units 
MIEHLE Two Color 56” and 62” units 
MIEHLE 7/0, 4/0, No. 4 automatic units 


MILLER SY and TY single 
and two color 28x41 units 


HARRIS LTN 23x36 press 

HARRIS LSN 21x28 press 

KELLY B, C, No. 1, No. 2 automatic presses 
BAUM folder 25x38 model 4332 


Your Choice: as removed from service, or 
rebuilt to precision factory standards 


TYPE & PRESS of Illinois Inc. 


3312 North Ravenswood, Chicago (13) 











GUARANTEED 
zo\, MACHINERY 


6/0 70” Miehle 2-col., Dext. pile fdr., ext 
del. 
5/0 65” Miehle $.C., Dext. pile fdr., ext. 


del. 

2/0 56” Miehle S.C., hand fed, jogger del. 

TY Miller 2-col., 27x41 

Cottrell-Claybourn 2-col. sheet fed rotary, 
48x71 

LSG Harris 2-col. Offset, 50x69 

LTL Harris 2-col. Offset, 42x58 

LSK Harris 2-col. Offset, 42x58; rebuilt 

GT Harris 2-col. Offset, 41x54 

LTP Harris 2-col. Offset, 22x34 

LSB Harris S.C. Offset, 17x22; rebuilt 

50” Sheridan New Model auto. cutter, pow- 
er backgauge; recond. 


SPECIAL 
44” Seybold Model 6Z auto. cutter, recon- 
ditioned & refinished, AC motor equipt 
Excellent condition & exceptional buy 


Samuel C. Stout Co. 


343 S. Dearborn St., Chicago 4, If. 
Phone: HArrison 7-7464 














Insist on Megill’s 
Remember. Only Megill Makes 
Spring Tongue® Gauge Pins 
MEGILL’S PATENT 








$1.80 doz. with extra Tongues 





Sold by Printers Supply Dealers. 
THE 


EDWARD L. MEGILL CO. 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 38, N.Y. 














HILL RUBBER CO.., inc. 
coeetein)yy,, jo inking — 


BEST IN RUBBER—BEST IN SERVICE 
2728 Elston Ave. * Chicago 47, Illinois 
117 N. Church e¢ East Point, Georgia 
731 Commonwealth Ave. ¢ Massillon, Ohio 
3510 Gannett St. ¢ Houston 25, Texas 
1462 Via Coralla  e 

UNVULCANIZED GUMS 
ENGRAVERS’ RUBBER 

PLATE BACKING (cured & uncured) 
CEMENTS (for all purposes) 
FABRICS (for all printing) 

BOX-DIE MOUNTING MATERIAL 
SPONGE RUBBER Molded and Sheet 


COMPLETE STOCKS 
(under temperature control) 


San Lorenzo, Calif 


Samples & Prices on Request 
“SERVICE IS OUR BUSINESS” 














FOLDERS & FEEDERS—Large sele: 
tion, New, Used and Rebuilt Brown Fold 
ing Machine Co., Since 1882. 3767 Chester 


Ave Cleveland 14 





HELP WANTED 


LOOKING FOR A NEW JOB? 


Asst. Superintendent— 

Offset Letterpress 

Eng. or Printing Degree EAST $6,000-$ 8,000 
Sunerintendent— 

Offset Letterpress ILL 
Foreman—Offset Pressroom 

exp. on board 
Working F oreman— 

Trade Bindery EAST $6,500-$ 7,800 
Foremen— 

Offset Platemaking (3) to $10,000 
Accountant MIDWEST $ 7,500 
WANTED: Cameramen, platemakers, strippers 

pressmen, compositors, proofreaders 
monotype, folder operators, binderymen, 
etc. Offset pressmen in high demand. 


GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Mgr 
Dept. ID-10, 307 E. 4th St., Cincinnati 2, Ohio 
List Your Confidential Application With Us. 


$ 8,000 


SOUTH $7,000-$ 8.000 











COMPOSING ROOM 
GENERAL FOREMAN 


Large Midwest plant needs an experienced 
man in the 35 to 45 age group. Must know 
all phases of composing room, able to work 
with people, technically equipped with prac- 
tical experience and education to maintain 
high quality and production. Three-shift ex- 
panding plant doing all kinds of letterpress 
and offset printing. Union. A real opportunity 
for the right man. Reply fully as to your 
experience and salary expected. Box Q-53, 
The Inland Printer, 79 N. Monroe, Chicago 3, 
Wl. 





PRINTING PLANT SUPERINTENDENT 
For Letterpress plant near Cincinnati 
doing colorwork, catalogs, complete 
composing room, bindery, Miller and 
Miehle Cylinders. Must know 
tion and line up. Real opportunity for 
man with ability to run plant. Write giv 
ing age, experience, family. Salary open 
Box Q-48, INLAND PRINTER, 79 W 
Monroe, Chicago 3, I] 


composi 





Experienced 
Excellent 
Write 


S. 6th St 


ROTARY PRESSMAN 
Rubber Plate P 
Opportunity for Advancement 
Woodburn Printing Co. Ine., 25 
Terre Haute, Ind 


Forms Press 
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INSTRUCTIONS 


Linotype-Intertype Instruction 
Ohio Linotype School 


Logan, Ohio 





PRINTING PRESSES 






The MULTIPRESS 


FOR 
IMPRINTING 
ENVELOPE 
PRINTING 
SPECIALTY 
PRINTING 


WHAT’S YOUR LINE? 
Write Dept. ' = for 






literature 


B. VERNER & CO., INC. 


52 DUANE ST., NEW YORK 7 BA 7-1466-7 

















ROLLERS 


{DEALS 


er the au it 


yccount +) 
é 





ROLLERS 


large press operators. 


1. Soft, supple rollers of weather 
covering 





qualit s 3 
At ing 


VaVavV av av av av av av & 


“IDEAL ROLLER & 
MANUFACTURING COMPANY 


21.24 THUY WONT AVENUE 
LONG MANO CITY I Nw YT 


2512 Ww 24TH »T 
curacao e mi 
5238 PEACHIREL ROAD NE 

CHAMBLEE GA 


for your job presses, Miehle Verticals and 
Heidelbergs give you the same quality 
and operating advantages enjoyed by 


2. Ink receptive, rug- 
ged and durable 


#009 607) MAYWOOD ave 
HUNTINGTON PARE CAL 





* 


| 
f | 
| 


ACE GRAYTONE 


proof 


High quality print- 


s are 
LOW, 


4. You can see when 
the roller 
clean — 

LOW COST 
+ get IDEALS* 
then go after the quality accounts 


SALES AIDS 


Users say 
“The Notebook of a Printer’ 


SELLS PRINTING 


@ “The Notebook” organizes, strengthens your 
sales effort. It opens doors, makes prospects 
think of you when they need printing. Works 
exclusively for you—for pennies. Enables you 
to concentrate on “live” calls. 
USERS SAY: “‘The Notebook’ is our best 
salesman.” “Has given us many profitable new 
contacts.”” “‘Livens up old accounts.” “Receive 
many requests for copies.”” Write, on your let- 
terhead, for FREE SAMPLES. 


The ARBOGUST Company, Advertising 


228 N. La Salle St., Chicago 1, Ill. 





SITUATIONS WANTED 

PLANT SUPERINTENDENT 

and letterpress. Exp. commercial work 

ublicati directories, estimating, 

irchasing. Can handle complete opera- 
of plant Box Q-52, The Inland 

Monroe St., Chicago 


Offset 


ons 





Mature Printing Equipment Sales Ex- 
cutive with proven record of accomp 

Comprehensive knowledge ¢ 
Will bring “know 


characte! 


lishment 
ndustry 

and success to your 
business. Box Q-51, INLAND PRINTER, 
79 W. Monroe, Chicago 11] 


ness 





SELL 


A-T Business Forms | 
Boost Dealer Profit 


Looks make the difference—and A-T 
Forms sell easier because they look 
better. Orders repeat because buy- 
ers are pleased. You'll like our full 
line of top quality unit sets, mani- 
fold books, sales books, etc. You get 
prompt service, too 


Write Dept. P 


ADAMS SALESBOOK CO. 


Topeka, Kansas 





SPECIALTIES TO 

















TYPE & TYPE FOUNDERS 









7H Foundry Types. 


MACKENZIE & HARRIS, INC. 


659 FOLSOM STREET, SAN FRANCISCO 7, CALIFORNIA 











SPECIAL 
DISCOUNTS 








—_— Kk 


to 





for printed 


TAGS 


folding paper boxes & tags - - - main & tag sts., south bend 23. ind. e 
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PRINTERS 





HOW 
ABOUT 
YOU? 


Do you know that many cancers 
can be cured if detected early? 
That an annual health checkup 
is your best protection against 
cancer? 

Are you giving yourself this 
big advantage? Or are you 
taking chances with your life 
because of foolish attitudes 
about cancer like these? 


DON’T 
EVEN 
MENTION 
THAT 
WORD! 






Fear keeps 
some people 
from even learning cancer 
facts that can save their lives. 


NEVER FELT 
BETTER! ( 





/ 


Checkups help to detect cancer 
in its “silent” stage before you 
notice any symptom. 


COSTS 
TOO 
MUCH! 


Dollars you spend 
for the protection 
of your health can 
mean years of life. 





Millions of Americans have 
made an annual checkup a 
habit... for life. How about 
you? 

AMERICAN CANCER SOCIETY 
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Large Dual Model 11x1740 delivers 14 cfm. 
to 15 psi.) from pressure chamber and 9 
cfm. (to 20”) from vacuum side. Smaller 
model 10x1040 (not shown) delivers 9 cfm. 
from each chamber (to 15 psi. and 20” Hg.) 


GAST bual air PUMP 


provides independent 
vacuum and pressure in 


one space-saving unit! 


Compactness is a big advan- 
tage of Gast Dual Chamber 
Air Pumps. Designed for 
paper-feeding on presses and 
other graphic arts’ equipment, 
they provide efficient, inde 
pendent vacuum and pressure 
chambers. Yet they save 
space, requiring no more 
room than most single- 
chamber pumps. Only one 
unit to install; one pulley, 
motor or belt needed. 





CONSTANT LEVEL OILER 


Optional as extra equip- 
ment for Dual Chamber 
Pumps. Assures constant 


level for uniform feed—100 
to 300 hrs., with 
6 oz. oil supply. Siphon 
Wick Type. 


large 














If you build equipment, investigate 
the advantages of Gast Dual Pumps. 
Write today, stating your specific 
NCE ds. 


GAST MANUFACTURING CORP. 
P.O. Box 117-L, Benton Harbor, Mich. 


“Air may be your answer!" 


ROTARY 








@ AIR MOTORS TO 7 HP 
@ COMPRESSORS TO 30 PS! 
@ VACUUM PUMPS TO 28 IN 





























BY WAYNE V. HARSHA, EDITOR 














* ONE OF OUR SCREW-BALL FRIENDS operates a 
small hand printing press in his Greenwich Village apart- 
ment when he isn't working for Mergenthaler Linotype Co 
George Rike, who runs Banter University Press (and where, 
pray tell, is Banter University’), sent us a Ground-Hog Day 
greeting card just the other day and it read like this 
Happy Ground-Hog Day from George Rike & Banter 
University Press who saw their shadow & retreated into 


2 years ago. 


their hole for 6 weeks—that was | 

“Colophon: Set by hand by ground-hogs, proofread by 
woodchucks and printed by aardvarks. The movable Kelsey 
type and Kelsey press were generously loaned to us by the 
Gutenberg Museum of Mainz, Germany. We regret to con- 
fess that we mislaid the type and broke the press; both were 
pretty damned old, anyway. 

Banter University Press (successor to Hallmark & Nor- 
cross), 117 Perry St., New York 14. 9-58 

George is the kind of guy who sends Christmas cards in 
June, New Year's cards on Halloween, and so on. They 
sometimes brighten an otherwise dull day 
* EFFICIENCY IN THE BRITISH POST OFFICE is 
something we marvel at from time to time and we wish 
that our own Post Office Department would please copy. 
The Columbia University Press recently mailed copies of its 
new catalog to every author mentioned. One of the books 
listed was written by Britisher Edmund Burke and was 
titled, A Philosophical Enquiry Into the Origin of Our Ideas 
of the Sublime and Beautiful. Promptly the catalog came 
back from England rubber-stamped, “Deceased 9th July 
1797.” The Chicago Post Office gives us considerable trou- 
ble over mail addressed to our old building of two and a 
half years ago. 

Edmund Burke is dead all right. But what's worse—the 
sublime and beautiful world he proposed was never born 


* PRINTING PLANTS OF THE FUTURE will contain 
more college graduates and technicians than any other class 
of personnel. 

So Leslie C. Shomo, president of the Education Council 
of the Graphic Arts Industry, told the Ohio Apprenticeship 
Conference recently. He declared that formally-schooled 
employees would predominate over craftsmen and unskilled 
and semiskilled labor—in sharp contrast to the personnel 
makeup today. 

This change in the personnel picture will be made neces- 
sary by modern demands on the printing industry, Mr 
move with the times 


Shomo said. Printing firms which 


and seek out the best equipped young people to carry the 
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industry forward will be in the best position to meet the 
challenge, he added. 

“You had better make sure that the young people you 
are hiring today are the kind of people who will be able 
to manage the plant of tomorrow,’ he advised printing 
executives. “These young people are available, and we in 
the Education Council can help make them available.” 

The Education Council supports a number of projects to 
attract properly trained young people to the graphic arts 
industry. 


* WE ARE ALWAYS ANNOYED by persons in the 


printing industry who have trouble pronouncing well- 
known terms common in the graphic arts. “Typographic,” 
for example, is practically never pronounced “tipographic” 
by those who work with type every day. Almost nobody, 
but nobody, gets “tipped” in our industry these days. A 
simple word such as “processes” gets an amazing number 
of pronounciations and accents. Just say “pross-ess-ezz’ and 
don’t give that last “ezz’ syllable a long e sound. Accent 
the first syllable—not the last. If you must pronounce the 
first syllable with a long o sound, your friends will label 
you British or affected—'tetched in the haid.” A good 
friend of ours—prominent in the industry—pronounces the 
word publicize as though it were “publik-size.” It bothers 
us. But then I guess we must be a nut on the subject, Web- 
ster’s notwithstanding. We hear other words peculiar to the 
printing industry mispronounced—but then you're probably 
tired of this discussion by now anyhow! We'll tell you about 
some of the others at a later date 

* Alaska’s entry into the Union as the 49th state has 
created some problems in the graphic arts industry. The 
flag makers don’t have all the grief! 

For example, the offset-printed Encyclopedia Americana 
will require $27,000 worth of editorial changes, involving 
200 entries on more than 300 pages. 

Map makers are also coping with the problem of pro- 
ducing maps of the United States that will show the 
present 48 states and Alaska in the same scale—and re- 
vising the statistical data that accompany such maps. 

Parker Brothers, one of the largest board games manu- 
facturers, will have to revise eight or nine games and 
discard from inventory some 60,000 sets with a retail value 
of $175,000. The games are based on various state capitals 
and geographical features. 

Advertising agencies are expected to expand their opera- 
tions and services in Alaska. Such a move would help 


printers generally. 
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“With Offset Packing, You 
Never Guess” Les Olsen, veteran offset foreman at D. F. Keller 


Company, specifies nothing but Cromwell offset packing. Here he tells the reason why: 

“You always know your printing pressure is right when you use Cromwell offset 
packing, because its caliper never varies across the sheet or from sheet to sheet. We 
require a printing pressure equivalent of .004’’. With Cromwell packing, we require 
sheets in only two calipers to build up our packing to the required pressure equivalent. 


We never have to guess or lose time repacking. The time we save more than pays 
for small cost of the packing.” 
Take a tip from this veteran, and always use Cromwell offset packing! 


© Cromwell offset packing is available in 11 calipers from .002”’ to 
.020’’. All sizes are tailored to fit your press. 


e You can buy any quantity from one ream up, in any size. 


@ Ask us for working samples. Test Cromwell offset packing at PAPER COMPANY 


our expense. 
4 . . 4805 S. Whipple Street, Chicago 32, Illinois 
@ And remember... Cromwell uniform calipered tympan is best 


for your letterpress requirements, too! 





OF MATS RUN THROUGH INTERTYPE HI-SPEED 
MACHINES EVERY DAY IN COMPOSING ROOMS 
ALL OVER THE WORLD — DEPENDABILITY PLUS 
SPEED GIVE YOU MORE SLUGS ON THE BANK 


INTERTYPE COMPANY 360 Furman Street, Brooklyn 1, N. Y. 
A Division of H 


arris-Intertype Corporation 


IN CANADA: TORONTO TYPE FOUNDRY CO. LTD., TORONTO, MONTREAL, WINNIPEG, VANCOUVER, HALIFAX 








